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The study in hand focus on the impacts of novel corona virus (Covid-19) on the tourism sector of China. The corona virus has affected million people, increased unemployment and effected many businesses. This kind of challenge was never faced by industries before. That is why, they have to implement new strategies and rules to make sure the return of tourists without breaking the norms of social distancing and bring back their business to the “new normal”. The COVID-19 spread from China and it affected most to Chinese tourism sector. This study in hand discuss the impact of COVID-19 on tourism sector. Furthermore, it discusses the strategies for tourism sector and discussion is being done. This study concludes at limitations and provides directions for the future studies.
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Introduction
The novel corona virus (COVID-19) originated from Wuhan, China has spread to most of countries in the world and it has affected millions of human (Zheng, Goh and Wen, 2020). To the date 27,770,159 cases has been reported worldwide and Hong Kong, China is having 4906 cases (Worldometer, 2020). According to Kristalina Georgieva who is the managing director of the international monetary Fund (IMF), “This is a crisis like no other,” and its impact is long-lasting and every industry should be ready to face its consequences (World Economic Forum, 2020). The global world has closed its door for other nations, boarders got sealed and even intercity locals forced to be quarantined. This global pandemic fully and partially shut almost every businesses (Salcedo, Yar and Cherelus, 2020). The global pandemic demanded a slowdown to every business which included hospitality, transportation, restaurants, Holidays picnic points, weddings and wakes (Gaffney and Eeckels, 2020). According to New York times report, many of countries has imposed travel restriction. The airports got closed, outbound and inbound flights stopped to restraint the spread of corona virus. More the 93% of countries around the globe has shut down their flight operations. The novel corona virus which urged from Asia pacific didn’t restrict to Asia only but it influenced almost the whole world (Salcedo, Yar and Cherelus, 2020). The upsurge of corona virus hit hardly to aviation industry in the world and some of airlines are gone bank corrupts (Slotnick, 2020). According to Nortajuddin (2020), the corona virus has slams the airline industry and this kind of disaster was not observed before. In a report by (Hamil, 2020), it is stated that  organisation didn’t observe such kind of pandemic ever and we should not make a mistake to consider it as normal depression in which demand and supply disturbs only. It deliberately demanded organisations to shut their businesses and to governments all over the world to lockdown their economies. The IMF also warned that global economy is going for sharpest reversal due to COVID-19 (World Economic Forum, 2020).
After the upsurge of virus from Wuhan, the China locked down the whole city in January. After that, it is reported that it already got spread in whole country and China have to suspend its out bound flights to other countries to control this virus. After analysing the situation of China, almost every country suspended their flights to China (The Star, 2020). It effected the organisation related to tourism and tourism sector directly. The hospitality, transportation, food, hotels, parks, attraction points and even banking organisations are integrated with tourism sector. In broader term, tourism influence all major sector of a country. Such as, tourist use transport to move in the country, they go to food place, cinemas, do their shopping and add value by paying their money for various things. It is important to mention that 1.4 billion international tourists were recorded in 2019. But travel got banned to curb the corona virus which effected tourism related organisation and economy of countries adversely (Gaffney and Eeckels, 2020). The economic world forum has warned that organisations would have to take quick steps in order to stabilise their position and as well economy, otherwise it will lead to great depression and higher rate of unemployment (World Economic Forum, 2020). As the virus appeared from Wuhan and it put fear in mind of people about China. Even China took extremely strict steps to curb the virus, people still feel hesitated to visit it.  Furthermore, media has called corona virus as “China virus” which made people offended and resistant to visit China that effected his tourism sector and thousands of organisations related to tourism (Zheng, Goh and Wen, 2020).  The following graph is showing the effects of COVID-19 over tourism (Statista, 2020).
