Task 3 – Source Evaluation Template 
Student Details
Name and student ID: Yolanda Nataniela Mota Martins-2544670
Topic chosen: Use of social media to promote businesses
Title of source: The Use of Instagram and Facebook as Marketing Platforms for Hampers Reseller Products: A Case Study of Nings Kios
Author(s): Muh Riswandi Palawa, Andi Indriani Ibrahim, Christin Aprilia Kaleka, Siti Aisyah & Dwi Apriliani
Year published: 2025
How did you find this source?
I discovered this source in the UWTSD library database with simple keyword search terms such as Instagram marketing, Facebook promotion and small business social media. This was an easy to understand article in the results. It appears in the International Journal of Health, Economics, and Social Sciences (IJHESS) that is a peer-reviewed scholarly journal.
Why did you choose this source?
I selected this article as it has a clear explanation on how a small business uses Instagram and Facebook to advertise its products. The research is straightforward and concentrates on facts of a micro-business called Nings Kios. It is very relevant to my topic and can be understood easily as opposed to more complicated scholarly articles.
Is it relevant to the topic? 
Yes. The article provides a first-hand demonstration of how a small business can utilize social media to market and advertise hampers. It describes the ways in which Instagram and Facebook can assist the business to reach customers, display products and make sales. This is what my topic is all about.
Is this a useful article? 
Yes. The article provides a clear information on the role of social media in promoting small businesses. It outlines the advantages, including its broader coverage, engagement with customers and higher sales. It demonstrates simple strategies, such as posting photos, Instagram Stories, and requesting friends to share posts, as well. This renders the article extremely helpful in knowing actual social media marketing.
Is this an academic source?
Yes. It is published in a peer‑reviewed journal (IJHESS). It consists of an abstract, introduction, literature review, methodology, results, discussion and references. Its authors are scholars of the university, and this makes it an appropriate academic source.

When was it published? Is it recent enough? Why?
The article has been published in October 2025, and it is quite recent. It matters as social media is evolving rapidly, and more recent studies present more realistic data regarding the current situation with businesses utilizing Instagram and Facebook.

Author Credibility
Who is the author? What are their qualifications or expertise?
The authors are researchers/lecturers at Universitas Tadulako in Indonesia. They are employed in Management and Accounting course programs. Their experience in business and entrepreneurship qualifies them to write about social media marketing to the small businesses.

Reliability
Is the source reliable? Why?
(Consider journal, publisher, peer review, citations)
Yes. The source is credible due to:
· It is published in a peer‑reviewed academic journal (IJHESS).
· It follows a transparent qualitative approach (interviews, observation, documentation).
· It examines a practical business (Nings Kios), which renders the results realistic and reliable.
· It contains the references to other academic studies.
· These aspects indicate that the information is factual and reliable.

5-Minute Presentation Structure
1. Introduce topic and source 
I selected social media as the means of marketing businesses as my subject.
The article that I have chosen is a peer-reviewed article written in 2025 with the title The Use of Instagram and Facebook as Marketing Platforms of Hampers Reseller Products: A Case Study of Nings Kios.  
It details the way a small business can utilize Instagram and Facebook to advertise and market hampers.
2. Explain how you found the source
This article has been located in the library database of UWTSD.
I was searching using simple keywords like: Instagram marketing, Facebook promotion and small business social media.
This article was published in the results and was simple to comprehend thus making it appropriate to my topic
3. Evaluate credibility (author, date, reliability) - To do so, you will need to respond to the above questions. 
The authors are academics of the Universitas Tadulako, in Management and Accounting programmes.
It is a new article, published in 2025, which means that the information is current with the current trends in digital marketing.
It is peer reviewed journal article and utilizes clear qualitative research methods like interviews, observation and documentation.
This renders the source credible and scholarly trustworthy.
4. Short reflection – What did you find difficult about this task? 
It was hard to select a single article as I came across a lot of sources that were too complicated, or irrelevant.
Another thing that I had to do was to read through to know how the business utilized Instagram and Facebook and how the study was conducted.
5. What did you learn from this task?
I got to know how to determine whether a source is credible or not and how to locate peer-reviewed articles with the help of simple keywords.
I also came to know how small businesses utilize the social media platforms such as Instagram and Facebook to advertise their products, get more customers and make more sales.

