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Sustainability is a current business trend that was awakened due to consciousness about the environment. It is important to practice sustainability to ensure that present generation is benefitted while the future generation remains uncompromised (Nilashi et al., 2019). Impact of carbon emissions causes harm to mankind, animal life and the earth. Tourism and hospitality industry has a significant role to play in driving sustainable practices for a better vision. Various practices have been adopted in response to sustainability by the tourism and hospitality industry. In this essay, a detailed discussion on “A vision of change: sustainability in the hotel industry" will begin by understanding the adoption and response to sustainability taken by hospitality and tourism industry will be given. Various reasons that led to hospitality and tourism industry to take steps for sustainable practices will be discussed. Sustainable measures taken by hospitality and tourism industry will be identified and justified with examples. Reasons supporting the importance of sustainability and why it is considered the key focus will be provided. A conclusion will be given to summarise the key findings of the discussion.  
Critically analyse the relationship between sustainability 
Impact of tourism industry on ecology has been a trending topic for years. Dissatisfaction of residents and local communities has added to the negative practices of the tourism industry that harms the environment severely. According to Helgadóttir et al. (2019), Problematising tourism as a mass issue has enabled the industry to adopt sustainable approaches for environment-friendly operations. However, in the view of Cavalcante et al. (2021), tourism industry incorporates nature conservation as a sustainable practice which is a positive relationship dynamic between sustainability and hotel industry. However, the adoption of sustainable practices has been challenging in terms of structuring the organisation's operation and budgeting. Providing sufficient training to the staff for the usability of sustainable technologies has been a key step in adopting sustainability. Cost issues is a negative outcome of the relationship as integrating sustainability can be expensive initially for the hotel industry. 
Sustainability practices have not just been integrated into the technological operation, but also into all levels of services offered by hospitality industry. As per the opinion of Han (2021), greenhouse gas emissions, water, air and soil pollution, loss of species and exhaustion of natural resources are some of the significant issues in hospitality and tourism industry. A threat is possessed by these drawbacks that can hamper life in the coming years. Reduction of greenhouse gas emissions and controlling of pollution have been useful measures by tourism and hospitality industry to adopt sustainability. 
An instance of British Airways can be taken which is a leading tourism company in the UK. The firm has stated to be running a mission for zero carbon emission and a clear roadmap to achieve zero net carbon by 2050 (Britishairways, 2022). Providing awareness to people on sustainable practices in hotel accommodation is a negative aspect that the hotel industry struggles with sustainability. It implies that reducing greenhouse gas emissions has been a key responsibility taken by the tourism industry towards sustainability. Additionally, companies can create value for sustainability through the adoption of more practices in favour of sustainability. Vehicles are one major aspect involved in transportation of the tourism industry. 
How does the hotel industry respond to sustainability and why sustainability is the key focus 
In order to understand the importance of sustainability and why it has been integrated into hospitality industry, it is necessary to identify the key issues. As per Herrera et al. (2018), It is necessary for tourism managers to balance and respond to changing customer trends of sustainability in order accurately respond to it. In the case of Hays Travel which is a leading tourism company in the UK, the firm celebrated "Green day" by promoting their themes for 2022 which stated, "invest in our planet". The firm promotes sustainability by giving ideas of small actions that consumers can take to practice sustainability. Beach cleaning, planting trees and making donations for environmental welfare projects are some of the recommendations promoted by Hays Travel (Haystravel, 2022). Current challenges faced by the tourism industry have been responded to by sustainable solutions. Negative economic impacts have been responded to by introducing practices like asking guests to switch off the lights and fans while leaving their rooms. 
Diesel and fuel generally are considered harmful to the environment. On the other hand, as per Elmo et al, (2020). using electric vehicles that run on either hydro or solar energy can be a useful sustainable practice. It is a positive relationship between hotel industry and sustainable practices. Getting away from unsustainable trajectories is a key way of including sustainable transportation in the tourism industry by integrating innovators for socio-ecological welfare. It is also positively necessary to promote eco-friendly practices by tourism companies to ensure that sustainability is accepted by consumers. Prohibition of plastic use in the entrance is popular sustainable adoption by tourism and hospitality industry. 
However, Qiu et al. (2019) stated that economic sustainability is necessary to avail the proper adoption of sustainable tourism Local communities have been majorly affected by tourism and hospitality industry. In order to respond to sustainability, tourism firms have behind to involve local communities in the large hotel businesses. Although in the view of Álvarez-García et al. (2018), the main purpose adopted by tourism industry is to improve quality of life for inhabitants of host communities along with cultural heritage and traditions globalisation. Offering an economic opportunity for local communities and artisans has contributed to the growth of sustainable tourism, as travellers across the world can explore and purchase from local communities. Hospitality and tourism industry has been taking gradual steps to adopt and respond to sustainability which has brought in organisational and environmental benefits for the sector. 