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According to Hong (2020), more than 100 million people work in tourism sector and it contributes 11 percent to the gross domestic product (GDP) of China. According to tourism academy of China, 56% of domestic visit will be lesser and 69% decline in tourism would be observed for rest of year. The travel boom at event of Chinese spring festival was expected and due to COVID-19 it could not celebrate in traditional way. Many of business which were related to tourism got immediate upshots and some of businesses completely shut down. A report has revealed that COVID-19 pandemic has put 75 million job at risk in the world. It is causing a resultant loss of 2.1 trillion USD to world economy. The report further added that Asia pacific got more loss as compare to others by having 49 million jobs at risk and 800 billion USD loss to overall GDP.
The lockdown in China has brought many complications with it. The China tourism market is one of the largest markets in world. The number of 150 million trips at lunar new year were cancelled and 400 million Chinese were expected to travel at lunar year. The locked down proved as a big dip for the tourism industry and a nightmare for management of organisations. At the first day of new year, 41% declined in passenger has been noted down (The Drum, 2020). The occurrence of corona virus has proven as nightmare for China, to its all industries and to its people too. “The global tourism industry is expected to suffer massively during the outbreak,” (Mclaughlin, 2020). However, situations can be worse if proper steps not adopted by the organisations. The researcher, practitioners and scholars are urging to organisations to take measurement to compensate their loses. They are focusing that impacts of COVID-19 are inevitable, but it can be minimised. The organisation should focus on the factors that can bring tourists return to them (Christie, 2020).
As per government reports, China has controlled 90% of Covid-19 cases and it is expecting that domestic tourism will be started very soon. It is advising to organisations which are related to tourism to open their doors for tourists but keeping in view that their safety should be ensured (Foon, 2020). The authorities are making it sure to reopen tourism sites and tourist are visiting them. At the first four days from five days holiday from May 1, the China has witnessed nearly 104 million of tourists domestically. The domestic tourism generated the income of 43.23 billion yuan which is almost equal to 6.12 billion dollars. Still, the authorities and management of organisations are not losing the control over policies. They are making it sure that people won’t be crowded, put their masks and obey the social distancing (Xinhua, 2020). The report further added that there are 124 major attraction points in Beijing which earned 1.89 million tourists in first three days of holiday. In case of Shanghai, it is noted that around 1 million tourists visited the attraction points in three days. It is expected that 117 million of Chinese tourist will do interprovincial trips during holidays through their own vehicles. The tourists are slowly broadening their areas and looking for other region of country to visit with the condition of better and safe travel. In this regard, government also bounded the tourism management that they won’t entertain people more then 30% of the capacity.
The corona virus which started from China spread all over the country. Whereas, the special administrative region of China that is Hong Kong had no big number of cases there due to their extreme lock down. The Hong Kong got first wave of virus in January, but it didn’t effect it much but the second wave of COVID-19 lead to spike in COVID 19 cases and effected organisation more, boarder were properly sealed and nonresident were stopped to enter (Cheung, 2020).
According to World Economic Forum (2020), It is a unprecedented crisis and demands government and the organisations to take unprecedented steps. Based on mentioned arguments, it can be stated that tourism related organisations should make aware to people or tourists about safety features and their initiatives to get their business back to normal.
Research Questions
The research question for this study are given below.
What will be the impact of awareness to bring business back to normal?
Would safety measurement play their role to bring tourists back to industry?
Research Aim & Objective
The objective of this study is to study the impact of corona virus on tourism sector of China. The study in hand explains the impact of corona virus on tourism sector of China. Furthermore, this study aims to investigate the role of adoption of safety measurements by organisations and awareness to tourists. This study also explains the management teams to curb the virus and bring tourism industry back to normal. The corona virus is relatively new phenomena and it introduces less than a year ago. The marketplace is not much aware about its impacts and consequences. Therefore, the study in hand is incorporating this phenomenon in order to get key information and to know its effect on the marketplace.
Literature Review
A detailed discussion on the Impact of the Corona virus on the China tourism industry is being conducted in this article. The paper clarifies the effects of the study and the details of the effect. One of the key contributors to the China’s economy is the tourism business. The Chinese tourism is one of the most successful outbound and inbound markets in the world. The most lucrative capital is the profits from domestic trips in the Chinese region. The tourist industry's annual earning in China is about 5.128 billion yuan. However, the tourist industry greatly affected by the outbreak of corona virus in the country. People are advised to remain at their places to defend themselves against the virus. This has brought to a significant decline both domestically and globally in the tourism sector. 
