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[bookmark: _Toc150232114]Introduction
The tourism and hotel industries have a pressing need to effectively balance the competing goals of sustainability and profitability in the modern world. Sustainability is becoming the main topic of discussion in this discipline due to the growing concern for social responsibility and environmental protection in all countries. The discipline of managing scarce resources so as to meet present demands as well as the prospect of meeting future wants is known as "sustainability". Inkson and Minnaert (2022) assert that the tourism and hospitality sectors include the domains of conscientious resource management, conservation of indigenous customs, and mitigation of ecological footprints.
The profitability of the tourism and hospitality sectors depends on sustainable practises. These days, the modern definition of success also includes non-financial aspects like the effect on the environment and society. It is now both morally and strategically necessary to strike a balance between environmental responsibility and financial success. The sustainability of sustainable projects is frequently determined by financial considerations (Legrand et al., 2022), which has a significant influence on the corporate strategy and operational choices made in the sector.
This study covers a number of subjects, including profitability and sustainability in the hospitality industry. The importance of Milton Friedman's for-profit perspective is discussed, along with how consumer-driven sustainability affects business practises and how financial considerations influence sustainability initiatives. Elkington's Triple Bottom Line, Doxey's Irridex, and Butler's Life Cycle Model will also be evaluated as part of the study in order to assess the industry's potential for environmental sustainability and offer sector-specific examples.
[bookmark: _Toc150232115]Milton Friedman's Perspective
The idea that an organization's top goal should be to maximise profits was promoted by well-known economist Milton Friedman. The individual stated that maximising profits within legal limits is a company's primary duty and that pursuing any other objective would reduce the efficiency of the market. To behave in the best interests of its shareholders is a company's first and foremost duty, according to Friedman. Some people could think that investing in social or environmental concerns rather than maximising profits is a waste of money, according to his research (Arowoshegbe et al., 2016). 
This point of view, though, is currently being closely examined within the context of the dynamic hospitality sector. Stakeholders and consumers are becoming more aware in the modern era of the environmental and social implications associated with businesses. With sustainability becoming more and more important on a global scale, the hotel industry is today facing changing demands. According to Legrand et al. (2022), there has been a remarkable change in the public's perception of the obligations of businesses. A range of social and environmental considerations are becoming more and more important for companies to include in their operating plans in the current business climate. This transformation is driven by the need to effectively address global concerns and adjust to the expectations of consumers. 
The tenets that have guided the hospitality industry have changed dramatically in recent years as it has become more widely recognised that profitable success depends on ethical and sustainable practises. To better meet the needs of its clients, the industry is implementing these reforms. A new assessment of Friedman's viewpoint is underway in light of the increasing significance of sustainable practises and the moral duties that customers and other industry stakeholders demand.
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In today's hotel industry, sustainability and financial performance are increasingly recognised as being closely intertwined. Sustainable business practises not only help companies fulfil their ethical and environmental obligations, but they can also increase their long-term financial stability. According to Korstanje et al. (2020), there is actual data to back up the assertion that companies that adopt environmentally and socially conscious practises can gain a number of advantages. Increasing brand awareness, reducing expenses, and attracting environmentally sensitive clients are a few. Therefore, if these techniques are applied, they may improve an organization's financial performance.
One company that has made sustainability a key component of its operations is the well-known Marriott International hotel chain. Marriott achieved a considerable reduction in its environmental impact and cost savings by implementing energy-efficient practises, implementing water conservation programmes, and incorporating renewable energy sources (Legrand et al., 2016). Another great example is Sandos Hotels & Resorts, which prioritises ethical tourism and volunteer work. This tactic, which combines environmental preservation with community service, has grown in popularity among travellers who want to support causes near and dear to their hearts.
These illustrations show how adopting sustainable practises in the hospitality sector can have good effects on the environment, society, and possibly even the economy. It has been demonstrated that investing in energy efficiency, garbage reduction, and community engagement improves both financial results and environmental consequences. These initiatives have two unintended consequences that increase profits: they save money and enhance the company's reputation.
