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Section 1: Introduction
The topic of the research project I have chosen to pursue is "The effects of online shopping and how it has affected High Street stores, small businesses and towns?" 
Global business operations are significantly impacted by developing consumer patterns and changing technological landscapes. A growing number of issues, including marketing and the interaction between businesses and consumers, are being impacted by the internet. 
The ontological perspective is to determine whether the High Street stores, neighbourhood small businesses, and their communities have suffered over the previous years and how the rise of the internet shopping has transformed society and the environment. According to Maheshwari, (2023) Prior to the pandemic, shopping on the internet was common. But without a doubt, it has risen to the initiative and emerged as one of the most well-liked and favoured methods of buy for the vast majority of people. 
When it comes to internet buying, there are benefits and drawbacks. The advantages include a better and more inexpensive price range that is available online rather than in stores. It is convenient because you may make an online purchase while seated at home and possibly have it delivered the following day. There are a few drawbacks to utilising the internet for shopping, but the biggest danger is the possibility of payment fraud. If you need a refund or simply want to speak to a member of the sales team, it may be difficult to get face-to-face assistance.  
Rigby, (2022) stated, In 2021, 17,219 stores closed while 7,160 others opened, resulting in a net decrease of 10,059 stores. Since before the pandemic began in 2019, the quantity of new openings has decreased by 26%. Since the transition to online commerce, several fashion and department stores have shut their doors. Charity shops are also shutting as trade shifts online, with 557 closings expected in 2021. These most recent data for 2021 demonstrate a widening of the gap between openings and closures, but ideally this signals the conclusion of the severe structural downturn in chain retail that was aggravated by the pandemic.

 
The points that constitute the foundation of the research are shown below.
· Has the way they trade been affected?
· Are businesses taking into consideration the benefits of using the internet?
· What alterations have been made to the ways that small businesses and high street shops use the internet to conduct business?
· What effect have these modifications had on their customers? and the company's relationship with its customers?
· How have these changes impacted the towns since the demand internet shopping?   
The aim of this study is to obtain a better understanding of the affects the internet has and how business and towns adapted to the new technology chances.
The study objectives will be:
· Review the literature with online shopping. 
· Assess the nature of online shopping and how small business in town are being affected.
· Determine the impact of online shopping.
The researcher has presented in a table below of three study findings to back up the research concept in order to show that this research is current and pertinent.

	The failure of well-established retailers over the past ten years has reduced the attractions of the high street. This is particularly true of department stores, which are magnets for the high street and shopping centres, but it has meant that many high streets are now missing the wide variety of stores that once brought in shoppers.

	


Centre for retail Research, (n.d)

	The high street is facing changes, with pressure from online retailers and high costs the small business owner is looking for ways to be nimble and navigate these shifting tides.
	

Expression, (2022)


	The online shopping addiction of modern consumers is not only leading the global supply chain to a point of no return, but it is also having a huge environmental impact with huge catastrophic consequences on our planet.
	

Igini, (2022)


The study that is displayed above demonstrates the effect that online shopping has had on our high streets, including how it has led to store closures and a decrease in high street foot traffic. For the remaining high street to compete with online commerce, it must take risks.  It also demonstrates the environmental impact of online shopping.

[bookmark: _Toc140787919]Section 2: Methodological Approach 

The methodology is a crucial aspect of the proposal. For the study, both quantitative and qualitative research approaches will be taken into consideration. The aim of the research is to examine all business owners' experiences as well as all online and in-person shoppers' perceptions of their hometowns.  Delve (n.d) mentions, It requires collecting and analysing both qualitative and quantitative data in order to better understand a phenomenon and address the research objectives. The core tenet of mixed-methods research is to optimise the advantages of each form of data while minimising its disadvantages. Researchers occasionally combine qualitative and quantitative approaches to enhance their arguments, boost the validity of their conclusions, and compare the results from one methodology with those from the other.
The researcher will use a questionnaire to gather the primary quantitative data. In order to obtain the highest possible level of data quality, the researcher will create questions that are appropriate for the study.  This will make it possible for the researcher to adhere to a framework that complements the secondary data that is accessible, which will increase the applicability of the data analysis and contrast. 
Bhandari, (2022) Mentions, In order to gather and analyse numerical data for statistical analysis, qualitative research is utilised in the social sciences. 
Secondary data in qualitative research which will be conducted using interview with a semi structured question. This data will be compared to the conclusions of primary data study to determine whether the fact matches the secondary data analysis. 
The word "qualitative analysis" refers to economic, corporate, or financial analysis that uses mathematical measurements and calculations, statistical simulation, and research to understand or predict behaviour. Unlike quantitative analysis, which is considered to rely on subjective judgement based on unquantifiable data. This data will be compiled and compared using tally charts, spreadsheets, graphs, and charts.
The fundamental benefit of mixed methods research is that it may make the most both qualitative and quantitative research methodologies. This method enables the use of one data type's advantages to balance out another's drawbacks.  You may handle a variety of research-related challenges with this strategy, which also helps researchers get stronger evidence to back up their conclusions. The disadvantages of mixed method research, according to Gov.UK (2020), include the potential for greater complexity in execution and the potential need for more expertise than would be necessary for one method alone to collect, analyse, and interpret data. 

