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Introduction
WellCare Connect is a healthcare provider that offers online services, including appointment booking, virtual consultations, digital prescriptions and access to personal medical records. However, its current website has several issues that may affect the patient experience, such as confusing navigation, outdated design, limited accessibility and poor performance on mobile devices. These problems highlight the need for a redesign that makes the website easier to use and more accessible to a wider range of patients.

The aim of this project is to propose a new website design that improves usability, strengthens the organisation’s online presence and helps patients access healthcare services more easily. The redesign considers the layout, visual consistency, navigation and accessibility of the website, while also addressing the importance of patient trust and clear communication.

The project follows a user interface and user experience (UI/UX) design process. This involves researching the website’s current problems, creating a moodboard to establish a visual direction, developing wireframes to plan the page layouts, and designing an interactive prototype in Inkscape. Five key website pages are included to demonstrate the proposed design and its main functions.

Overall, the project aims to show how a well-planned website redesign can support patient needs, improve the online healthcare experience and help WellCare Connect achieve its business objectives.
2.0 WELLCARE CONNECT WEBSITE REDESIGN

2.1 Current Issues and Proposed Solutions

WellCare Connect provides online healthcare services, including appointment booking, virtual consultations, digital prescriptions and access to personal medical records. However, the assessment brief identifies several problems with its current website that may make these services difficult to access. The redesign should focus on improving usability, accessibility, patient confidence and the overall quality of the online experience.

2.2 Confusing Navigation and Information Structure

One of the main issues is that patients struggle to locate important services, including emergency contacts, specialist directories and telehealth facilities. Poor navigation can make users spend unnecessary time searching for information and may discourage them from completing tasks. Reynolds et al. [1] found that patients and caregivers commonly wanted patient portals to be easier to navigate, with clearer organisation and more visible functions. To address this issue, the redesigned website should use a consistent navigation menu with clearly labelled sections for appointments, virtual consultations, prescriptions, medical records and specialist services. Important information should be easy to locate, while emergency contact information should have clear visibility. A logical structure would help patients move between services without becoming confused.

2.3 Outdated Visual Design and Inconsistent Branding

The assessment also identifies outdated visuals and inconsistent branding. These issues can make the website appear less professional and reduce confidence in the service. A consistent visual style should be established through a coordinated colour palette, readable typography, appropriate healthcare imagery and consistent spacing. Buttons, headings and information cards should follow the same design rules across all five pages. This would create a more coherent experience and help users recognise important interface elements. However, visual improvements should support usability rather than prioritise appearance over clear information.

2.4 Poor Responsiveness and Limited Accessibility

The existing website reportedly performs poorly on mobile devices and offers limited accessibility support. This may create difficulties for people using smaller screens, assistive technologies or alternative input methods. The redesign should consider flexible page layouts, readable text, sufficient colour contrast, descriptive labels and clearly visible keyboard focus. The Web Content Accessibility Guidelines (WCAG) 2.2 provide recognised recommendations for making web content more accessible across devices and for people with different abilities [2]. Applying relevant guidance during design would help create a more inclusive experience. Nevertheless, accessibility should be checked through appropriate testing rather than assumed from the appearance of a design.

2.5 Unclear Appointment Booking and Ineffective Calls to Action

The brief identifies unclear booking processes and ineffective calls to action as further problems. Patients may find it difficult to understand what to do next if buttons are vague or booking steps are poorly organised. The redesigned appointment page should present the process in a clear sequence, allowing users to select an appropriate service, choose an available appointment and review their choices before confirmation. Buttons should use specific wording that explains the action, such as booking an appointment or viewing available consultations. Confirmation messages and clear error guidance would also help users understand the result of each action. These changes should make the booking journey easier to follow without adding unnecessary steps.