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In the hospitality sector, financial factors frequently play a crucial role when making decisions. Concerns about money have a big influence on how sustainable practises are implemented. The initial cost of adopting eco-friendly technologies and putting sustainability initiatives into action may raise some doubts. Using such processes could be difficult. But a fresh viewpoint suggests that ecological decisions and economic decisions don't always have to conflict with one another—in fact, they might even strengthen one another.
Large players in the hotel industry are starting to realise how important it is to make investments in more environmentally friendly practises. In addition to its many long-term advantages, this tactic shows your commitment to environmental integrity. Long-term savings can be obtained by putting in place energy-efficient systems, waste-reduction strategies, and water-conservation practises, even though there may be an initial cost. Hilton Worldwide's LightStay programme is an excellent illustration of a successful sustainability initiative since it has dramatically reduced the energy consumption and waste generation of the hotel chain. Since the program's inception, savings of more than $1 billion have been generated (Edgell Sr., 2019).
Moreover, the integration of sustainable activities with financial decisions offers prospects for obtaining funding and investments. Given the increasing relevance of sustainability as an evaluation criterion for investors, companies that prioritise ecologically friendly practises may earn investment money and advantageous loan conditions. In addition, there are numerous government programmes, subsidies, and incentives that are designed to support sustainable projects in the hotel sector. These assets can be used to provide financial assistance for such initiatives.
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Customer choices have a big impact on how the hotel business markets itself and how it implements sustainability initiatives. Customers are choosing companies that organise their travels based on social and environmental responsibility more and more. Inkson and Minnaert's (2022) recent study shows that a significant portion of tourists actively look for environmentally friendly accommodations and choose companies that practise environmental stewardship. 
In response to the increasing number of ecologically and socially conscious customers, many hospitality organisations have modified their practises and integrated sustainability into their daily operations. A rising number of companies and establishments, including lodging facilities and resorts, have started embracing sustainable practises in response to environmental concerns. These practises include things like giving up single-use plastics, using renewable energy, and volunteering in the community. Over 70% of foreign visitors place a high value on eco-friendly lodging, according to a Booking.com-commissioned survey. This finding emphasises how much demand there is for eco-friendly travel services. 
It is evident how much consumer demand exists for environmentally friendly services. Companies in the hospitality sector that use sustainable practises not only allay the ethical concerns of their patrons, but also make money doing so. AccorHotels, a well-known global hospitality company, saw a notable 4.7% growth in sales for the 2019 fiscal year. The corporation has had considerable financial success as a result of organisational sustainability initiatives (Legrand et al., 2022).
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A development of conventional accounting concepts, Elkington's Triple Bottom Line (TBL) paradigm considers factors other than financial performance. According to Elkington (1997), the concept is based on economic, social, and environmental issues. According to the TBL framework, companies should assess their performance not just in terms of profits but also in terms of the good or bad effects they have on the environment and society. 
Within the hotel industry, there is a growing awareness of the concept of the "Triple Bottom Line". Employing this technique to assess overall performance is becoming more and more common among hotels, resorts, and tour operators. An organisation that has effectively implemented the Triple Bottom Line (TBL) concept is MGM Resorts International, a significant participant in the hotel sector. MGM Resorts International exhibits their commitment to the TBL by their involvement in numerous community and environmental activities. Elkington's Triple Bottom Line (TBL) paradigm is followed by the organisation when allocating resources so as to preserve a healthy bottom line while also benefiting the environment, the local community, and the workforce (Korstanje et al., 2020). 
There's also the fantastic Banyan Tree Hotels & Resorts. The business has consciously set up its operations with Elkington's Triple Bottom Line (TBL) structure in order to fulfil its social and environmental obligations. Legrand et al. (2016) claim that the business integrates sustainable practises such philanthropic activities, community assistance, and the preservation of natural habitats. These strategies improve the company's revenue as well as its brand awareness.
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In Doxey's Irridex Model, particular emphasis is placed on the "irritation index" in relation to interactions between visiting parties and host communities. The stages of interactions between tourists and residents are outlined in this study, from initial enthusiasm and interest to potential annoyance and animosity brought on by a rise in tourism. According to Doxey and Moore (2015), the model outlined above is a useful instrument for understanding and resolving the socioeconomic effects of tourism on host communities. 
