STUDIO


https://www.youtube.com/watch?v=pc_aAYEq8ME

WE ARE HALLMARK

At Hallmark we search high and low for
the very best and brightest new talent for
the Hallmark Studios. So if you're a
creative looking to join somewhere fun,
forward thinking and a little bit different,
and you’re passionate about design, we
can’t wait to hear from you.

Laura Broadley
Visual Studio Manager




:F A BIT ABOUT ' HHALLMAR
M/‘ HALLMARK STUDIOS
L= ‘
_\\ The Hallmark Studios are bustling with designers, photographers, *'"
”l’”‘ editors, creative managers and art directors who dream up

\j K ( thousands of designs each year.
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2012 perfectionists, and their passion shines through in everything they
Loara create — whether that’s cards, wrap, and Christmas crackers, or

124
15
oy
3@é
H—pP,del
calendars and partyware. ’ I
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They’re writers, illustrators, designers, artists, inventors and

EE @ We have one of the largest creative studios in the UK — just take a
look at our work in Hallmark, M&S, Tesco, Waitrose, The Co-op,
#HALLmA  Morrisons, Paperchase & many more.
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HALLMARK
PARTNERSHIPS

We work with a broad range of customers, from op

the grocery channel to the high street.
amazon.co.uk TESCO

John Lewis
M&S Waitrose

EST.1884 DEBENHAMS

® Card Factory
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Morrisons
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HALLMARK LINKS

To create the best bespoke licensing
solutions we also partner with...

THE EDWARDIAN LADY™ P EANU;;

. . HeQ0o Ki
| C()untryLIVlng ﬂ:g. ...developing the new & different in
product design outside of the category

we operate in.




PROPERTY
SOLUTIONS = —

We have a track record of J A
developing leading character -

roperties. 4 X
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Forever Friends is worth millions
in the UK marketplace & is still a Bl A — e —
firm favourite with consumers. |
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N TREND
DEVELOPMENT

= We tap into a wide range of sources to
M translate ‘up & coming’ trends into fresh
and inspiring new product, focusing on
\ . .
all aspects of design from packaging to
— fashion and interiors.
\
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PHOTOGRAPHY
sh N Jm = 7

. Our very own in-house photography l e
> studio adds to our existing vast library 37} l S HALLMARKN
) of digital images, including studio and

T location shoots. This allows us to

create bespoke images for our
customers.
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RETAIL DESIGN
SOLUTIONS

Our retail design team have over 30 years of
experience in creating solutions from in-store
point of sale to campaigns and trade show

events.
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W We have one of the biggest internal
editorial and writing teams of any UK
\5& card company, plus access to thousands
—3 = of pieces of writing from the Hallmark US

l archive. > 2015
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S j Our editors and writers are always on the J\' 9 g é

WinNER lookout for societal and language trends to

..., make sure our words resonate with real e
opew  people, helping consumers express e 5 fa;
~ /] themselves in real and relevant ways. & l l
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INTERNATIONAL

PORTFOLIO

Our studios across the globe, from Japan to
Kansas City in the USA, provide us with a wealth
of inspiration, product opportunities and global
perspective on the greeting card industry.
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Compiled over 100 years, we have over 11 million
digital images owned by Hallmark and instantly
available to our design team.
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A vast and diverse history is held within the Hallmark
archives and design collections.

They encompass examples of rare books and
prints, with subject matter ranging from writing
manuals, botanicals, textile designs,
architectural and ornamental drawings, to
children's books dating back to the 17th century.
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INNOVATION
IN PRINT & FINISHES

We work closely with our print team and our
external suppliers to keep at the forefront of print
innovation.