The fatal virus of corona virus almost affected half of the Chinese citizens. The tour groups have been delayed from leaving China in Beijing. In comparison, to those who had been in China, Singapore, the United States, and Australia confined their entrance to China. Both domestic and foreign flights are in China, and owing to concern about the outbreak of corona virus, they were required to be cancelled (Davies, 2020).
The aviation industry is badly impaired owing to the cessation of corona virus flights between China and China. The flight cancellations have negatively harmed the business as Airlines' revenues, and income was significantly dropped. Besides that, the several cruise ships such as Norwegian Cruise Line and Royal Caribbean have stopped to and from China. The cruise ships are getting fewer passengers since the pandemic began. In one of its most busy times, the corona virus invaded China, especially when millions of people travel outside China and abroad. Chinese visitors make up about 10% of visitors worldwide. This allows foreign travel firms to do business with the citizens of China. Various countries, such as Britain and the USA, have only been suspended because of the hysteria over the transmission of the virus. The effect of this deadly COVID-19 is now growing across Asia. China alone contributed roughly 127,3 billion dollars in 2019, according to the Tourism Office of the country (Eksteen, 2020).
The number of travel and tourism agreements cancellations with China and other Asian countries are rising, as this virus-like pneumonia is proliferating. The travel agency says people are really fed up now. They also stated that they aren't involved or return in the next year if they're invited on a trip. Almost 75 per cent of travelers in Southeastern Asia who are due to leave February and March have suspended their fares. A considerable number of destinations in Southeast Asia, including Beijing, Shanghai, Xi'an and Chengdu is booked by global tourists and re-booked for other destination including Southern Africa, Maldives, and Australia in Malaysia and Singapore (Interpretation and Associates 2020). In the Chinese industry, also several investors, such as the electronics and beauticians, have predicted the effects of this repetitive virus to last roughly six to 12 months. In other terms, the effect of corona virus on the tourism segments of China is adverse. Hilton's CEO Chris Cassette has confirmed that his company's causes a significant loss due to corona virus. According to him, the projected loss is between $25 million and $50 million. In the Chinese tourism industry, the corona virus has brought a big difference. Due to inadequate passengers, many domestic and international airlines are forced to cancelled flights to China through fear about the spread of this dangerous virus. The Chinese foreign exchange revenue was roughly 127.3 billion dollars (Eksteen, 2020). This number has declined slightly since nobody fly to China because all flights are cancelled. In this report, the increased effect of the virus on tourism was investigated. It also showed the inherent damage to the country's and the world's economies at the same time. The effect is assumed to persist for a longer time, and that is of far greater concern in the past. First, the picture of the destination is defined as the mental depiction of a person and an overall perception of a particular goal. Tourist satisfaction and reputation of the destination are essential means of successfully exploring and maintaining tourists' impressions of the destination. A lack of preparation for disaster management, disruption to the destination image and reputation is crucial to the problems before/after the crisis. Changes to tourism at the time of the recession were also included (e.g., COVID-19) To affect decision-making and impact post-decision behavior, like participation, happiness, and devotion (Grewal, 2016).
The description of the goal is typically shown to be interactions focused on various points of information over time, which leads to a perceptual interpretation of one objective's capabilities and benefits. Second, the post-disaster rehabilitation needs to be concentrated on as the bulk of the studies include crisis management in tourism (e.g. COVID-19). The recovery is not merely a market or economic strategy that relies on pre-event stages. It has been identified the value of the partnership between the marketing of tourism satisfaction and suggestions to restore images of destinations. The first word B&B is the most popular form of accommodation, aside from hotels and guest rooms, bed and breakfasts (B&Bs). These are house-like, intimate hotels which serve only breakfast, providing a non-commercial ambience. Tourists or visitors may often reside in a private home and visit a local unit. B&Bs give visitors the possibility of staying overnight, mainly when hotels and hostels are not accessible in remote areas. Secondly, the basic requirements are distinct from other hotel types. B&Bs are small, owned by families and provide various facilities. In the last few years, the B&B market has become and is growing a special area in the hotel industry increasingly. It attracts tourists with distinct hotel preferences (Han, 2019).