However, the many phases of destination development are described by Butler's Life Cycle Model, which starts with discovery and moves through involvement, development, consolidation, stagnation, and, at the end, rejuvenation or decline. Butler (2006) asserts that this specific model is an important resource for understanding how tourist destinations have expanded historically and potential strategies for accomplishing sustainable growth.
Both strategies are very helpful in promoting environmental sustainability across the board for the industry: 
One useful technique for predicting issues that can arise as a result of increasing tourism is Doxey's Irridex Model. Bali's tourism business is expanding quickly, which has led to issues with waste management and local resource depletion. These issues demonstrate the above model's relevance in this situation. Authorities were able to control tourist numbers, implement sustainable waste management practises, and enhance infrastructure by identifying discomfort indicators, all of which helped to conserve the ecosystem (Doxey and Moore, 2015). 
Locations such as the Great Barrier Reef have been observed to apply Butler's Life Cycle Model. Once critical developmental stages were identified, the necessity of conservation efforts and the application of sustainable tourism approaches became more obvious. We can take action to stop the inevitable fall that surely follows if we are aware of the plateau. The adoption of sustainable management practises to safeguard the reef's delicate ecosystem and strike a balance between the demands of the environment and the tourism sector was spurred by this revelation (Butler, 2006).
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For hotels to operate in a way that is both financially successful and environmentally sustainable, they need a thorough plan framework. To show their dedication to protecting the environment and natural resources, businesses should aim for certifications like Green Key (Legrand et al., 2022) or LEED (Leadership in Energy and Environmental Design). These certifications can help a business attract more environmentally concerned clients and improve its reputation, both of which can lead to higher sales. 
Preserving current resources is another crucial tactic. As per Korstanje et al. (2020), businesses can reduce their environmental impact and save costs by allocating resources towards water conservation, waste reduction initiatives, and energy-efficient technologies. Employees are more likely to support the company's environmental aims if they are in accordance with the organisational culture. Edgell Sr. claims that as of 2019. This guarantees that the system will keep working as intended in the years to come. 
Look into any subsidies or incentives that the government may provide for sustainable practises; this will enhance both the environment's friendliness and financial stability. Legrand et al. (2016) believe that implementing these strategies can alleviate the financial strain associated with eco-friendly initiatives. Extensive cost-benefit analyses safeguard both long-term financial viability and environmental sustainability (Korstanje et al., 2020). The initiatives with the highest rate of return on investment (ROI) are prioritised in these evaluations.
[bookmark: _Toc150232122]Conclusion
Significant findings are produced by this study, which investigates the connection between sustainability and profitability in the travel and lodging industry. Businesses are reconsidering their strategies for maximising profits, an aim initially espoused by Milton Friedman, in light of changing social and environmental circumstances. Project definition is increasingly influenced by the financial aspect of sustainability as the corporate community becomes more conscious of the link between financially viable environmentally friendly practises and project outcomes.
Consumers' growing eco-awareness is impacting corporate practises. To meet the demands of environmentally concerned consumers, businesses are finding it more and more necessary to adopt sustainable practises. Though it is challenging to achieve true sustainability, the Triple Bottom Line model does a fair job of combining social, environmental, and financial concerns.
According to the study questions, the industry's future lies in the areas of sustainability and profitability. These effects demonstrate the importance of sustainable financing strategies in encouraging firms to adopt environmentally responsible business practises and to be resilient economically. For addressing sustainability and understanding the dynamics of product lifecycles, Doxey and Butler's Irridex and Life Cycle models offer a methodical framework. All situations where flexible methods are required to satisfy evolving demands can benefit from these kinds of models.
A change in strategic focus will determine the prospects of the hotel business. Organisations need to become adept at striking a balance between maximising profits and taking environmental responsibility. To do this, one must have the adaptability to respond to rising customer demands while upholding moral, ethical, and environmental standards. Financial resilience and environmentally conscious actions must be strategically combined to gain a competitive edge and ensure long-term sustainability in the industrial sector.
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