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1. Three factors that will affect the Demand Side of the Market can be the price, changes of taste and fashion and advertising.
Price it’s the first factor which can affect the demand. How the price can affect the demand, for example if the price is very high the demand is low and vice versa.
Taste and fashion, how they can affect the demand, for example if consumers chance their taste or fashion style then the demand of the product is low, because in a market have so many new and modern products.
How advertising can affect demand? For example, if the product or service have a good advertising most of times the demand is high, because advertising is very important for the market and has a great impact on consumers, which leads to increased demand. 


2. Four reasons why car manufacturing companies want to operate across international borders are for example to increase their awareness in different international markets, because then the company will meet more competitors and can learn from them how to improve its product or service and also can see where it is on the market compared to the competition. Next reason is to increase its outlines, to meet new customers which will increase the sales of products or services and this will  increase the profit of the company, which is the main reason of all car  companies to look for a foreign market. Next reason why car manufacturing companies want to operate across international borders can be a  stable economy in another country, therefore many car manufacturers choose these countries because when a country’s economy is stable, the business is stable too.


4. The global strategy which car company can use to remain competitive can be, for example Joint Ventures, which means partnership with another company whо мау hаvе different markets ,оppоrtunitiеs or skills, which also wants to further develop and reach new markets (Moodle).
Next strategy can be alternative investment market, on this strategy small companies can flоаt on the stock exchange (Moodle).

