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[image: ]Apple Inc. was founded in 1976 by a man named Steve Jobs and Steve Wozniak. They revolutionized on how people assume the computers in the world and brought a revolution. They wanted to build a computer that was friendly to the user. The Apple II made a revolution in the world by the introduction of the world’s first ever colour graphics. This is one of the major reasons that the sales of the company took a huge change and they went from 7.8 million US dollars. Wozniak left Apple in 1983 because of the decreasing interest in day-to-day computers. Jobs left in 1985 mostly because of a backlash with the current president and went on to make his own software company named next and buying Pixar from George Lucas. 
Picture: Steve Jobs
The operations of Pixar became a huge success and this is how the company made world’s renowned movies like Finding Nemo, Monsters, and Toy Story. In 1985, the president declined the deal with Bill Gates who wanted software licensing of windows. This turned out to be the worst thing for Apple as Microsoft became the leading competitor of Apple in the 80s and 90s. In 1997, the company asked Steve Jobs to come back to the company and this is where we see the course of history changing. Jobs then turned on to build the best smartphones the world had ever seen. He tried a lot of things before coming to the iPhone which was their major success. He tried iBook but that was not a success. Success for Apple came with iPod which was a music player that was an idea of Steve Jobs. The first iPhone was launched in 2007 and that is how the history of Smartphones was made.

[bookmark: _Toc59663320]Product
Looking at the product of Аpple we can see that the Apple has one of the smartest smartphones in the world. The reason for that is our constant innovation. The quality of Apple products is top notch and our company has created a sort of ecosystem where we have combined all the products and the experience has been somewhat increased. There are Apple smartphones, then there are Apple tablets, then there are AirPods, then there are laptops and PCs, and then there are Apple watches. All of this is considered the best offer by our company. Our signature product which is iPhone comes in different variants each year. Each year there is a new technology that is offered by our company but with consistency as well (Resnick et al., 2016).
[image: Apple introduces HomePod mini: A powerful smart speaker with amazing sound  - Apple]
The leadership styles differ with when it comes to Steve Jobs and Tim Cook. Tim Cook is considered to be someone who is a marketing genius while Steve Jobs was someone who build the foundation of the iPhones. Every year there is a new iPhone which comes with certain new features like Camera, or new screen, or 5G. The marketing of iPhones is what makes it the highlight of the day as it is done so beautifully that people are automatically attracted to iPhones. The current generation of iPhones are iPhone 12 which comes in four different variants. One is iPhone Pro which has all the better features of the year with all the best technology and the other is iPhone 12 which is the same but less features like one less camera. The new iPad we are considered to be the tablets of the generation mainly because of their ease of use and the software. They help a great deal for students to learn. Our laptops are also considered to be the top notch if not the best (Gordon et al., 2013).
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The pricing strategy of our company is done through two main ways. One is premium pricing strategy and the other is freemium pricing strategy. The goal of our company is to ensure that our products are considered premium all over the world as the premium products are attracted to many consumers around the world. The reason that our company can demand premium prices is that our products are directly in line with the pricing that we have to offer. The products of Apple are considered premium all over the world and recently Apple has also tried to introduce budget phones but they were not that successful. Each year there are two lines of products that are offered by our company: one is pro category and one is simple category. Doing this we charge extra amount for the pro phones and a little less for the normal phones. This is for those who want to go a little extra when it comes to the consumption of technology (Evans et al., 2014).



The same strategy is followed in every product of Apple. We have a simple iPad line and then we have a pro iPad line. We have a simple MacBook line and then we have a pro MacBook line which is even stronger and have a much better hardware as well as software. When it comes to our watches and AirPods, we do not have that much changes. Our freemium pricing strategy is that we offer free services when it comes to our products. The best example of this is our iCloud storage which is free for the first 5 GB of usage but the user would have to pay more to get extra usage. The price of it is set at minimum to cater to the most of our customers (Londhe, 2014).
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When it comes to places, this is where our company tries to sell our products to our customers. When it comes to Apple, the company uses every other category there is when it comes to selling our products. Some of the products of Apple are sold at our owned locations which are located in almost all the mega cities of the world. This helps our company in reaching out to the maximum people who want to experience the products of Apple and who wants to take a look before buying. These are also called customer experience centres. Throughout the history of Apple, we have seen that the company had long lines whenever they started selling a new product to the world. This has now changed as the company has started shipping to almost all over the world (Gordon, 2012).
[image: Apple - Find Locations]
The recent pandemic has also been one of the major reasons that a major share of customers buys their product online. Other places where the products of Apple are sold are online stores which are not owned by Apple, authorized sellers which have the access to the products of Apple and they can sell them anywhere. Telecommunication companies is another way through which we sell our products. We have some agreements with these telecommunication companies by which we allow these telecommunication companies to sell the product in some of their promotional techniques. We also have our product in leading retail stores like Walmart and we also have our product at the leading online websites like Amazon. This helps our company in generating a lot of revenue and the distribution is then handled by all these companies. The software products which are paid are available through our online stores like Application store or iTunes (Singh, 2012).
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The promotion is where Apple has an edge over all the other products in the world. We sell our product in such a smart manner that the consumers think that the product has become their need rather than their wants. There are different ways Apple sells their products to their customers. The first and the foremost is through advertising. We create some of the best and minimalistic commercials in the world. This is one of the main reasons that our commercials are the best. We have the perfect knowledge of the product, they are brief, and they contain all the information a user might need. One thing that would be cool to mention is that in almost all of their commercial we try to tell the user how a certain function would help them and try to showcase it with an example. Social media marketing has become one of the major ways’ companies advertise their product and this is also where apple isn’t lacking (Fan et al., 2015).
[image: Apple's Back To School Promotion Expands To Europe, Offering Free Beats  Headphone And More]
We also have agreements with certain websites to sell our products to. Another way we sell our product is through personal selling and influencers. There are tons of influencers on YouTube that are reviewing the products of Apple exclusively. Then there are sales promotion where Apple offer products in the forms of instalments. The culture of instalments has been so apparent that almost everyone in UK now buys Apple products on instalment as they are priced at a very less mark-up. Furthermore, the reselling point of Apple is so good that the consumer would know that the worth of our product would still remain almost the same a year afterwards and that is a plus point for these consumers. We also sell our products through public relations where we try to tell the consumers how good it would be to buy our products from Apple. Recently we have launched a campaign where we are going greener and including lesser accessories in the box to reduce the amount of waste (Leonidou et al., 2015).
Apple Instagram
[image: ]
https://www.instagram.com/apple/ 
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Buy a Mac or iPad Pro.
We'll supply the Beats.

Get Beats wireless headphones when you buy an
- eligible Mac or iPad Pro for university. And save more
with Apple education pricing.*

Shop the Apple Store for Education
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