Research & Development Methods 		Tutorial 3
Numeric Referencing
In this tutorial you will rewrite a text using the numeric reference system. 

Your task
Read the extract provided and rewrite it, correctly inserting the references within the text. Produce a List of References as would be found at the end of the extract. 

Numeric Referencing In Practice: An Exercise

Some ethical issues, although they may be Internet-related, occur in both the online and offline world (a). For example, aggressive or dishonest advertising on the Internet, fraud in e-commerce transactions and child pornography on the Internet. (b) proposes that the Internet does not add to the ethical problems as such, as these same moral issues are typically involved in traditional media as well, their moral core being ‘deception’ and ‘child abuse’.  As he says:

When Con.com does not deliver the goods, the moral issue is ‘wrongful appropriation’, ‘deception’ or ’negligence’ not ‘Internet fraud’ in any special sense…The Internet is not necessary for this moral problem to arise. 

The deontological principle of ‘fair exchange’ should underpin the ethics of business transactions, whether online or offline. One of the principal differences between online communications in comparison with other channels is the increased opportunity for interaction with the customer (c).  In the UK, (d) survey of 1093 small- to medium-size enterprises (SME’s) showed that 76% had Internet access enabling e-mail communication with their customers and 70.8% of these had a website.  For larger companies, the survey targeted 500 companies with turnover exceeding £75 million, and showed that the level of Internet connectivity was 99%.  The Internet is potentially a bi-directional, one-to-one communication (between company and customer), rather than the traditional uni-directional, one-to-many communication (from company to customers) of mass marketing. Such communication is the basis for relationship or loyalty marketing as it allows personalisation of promotional messages, with an 80% response rate compared to 2% via traditional media (e). 

Consumers though, are concerned about the security of transactions on the Internet - they worry that hackers will intercept their credit card numbers for unauthorised use. Yet (f) reports that ‘less than 3% of website fraud is to do with credit cards being hacked into. It’s a very minimal risk.’ Many websites offer the possibility for regular customers to create their own accounts.  In order to protect these details, he suggests that a password should be created to authorise access and the website should inform customers of the security measures in place.









	Reference details

(a)	This reference comes from a website called Marketing Online and where the author is unknown. The article on the website was called ‘Measuring Online Service Quality’, and dated March 2000. The website address was www.marketing-online.co.uk/sqpap.htm. The information was downloaded on the 13th November 2001.

(b)	This proposal and quote comes from an article called The Internet and Varieties of Moral Wrongdoing, which was written by an author called James Van Den Hoven in 2000. However, this article was not read directly, but was cited on page 133 of a chapter written by Derek Langford, which ran from page 127 to page 157, in a set of readings, edited by John Hicks. The Chapter was called The Internet Today and the book was called Internet Ethics, and was published by Macmillan Press in Basingstoke in 2001.

(c)	This reference paraphrases the thoughts of a number of authors, from a number of sources, namely:

· John Deighton whose article The Future of Interactive Marketing, appeared on pages 151 – 162 of the Harvard Business Review in December 1996.

· Philip Kotler, George Armstrong, Jon Saunders, Victor Wong, Howard Smith and Mark Jones, whose second edition book was published by Prentice Hall in London in 2000, and is called Principles of Marketing.

· Jack Moor whose article ‘Can Cyberspace Be Just?’, written in 1998, was accessed online at www.univ.trieste.it/~dipfilo/etica_e_politica/1998_2/moor.html on the 20th November 2001.

(d)	The survey referred to here was conducted by Paul Durlacher in 1999, and was presented as an article entitled ‘SME Internet Usage’ on pages one to six of the Number Two issue of The Durlacher Quarterly Internet Report.

(e) 	This reference refers to paraphrasing of the ideas of Kotler, Armstrong, Saunders, Wong, Smith and Jones as per reference (c).

(f)	This reference is from a book entitled ‘The Internet’, which was written in 2002 by Frank Jones and published by MacMillan Press in Basingstoke. The quote is taken from page 49.
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