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INNOVATION OF THE ORGANIC STORE IN AMAZON CREATES AN IMPRESSIVE AND ATTRACTIVE MARKETING STRATEGY IN THE WORLD OF ONLINE SHOPPING 

Blog 1
The business slogan of Amazon, “You will love it” indicates the importance and significance of organic products. The introduction of “the organic store” stimulates the entire marketing process of Amazon effectively. The different categories present in the organic store, including cloths, food, makeup, handcrafts, chocolate, cosmetics, perfume, and dry foods make Amazon a better shopping app as compared to others. The attractive price range of Amazon’s organic products catches the attention of the customers, which is necessary to make smooth and profitable marketing strategies (Oak, 2021). At the present time, everyone needs proper healthcare, as they focus on the health and beauty approach, which makes the marketing structure to authentic. Amazon is a popular online shopping app, which is exploring its business through online mode. Therefore, the promotion of organic stores is going to be expanded with the different social media platforms including Facebook, Twitter, YouTube, and Instagram, to which people are connected most of the time. 
The young generation has a strong focus on healthy and attractive materials in their daily life. This is the core point for Amazon to start up their organic store to get an impressive level of marketing (Amazon.co, 2022). Tongue generation is connected to the social media platforms actively, and the promotion on social media of organic stores will be useful to catch their mind easily. Age-based, and gender-based separation of various organic materials increase the value of the whole marketing system of Amazon. Amazon is starting its business mode throughout the whole world through online mode, so its online app is considered a suitable place to increase its business profit and gives a super position for Amazon.              
Blog 2
Through the application of the attractive motto “Everything You Need Is Here”, Amazon wants to interact with its potential customers throughout the whole world. There are various online shopping apps to give spontaneous service to customers, but the marketing strategies of Amazon are different. In this way, Amazon can create a new and authentic mode of business, which will be useful for their business expansion. The innovation of organic products will make differentiation from conventional products, and this is the main marketing strategy of Amazon (Vieira et al. 2019). In the modern age, the young generation always wants to get a different and unique style in their daily lifestyle, which makes them authentic. Besides this, most teenagers and adults are connected to social media most of the time of day, which is a reason that accelerates the customer’s mind to attract towards the organic store of Amazon. 
A developed category of the entire organic entire is helpful for finding the necessary products easily through Amazon. Natural, and hand-made things, make the enjoyment ten times larger than conventional things, because the looks, designs, and contents of the organic store are different from normal things (Amazon.co, 2022). Promotion through the online social media platforms, which are famous and popular based on the regular news will give the chance to introduce the organic store of Amazon to its customers. From a child to a senior citizen can look at the organic store on Amazon, because it contains a large range of products, including organic baby food, chocolate, dry healthy foods, and pleasurable handmade materials.       
Blog 3
“Because You Want It, We Have It”, through this marketing motto, the importance, and extraordinary demands of the organic entire can be observed. The development of the organic store on Amazon indicates the expressive marketing strategy, as it is authentic and unique to make Amazon special from other online marketing apps. After the COVID-19 pandemic situation, most people are concerned about their health, so it will be an attractive and effective level of the marketing process for Amazon to attract its customers (Amazon.co, 2022). The targeting customers of Amazon for selling organic products is the young generation, having the age group 18-30 years male and females throughout the world. The young generation has a strong tendency to attract new things, which makes them star and different. In this way, the marketing strategy of Amazon is going to create a historic business strategy to increase its business growth.  
Promotion through the application of online social platforms, through which the description of the products, including benefits, attractiveness, and specialty of the products makes the people consider it smoothly. From food items to cosmetics and make-up items, there is a larger range of products inside the organic store of Amazon, which create a vast organic world to select the necessary products for its customers. Besides this, the affordable and suitable price range of the organic products on Amazon is helpful for the customers to try to buy the products, as the differentiation between conventional products and organic products is not too high.  
Blog 4
Using a vital and connected marketing slogan, “Worth Your Money”, indicates the popularity and importance of organic products. The modern age is called the age of organic because most people are connected to a healthy lifestyle with the help of organic products. Amazon considered the young generation, including 18-30 years as its target market, as they are quite smart and advanced to take decisions in their regular lifestyle. The introduction of the organic store inside amazon makes it unique and special for the customers from other online shopping apps. This is a perfect marketing strategy to get the competitive advantages in its business to increase its profit growth to the maximum level. The development of different products based on different categories, including feminine items, kid items, males, and products for senior citizens indicated the excessive level of volume of the organic store on Amazon.
Promotion through social media platforms, which are popular for their maximum level of viewers is used for the organic stores of Amazon (Amazon.co, 2022). In this aspect, Facebook, YouTube, Twitter, and Instagram are effective and useful online platforms to get the valuable attention of customers. The actual reason to fix the young generation to the target customer is to get an effective level of business profit because they have a high tendency to make them through the better approach always. They have the spontaneous energy to find new things in their daily life. Therefore, the introduction of organic stores will give a golden opportunity to Amazon to increase its business growth to its maximum level.     