2.6 Insufficient Patient Information and Limited Trust

The assessment states that patients need better information and more trust-building features. In healthcare, users may be concerned about the accuracy and confidentiality of their personal information. A patient portal should therefore explain its services clearly and make privacy information easy to find. The medical records and digital prescription pages could organise information into clearly labelled sections, with dates, record statuses and straightforward links to relevant details. Secure sign-in and appropriate privacy explanations should also be considered. Research on patient portals identifies privacy and security concerns as barriers to use, while access to useful clinical information can encourage engagement [3]. These features may strengthen confidence, although trust also depends on the provider's actual security practices and service quality.

2.7 Slow Loading Times

Slow loading can interrupt tasks and frustrate users, particularly when accessing services through a mobile connection. The redesign should avoid unnecessary decorative elements, use appropriately sized images and maintain a simple page structure. Where the website is later developed, performance testing should identify large assets and other causes of delays. Faster loading should support a smoother experience, but performance improvements would need to be measured rather than assumed from the visual prototype.

2.8 Limited Personalisation and Difficulty Finding Services

Finally, the brief identifies a lack of personalised recommendations and reminders based on user activity and medical history. WellCare Connect could consider relevant appointment reminders and optional notifications, allowing patients to manage their preferences. Any personalisation should respect privacy, use appropriate consent and avoid presenting automated suggestions as a replacement for professional medical advice. A clearly organised specialist directory and an accessible virtual consultation page would also make services easier to discover.

Overall, the redesign should combine consistent visual design with accessible navigation, clearer booking steps, reliable information and privacy-conscious personalisation. These improvements address the problems described in the brief and support WellCare Connect's objective of providing a more usable and trustworthy online healthcare experience.

3.0 RESPONSIVE DESIGN IMPLEMENTATION

3.1 Responsive Design

Responsive web design is an approach to designing websites that allows their layouts and content to adapt to different screen sizes, including desktop computers, tablets and mobile phones [4]. It uses flexible layouts, appropriately sized images and layout adjustments to maintain usability across devices. This is important because users expect to access online services without needing to zoom in or scroll horizontally to read information.

3.2 Implications of Responsive Design in E-Commerce Websites for Improving User Experience

Responsive design can improve user experience by making website content easier to read, navigate and interact with. On smaller screens, menus can be simplified, content can be arranged vertically, and buttons can be made easier to select using touchscreens. Product information, prices and purchasing options should remain clear, allowing customers to make informed decisions. Kumar [5] examined mobile-first usability guidelines for responsive e-commerce websites and reported that applying usability practices could improve the overall user experience.

Responsive layouts can also support accessibility by helping users access content across different devices. Clear typography, suitable colour contrast and well-organised forms can reduce unnecessary effort when completing online tasks. However, responsiveness alone does not guarantee a good experience. Websites must also consider loading speed, accessible controls, clear content and the needs of different users. Testing across different screen sizes is therefore important to identify layout problems before a website is released.

3.3 Implications of Responsive Design in E-Commerce Websites for Increasing Mobile Sales

For e-commerce businesses, responsive design can support mobile sales by reducing barriers during the purchasing process. Customers who can browse products, understand prices and complete checkout easily may be more willing to finish their purchases. Clear calls to action, simple forms and a straightforward checkout process can help reduce frustration and abandoned transactions. Research by Maguire [6] also highlights responsiveness, navigation, accessibility, page loading time and trust as important considerations when designing usable e-commerce websites.

Interface design may influence purchasing intentions as well. A study of mobile commerce interfaces found that visual contrast, layout and typography were associated with perceived ease of use and consumer behavioural intentions [7]. Nevertheless, responsive design cannot guarantee higher sales because purchasing decisions are also affected by price, product quality, customer trust and delivery options.

