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[bookmark: _Toc501029666]Executive summary: 
In this report, the author tries to show various advantageous factor of the technology. How they influence in the working environment, productivity, efficiency and effectiveness in production. By which modern technology, how a firm is able to do their duty properly that is also disclose here. These factors are analysis for market research by the author. By the secondary resource and research the author finds out these factors. Influence and scope of social media are also express by the author. Some recommendations are given by the author in order to proper use of these things.
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[bookmark: _Toc501029667]Introduction: 
Technology is very essential for the increasing the rate of production. It helps to conduct the production activity very smoothly. The communication, monitoring the activity, mobility in the workplace, access to the information, ensures the creativity of the employee, innovation of new idea is possible for the modern technology. The author describes the advantage of the modern technology and analyzes various factor of the technology which could hamper the firm (Aspray and Ceruzzi, 2008). Manual system is replacing by it and market the production easier. For the promotion of the product, the firm can use social media. It is very cheap and simple. It is also easy to marketing, communication and gathering information from the workplace creating easier.


[bookmark: _Toc501029668]1. Evaluate the effectiveness of the use of modern technology within the workplace and explore social media as tools tool marketing, information gathering and communication within the workplace, creating their own professional online presence to illustrate e evidence this research
We are live in the wonder of modern science. The technology of the word is changing. The activity is becoming easier for the general people. With the blessed modern equipment the business is increasing (Balnaves, et al, 2011). The productivity, efficiency, effectiveness are also developing. The developed country becomes more development for the technology. The human activity in the business sectoer is decreasing with the increasing of modern technology. The production, communicating, marketing, information are gathering by the social media and modern technology. Every country and organization is competed each other to demonstrate their quality in technology. The effectiveness of the modern technology in the workplace are discuss below
Effectiveness of the use of modern technology within the workplace 
In the workplace, the worker if use modern technology, they can produce more product then the manual way. Most of the organization is trying to use the modern and effective technology in the workplace which helps the worker to reduce their work. Some effectiven4ess are given below
Communication: Communication means to contact with the various level of the organization and the employee. The entire employee can communicate with the all class of officer on the organization. The worker who is engage in the production at the workplace, they need to communicate with the higher authority of the organization. When any problem arise in t he production, if there remain proper communication system, the worker can connect with the experience one. It helps them experience one solve the problem and mentor the employee how to do that job. The worker who faces the problem, he should communicate with the organization or the concern authority. For ensuring the continuous and more production, communication is a must factor (Bucher, et al, 2013)
Efficiency and Effectiveness: Efficiency is to make the best use of the resource and the material. On the other hand, effectiveness means is to maximize the production with the limited resource. It is very necessary for the organization to reach the object of the firm. In the workplace, the efficiency is not only depending on the worker but also it depends on the supervisor of the workplace (Civelek, et al, 2016). The modern technology like machine, quality controller, automatic production system etc helps the firm to be effective and efficient. The organization should ensure all technology in the workplace for it and it should be properly used by the worker and other concern part of the organization.
Monitor: Monitoring means to control the employee by various instruments, criteria, regulation etc. by the modern equipment, the organization can monitor the workplace (Cortada, 2013).  By IT TV, CC TV etc, the concern authority of the firm monitor the activity of the employee in the workplace. Sometime there occur various conflict among the worker, they try to corrupt in the production, laziness, inertia etc can be addressed by the monitoring the workplace of the organization. The product ion manager should use this technology for the proper production and controlling the activity of the employee (Farr, 2013).
Mobility: Mobility means to do any work in short time. With the passage of the time, the competition is increasing. Every organization trey to ensure better quality product, more production, more selling of product etc through a short time. The proper and modern technology could able to ensure these criteria for the firm (Friedrichsen and Mühl, 2013). By using the manual system, the organization could not able to produce as much as production as using by the modern technology. The concern authority should ensure more technology based production rather than manmade production.
Access to information: Transparency is related to this factor. When all the stakeholder of the firm has an access to the information, the combination and the efficiency must be increase there. The worker of the workplace need to know the production amount, present information of the organization, market position, firm strategy, profit distribution, various system and plan etc which helps them to be a part of the organization (Groza  and Ragland,  2009) . The modern technology like social media, website of that organization, organization profile etc helps them to disclose. The firm must also have to ensure access all class of employ to the information (Ubiwhere.com, 2017).