Blog 5
“It’s Always Better with Amazon”, indicates the uniqueness of Amazon from other online shopping apps, because the starting of an organic store on Amazon is a new creation and pattern of the repurchasing process. There are different products, which are made through the application of the organic mechanism in Amazon. The selected target market of this store is the young generation and adults throughout the entire world, although there is a large range of products for everyone, irrespective of the age gap (Veilleux Jr, 2019). Usually, the organic products will be attractive for the parents, who are concerned about their baby, the females, who are beauty conscious, and the male customers, who prefers to find healthy food items for their regular lifestyle. Besides this, the collection of entertainment products, including chocolate and sweets, snakes, and other dry food make the festive season to be more special and creates a different level of enjoyment. 
The promotion and ads through the application of social media platforms will be useful and effective for Amazon to make the entire business mode to be a profitable approach. In order to get a competitive advantage, the introduction of the organic store will be preferably applicable to Amazon. The usable range of the product’s price, and getting effective advantages from the organic products will be effective for making a successful marketing strategy for them. Therefore, the innovation of the organic store is an attractive strategy for increasing the business growth of Amazon.      
Blog 6
The application of the valuable marketing slogan, and the introduction of the organic store on Amazon creates an authentic level of the business process. “Keeping It Comfy” is a suitable slogan for giving the introduction of the online organic store inside Amazon, which creates another level of competitive advantages to alive the marketing strategy so that the chance to get the excessive level of profit through the organic store (Dimitrova et al. 2020). The whole organic store contains various types of organic products, which are necessary for the daily life of the customers. From the staring of various healthy and organic food items to the clothes, makeup, cosmetics, handmade accessories, and entertaining materials gives the length and volume of the organic store on Amazon. By targeting the adult and young generation, Amazon wants to touch up the maximum level of its business growth through the expansion of its organic store.  
There are various online apps to get shopping, which are related to the necessity and requirements of the customers. In that condition, it will be helpful for Amazon to introduce an effective and authentic strategy for the marketing process. The popularity of Amazon can be reflected through the excessive level of selling of organic products throughout the whole world. It is expected that the chance to increase the business rate through organic products, as the customers are very health conscious from the pandemic situation, and get a healthy lifestyle. In this aspect, the innovation and promotion of organic products through social media platforms should be effective for Amazon.   
Blog 7 
The useful business slogan, “True Beauty That Shines”, is effective and useful for giving an attractive introductory approach to the organic store on Amazon. There are some useful and required products present, which are necessary for the preparation of a healthy regular lifestyle for people. Based on this strategy, Amazon is going to be intricate its most impactful and authentic store in its app for customers (McKee, 2018). The young generation, including 18-30 is the most selective age of the customer to apply its marketing strategy to get an effective level of business growth. The promotion and broadcasting of the organic store are going to start with the help of potential social media platforms, including Facebook, Twitter, Instagram, and YouTube that will be effective to increase the selling rate effectively.  
After the pandemic situation of COVID-19, there is a high chance to use healthy and useful products. In this aspect, the introduction of the organic store gives a positive sign of the healthy and useful process in Amazon. The application of this marketing strategy will be effective and helpful for increasing the business growth. The organic touch-up in every field, including clothes, foods, makeup, cosmetics, toys, accessories, and other essential things increases the value of these materials and makes a proper strategy t attract to the customer’s mind.  
Blog 8
The application of an attractive and impressive marketing motto will be useful to get the attention of the customers of the organic store of Amazon. In this aspect, “All You Need in Life” will be the catchiest motto to increase the growth of the selling system of the organic store on Amazon (Conaway et al. 2018). There are various types of materials inside Amazon in the category of organic store, which indicates the actual availability and flexibility of the organic products. Through the development of effective promotional activities through popular and useful social media platforms, there is a high chance to increase the business growth of Amazon. In this aspect, the selection of adults and the young generation for selling organic products is a potential step for Amazon. 
Organic clothes make extra comfort, dry food and chocolate on an organic level give extra happiness, makeup, and cosmetic give extra and healthy protection, toys and baby care gives protection from hazardous chemicals are attractive and mind-blowing lines to get the attention of the customers (Chen et al. 2022). Therefore, the promotion should be useful with the help of popular and reputed social media platforms, including Facebook, Twitter, and YouTube through the description of befits of the organic products. The selection of a suitable and supportive price range may give the extra chance to select organic products for the regular lifestyle of the customers. In this way, the chance to get a successful marketing strategy and the chance to an effective level of competitive advancement in the business can be developed easily in Amazon.  
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