The area has the most esteemed tourist B&B in China, receiving more than 23,52 million visitors. The Bahedu index reports indicate that the Top 10 B&B Provinces and Cities listed between 1 January 2015 and 14 December 2019, with Zhejiang, Guangdong, Sichuan, Jiangsu, Beijing, Shanghai, Shandong, Henan, Chongqing and Hubei. Zhejiang has stated that he is very anxious with B&Bs. All of these places are industrial-growing districts and settlements. According to the 2019 B&B Company Crowth Institution report, the main driver for B&Bs was the Zhejiang province and accounted for approximately 60 per cent of tourists. The maximum media attention of B&Bs in China was in Zhejiang between January 2015 and February 2018. The media concerns involved the rapid growth of B&Bs and the relation of B&Bs to B&Bs that lasted until the creation of B&B norms, which indicates that China's B&B production started a certain period of development without surveillance from the very first period (Jennings, 2020).
According to the latest report, tourism will see the emergence of the latest wave of 'sweet' and 'sage' tourism as one of the hardest affected sectors in the context of the COVID-19 crisis is a dramatic improvement. A team writes the paper of Chinese researchers and a Turkish tourism teacher from Australian and Malaysian universities predicts that the global pandemic may affect China's business trends for travelers and lead to a growing prevalence of free and independent travel, leisure travel and spa tourism. As China's leading touristic producer as well as China's largest tourist destination, we have tried to learn how the COVID 19 might have an effect in the immediate future on the Chinese. Chinese and global tourism industries, one of its co-writers, Metin Kozak, professor at Dokuz A in Turkey. "This virus is the most impacted population for the Chinese culture (Koe, 2020). Kozak stated that the typical Chinese citizens tend to travel in groups and indicated that this could shift since the recent behavioral transition linked to the spread of infection is taking place. The COVID 19 calls for social isolation, which may influence the mechanisms (NYtimes, 2019).
The presence of a corona virus in China has significant long-term repercussions for the tourism industry in China. Globally, the severity of the Corona virus has become quite worried. People also claim almost all incoming and upcoming Chinese flights would be cancelled from their homes. The people of China are not moving back, and foreign visitors are not heading to China. Consequently, China's tourism industry is positively affected because the tourism industry is focused on the outward habits of the citizens alone. The effect on the travel agencies is seen as having been developed by the Chinese government to prevent COVID-19 from spreading. The Corona virus and the threat and economic slowdown can also be seen in the tourism industry (pastor, 2020). It has also affected the tourism industry. The transmission of corona viruses was not found to be beneficial during these studies. The tourism sector is standing idle, as can be seen in this way. The tourism industry, therefore, faces a period where the nations are impacted. The nation's credibility is more important than its profits. To stop activities and discourage the spread of the Corona virus, the tour operator association was also established. There are also clear consequences regarding sales and financial performance. Since COVID-19, many foreigners have been stranded. That is why the hotel and other tourist organisations are not able to stop the facilities. This is why the possibility of viruses circulating across the planet is rising. Visitors to the post-COVID 19 eras will not indulge globally in mass tourism but prefer to pursue a more focused journey to extended meetings and vacations which are typically considered "warm tourism." Local communities, extended stays and more relaxing travel meetings are the main targets of Slow travelers (Northam, 2020).
Tourism is a recent phenomenon for Chinese visitors, and the younger generations are more likely to think of long-distance travel – for weekly or even months – to allow they to experience local culture by involvement and to appreciate it. Chinese people also consider travel to be an opportunity for learning, particularly children and they see it differently. Travel is not a traditional 'holiday. The study shows that evidence from visits such as tourism's utilisation of time attracts would promote crowd control – a core aspect in a post-COVID-19 environment. The findings of the study revealed the promise of "good tourism." In the beginning intelligent tourism of concentrate on regulating the trafficking of people to significant tourist places, such as a museum, a cathedral, a public park to retain the standard of the visitor experience," Kozak said. Slow tourism and intelligent tourism can be brothers," he chatted, adding that all types should complement each other (Powell,2020).
