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	Evaluation
Respond to each question. 

	Section 1 – Usability

	Question 1a - How quickly and easily does the website load? 

	Answer: In the context of entering the website of Suited Cars where this page responds quickly. The website quickly loads the homepage, which is convenient for getting information from the homepage. In terms of assessing the loading speed of this website is decent, which can help to increase the intention of customers to visit the website to gather information, because a few seconds of delay can decrease customer engagement, which is perfectly handled by this website (Welland, 2024). 

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 

	Answer: While entering the website, a few subpages are linked on the home page of the Suited Cars website. A subpage in a website is normally known as any page in the website that is subordinate to other pages in the structure of the website (Dafalla, 2024). In addition, on the initial page, in the upper left side of the website, a dropdown menu can be found where customers can find the subpages of this website, which are home, gallery, services, FAQS and contact, which is convenient while using as a customer. 

	Question 1c - Can a customer make a booking via the webpage? 	

	Answer: After entering the Suited Cars website, where no customer booking system is found. To increase customer engagement when it is found that the online booking system plays a crucial role as it decreases the time for customers to access the services or products from the organisations (Alshammare, Halim and Alsheikh, 2022). In this aspect, the customer can only call Suited Cars' customer service but cannot make a booking online via the webpage. 

	Question 1d - What improvements could be made to the usability of the website?


	Answer: Though this Suited Cars website is well organised at a glance, some improvement can be made to increase its visibility to its customers. First of all, this website can enhance its search functionality to increase the customer satisfaction level. Secondly, integration of nearby locations and availability may increase brand visibility to customers. 

	Section 2 – Pleasure – Customer Experience

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 

	Answer: In terms of assessing the appearance of this website, it offers a pleasant for its decent and minimalistic look. Minimalist website home page offers to offering a pleasant experience while entering any website (Islam, Jebarajakirthy and Shankar, 2021). High-quality pictures of their car packing services help to get an insight into their service quality, offering a pleasant experience to using their service. By navigating the website, through computer and mobile, no differences are observed in terms of appearing this website appears.  

	Question 2b - How does the website use imagery, video and colour? 

	Answer: On the home page of this website where some imagery is included that offers customer to get insights about the services, but it can be better to use video to show their service on the home page, which is not found on this website. In their gallery option, diverse imagery is shown. In terms of using the colour to create the website, the grey and black combination is used, which offers a good look to this website.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this in enquiring about the product or service? 

	Answer: In the context of this website as an online chat tool, this company use WhatsApp where customers can inquire and ask different queries, which allows them to have insight into their services. In terms of effectiveness, using a website as an online tool, where for using human touch sometimes a delay in responding occurs with their customer service. Responding quickly to customer queries is essential to grab customer attention (Stenslie, Haugom and Vaage, 2021). 

	Question 2d – How effective are the social media links on the website?

	Answer: In modern times, most people seek reviews or conduct inquiries about the organisation's products and services through social media (Emmanuel et al., 2022). In Suited car’s website, where this Facebook and Instagram page are linked with its website where on their website, customers can directly enter their social media page to get the insights, as a customer, which increases the attention to get the services while looking at the posts from these pages. 

	Section 3 – Perceived Value

	Question 3a - How are the services offered by the company made clear to customers?

	Answer: To offer clear information regarding the information for Suited car’s service to the customer, whether on their website, this company uses a minimalistic appearance which help to grab the attention of the customer as well as offer a great opportunity to understand and get the information of the company’s service clearly and concisely. On their website, this company presents the services in a concise way as well as offering insights about them and the price of their services by linking with the subpage of ask a query, which allows customer to have a clear understanding of their service (Suitedcars.com, 2025). 

	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: On their website, where customer review is not displayed, which often hinders getting the trust at first glance, to make review, customers need to reply to their post on their Facebook and Instagram pages, but in Facebook page where it is found that customer do not put any review as comment in recent time but few customers put comment in their Instagram video which mostly up to date.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend it to a friend or family member? 

	Answer: The service offered by the Suited Cary present is high quality because of uses high-quality premium materials like Avery Dennison and 3M vehicle wraps that enhance the durability of wrapping cars, as well as offering an aesthetic look. Similarly, their bald-free techniques to reduce the damage in terms so wrapping increase their service quality. Their high reliability to maintain quality while offering services introduces them as a reliable choice, and for that reason, the company can be recommended to friends and family members. 

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If not, why do you think the company has chosen not to include prices? 

	Answer: On the website, where price is not mentioned, according to their different car wrapping prices based on their different car models. For not showing the price on the website because wrapping depends on the size and vehicle type, which hold different price ranges, to mitigate the misinterpretation, this company chose not to disclose the price of their service to ensure that every customer gets a clear price instruction by contacting them directly.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Car wraps near me 

	
	2. Car service provider list 

	
	      3.   Car service cost

	Question 4b - When you type these words into Google, does the company’s website appear in the top ten websites? 


	Answer: By using these three keywords in the Google search engine where among the top ten websites, the Siuited Cars website is not found. By scrolling down for a moment, this company’s website appeared. 


	Section 5 – Reflection and conclusion

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: In the aspect of modern UK business, this website is highly relevant as this website of the company offers accessibility, credibility and related information of tier services, as well as through the WhatsApp online chat tool, this company offer 24/7 customer services that help to hold the customer satisfaction level. In modern times where customer assess the company’s product and services online to make their purchase decision (Petcharat and Leelasantitham, 2021). Suited Car’s website acts as a professional website that showcases their services online, which meet modern UK customer preferences and help to build trust. By including imagery elements, the net on their website helps to grab the attention of customers to take their wrap service. So, the digital economy, Suited Car’s website has high relevance in modern UK business.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 

	Answer: To improve the website of Suited car on recommendation, and provide given on where in the Suited Car’s website online booking system may be implemented based on the car model and size of the cars. In recent times, customers can only book a service via phone call or WhatsApp, which limits convenience. In modern times, online booking systems play an essential role in increasing customer engagement (Wirtz, 2024). In the aspect of this Suited car where implementing a dedicated online booking system on the website may help this company to increase their customer engagement as well as may be able to increase their conversion rate, which may assist in getting the competitive edge in the modern business landscape. 
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