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[bookmark: _heading=h.30j0zll]Introduction
[bookmark: _heading=h.1fob9te]Green Practices or Sustainable Practices when used within the context of the hospitality industry can be defined as activities that are aimed at minimising and containing harm to the overall environment and also at optimising use of resources. Such plans are energy and water saving, management of waste, renewable resources, and green purchasing. Measures like such not only assist in offsetting the carbon footprint but also assist in increasing the sustainability of the operations since travel activities are increasing as more travellers are becoming environmentally conscious (Korstanje et al., 2020).
[bookmark: _heading=h.3znysh7]In this essay, the chosen hotel is Hilton UK which is a significant market leader that has been focusing on sustainability initiatives. Hilton has also started a few environmental care programs under the banner of “Travel with Purpose” With regard to energy efficiency, water, and waste management. High points of this aspect are better lighting; energy efficiency from the use of low-flow water fixtures and recycling programs enhanced by Hilton (Hilton, 2024). However, there remains still so much to be done in terms of effectiveness, especially in issues to do with renewable energy as well as the constant use of plastics. If these gaps are to be addressed by Hilton UK, it will improve its position in line with sustainable hospitality, providing added environmental factors to the market, and act as a model for the industry.
[bookmark: _heading=h.2et92p0]Main body 
In tourism management Hilton UK has done a lot to progress toward sustainability and the company has launched TLTP or Travel with Purpose aiming at energy efficiency, water, and waste (Inkson and Minnaert, 2018). These practices include, but not limited to, investing in energy efficient lighting, utilising low flow water fixtures and encouraging recycling throughout the firm’s hotels.  A venerable concern concerning Hilton’s present sustainable initiatives is a lack of use of renewable power supply systems. Although lighting and systems have been minimised to consume energy, the utilisation of the conventional energy sources increases carbon emission. Hilton is again for instance which proposes that implementation of solar panels or wind energy systems would greatly reduce the carbon footprint of the company and thus improve its sustainability status (Sloan et al., 2017). Furthermore, there is an indication that there is a possibility of enhancing the management of water through Grey water recycling systems. 

Another focused main domain is waste management, and more specifically, the use of disposable plastics. In tourism Hilton has been working to overcome the problem of plastic, it is still possible to note that it has not created sufficiently holistic plans (Cooper, 2021). This need to change consumables such as dispensers for washroom items and instead use refillable containers, providing reusable or biodegradable items for guests. Also, food waste could be reduced by implementing composting programs as well as improving the collaboration with local non-profit organisations accepting surplus food and delivering it instead to the needful population, which would enhance food waste management and social sustainability (Wickham et al., 2021). Finally, though Hilton revealed some sustainability measures, there is a lack of consistent use of green construction in properties. The use of green building certifications like LEED or BREEAM into their hotel system could guarantee that sustainability becomes part of the organisation’s design and process at the genesis of the hotel.

Based on Hilton UK’s current sustainability practices, a viable intervention to put in place to overcome the gaps would therefore be a strong renewable energy action plan (Jauhari, 2021). This could mean the placement of solar photovoltaic systems on the rooms or roof of the buildings or Hilton or it could mean incorporating wind turbines where possible. As Hilton shifts towards renewable energy systems, it will be environmentally responsible for a number of reasons. The emission of carbon, which depends on conventional energy sources, will be cut down dramatically in the near future as the world seeks ways of dealing with climate change. One good case of use of renewable energy in the hospitality industry is Marriott International. The Marriott in Puerto Rico has placed one of the largest systems of solar panels in the Caribbean; the organisation has been able to save a great amount of energy while also cutting down on carbon emissions (Syed, 2024). In the same way, the Proximity Hotel in Greensboro, North Carolina is the first hotel in the United States to be awarded the LEED platinum rating because 100 solar panels are used to heat water and supply energy.
For Hilton, the positive implication is that solar panels placed in properties within regions that receive sunlight can generate a large percentage of its energy. Wind energy can be studied in the region that enjoys wind suitable for its utilisation. In addition, Hilton could sign a PPA with renewable energy suppliers to diversify the company’s energy portfolio with power from renewable sources to meet the company’s energy needs in the long-term (Batabyal, 2018). However, the benefits of this initiative are tough, and are not limited to the effects on the environment. Economically, renewable energy installations may be relatively expensive to install but in the long run the business will have low energy costs and may also receive incentives from the government to adopt renewable energy (Farghali et al., 2023). In addition, the increase in the usage of green power can help Hilton to create a positive image by giving people an impression that it is friendly to the environment hence increasing demand for its products.
The case of Hilton UK embraces a clear benefits realisation map with benefits flowing across efficiency, satisfaction, and image aspects (Lang & Lang, 2021). From an operational aspect, there is a major possibility that switching to renewable sources such as solar or wind would cut down energy expenses in the future considerably. Since Hilton will be generating its own power it will be able to avoid high dependence on grid electricity hence controlling energy costs and avoiding high vulnerability to strikes in energy costs. These cost savings can be redirected into other areas of the hotel framework which will enhance performance and service delivery (Aggarwal & Mittal, 2024).
The perceived satisfaction of clients is also expected to increase with the increased use of noticeable and effective green practices. This new age travelers, the millennials and those who are interested in environmental conservation are all prefer sustainable travel (Costa & Costa, 2022). Sponsoring renewable energy also makes financial sense in that Hilton can tap this market segment and provide a more environmentally friendly experience satisfying their conscience. Secondly, guests prefer when companies are honest regarding their environmental initiatives, and Hilton’s utilisation of renewable sources could be a major selling point and this adds a unique selling proposition to Hilton.