Other sectors that will achieve growing significance in the global tourism industry would be fitness and wellbeing. The demands for hygiene and sanitation in tourism destinations are growing, providing a higher understanding of health and wellbeing as the need for social space. Tourism in health and wellness is now increasing, particularly in Asian-Pacific countries. In recent years, we have witnessed this industry rising in India, the Middle East, China, and Thailand. Many tourism sites and services would still need to enhance hygiene quality, as well as sanitation. We want to see more research papers exploring the potential improvements in hygiene and sanitation infrastructure for hotels, restaurants and tour operators.
A study by Mafengwo, a prominent Chinese travel website, reveals that many tourist sites have recovered from 18 March and many people have been on a weekend journey. During the 3-day break for the annual Chinese Tomb Sweeping Day, starting on 4 April, which was the first holidays since the Virus Struck Spring Festival, several citizens wanted to create a tour of nearby sights. In China during the burial break, over 43 million domestic tourism trips, a little over one-third of last year, were carried out, eight billion of yuan (USD 1.1 billion), one-sixth of last year's revenues, according to the Chinese Tourism Academy Survey. It can also be seen Corona virus, and in the tourist sector, the danger and economic downturn. It affected the tourism sector as well. Corona virus replication during these experiments is not helpful. As can be seen in this manner, the tourism industry stands idle. Therefore, the tourism market is experiencing a time of effects on nations. The prestige of the country is higher than its losses. The tour operator organisation has also been formed to stop practices and deter the spread of the Corona virus. Sales and financial results can have substantial implications (Springer, 2020).
Measures needs to be considered
Safety measures in COVID 19
It is normal to want to relax for a little after months at home. The CDC recommends against all non-essential international travels and notes that national travel "increases the probability that you get and spread COVID-19." Staying home is best; however, when you need to fly or are willing to go, these recommendations may turn the ride into a journey. However, corona virus danger is genuine, and, without vaccination, it may take time until things get "usual" back. Travel improves the prospects for COVID-19 distributed and earn. It is also necessary for you and the people around you to take precautions to protect yourself and others, such as wearing masks and keeping around 6 feet away from people outside your house (social distancing), while you move COVID-19. Airports, bus stations, railway stations and rest areas are also locations in the air and on land that may be vulnerable to the virus. There are areas where social isolation can be challenging. In general, it would be more common to get contaminated as long as you are near an individual with COVID-19.
Air travel includes time spent on security lines and airport terminals to allow you to get in contact with others and sometimes touching surfaces. Because of the air circulated on airlines, most pathogens and other germs don't propagate better on planes. The social gap on busy airports, though, is problematic and it will raise the chance of being able to collect COVID-19 within six meters, often for hours. Consider how you drive to and from the airport, as sharing and public transport will improve the risk of being exposed to the virus.
The people will understand what they should do to secure themselves in public transit as you want to ride by bus or rail. Carry a shielding face cloth while you head out. If the COVID-19 virus in your group spreads, mainly if you are at elevated risk from severe disease, keep a distance of approximately 2 m. Stop interaction with others who are ill or who have signed. Avoid major gatherings and public sessions, too.
Follow proper grooming as well. Clean your hands regularly for at least 20 seconds with soap and water or use an alcohol-free hand sanitiser containing at least 60% alcohol. When you toast or, sneeze and either wash your hands or use a hand sanitiser, shield your mouth and nose with the elbow or tissue. Stop eye, nose and mouth brushes as well. Stay at home if you're injured. Don't enter public places until you need medical treatment. When you're ill, don't use public transit. It is advised that other members of the family report to work or explore areas where there is little social distancing.
