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Introduction 
The Context will discuss the implementation of circular economy initiatives as part of Premier Inn’s CSR policy. Further, the lens of several theoretical perspectives will help present the context. The essay will focus on the steps this hotel chain takes to practice sustainable behavior. The discussion will focus on paradigm shift from linear to circular models as recommended by the Cradle-to –Cradle framework. These four circular principles can be related to Archie Carroll’s CSR Pyramid and their respective Premier Inn responsibilities under economic, legal ethical and philanthropic dimensions. Additionally, the essay will also look at circular economy practices and stakeholder theory interaction to identify how Premier Inn responds to different requirements and goals. The NRBV and RBV models will be applied to focus on the strategic use of resources including sustainable sourcing and renewable energy investments. Moreover, the Waste Hierarchy will showcase Premier Inn’s methods of waste minimization. The research will cover the Life Cycle Assessment framework outlining how Premier Inn measures its products’ sustainability. Lastly, the Triple Bottom Line theory will shed light on how Premier Inn has managed to have a balance in its ethical practices. The essay will end by mentioning the key role these theoretical underpinnings play in guiding Premier Inn towards a sustainable and circular future within hospitality.

Analysis and Discussion
The idea of a circular economy represents the transition from a linear paradigm where resources are used linearly one after another to cyclic model. Indeed, relevant theories that subscribe to the circular economy include McDonough and Braungart’s Cradle-to-Cradle framework which strives for a replenishing system not depleting its resources but recycling them continuously over time. This Cradle-to-Cradle framework demands that materials should be constructed not only to remain but also to reproduce or regenerate following the standard natural systems cycles. In this method, the last stage in a product’s life is no longer waste but potential retrieval. The framework emphasizes two main cycles: the biological loop where organic materials are converted back to nature and the technical where non-degradable resources are recycled forever. In a circular economy, resource regeneration and waste elimination form the basis. Companies focus on the construction of closed-loop systems-based Cradle to cradle-to-cradle principles, which necessitate sustainability, environmental health, and profitability. This transformation draws attention to the need for whole product life-cycle redesigns, attracting creative ideas and sustainable consumption as well all all-encompassing management of resources.
The integration of the circular economy within Corporate Social Responsibility (CSR) finds theoretical support in Archie Carroll's CSR Pyramid, a framework that outlines the four responsibilities of businesses: economic, legal, ethical, and philanthropic. For Premier Inn, the union of activities in circular visions with Carroll’s CSR pyramid is critical for creating a socially aware and holistic business model. At the base of the pyramid, economic responsibility concerns Premier Inn’s budgetary duties. The circular initiative helps to reduce resource consumption and efficiency as well, which is cause promotes long-term sustainability. The second level of legal accountabilities is based on compliance with environmental practices and where circular principles are by legislative standards. Up the pyramid, the circular economy offers ethical commitments that are perfectly right. Value-based interests like sustainability, waste reduction, and resource regeneration are correlated with positive effects on corporate image while satisfying ethically minded consumers. In the philanthropic setting, circular economy initiatives can also move past compliance and even help in creating a better environment for society; through this Premier Inn can follow its responsibility of giving back. In essence, the integration of circular economy practices in CSR activities at Premier Inn should be consistent with Carroll’s multiplex model. It not only examines its economic, legal, ethical, and philanthropic responsibilities but also how the circular economy’s key of sustainability facilitates refinement in each aspect.
Based on the stakeholder theory, Premier Inn’s CSR policy shows an active relationship between itself and its interested parties. Considering the interdependencies with several stakeholders, CSR strategies of Premier Inn are oriented to draw acknowledgment from its demands and desires by uniting to create a set of shared values. In resource management, the company uses the NRBV as its guiding model. The CSR policy strategically treats sustainable sourcing as a useful and strategic source. Following a circular economy ideology, resource management practices within Premier Inn meet corporate needs while contributing to long-term sustainability in ecosystem intensity.
The business organization is evaluated from the perspective of RBV theory by focusing its investments in renewable energy towards higher efficiency. Premier Inn has displayed a commitment to sustainability that is more than just compliance through the adoption of renewable energy. Premier Inn’s attention to renewable energy aligns with the RBV perception that emphasizes the value, scarcity, and inimitability of the resources.
Waste reduction and recycling form a vital part of Premier Inn’s CSR policy which is built based on waste hierarchy principles. Premier Inn would like to protect the environment by promoting prevention, minimizing, and recycling. The guiding principles of circular economy are at the heart of the Waste Hierarchy on which waste management strategies for that hotel chain rest. Premier Inn ensures that through highlighting circular practices, the waste is not only dumped but also considered as a potential source in addition to an ultimate goal of a collapsed economy.
The company uses the LCA framework of product lifecycles for measuring environmental impact at Premier Inn. This theoretical approach makes it possible to gain a comprehensive panoramic understanding of product and service sustainability. Premier Inn ensured that its product lifecycles were protracted through repair, refurbishment, and recycling thus in line with the tenets of LCA consequently minimizing environmental imprint on offerings.
In general, the CSR policy of Premier Inn based on stakeholder theory involves strategic guidance through various theoretical framework integrations. Premier Inn advances from addressing the interests and needs of stakeholders to actively supporting sustainable practices by adopting not only NRBV, and RBV but also approaches such as Waste Hierarchy or LCA. This is a depiction of an integrated approach that takes accountability for business conduct through the incorporation of the dual relationships between organizations and stakeholders in their quest toward the circular economy.
Top of Form