Encourage innovation and creativity: Every man has some potentiality. Some could be able to bloom that potentiality. And some will never be able to bloom their potentiality. By the proper chance, environment, technology etc will able to do it very easily. Modern technology helps to reduce the cost of the practice and test of any idea. The organization motivates the worker to think outside the box and mentoring to be creative for the effectiveness. If the organization make sure their proper participation in the workplace for the innovation by using the technology, the firm will definitely able to innovate new system and idea in the organization. That will be very beneficial for the firm (Iheduru, 2001).
Social media as tools tool marketing, information gathering and communication within the workplace, creating their own professional online presence to illustrate e evidence this research
Social medial is a common sector the business. Here the promotion activity of the organization could effetely develop. With the passage of the time, this sector becomes the main field of the business. In the developed country, most of the organization conducts their marketing, advertising, sale, service etc through the social media. The Facebook, WhatsApp, snapchat, twitter, YouTube etc are the main media. There are more than 10,000,000 register. So it is a huge field of the business. Exploration of social media n various sector are discuss below.
Marketing: Marking is the promotional activity of the business. The sale of the product mostly depends on it. Most of the organization has a department for the marketing of the product. The benefit, quality, specialty etc are disseminating through the marketing of the product (Parrillo, 2008). The social media helps to promote the product. It is very easy and cheap way to market a product. In the present time, every organization has a fan page of the company so that the user of social media like Facebook they can easily know about the product. Sometime the organization provide their contact number in that page and take order by email, phone call etc. the organization also ensure home delivery service to the customer. This system creates easiness of the sale and buy of the product.
Information: Information is mandatory for ensuring the transparency in any sector. With the passage of the time, the need of the information is increasing. There is a fake product and party in the market alongside the better firm. By the proper information, the customer is able to detect the fake in the market (Sugumaran, 2008). The social media play the vital role for the information. The firm provides various information, advantage, service by the social media. It will help the customer to select the product. By the social media, the organization can maintain better relationship with the staff in the workplace. They collect information of the workplace like suggestion, comment, complain, problem etc of the workplace. The improvement, strategy, mission, vision, goal, target etc information of the organization could be known from the firm. It will help them to work consistent with the activity of the firm (Sakas and Konstantopoulos, 2010)
Communication: Communication is very important to do any work properly. With the passage of the time, it plays an important role for the success of the organization. It is very urgent to communicate with the employee of the firm. The problem and the prospective information of the organization need to communicate the entire employee for the effectiveness for the organization’s activity (Science, 2017).  The organization has a structure by the structure sometime it could difficult for the lower level employee to communicate with the higher authority of the organization. On the other hand, if there is large number of employee in the organization, it will be impossible for the authority to communicate the entire worker personally. By the social media, the firm cans easily able to commu8nicate with the worker who is engage in the workplace. This online presence of the organization will bear extra benefit of the organization in all the sector of a firm (SHRM, 2017).
Recommendation: The authors of the report express various advantage and us of the social media and modern technology for the proper and effective business activity. But we have to remember that everything has some demerit too. Comparatively, the use of modern technology and social media provide more benefit rather than disadvantage. By the proper maintain of these technologies, we could easily come out from this curse. For that some recommendations are given by the author. Those are given below
The modern technology and social media will be hacked by the Hacker. It is a concerning matter for the firm. They collect all information and date of the fir. The concern authority of the IT department must be conscious about that factor so the information remain safe in the organization
Sometimes the worker and the staff become Prey to online. That hampers the production of the firm. The authority must make rules for the browsing and use of technology so that there is no possibility to prey in online.
Virus is a helpful program for the social media, technology and device. It will damage all the program and information of the equipment. The firm must use antivirus software for the protection of the website and equipment.
Sometime the employee uses this website for the illicit material; disturbing things etc hamper the production and security of the organization. The firm should make mandate on the using of the website of the firm. 
Negative comment of the firm will depressed the employee. So proper update of the website is conduct by the reliable person should ensure. And make necessary thighs so that the employee did not get the scope to give a negative comment on the firm
[bookmark: _Toc501029669]Conclusion
 Now most of the business is running through the virtual world. Gradually, the manual system is vanishing with the improvement of modern technology. Online market, online shopping, automatic production, online marketing, online buy and sale of product are increasing. Every organization produces their product through machine (Stewart, 1999). Social media are used for the communication, information and marketing. But the firm needs to ensure for the proper use of these technology. Sometime these are used for the vanishing the quality of production, name and fame of the organization.
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