Seek detailed protection advice for entering various public locations in addition to taking general steps to stop COVID-19.  Check the U.S. websites before you fly. Health warning and self-quarantine standards are the Centers for the Management and Prevention of Diseases (CDC) and the International Health Organisation (WHO) and the U.S. review. For further details, the website of the Transportation Security Supervisor and the website of the airline can be checked. Take into account the dangers of multiple modes of transport. If other passengers are sick, danger can occur if COVID-19 is on a packed airplane. By bus or rail, you can be at risk of contracting the COVID-19 virus or disseminating it within six-foot (2 meters) of others for a long time. Travelling by automobile or leisure ride is always an end of near communication with infectious individuals. 
If you intend to reserve a hotel room, please consult the hotel website to read more about safeguards and what services such as the cafeteria or fitness center are accessible. Send equipment to you for laundry. Dispose of all high touch surfaces such as light switches, and sink handles for faucets, doorknobs and remote control when you enter your home. Clean before using the pots, cups or silverware when using. Besides, before making a reservation check the hotel cancellation policy.
Higher amounts of air passenger traffic would rely on a range of issues including, in particular, the recommendations for public health authorities (driven by levels of the danger of travelling), government traffic limits and criteria, the trust of passengers and the operating ability of airlines and airports. 
A risk-based strategy would allow it easier to move from restarting activity steps to implementing risk-based reduction strategies while acknowledging the need to switch to prior actions. The purpose is to improve accuracy and establish data collection standards and measurement mechanisms for appraisal and advancement to the next level. Any precise synchronisation of these phases is not conceivable. The bulk of commercial passenger aircraft is at stage 0 or stage 1 at the time this paper was written.
Some stages travel industry can follow to avoid spreading of the disease
Stage 1: 
This initial stage is comparatively thin—volumes of passengers that enable airlines and airports to adopt volume-appropriate public health aviation activities. -- stakeholder group may face significant challenges as both increasing demand and emerging organisational requirements relevant to risk reduction are adapted. Travel health initiatives needed at airports must equal those of other local modes of transport and facilities at least. 
Stage 2: 
The health authorities will continue to increase passenger numbers when evaluating the applicability of measures based on recognised medical requirements. Various acts needed in phases 0 and 1 may be removed. The health measures required to travel at airports will need to be compatible with those of other local transport and service types. 
Stage 3: 
Reducing nationwide warnings for wellbeing and calming travel pressures are significant causes. Risk reduction activities may proceed in this process to be minimised, changed or halted. Effective drug delivery may not be widely available (e.g. medications or vaccines) at Stage 3, but interaction monitoring and examination should be readily available. To date, States may need to continue to relax or to restore public health and social policies during the whole pandemic before proven effective pharmaceutical strategies are available. 
Stage 4: 
Start when there are readily accessible in most countries appropriate and successful prescription treatments. A collection of residual measures/measures can be maintained, although these should also be checked regularly
Where there is broad population dissemination, and specifically in areas where physical space cannot be preserved, policymakers may allow the public at large to wear a textile mask. WHO offers information regarding the structure and the healthy wearing of a cloth mask, and following these instructions can be an excellent way to attract the tourists.
Consumer awareness
Any person accountable for every company, warehouse, showroom and business center who is an employee, employee, boss, officer or individual is to make sure that: 
The owner and proprietor shall have the duty to ensure that the Standard Operating Procedures (SOPs)/direction are complied with and all related guidelines provided from time to time by the government. 
In the light of these SOPs, the workers can plan more required orders and procedures to ensure that everyone involved complies. At the shop entrance, the following papers should be signed and seen prominently. An assurance concerning compliance with the SOPs (while having promised compliance with and making all arrangements in conjunction with the SOPs, that the SOPS released the video of such an order and of previous SOPs of 14 April 2020 are liable, along with the list of all persons including themselves, for all their subordinate. 
"Directory of people and their employees and deliverers who, at any moment, are present to operate at their place of employment (name and fathers name, CNIC, residential address and contact/cell number) to monitor and screen for any valid result."