From a branding perspective, adopting RE supports Hilton to portray as a company with concern of sustainable hospitality (Edgell, 2020). Climates change awareness globally and therefore, organisations that show corporate social responsibility of environmentalism are a plus (Haski-Leventhal, 2018). Its management Implemented a visible effort to reduce its carbon FOOTPRINT, this move would go along to boost Hilton’s brand loyalty, gain public appreciation and tends to attract partnerships from other environmentally friendly firms and companies. However, the improvement of the poor population’s living standards is still going to be a challenge in this regard. Some of the renewable energy systems may be expensive to install and thus there may be large capital investment needed to set up the systems (Yang et al., 2022). This is often a financial obstacle that can be a disfavor, particularly to properties that have limiting financial means. Nevertheless, the following challenge can be eliminated through the following financing techniques; government subsidies, tax credits, and power purchase agreement (PPA).

The third challenge relates to disruption of the Hotel operations during the installation phase (Ceylan, 2024). While incorporating the systems like solar panels, wind turbines, etc may bear some inconveniences since they may involve temporary closure for some parts or restricted access to the public, guests may be inconvenienced. Proper scheduling and coordination of guests and the employees will prove vital since they inevitably cause some level of disruption. Fixed assets are also a significant component but equally important is staff training. Effective management and maintenance on the biophysical systems of renewable energy need skills and hence the need for training programs for the staff members. Hence, this additional training could translate to extra costs when it comes to running the operations as well as using up much of the available time.

The cost-benefit implication of implementing renewable energy sources at Hilton UK gives a positive indication of its long-run financial feasibility (Garu et al., 2025). While it may entail a large capital outlay to put in place solar panels or wind turbines the long term gains of lower energy costs are achievable. One of the more obvious advantages of renewable energy systems is that they can have high initial costs because of acquisition and or installation of various apparatuses. Thus, however, new resource maintenance service costs start relatively low after the initial introduction in comparison with the conventional energy source. For example, the solar panels are almost maintenance free and can produce free energy for up to three decades and more, giving a good value for money – Return on Investment (ROI) (Zhang et al., 2024).

There are important financial bonuses and various government aids to finance companies in transition to renewable sources of energy. Some of these are tax credits, grants and rebates that can largely reduce the initial cost of setting up the system. However, power purchase agreements (PPAs) enable hotels to agree with energy providers on a long term energy purchase contract, the providers take full responsibility of developing and maintaining the renewable energy systems (Briggs & Nasser, 2024). It can make the transition more financially feasible than otherwise would be for Hilton, helping them capitalise on new sources of energy without requiring extensive investment in the beginning. Having critically evaluated the realism of this initiative, it is advisable to look at Hilton’s size, location, and resource endowment. Hilton UK is part of the global hospitality company, and therefore, has significant capital investment funds, which ease the process of funding large renewable energy projects (Rockett, 2024). In fact, being bigger is even beneficial because it means Hilton has more roofs and or  open areas that can accommodate most of the solar panels or even small wind turbines. 

The location of Hilton facilities is equally influential in explaining the viability of renewable energy use (Santos & Lima, 2024). Hotels that are situated in areas which receive a high solar irradiation, are very beneficial, in relation to solar panels, because they take advantage of the maximal energy yield. However, buildings to be situated in windy locations may be able to generate power through wind turbines. However, for some of the worse conditions Hilton resorts can consider the combined solutions or use renewable energy together with energy efficiency to achieve maximum possible sustainability (Management Association, 2018). In addition, the fact that renewable energy systems can easily be installed means that Hilton can customise installations depending on the amount of energy required and the space available at each facility.
[bookmark: _heading=h.tyjcwt]Conclusion 

In this essay and based on the Hilton UK analysis, the main areas of weakness found included inadequate implementation of sustainable energy, a partial realisation of waste management, and a rudimentary water conservation in Hilton UK. Even now there are some activities that are considered as energy efficiency, water-saving measures, and waste reduction, but these fields are viewed as prospective. Thus, the plan entails utilising a strategic approach to the utilisation of renewable power from the sun and wind through solar and wind power, water recycling projects and improvement of waste management measures like ban on polyethene and biodegradable waste disposal through food waste composting. All these measures have the potential of reducing Hilton’s emissions by a huge percentage, saving on natural resources and promoting the hotel as a sustainable hospitality industry.

There is a need for organisations in the hospitality industry to consider sustainability mainly for environmental impact and for satisfying the increasing number of tourists who are environmentally conscious. While implementing sustainability in operations possible benefits include: operational effectiveness, cost effectiveness, increased customer loyalty, and brand equity.
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