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INTRODUCTION 

In today digital world, social media has significantly transformed how businesses 

recruit staff, traditional methods like newspaper advertisements and recruitment 

agencies are being complemented and, in some cases, replaced, by platforms such 

as LinkedIn and Facebook. These tools provide companies with the ability to connect 

with a border, more targeted talent pool in a cost effective and efficient manner. This 

report will explore how LinkedIn and Facebook are used in the recruitment process, 

examine the advantages and disadvantages of these methods, and provide 

examples supported by relevant literature. 

 



THE ROLE OF SOCIAL MEDIA IN RECRUITMENT 

Social media tools such as LinkedIn and Facebook have become integral to modern 

recruitment approaches. LinkedIn, known as the world’s largest professional 

networking platform, in specifically designed to connect employers and potential 

employees. Companies can post job vacancies, search for candidates using specific 

filters such as skills, experience, and location, and build their employer brand 

through company pages and content sharing. Recruiters can also view a candidate’s 

profile, which acts like an online CV, showcasing their work history, qualifications, 

and endorsements 

Facebook, while originally created for personal networking tool, is a social 

networking website where people connect with friends, family, and others. It allows 

users to share information, photos, videos, and through with their network. Users can 

also engage in discussion, join groups, and use Messenger for private 

conversations. Business can create dedicated career pages where they advertise job 

openings and share information about company culture. Facebook’s advanced 

advertising tools allow companies to target job ads to specific demographics based 

in location, interests, education, and work history. Additionally, Facebook Groups 

focused on professional sectors provide informal spaces where employers and 

candidates can connect. The idea behind Facebook was to provide as online book of 

faces university students to connect and share information. Both platforms support 

the creation of a strong employer brand, by sharing company news achievements, 

and employee testimonials, businesses can attract candidates who align with directly 

communicate with candidates through messaging enhances engagement and 

speeds up the hiring process. 

 

ADVANTAGES OF USING SOCIAL MEDIA FOR RECRUITMENT) 

One of the major advantages of using social media for recruitments is the ability 

to reach a much wider audience. (Kerpen, 2011) social media offers numerous 

values for recruiting, including reaching a wider and more diverse talent pool, 

attracting passive candidates, and enhancing employer branding. It can also lead 

to faster and more cost-effective recruitment processes. 



➢ Social media platforms like LinkedIn, Facebook, and Instagram connect 

employers with a vast network of potential candidates, both active and 

passive job explorers. 

➢ This increasing visibility allows employers to reach a border audience and 

potentially find candidates who might not be actively searching for jobs. 

➢ Another key benefit is the ability to target specific groups. 

➢ Advanced search and advertising features allow recruiters to narrow down 

candidates based on qualification, industry experience, interests and even 

language skills. 

➢ This level of targeting ensures that job posting is seen by the most of 

relevant candidates, increasing the changes of findings the perfect fit. 

(Bennet, 2014) 

 

DISAVANTAGES AND CHALLENGES 

Despite its many advantages, using social media for recruitment also presents 

several challenges. One significant concern is the potential for bias and 

judgment. Recruiters may form opinions base on a candidate’s personal 

social media profiles rather than their professional abilities, leading to unfair 

assessments and discrimination. Candidates may feel uncomfortable knowing 

that potential employers are reviewing their personal social media activity. The 

concern can deter talented individuals from engaging fully with companies on 

these platforms. The risk of misinformation and fake profiles is also higher on 

social media. Not all profiles are up to date, and some may include inaccurate 

information about a candidate’s experience foe recruiters who must verify the 

authenticity of applicants. 

10 DISADVANTAGES OF SOCIAL MEDIA 

➢ Distraction and loss of productivity- obsessive social platform usage 

during work or study hours leads to reduced productivity.  

➢ Spread of Misinformation- circulation of fake news, propaganda and 

unverified data through viral posts and message can misguide users 

➢ Compromise Privacy and Data Vulnerability- oversharing personal 

information and data thefts compromises user privacy and exposes 

them to fraud 



➢ Promotes Superficial Connections- the use social networks to make 

fake connections rather than meaningful relationships can be 

detrimental. 

➢ Social Media Addiction- excessive checking of notifications and 

mindless scrolling creates addictive behaviour impending real life 

relationships and well-being.  

➢ Enables bullying and Harassment- trolling, public humiliation and 

harassment of individuals including celebrities is made easy by 

anonymous accounts 

➢ Promote Social Isolation- spending excessive on social networking can 

reduce in person interactions, communications and sociability leading 

to isolation. 

➢ Causes Depression and Anxiety- studies have revealed that social 

media usage is associated with low self-esteem, anxiety, and 

depression, especially among teenagers. 

➢ Promotes Obsessive Self Presentation- focusing excessively on 

presenting perfect selfies, and posts for like and comments triggers 

unrealistic comparisons with others propagating anxiety. 

➢ Helps Spread Scams and Frauds- fake news, phishing attacks and 

Ponzi schemes can easily spread through social channels causing 

financial fraud. (n((Sheldon, Philipp Alexander Rauschnabel and 

Honeycutt, 2019)S(Sheldon, Philipp Alexan, 2019) 
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CONCLUSION 

In conclusion social media tools such as LinkedIn and Facebook play and 

increasingly important role in staff recruitment. They offer businesses the ability to 

reach a wider and more targeted audience, reduce recruitment costs, and streamline 

the hiring process. However, it is crucial for companies to be aware of the potential 

disadvantages, such as privacy concerns, bias, and the risk of misinformation. To 

achieve the best outcomes, business should use social media recruitment as part of 

a boarder strategy that also includes traditional methods and a strong focus on fair 

and ethical hiring practices. When used thoughtfully, social media can be a powerful 

ally in building talented and diverse workforce. 

 The impact of social media on society is profound and complex. While it facilitates 

unprecedented connectivity and has the potential to drive positive to mental health 

and contributes to the polarization of communities. As we navigate this digital 

landscape, it is essential to strike a balance between leveraging the benefits of social 

media and mitigating its adverse effects. Society must evolve with a conscious 

awareness of the role social media plays, fostering responsible usage and promoting 

healthy online environment for the well-being of individuals and the collective whole 
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