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How social and digital media can be used to reach a wider customer base.

How social media and digital media can be used to reach a wider customer base for business, the advantages of social media is a lot of people is using it nowadays at the “new world” after the covid it has been confirmed and flagged on the news that the purchase of smart phones have seen rocket number this means a lot more people has access to social media than ever before which could help business to reach their target audience. The disadvantages are that there is a lot of people that is aware of the data I have suggested above and has turned to social media for adverts for their business and this caused a lot of competitors. 

Social media has been part of our lives for more than a decade now with huge companies such as facebook was created the year 2004 and Youtube following  year after 2005, today youtube is a well-known video sharing platform that has reached over a billion views and millions of subscribers for its users which mean there is a lot of audience in this social media platform that a lot of business owners took advantage of to get their business such as products or services to be reached out to many people across the globe. This meant for business small or big businesses to improve their potential in the industry and have a different audience base than the traditional TV as a lot and many generations have been seeing for decades. The traditional adverts that businesses usually used to do before social media was TV, billboards, leaflets, posters or newspapers these adverts still exist till this day but business owners are seen using social media platform to get their adverts on as it’s much easier and in the year 2024 it has been a tool a lot of people are using. The disadvantages of social media for advertising is that a lot of people are using it so the competition is greater which then makes it harder for business owners to stand out, and a lot of adverts being everywhere on social media can be difficult to retain people’s attention, we all know how freely people comment and express their feelings on social media this could potentially be a down side for business owners as this means their adverts are open for negative feedback and public criticism as not everyone could be satisfied with the products or services a business is selling which that can mean negative comments being shared online that could affect the other target audiences. We have seen multiple controversial adverts such as ‘Balenciaga’ advert that took of by storm and people accusing the company of promoting “child abuse” this kind of stuff is really harmful for a company’s reputation. Another downside of social media to traditional advertising is fraud and scams, social media platforms has been mostly targeted by scammers their aim is to impersonate successful businesses in order to obtain peoples credential details and this could lead to confusing people and putting a bad name on the company itself. The advantages of the traditional advertising is that as mentioned TV has been part of us humans life for decades and most homes has a tv which means a mass audience base in return is a more diverse advertising tool, as growing up we have always thought “if it wasn’t real or good it wouldn’t be on tv” and this shows how much trust us humans have for TV this is a really good reputation that good enhance the legitimacy of a brand. The tradition advertising methods have been shown that a lot of brands use ‘story telling’ in their adverts to build emotional connections with people so that their brand can be more memorable and stay in their minds in the long term that could benefit them in the long run. Billboards, radios and newspapers is a great way to target a specific target audience to build stronger connections with people they intent to. Traditional advertising has also been studied for decades and has been shown that it is successful for many companies and brands which is why it is used still this day. The disadvantage of traditional advertising is that as mentioned above it has been proved to be successful for decades which mean in return it is highly costly to get an advert on a tv and billboard. Another disadvantage is that unlike social media they can not get immediate feedback from their audience in return causes companies not being able to build relationships with people, also unlike social media traditional advertising makes the audience they are trying to reach take more steps in order to access their product or services, social media on the other hand usually has a link to access the brand within seconds after seeing it. Another example is that tv advertisement is pretty useless after it has aired on tv as it disappears as soon as its been advertised to the audience unless the business had made a deal to repeatedly advertise it which also lead to more money been spent on the advert itself, newspapers and leaflets after often in the hands of people just for how ever it takes to go through it which means it gets discarded a lot more quicker than a lot of things in return this is a disadvantage to the business for its service or products as it is really easy to overlook it and throw it in the bin. This is another downside to tv adverts us as well people tend to skip or not watch the adverts its self. 

The lesson learnt from all these things mentioned above is that there is a lot of advantages and this advantages of social media in some cases it being really beneficial for business owners in other causes it to have a bad reputation to a brand, its about knowing all the advantages and disadvantages and using it in a correct way.
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