Our technical and design teams work closely
together to bring new and exciting concepts to
life.
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CREATIVE STUDIOS

We employ designers from a wide range of g aTw
creative disciplines, from textiles, paint & craft
to graphics and 3D.
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WHAT CAN WE OFFER YOU? é" §
Possible future employment for graduates. / ‘;)Cw
Build your CV with freelance opportunities ?/ 5/,,% E
after graduation. oot
X‘,’L’;’.ﬁ’,ﬁ Invaluable commercial experience with
Haag @ placement opportunities in our studios, @ .
working on a range of projects... g
7 8587 |
RETAIL | BRANDING | EDITORIAL | PHOTOGRAPHY | é <
STYLING p 1
HALLMARKND 2D GRAPHIC DESIGN | ADVERTISING | TYPOGRAPHY | /t;
CRAFT L

ILLUSTRATION | SURFACE PATTERN | PRINT FINISHES
NEW PRODUCT DEVELOPMENT | TRENDS
ANIMATION | FILM
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C AREER
ROGRESSION
ST ]
. ,
‘\/ Employees are encouraged to move up the ’
P ladder within the creative studio whether
“ towards art direction or management. E\ Lo
~ We also offer training and development -

\ through courses and workshops run by
3 / different creatives across the studio. L

""" Progression enables us to open up positions Mﬂoqe
’ for new creative talent. ;l—NLZq}e e f’;’
- /) ~ - ' I
E CREATIVE DIRECTOR ad & » ./
+# H HEAD OF DEPARTMENT w - : 2o %
ART DIRECTOR / CREATIVE MANAGER N trvre =< )
SENIOR DESIGNER /SENIOR ILLUSTRATOR
DESIGNER /ILLUSTRATOR %
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CREATIVE STUDIOS
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HELPFUL WEBSITES

/fa\
gg’ hallmark.co.uk W v § %
! :

O@ instagram.com/hallmarkcreative HHALLMARKNDZ018 “ o

4 . @ K s
) twitter.com/HallmarkUK v 7 e
Voo, Pinterest.com/hmkcreativeuk 9“67‘

Rao byo v | 75:55 [ik
“aas  facebook.com/HallmarkUK Eb @
)

Creative Blog

| v . shnal han
7 hallmark-creative.co.uk %/ @ hizioes @e@%

i mar @hallmarkukcompetitions %/A f {@{ﬁf
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COLLEGE PROJECTS -

o 2] b
} For over 15 years, we have worked with a wide ’
number of colleges and universities across the UK. A 5 0

\  We run projects that start with an initial presentation —
about the business and the products we create, /E\

leading on to a more informal chat about what it's
like to work in a design studio. We then set a brief e
and agree a deadline with the tutor, which would
% usually be about 4 weeks. Halfway through the

project, we like to give feedback so that you get

v some input and advice from us. Loy

Pasce

The final visit is a presentation from the students Jantled 2

wiINN FER

Iy, showing their finished artwork for a group critique.
- Placements can potentially be offered at this time
E which can lead on to regular freelance work. In this /
instance we look for a strong range of skills,
originality and excellent communication skills. '

" Clvmma

Luvx+n
2013 J
wiINNFER




YV‘DNI\/-
Raobsos

wiINNF|

199¢

v

HALLMARKNDZ01E i % (I/\:

W'faz‘; = 3
WVV\-“ N
Sud/

R &

HALLMARK AT 9
NEW DESIGNERS g ;%

We joined forces with New Designers after admiring their
commitment to discovering new talent and spring boarding
designers into creative careers. We have now sponsored the @ Katl E
event for 20 years! @ /

wINN FR
We return each year to run competitions, award placements %
and give portfolio advice — as well as to appoint permanent - § Ej@
positions. We also build links with colleges and creatives, and : @
are keen to develop more. @

We love exploring the creative talent that’s out there and it's a st
great chance for students and graduates to come and see us,

meet our team and find out that we’re not quite like anyone 1005
elsel! [







PREVIOUS COMPETITION
WINNERS

Rachel studied lllustration & Graphic
Design at Salford University and
exhibited at New Designers in 2016.

After a successful entry to the Gifted?
competition, Rachel worked in the
Hallmark design studio as a Studio
Technician for 2 months before being
asked to join the Tesco team on a 2
week placement last November.

Rachel made quite an impression, and
subsequently moved into a full-time
Designer position within the team.
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NEW DESIGNEF
EXHIBITOR

Lydia studied Textile Design — Mixed
Media at Falmouth University. She also
exhibited at New Designers in 2016.