The shopkeepers at the different markers of federal capital had to ensure social distancing, to prevent the dissemination of COVID-19 to all concerned business owners and industry workers. It is said that, by taking precautions in the shops, company owners and managers will avoid infection from spreading among workers and clients by ensuring that the necessary products are supplied during the COVID-19 pandemic. 
It is confirmed that that according to SOPs, workers can regularly wash hands with water and soap or use a hand sanitiser (70 per cent) dependent on alcohol and ensure that the consumers have the hand sanitiser at the entrance to the shop. The official claimed that the shop owners needed to ensure that any tourist sanitised their hand before entering and exiting the store. The thermal pistons were also needed at the entrance, and only after the temperature regulation was enabled for tourists. 
The consumer cannot reach the shop with cough and squeeze as long as the area cannot be busy and citizens, just small groups may join the shop. The officer suggested that shoppers and salespersons could ensure a healthy 6-feet (preferably two meters) gaps from one another and disinfect the most popular places visited by consumers, such as retail trolls, door handles, cashier shops, goods racks etc. It is said shop owners can scrub the floor at the same times daily with bleach or alcohol-based surface cleaner. 
It is introduced that disinfectant formulations such as 5000-6150 ppm sodium hypochlorite to 500-615 ppm free of chlorine for the cleaning of the setting. It is said sales associates and receptionists had to make sure their gloves were used. The ill workers can move professionally, maintain track of their signs and proceed to alert the consumer of the need to purchase goods to avoid harboring. 
In the supermarket, as well as outside the markets, buildings and plazas, he requested the public show of records that encourage hand hygiene and social space. He suggested that a queued review be enforced, and that guidance be provided six meters apart, outside shops and other important open spaces. The shop manager and the employee shall remain up to date with the government's revised orders and strictly follow them.
SOPs aim to ensure that small companies, stores and shops, which are expressly authorised to function in the sense of COVID-19, work in a way that avoids virus spread and that the companies/shops employ skilled and competent workers to minimise the disease spread. 
These tourist support centers are the responsibility of both the operators, owners, administrators, and supervisor. All these persons who finance the company and oversee those sales outlets as they conduct to run their company according to these SOPs. These are manufacturers' and small businesses' sales outlets and others specific to showrooms. 
SOPs may refer to all participating in these operations, including the managers, management, personnel, and employees, etc. all of which are expected to conform with orders and procedures, with no exemption. These often refer to clients who frequent those sites and who, in the event of any breach of the rule, are entitled to a penalty on the part of them for workers commuting, workforce understanding, administration, workplace control, cleanliness, distance handling and transport etc. The SOPs general for the operation of all approved business in all workplaces given prior video order number on 14 April 2020 shall extend as far as practicable for all businesses/shops as is required. Company hours vary between 8 am and 4 pm Monday to Thursday.
Similarly, if cough, fever or pneumonia, consumers need not go to the shop or store. You can also ensure that before and after the shopping, you sanitise your palms. It is said consumers should prevent excessive contact of surfaces and hold the salesperson or other consumers within a gap of six feet. It is said that the management of the store gives the safety instructions and that anyone involved should work with the workers. It is being requested people to be accountable for playing and warning local authority if they refuse to comply with these SOPs by the store management. All large and small companies must behave wisely and comply with all SOPs in this global health crisis.

Theoretical framework and supporting theory
This study is being supported by a theory that is stimulus organism response theory (SOR) that is an extension of stimulus response model which was proposed by Woodworth in 1954 (Buxbaum, 2016). This theory can be understandable by input and output process.  The stimulus can be referred as a factor that trigger a response (Sherman, Mathur and Smith, 1997). In this study tourist awareness and adoption of safety measures are taken as stimulus which would cause sustainability in tourism that will attract tourist. Once tourist will be attracted then tourism industry will be stabilised. Although, it will take time but it is necessary for organisation to take steps so it would be possible to recover the industry before situations goes worse. The adoption of safety measures and providing awareness to tourists will provide sustainability to tourisms which will lead to retain existing tourists and even attract new tourist. It will be a great support to support the industry which got affected due to COVID-19 In this regard, this study proposed a framework which is shown in figure
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Discussion
The study has discussed the impacts of COVID-19 on tourism sector of China. The study has proposed that organisations that are related with tourism industry should communicate with their tourists. In this study tourists are referred as tourists. The tourism industry would have to take measurements to maintain foot traffic of tourists and get their sales level back to normal. The COVID-19 have impacted organisation adversely, it will take time, but organisation can back to normal by adopting proper measurements. The tourism industry would have to urge tourists to adopt social distancing, providing awareness to the tourists and implementing new normal rules.