In fact, the TBL theory allows seeing enough strengths and achievements of Premier Inn’s CSR policy. The superiority of Premier Inn is precisely the outstanding equilibrium that occurs in economic, social and environmental spheres associated with TBL theory. Economically, Premier Inn not only remains viable but has invested in circular economy initiatives that deliver economic sustainability. Such resource-driver mechanisms and reduction of wastes improves the efficiency of their operations, reduces cost while still increasing profitability. In social territory, Premier Inn participates in charitable activities and projects on community development. These local projects go a long way in establishing goodwill to society and enhancing social credibility of this hotel chain. Premier Inn’s efforts towards social responsibility by implementing fair worker practices and caring for employees also contribute to the TBL in building lasting societal relationships. The Premier Inn environmental commitment is demonstrated by initiatives in areas of waste reduction, sustainable sourcing and energy efficiency. The implementation of circular economy principles such as recycling, and product lifecycle extension can be regarded as a proactive approach in saving the environment. The TBL theory details how Premier Inn’s sustainability practices have positive outcomes that offset environmental impact and go in line with global sustainable goals.
The Theory of Planned Behavior acts as a useful theoretical lens for identifying potential barriers or challenges in implementing circular economy initiatives. This theory holds that intention to perform a behavior is produced by individuals’ attitude, subjective norms and perceived behavioral control. Barriers that may arise when implementing circular economy initiatives at the Premier Inn are complexity, low level of awareness or resistance due to changing factors among employees and stakeholders. By using Theory of Planned Behavior, the hotel chain can make focused evaluations to understand these aspects more clearly. Responses to these impediments could include thoroughly designed training initiatives to promote more awareness of the issues, clarity in communication regarding rewards for circular practice behavior as well as employee involvement in decision-making. Premier Inn will be proactive in addressing the barriers to form a positive attitude towards circular economy initiatives, create an organizational social norm supportive of sustainable practices and enhance all stakeholders’ activities engagement. Stakeholder engagement is thus a key ingredient to the success of Premier Inn’s circular economy initiatives. Using the Stakeholder Salience theory, which is based on power, legitimacy and urgency of stakeholders, an appropriate framework for ranking various types of stakeholders can be formed. Effective stakeholder engagement involves understanding the expectations and concerns of key stakeholders, including customers, employees, local communities, and regulatory bodies. Premier Inn can use the Stakeholder Salience theory to prioritize engagement with stakeholders who hold significant influence or have a vested interest in the success of circular economy initiatives. By actively involving stakeholders in decision-making processes, seeking their input, and transparently communicating the progress of circular initiatives, Premier Inn can enhance stakeholder satisfaction and build strong relationships. This, in turn, contributes to the success and sustainability of CSR initiatives, aligning with the Stakeholder Salience theory's emphasis on managing relationships with key stakeholders for organizational success.


Some of the cases on Premier Inn are industry. In relation to the case of long-term commitment in achieving sustainability, Premier Inn also follows its own circular path as presented by RBV theory analysis where IKEA strives towards production of durable recyclable products. Both companies exploit the natural and specialized assets to fortify their competitive position. In case of the firm the direction for sustainable procurement in hospitality amenities and efforts towards long-lived durable furnishing. As a part of their circular economy concept could be applied within this approach by the firm. They can achieve exclusive base on the market promoting products with lasting quality emphasizing resource efficiency which is aligned to principles.
Another firm in the area of illustration, Unilever’s recyclable packaging can be compared to Premier Inn commitment towards waste prevention and resource recovery. However, considering the stakeholder theory in relation to Unilever’s strategy it becomes clear that standards for sustainable practices are set by different members of a group. Premier Inn can identify similarities by aligning its waste reduction actions with those debts in guests, local communities and environmentalists. Through the consistent implementation of similar principles in amenities as well as operational materials Premier Inn supports sustainable environmental policy to build reputation. Additionally, ensure long-term success while adhering within requirements of circular economy standards that meet different stakeholder expectations.
Related cases are HM’s circular fashion initiatives, which can be categorized as Institutional Theory and also correspond with Premier Inn’ method to incorporate sustainability demanded by society. Premier Inn, as a representative of the hospitality industry, can be encouraged by H&M circle to adopt sustainable design and recycling methods in its premises. This alignment, however, does not only focus on answering the new demands which resulted in a transformation of eco-friendly tourists but also draws Premier Inn as an institution that sets ethics for sustainable hospitality. Considering the circular economy principles adopted through inspiration from H&M’s approach, Premier Inn can set up new standards in industry and meet consumers who pay great attention to environmental protection.


Conclusion 
The essay has explained the circular economy on the chosen firm Premier Inn. Various theoretical methods have been applied to analyze integration within the circular economy and CSR strategies such as the presentation, conceptualisation of Cradle-to-Cradle framework potential, etc. In line with Triple Bottom theory Premier Inn has shown an impressive balance between economic equality together with social and social dimensions and environmental aspects; The Theory of Planned Behavior identified the challenges and potential barriers, which have addressed using strategic steps. Aligning the circular practices based on industry-oriented examples such as IKEA, Unilever, and H&M. All in all, these theoretical pillars have served as a solid foundation for guiding circular and societal sustainable business approaches to the hospitality environment with Premier Inn appearing as such guidance.
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