These principles are relevant to WellCare Connect even though its main purpose is healthcare rather than conventional retail. A responsive website could make appointment booking, service registration and access to digital healthcare services easier on mobile devices. This may encourage engagement and sign-ups, although the actual effect would need to be evaluated through usability testing and conversion data.
4.0 IMPLEMENTATION SECTION 

4.1 Moodboard Screenshot 
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4.2 Wireframe Screenshots 

4.3 Homepage Wireframe Screenshot 
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4.4 Health Care Services Wireframe
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4.5 Booking Appointment Wireframe
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4.6 Virtual Consultations Wireframe 
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4.7 Digital Prescriptions Wireframe 
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4.8 Personal Medical Records Wireframe
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5.0 Web Design Screenshots 

5.1 Homepage Web Design Screenshot
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5.2 Health Care Services Web Design Screenshot
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5.3 Booking Appointments Web Design Screenshot
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5.4 Virtual Consultation Web Design Screenshot
[image: image11.png]Ralph Edwards
ralphed04@icloud.com

R e s

Your consultation has been confirmed

) Monday 16 Novewser 2026
1000 am 1200md

<
November 2026

alo BDOE

s s W ono» B ow

s 6w ® 2 2

2 % 27 =

a

Recent activity & Documents  Prescriptions

Specialist oate Time summry Actions

P e

Follow-up on ongoing
14 August 2025 0315 PM et

Unlipited online doctor visit &
personalised wellness insights 3

Or. Emily Carter

Respiratory function Vo
BRIy () ‘monitoring and check-up




5.5 Digital Prescriptions Web Design Screenshot
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5.6  Personal Medical Records Web Design Screenshot
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6.0 Moodboard and Wireframe Design
6.1 Moodboard
A moodboard is a collection of visual elements, such as images, colours, textures and typography, used to communicate the visual direction and atmosphere of a design project. Garner and McDonagh-Philp [8] explain that moodboards support creativity, idea development and the interpretation of design problems. Moodboards help designers explore different visual styles before deciding on a final design. They also provide a visual reference that helps maintain consistency throughout the design process.

For the WellCare Connect website, the moodboard influenced the overall visual identity and helped establish an appropriate appearance for an online healthcare service. The selection of colours, typography, medical imagery and icons was intended to create a professional, clear and welcoming experience for users. These visual elements are important because patients need to feel confident when accessing healthcare information and services online. The moodboard also helped guide the visual consistency of the homepage, appointment booking, virtual consultations, digital prescriptions and personal medical records pages. As a result, the website could maintain a recognisable identity while presenting healthcare information in an organised and accessible way.

6.2 Wireframe
A wireframe is a simplified visual representation of a webpage that illustrates its structure, layout, content placement and navigation before the final visual design is applied [9]. It acts as a blueprint for the website and allows designers to focus on functionality and usability. Wireframes help identify the position of important elements, such as headings, menus, buttons and forms. They also allow layout ideas to be reviewed and adjusted before the website is developed.

The wireframes influenced the organisation and navigation of the WellCare Connect website by helping establish a clear structure for each page. For example, the appointment booking page was planned to present the booking information and required actions in a logical order, while the homepage was designed to help users identify the available healthcare services. The wireframes also helped maintain consistency in navigation and content placement across the different pages. This approach supports usability by making information easier to locate and reducing unnecessary complexity. Overall, the moodboard established the visual direction of the website, while the wireframes translated these ideas into practical page layouts that support the needs of users.
Conclusion

In conclusion, this project provided an opportunity to apply user interface (UI) and user experience (UX) design principles to develop a website concept for WellCare Connect, an online healthcare provider. The project demonstrated the importance of understanding user needs and business requirements before creating a website design. Through research, planning, moodboard development and wireframing, I was able to establish a visual direction and organise the website's structure to support its intended functions.

The design focused on presenting healthcare services in a clear, professional and accessible way. The proposed website includes key areas for appointment booking, virtual consultations, digital prescriptions and access to personal medical records. These features are intended to help users locate relevant services and manage their healthcare needs more conveniently. The moodboard supported visual consistency, while the wireframes helped plan page layouts, navigation and content placement.

Overall, the project improved my understanding of how design decisions can influence usability, accessibility and user confidence. It also highlighted the importance of considering the needs of different users when designing digital healthcare services. Although the project focused on the design stage, further usability testing and user feedback would be valuable to identify potential improvements. The final design concept provides a foundation for a website that aims to meet WellCare Connect's business objectives while offering users a straightforward and positive digital healthcare experience.
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