Critically evaluate business concerns 
Sustainability has been a theme that found popularity in recent decades. Government pressure has been a focal point that led to tourism sector responding to sustainability. Environment-friendly business operations along with maintaining welfare of mankind have been the common themes promoted by government. According to Zapata Campos et al. (2018), government measures have become strictly influential and motivational on tourism industry hoteliers for the protection of children, environment and people. Protecting nature in the form of forest conservation, prohibiting use of carbon emissions and petrol and diesel-based transportation are some of the early incorporations of sustainability adopted by tourism industry. For instance, Hays Travel has committed to corresponding to government norms for sustainability and thereby, integrated it into corporate agenda. The firm has stated to be protective of the environment and local community people for sustainable practices. One of the main incorporations of sustainability in tourism is by reducing carbon emissions. 
Hays Travel has made a corporate agenda to attain zero net carbon emissions. The travel company has not just made the claim but worked towards it and also gained impressive outcomes. Single-use of plastic has been eliminated by Hays sustainable project across 90 offices in the UK in 2022 (Hays, 2022). Additionally, a 70% decrease in plastic use by the firm's travelling services has been obtained. Taking the right step towards sustainability also helps the firm to gain government financial aid. Development of Tourism Act 1969 is a government code that legalises sustainable development of the tourism industry (Legislation.gov.uk, 2022). Ensuring to incorporate sustainability in tourism industry, the firms get access to earn aid from government and utilise the grant for development. 
Tourism companies get use financial aid to restructure and uplift existing accommodation, integrating sustainable transport options like bicycles or electric cars can be added which is a motivational factor for the hoteliers. However, in the view of Frost et al, (2020), integral branding of a firm helps in gaining a competitive advantage when consumers can experience unique and safe services. Competitive advantage is a key influencer in leading tourism industry to incorporate sustainability. Practising sustainable practices help the firm to meet consumer demands for environment-friendly business services. Ensuring to abide by government norms also helps to gain financial support that can be used for the betterment of services. High-quality travel experience with protection from nature and natural resources increases competitive advantage for the tourism industry. 
The Environment Act 2021 states that companies need to protect the environment in their business practices (Legislation.gov.uk, 2022). It becomes essential and mandatory for tourism industry to abide by government laws to stay legally sound and operate efficiently. Another impact on tourism industry's approach to sustainability is media and globalisation. The global media has been promoting and advertising sustainability as a key approach for the tourism industry. Customers around the world have become conscious about the destination they book, the rooms they select and the food they consume. Local artisans also require to be appreciated and allowed to use financial earnings. Thus, sustainability has been adopted by the tourism industry as an impact of government pressure, competitive advantage and global consciousness of a sustainable lifestyle. 
Discuss the circular economy and its relationship with CSR 
Corporate social responsibility (CSR) plays a significant role in helping tourism industry adopt and practice sustainability along with a circular economy. Fundamental pillars of sustainability refer to 4 key elements of sustainable practices and these are human, social, economic and environmental. In the view of Tomislav (2018), the purpose of this fundamental is to create a stimulating life that offers long, healthy and creative high-quality life. CSR strategies implemented for sustainability needs to provide security of welfare to the pillar of sustainability. On the other hand, in the view of Pieroni et al, (2019), circular economy has a strong relation with CSR for sustainable business practices as it benefits investors, stakeholders and the government. The key elements of circular economy are designing waste and pollution control, keeping products and materials in use for reusing purposes and regeneration of natural systems. 
Integration of the elements of circular economy corresponds to the sustainable practice for current and future generations. A relationship between CSR is formed with circular economy, as reusability helps to form betterment of environment while controlling pollution is a safety measure for human, social and economic pillars. CSR strategies and policies like planting more trees, reduction of carbon emissions, decrease in electricity use and prohibition of plastic are popularly used by tourism industry for sustainability. An instance British airways shows that their CSR strategy includes setting ambitious challenging targets of zero carbon emissions, fund raising, and increasing levels of recycling and focusing on community drive projects for financial and humanitarian support (Britishairways, 2022). Levelling up of recycling CSR policy shows a relation with circular economy to make reusability an integral tourism industry approach. Additionally, the pillars of sustainability are catered to through the CSR policy of community-driven projects taken by the tourism firm. Tourism industry benefits from implementing CSR strategies that complement circular economy elements and humanitarian welfare. 
It can be concluded that sustainability is a vision that the tourism industry can attain for organisational growth. Sustainable practices have been in trend for decades in recent times which got popular due to media and globalisation. Consumer consciousness of sustainable lifestyle and environmental welfare have acted as influencing factors for hoteliers to adopt sustainability. Government norms and competitive advantage are impactful reasons that push hotel industry to integrate sustainable business practices. Instances from Hays and British airways have supported the influence of government for sustainability. Relationship between sustainability and the tourism industry has various positive outcomes in the form of human welfare, gaining a competitive edge over others and gaining government aid. 
However, cost issues and lack of awareness among people are negative implications of sustainability and hotel industry relations. CSR policies and strategies are highly useful for the tourism industry to integrate sustainability. Policies like zero net carbon emission, recycling levelling up, reduction in electricity waste and pollution control are abided by tourism companies for sustainability. Circular economy model shows key elements of pollution control and recycling operations that corresponds to CSR strategies. Fundamental pillars of sustainability include humanitarian and environmental welfare along with socio-economic growth. Hence, the relationship between CSR policies and circular economy is beneficial for tourism industry to obtain the vision of sustainability. 
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