Contribution & Implication of the study
The study in hand highlights the loss of Chinese economy due to corona virus. The study suggests strategies to curb the corona virus and get sales and tourists’ foot traffic back to normal. The study in hand has discussed the Chinese context, from where this virus initiated. The study also contributes in term of explaining the loss of economy, perception of tourists and implications of government. The study in hand discusses the novel corona virus which is relatively new phenomena into market. There are rare studies on this topic and the researchers have argued that they unable to estimate aftereffects of corona virus. Therefore, this study contributes into the body of knowledge by providing implication in this era of COVID-19.
Limitations and future directions
The study is also having few limitations. First of all, this study investigates the relations of factors and their role in tourism sector conceptually. The future studies can empirically test this relationship. Secondly, this study is being done in context of China. There are many other countries also suffered due to corona virus, the future studies can also consider other countries to study. It is also possible to choose other country and do comparison with this study. Thirdly, this study discusses the impacts of corona virus in tourism sector. The future study also can consider other sector such as aviation, automobile or cinemas. The study in hand focused only on era of corona virus, the future study can focus on the pre and post COVID situations too. Furthermore, this study addressing the problem of tourists’ foot traffic and supporting tourism, whereas, future studies can address other kind of problems caused by corona virus. Another limitation of the study is that it has been done from the perspective of corona virus
 Conclusion
The purpose of this study was to shed light on the consequences of COVID-19 into marketplace. The study in hand explained the effects of corona virus on tourism industry. Although, the effects of COVID-19 are undeniable, but it can be controlled. The monitoring authorities all over the world are suggesting taking the pandemic seriously and to come up with appropriate plans. The corona virus outbreak has impacted almost every industry in world, but the aviation and tourist industries are the once who got effected at first. Once the countries sealed their boarder and stopped inbound and outbound flights, it effected millions of tourists. Although, countries including China are taking strict measure against it and some of countries has controlled it. But the tourist still has the fears and seems hard to believe that they can easily and freely visit any places. In this regard, it is necessary for organisation to take safety measures as their priority. When tourists would believe that places are being sprayed to kill the virus, people are using mask, every business related to tourism is having appropriate measure and following SOP’s. It would increase the trust of tourists and it would bring them out of homes. Secondly, if organisation take measures, it is very much necessary to communication to the tourist. The organisation would have to aware the tourists first that they won’t compromise on set procedures and it will increase their trust too and fellow tourist would feel safe and would prefer to go to tourist places. Following the mentioned rules will not only bring and retain existing tourist but it will also affect the perception of potential tourists too. The people are got stuck in their homes due to lock down and now they are looking to get out of home. The people who are even not considered as tourist, that people also will be attracted to tourist place because they are stuck in their homes for months.
The study in hand also include brief detail of tourism industry of China and discuss briefly the way corona virus has impacted tourism industry. Moreover, this study is supported by stimulus organism response theory which states that if specific measures will be adopted then it will increase the trust level of tourists and they would start visiting tourist place. The study in hand explained briefly about the measures and also provided a framework to clarify the statements. In this study, objectives and aims also were set at start and they are achieved during this study. Furthermore, the study in hand is also having some limitations that could not incorporated in this study and for that purpose, the study in hand has provided future studies. The future directions can shed light on unexplored aspects of study and even can validate the finding of this study in any other context. The detail of whole study has been concluded and provide too. 
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