[bookmark: _Toc140787920]Section 3: Planned data analysis and Presentation.

One of the approaches for gathering data will be a one-on-one interview setting. The interview question, which will be semi-structured and carefully chosen to represent the study's objectives, will provide participants the opportunity to elaborate and react freely. The participants in the interviews must sign a participants agreement form which will provide how the data will be collected and used, with a confidentiality agreement of each interviewee. To guarantee that the transcripts accurately reflect the participants' comments, the interviewer will set up an audio recording device. A select few of business owner will be chosen for the interview. A wide range of industries, age groups, experiences and geographic regions will be encouraged through the use of random sampling. The interviews shall take place at the participant's place of business as it is a comfortable environment for them, so they will be in a peaceful, distraction-free space. If face-to-face interviews cannot be conducted, the option of an online audio recorder teams meeting will be offered.
After the interviews have been captured using an audio recording device, they will be transcribed into Microsoft Word software and then arranged in a matrix table.  Once the research employs an interpretive analysis approach in which themes are found and classified, the themes are condensed, and inferences are produced for the data. A theme analysis will be used; this analysis will be conducted out using Braun and Clarke's six-stage thematic analysis.  "(1) familiarisation with the data, (2) generation of codes, (3) generation of themes, (4) review of themes, (5) definition and naming of themes, (6) location of exemplars." Mihas, (2023)
[bookmark: _Toc140787921]Surveys will be used for the next data collection. 10–20 questions will be created for the survey using Microsoft forms (2023). When a link is ready, it will be posted on social media and distributed to neighbouring companies using those networks. After the survey is complete, the findings will be examined by inputting the data into SPSS and utilising cross tabulation to extract the relevant data.  
Section 4: Research Planning and Ethics

The practical aspects of carrying out this research must be taken into account, including the amount of time, money, and access to the necessary study subjects.
Monitoring the questionnaire and getting up to 50 responses will be adequate for the research that it being undertaken. The surveys will be supplemented with material that describes the researcher, the purpose for data collection, and the intended use of the data. Participants will be given the option to opt out and will be guaranteed of their confidentiality.  
It is possible that the study will suffer from the interview conditions, as some participants may find them to be challenging also may feel anxious and nervous during the process, as a result, this could affect the responses. The questions need to be carefully crafted in order to avoid unintentional bias and provide enough details for reliable conclusions to be made from the data. Ingram, (2023) points out that bias in research can happen when methodological or data-collection mistakes endanger the validity and reliability of the findings or when the researchers' own ideas, interests, or expectations have an impact on how they design their studies or interpret the results. In order to produce more reliable data for analysis, a larger, more thorough investigation might be guided by the findings of this one.
A suitable ethics form and participant agreement form must be designed and detailed in accordance with the research. Invalid results and damage to the study's and the university's integrity might come from unethical behaviour. There will not going to be any participants who are under 18 or in the vulnerable category because some of the participants are business owners or managers. A brief description of the study idea, as well as the researcher's positions as an undergraduate student, will be mentioned when approaching organisations to schedule interviews. The participant must concur to the conditions of a participant agreement form, which must contain details regarding the phenomena. The participant has the right to withdraw from the study at any time. The researcher's intention is to use any recordings solely for that reason, as well as ensuring the participant's name and company would be kept secretly. Before conducting interviews, each participant must fill out, sign, and return a consent form to the researcher.  
The resources that would be needed during the research proposal would be the following:

· Reading resources online or paper copied.
· A voice recorder for the use of interviewing.
· A computer with access to Microsoft Word for transcribing.
· Microsoft forms for the survey
· Participant agreement form
· Ethic forms

The following expenses will be taken into account when determining the research budget: 
· Costs of reading materials for the research.
· Travel costs for the researcher to conduct the interviews.
· Phone costs incurred to reach interviewees.
· Cost for paper and ink (if participants prefer their participant agreement form be printed off rather than digitised).

A Gantt chart would make it easier to stay on schedule and ensure that all deadlines are met. Meardon, E. (n.d) describes the Gantt chart as a project management tool which displays the volume of tasks completed over a period in relation to the time allocated for the activity. 
This schedule will cover the entire timeframe of the data collection and analysis that is required.

	Task Name
	Oct
	Nov
	Dec
	Jan 
	Feb
	Mar
	Apr
	May

	Discussion on topic
	
	
	
	
	
	
	
	

	Draw up proposal
	
	
	
	
	
	
	
	

	Prepare interview questions and survey
	
	
	
	
	
	
	
	

	Create Ethics Forms and Participant agreement form
	
	
	

	
	
	
	
	

	Preforming Interviews and sent out survey
	
	
	
	
	
	
	
	

	Analysis Data for both interviews and survey
	
	
	
	
	



	
	
	

	Compare both data
	
	
	
	
	
	
	
	

	Prepare Findings in dissertation
	
	
	
	
	
	
	
	

	Completion
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