Lydia currently works as a Creative Studio
Technician where she helps to visualise
what the final products created in the
studios would look like.

With the application of finishes such as
foils, flitters or embosses, the creative
teams receive a production level finished
product that's tangible, something you can
not replicate on screens.



NEW DESIGNERS
EXHIBITOF

[ 4

Bibi studied Printed Textiles and Surface
Pattern Design at Leeds college of Art.
She exhibited at New Designers in 2016.

After being asked to join us on a two
week placement she continued to
freelance for Hallmark & Tigerprint.

As of the beginning of March, Bibi turned
full time on the ldeation Team as
Creative Development Assistant.
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THE HALLMARK

COMPETITION HHALLM.
Do you have that special something? If you do we’d love to get to know you and your ,,m
work a little better, so apply for our Gifted competition. |

pply P Coltrin ﬁ) @
We run competitions six times a year to help us to recruit the very best and brightest J/ZD;Y,? ’
new talent, with briefs that are designed to nurture commerciality, creativity and sKill. WINNER

So remember to: @E@%

Inspire — by making sure quality and creativity drives everything you do.
Innovate — by using your creative talent to spark new ideas. l—-j
Adapt — to the ever changing needs of the customer. —
o
Entry is open to students, graduates and established designers, so pick a 4\:{/& @

brief that speaks to you and show us what you can do. We can’t wait to
hear from you!
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FROM THE HALLMARK STUDIO

THE GREEN HOUSE

Hallmark were delighted to open their ‘Greenhouse’ studio
within Bradford School of Art in February 2017.

The studio will give the Hallmark creative studio’s a space to
work in and get away from their desks, as well as sharing
their skills and knowledge with students and staff within the
college.




THE BRIEF

Design a 2020 Calendar with co-ordinating Diary for our range in M&S.

We would like you to design one full calendar with a cover and 12 months, and a diary/planner that
co-ordinates.

Show that you can work across different genres such as Traditional, Contemporary, Surface
pattern, Typography, Character using a variety different media. Ink, Pencil, Collage, Watercolour
etc.

Think about different use of scale, line work, composition, placement, colour balance & type, shape
& format.

There are no set sizes, and we are open to new and different formats.

Consider how the products will ‘sit’ together, this might be through colour, style, content & subject
matter.

Go & look at what is in the marketplace. The majority of our 2019 range will now be in stores and a
selection online. Also look at the competition such as Paperchase & John Lewis as well as
independent stationers like Kikki K and Fred Aldous.

Use the trend pack that we have supplied, these are trends that we want to see you using in your
collections, don’t use them literally we want to see how you interpret these through your designs!



TREND AW 19,20
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SPIRITUAL BEING

ESCAPE MAGIC HEALING

KEY TREND: W AREWHATWESHARE

THINK:

Fantaxslica

Magical

Ethereal

Durk velvel lenes
Moody

Inspiraticnal Messages
Crystals

Haolistic

Fartuno Telling

Mew Forms of Therapy

COLOUR

PATTERNS
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TREND AW 12/20
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LUXE REMADE

LUXKURY - ARTISAN - SUSTAINABILITY

LAVENDER

KEY TREND: FURFOSZFULL PALSE GATMEAL
THINK:

Crganic

Canasicdored Pracoss

LuxLry finish S

Naidral Dyas

Hanc Crafted

Smal 2alches

Simplicity

Treditional methogs
actility

Natural farms

Flan: textures
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TREND AWy 19,20
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LITTLE CONSERVATIONIST

INCOUNSTIVE - CONSCIOUIS - FAEPY

i

KEY TREND: WF ARF WHAT VW SHARF

THINK:

Qrganc

sSoimt of Adventurs
Cthically conscioLs
Harndimede

Blue Planel
Getarical dr-awings
MNational Histery MusLem
Travel learning
Mirmal

Tactilz/3D elemerts
Wild enimals

| oving sentiment

COLOUR

PATTERNS
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TREND ANY 132
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IKIGAI
THOUGHTFLL - PURPOSE - FULFILLMERT

KEY TREND: PLRPCGERALPALSE

THINK:

Slow Down
Loensiderec

Japanese treshwork
Live witn less

Tima is the new conmedity
Theughtful Santimert
JoeyintheritLa
Minimz|

Ferns and Foliage
Spiritual coarection
Matural substrates

COLOUR

gocdbye, things

FUNIO SASAKI
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TREND AW 19720
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FREEFORM FLORALS

EXFHEESSIVE - NAIVE - SCLD

KEY TREND: WE ARE WHATWE SHARFE

THINK:

Pasitive
Setanicals
Artistia
Tax-iure
SrusnetroLes
Abstract motifs
LIrfucsy
Simaolistic
Hard 1erdorec
-aérge scae
Sold colours

COLOUR

PROCESS/PATTERMS







IRCNL &aW 19720

)
\\k‘/
NORDIC ESCAPE

WILD - ECH FREE - ReFEDTON

KEY TREND: RUPOSEFULL PAUJSE

THINK:

Scand ¢ folk
Indigo
Comfariing

Safe naven
VWood craing
Lacem/Hycgs
Veanm Sentimonts
Trad tional weave
Rough texiures
VWeatherod

Tiled repeate

COLOUR

PATTERNS/PROCESS
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TREMD AW 1920
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EXPRESSIONIST BEOHEMIA

LELCORATIVE - CEAFTED - KD IVIDU AL

KEY TREMD: WE ARE WHATWE SHARE

THIN<:

Patzem Heawvy
Multi Ethnicty
Hand Crafoed
Eclectic

Hipp".
Decorztive
Laid Back
Trad t onal craft
Embaidery

Ikat and Floral Clashk
Ezskarleaving

L LR

COLOIR

PATTERNS/PROCESS
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CORBANY
ESTNI9
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NOURISH
SCLF LOVE- WEILL BE NG - KIND

KEY TREND: PURPOREFULL 2ALRF

THINK:

Salf Help

Mertal Hesalth Recoanition
Alternative Theraoy
Baance nct Perfecticn
Sacthing

Sensilive Cdilorial

Fus Livily

Refection

Organic

Simplz Husiration
Beautifu

COLOUR

PATTERNS/PROCESS
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AT THE END OF THE DAY,
WE CAN ENDURE MUCH MORE \;

» THAN WE THINK WE CAN.
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morning

is here,
HLXDERATTED = ‘, A . g ‘he da)’
KEATS .
s new
perhaps
HYSTIC + MUSE g this is where
Ve ltty
The Light

breaks through

Morgan Marper Nubwie

<& %
}?‘ e -~
=" . X \_"\
/ e &_ g -
\«"r " - N
00 . prve s oA Tl t A ST N - THINGS THAT
‘r
00 *Q * [ ComporT v Make LIFE
\
gog. * O / ' ZoNE  WerTHWHILE Anp
b (
& Erice [ s . INTEREST ING \
b v \
* OQ T ﬂ', »
4) L y : - \\
BON:LUX 5, ’ ;\.{
soanyad asy was sssdls K i = = - - i N i
™ o
Gl




BRIEF REQUIREMENTS

- Research/development/sketches from brief to inspiration to initial concepts & ideas - we will look
at these at the midway crit. Date TBC.

- Completed designs — 1 finished & mocked up calendar with cover and 12 internal pages and
1 finished and mocked up diary to be submitted at the end of the project. Date TBC. The
winner(s) will be offered a 2 week placement in the studio. Accommodation provided.

Things to consider:

- Think about each month as a new design, but make sure it flows with the others.

* Is the design relevant to the month?

- We don’t want to see reiterations of the same design on each month, they all need to be
different but sit together as one product.

* Don’t be obvious.
- Make sure you show variety in scale, repeats and compositions
- Try and show a range of techniques and finishes

- Be selective, and make sure your mock ups and work is presented professionally.



W<X'Re makeRs, (/\emfr‘rfl CRaF TERS & SHAKLRS. k:

We'RE FORWARD THINKERS, wordsmibhs & DREAMZRS,

WE LoVE The MAGIC ofF making pevple HAPPY

And We'Re SER)ovS abolT CREaTING THE TA-DPA @
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