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Business management is the process of organizing, directing, planning, and controlling business functions to achieve business goals and aspirations (Burrow and Becraft, 2018). The following report is going to cover the different views and elements of financial management over business based on Unilever's multinational corporation. The report will discuss the significance of international financial management, and challenges for Multinational Corporations in International Financial Markets (IFM) followed by a critically analyzing of Unilever Company’s dividend distribution policy, efficient market hypothesis theory and methods of appraising projects.
[bookmark: _Toc140754536]Organizational Overview
Unilever is UK based multinational company founded back in 1929 and is widely known for its diverse range of products including foods, beauty products, and beverages (Unilever, 2023). Unilever products are available in over 160 countries where over 1.4 million employees work for the company and its recorded revenue collection was £60.01 billion whereas its net operating income was £10.023 billion as of 2022 (Scott, 2019).
[bookmark: _Toc140754537]Importance of international financial management
Revenue generation and global operation: Multinational Corporations like Unilever operate their business in various countries in different markets and currencies (Bekaert and Hodrick, 2018). Proper implementation of IFM allows companies like Unilever to make maximum use of available financial resources, helps them to allocate financial resources effectively and generates optimum revenue collection from the global market. 
Currency risk mitigation: IFM enables large corporations like Unilever to mitigate risk generated from currency fluctuation while operating in different countries. It allows Unilever to manage currency by implementing prevaricating strategies which protect the company from hostile up and downs in exchange rates (Bjarne Hoggard and Taksar, 2021). With this Unilever can reduce the financial instability posted by currency fluctuation.
Capital and financing structure: The contribution of IFM in identifying Unilever’s financing strategy and capital structure is immense. For example, it can guide the company to adopt mixt debt and equity financing in different markets to minimize the cost and attain the optimum level of financial outcome.
Determining Tax planning and compliance: Operating business in different countries brings complication related to tax and IFM enable companies like Unilever to design effective tax implication strategy and structure by adhering to international tax laws and regulation (Madura, 2018). Well-developed tax strategy helps an organization boost its financial performance. 
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Political and regulatory risk: Each of the countries have different political and regulatory frameworks which play a vital role in shaping IFM (Frankfurter, Wood and Wansley, 2018). Companies like Unilever must adjust to various complexities including changes in taxation policies, laws in general, trade policies or political stability. Unstable political conditions, sudden changes in policies or government intervention can significantly disrupt business profitability.
Foreign exchange risk: Multinational companies' financial performance can be affected by the variation of exchange rates. Multinational companies are at high risk of foreign exchange risk since the revenue collection and operation expenses are highly dependent on currency-changing rates as sudden currency deflation can negatively impact profitability (Patrick and French, 2019).
Economic instability: The economic condition may vary from country to country which can have a direct impact on Multinational Corporations like Unilever as it must adapt to the changes in the global economy. For example, a high inflation rate, poor GDP and recession in a particular country may constrain consumer spending behaviour leading to lower revenue and sales collection. 
Access to finance: access to manage to finance in the international market can vary which may prove challenging for Unilever to generate finance or investment capital at preferable interest rates in certain countries due to countries' specific regulations, availability of credit and credit ratings of the company (Scott, 2019). 
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Dividend Distribution policy refers to how a company chose to dividend its earnings to its shareholders. Being a globally known company, Unilever follows a Stable Dividend distribution policy that is more stable and promised to prove reasonable returns to its shareholders. Key aspects of Unilever followed Stable Dividend policy are given below:
[bookmark: _heading=h.gjdgxs]Investors' uncertainty: Under the stable dividend policy, Unilever cannot change its amount of dividend even if the company faces temporary changes in its earnings. For example, during the Covid-19 pandemic, Unilever experienced 34.3% lower earnings however, due to stable driven policy they had to pay the same amount as past which conveys to investors that the future of Unilever is bright than suggested by the drop in earnings (Westerlund and Narayan, 2019). 
Pulling desired investors: Globally individual investors who prefer to have constant dividend income are mostly chose companies with stable dividends. Around 63.2% of Unilever's total investors globally are from this pool of people. Besides that, this dividend policy lets Unilever attract institutional investors financial companies like IFC or IDBI usually invest in company shares that have records of paying constant dividends to its shareholders (Unilever, 2023). During the Year, 2019-2022, Unilever’s 33.2% of shares are owned by different financial institutes through which it has managed to collect approximately £423.1 million in external investment money (Smales and Apergis, 2020).  
Market value shares: Unilever has benefited to have good value against their market share despite of unstable and uncertain global economy during the last few years due to their stable dividend distribution policy as investors feel safe and confident to go for to purchase Unilever shares which gives high-value for their shares. 
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Efficient market Hypothesis (EMH) is a financial theory also known as efficient market theory which states that the shared prices cover all the information and as per the EMH stocks are always traded at their faired value and investors cannot purchase undervalued stocks or sell stocks for overstated value (Shubin, 2019). The EMH theory in context with the Unilever operations: 
Stock prices and market efficiency: As per the EMH theory, Unilever stock prices need to be in line with the already shared information publicly about the company. Information about the company included its financial statements, profit or revenue report or other associate information (Burrow and Becraft, 2018). for instance, Unilever last year must prevent investors to have constant advantages or gaining unusual returns by analyzing the company’s available information and managed to keep the stock price 7% higher (Bekaert and Hodrick, 2018).
Market anomalies:  As per the EMH experts, there could have been several instances of market anomalies in the form of bubbles or crashes which may prove contradict the theory. This irregularity reflects that the market is not efficient and can be impacted by absurd behaviour. For example, Russia's sudden invasion of Ukraine makes the market unstable and caused Unilever losses its market share prices by 23.5% globally (Frankfurter, Wood and Wansley, 2018).
Insider information: Based on the EMH theory it is believed that all the essential information of the company is publicly available but expectations can be found where more privileged parties can have easy access to information those are not publicly available leading to attain more market advantages (Scott, 2019). 
Strong and semi-strong level of efficiency: The EMH has different levels and categories depending on the level of sharing information to whom. Unilever's decision-making process about adding value is directly influenced by information sharing and the market level of efficiency. 
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The project appraisal method is a set of processes to evaluate or calculate the feasibility, and profitability of a potential investment project. some of the project appraising methods that Unilever is already following and might use in future are:
Net Present Value (NVP): As per the Forbs report in 2021 over UK 50 large business companies, where over 65% of organizations reported that they prefer to apply NVP to identify the feasibility and profitability of any investments project (Westerlund, Norkute and Narayan, 2018). In this method, businesses calculate the value of future cash returned from the project against the present cost of capital. the project is considered profitable if the NVP is positive. Unilever adopted this method in their numerous new investment project which helped them to reduce their unwanted financial resource cost by 23.1% on average as per their annual business report (Unilever, 2023). 
Internal Rate of Return (IRR):  IRR is a financial analysis metric that is used to calculate the profitability of prospective investments. It is the discount rate which makes the NVP cash flow close to zero using discount cash flow analysis. This method is used to measure the return rate and evaluate investment attractiveness (Patrick and French, 2019). Unilever may follow this method to select the potential project since the project that comes up with a higher IRR usually deliver a higher investment return. Companies like British Tobacco have used this method while expanding their business in southeast African regions and have gained 56.4% successful investment return (Frankfurter, Wood and Wansley, 2018). 
Sensitivity analysis:  following this method, Unilever can assess the amount of risk connected with the project in contrast to its potential impact on the company. Unilever can this method to evaluate project financial outcomes sensitivity concerning different variables to input cost or sales volume.
[bookmark: _Toc140754542]Conclusion 
The above-discussed report has put light on financial management elements based on Unilever company which is well known multinational retail chain company offering diverse ranges of its own branded retail products. International financial management helps to generate revenue, mitigate currency risk, and determine tax planning. Political and regulatory risk, foreign exchange risk and economic instability are some of the challenges for MNCs in international financial markets. Unilever follows a Stable Dividend distribution policy that is more stable and promised to prove reasonable returns to its shareholders where this NVP, IRR and sensitivity analysis are some of the project appraising methods Unilever can follow. 
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