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[bookmark: _Toc29233512]Introduction

The major aim of this particular assignment is to manage knowledge and information within the Unilever organization. We will be providing information about different knowledge prospects and understanding the appropriate business suggestion by focusing on future requirements. We will consider consumer goods Company Unilever based in the UK by following its different knowledge management prospects and the supportive with integrated information.Knowledge and management skills are important in the workplace. These two things can bring success in the workplace. Knowledge management can bring success to the organization. This paper will discuss the importance and concept of knowledge management and here will also mention the relationships between information, data and knowledge. The relationship between organizational knowledge and individual knowledge will also discuss in this paper. Modeling techniques and proper understanding of the knowledge management process will also discuss. 
[bookmark: _Toc29233513]Concept and importance of knowledge management

a. [bookmark: _Toc29233514]Explain the relationship between data, information and knowledge 

Data, information and knowledge are related to Unilever. As these three elements are providing many advantages to the organization. Information is a part of the data. Data has been translated into a form which is efficient for movement or processing. The information is organized, structured, interrupted as to make useful and meaningful context. This information provides many context for data. Data and information are two types of knowledge. Information is the most basic form and data is a special type of information. Information is important which can develop the knowledge of an organization. These things can develop the knowledge management of an organization. Knowledge refers to the understanding and awareness of the subject acquired from education. Information is a refined form of data. This thing has provided the understanding of meaning.  Objective information and knowledge helps in drawing conclusions (Atkinson, 2016). Information is providing the facts about something and knowledge is a skill acquired through experience. Knowledge is a practical understanding of the facts. There are many differences between data, information and knowledge.  When the facts are obtained the meaning is systematically presented in a given context and it is known as information. Knowledge refers to the objective and relevant information which are gained through experience (Chou, 2019). Information is refunding data of  Unilever and knowledge is useful information. Information is a common combination of context and data. Knowledge is a combination of intuition, experience and information. Information can improve representation for the company which is very important. Knowledge is processing consciousness (Rowley and Hartley, 2017). 
Outcome of the knowledge understands and it requires learning. Information can be easily transferred in the different areas of an organization. Information is not enough to make predictions for the company but prediction is required in knowledge (Cayiret al., 2016). All knowledge is the part of information but all information is not a part of knowledge. Information is classified into an intelligible form and this is also used in the decision-making process of Unilever. When data is turnout as the meaningful conversation then it is concluded as the information. Information is informs and gives an answer to a particular is informed. The most important characteristics of information are relevance, accuracy and availability. Relevance information is important in the decision-making process of the company. Accurate information can bring success to the form and it can also help to provide quality services to the customers (Tateet al., 2016). Information is communicated in the form of content through observation and it also obtained from different sources. Knowledge is a practical understanding of the entity. Knowledge has developed the potential insights which are based on the experience and it can assist the action taking process and the decision- making process of Unilever.  Information is donated the important data to the organization and also help in many strategies and planning of the organization. Knowledge can better the work process of the firm which will bring success to the organization (Safa  and Von Solms, 2016). 
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(Source :Tateet al., 2016)
[bookmark: _Toc29233516]b) Explain the relationship between individual knowledge and organizational knowledge
Individual knowledge is very important for the organization. The company has to refer those employees who are provided information. This information have to justify and help to store in memory. Individual knowledge is a structure which is through a cognitive process and this is called learning. Individual knowledge can help in the management of the organization. Organizational knowledge is important for the company as it has productivity and efficiency.  Organizational knowledge can manage critically its affectivity on knowledge (Masa’dehet al., 2017). Knowledge management system helps the employees to share access, update and share business information. It can monitor the training programs and allow the employees to gain business knowledge by watching the work process of others. Document management is a part of organizational knowledge which allows the organization to store company documents and share them at a granular level. Content management system allows teams and individuals to publish and access information on a company. Social networking tools are part of organizational knowledge management and they can communicate and collaborate in a shared space. Organizational knowledge management system allowing the employees to search for previously disclosed information (Bayraktaret al., 2017). 
Organizational knowledge is a part of company assets which can value the named. When individuals pool their knowledge in the organization then the knowledge can give many advantages to the company over others in the same field. Resources of the organizational knowledge are community, individual, and structural. Individual knowledge can be explicit and it must be individual in nature (Kiantoet al., 2017).  Individual knowledge can also help the organization and its decision-making process. These things can bring success to the organization. Knowledge is held in groups and the company normally consists of communities which are linked by the common practice. Organizational knowledge has another concept which can include varieties of extant to make up of the individual knowledge (Tufailet al., 2016). Several units of a group are combined and used to create new knowledge from several groups and used to create new knowledge. The resulting track will be called organizational knowledge. Individual knowledge is a different aspect of organizational knowledge. There are several types of organizational knowledge which has the ability possessed by the employees of the company. Knowledge is a type of information which is actively communicated and used by the employees of the company. The knowledge of the organization is difficult to retrain or transfer but the individual knowledge can easily transfer into another aspect. Organizational knowledge is prone to loss and waste. The common types of organizational knowledge are, tacit knowledge, dispersed knowledge, organizational culture and situated knowledge and expert knowledge.  Expert knowledge is about the proper domain such as several web standards and technologies (Valtakoski, 2017). 
Organizational culture can motivate and tendencies of other managers who are using the knowledge and this will be influenced by the managers of the organization.  Tacit knowledge has the difficulties to communicate such as the design sense. Expert knowledge is also the pat of organizational knowledge which detailed bout the particular domain such as the web designers who are able to know the details of several technologies and web standers. Information is defined as the documentation, training materials and checklists which has been captured and represented. This different kind of organizational knowledge can help to develop the strategies of the organization and it can also provide an importance to knowledge management. It can also provide varies kind of advantages to the company. Individual knowledge is the most important source for the business environment and it can also help in lasting competitive advantage along with the essential services and knowledge to the firm (Ibidunniet al., 2017). 
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[bookmark: _Toc29233517]c) Apply analysis and modeling techniques to identify knowledge assets

a) Apply analysis and modeling techniques
The modeling techniques are generally used for capturing essential features in the real-time system through breaking them down into manageable parts. These manageable parts should be easy to manipulate an easy to understand in the Unilever Company. These modeling techniques are quite associated with the main domain that it represents. This domain will represent the modeling languages, practicing communities and some associated tools. It is basically the process of simplifying the basic reality and large entities for consisting of interrelated components that work together in a complex manner (Jha and Jain, 2019). The modeling techniques will help the people to understand and appreciate the complexity through each and every specific area of the systems. The modeling techniques will also be used for the system development and will facilitate the communication between the people of a group at different levels. This modeling technique will build conceptual models in the activities of knowledge-intensive (Gloet and Samson, 2020). The modeling techniques will be quite helpful for understanding the working mechanism in the system that is knowledge-based in Unilever Company.

These knowledge-based systems can be methods, tasks, domain knowledge, and schemas. The modeling techniques will contribute to the understanding of sources of knowledge, flow of knowledge, identification of variables and the inputs and outputs. It is completely based on the concept of knowledge advantage (K-Adv) and recognizes both explicit knowledge and tacit of Unilever company. The basic strength that can be recognized through intelligent leadership and human infrastructure which is supported by enabling the ICT infrastructure (Mao and Sullivan, 2019). Some specific steps can be mentioned through modeling techniques can be applied to identify knowledge assets such as:
· Nourishment of the leadership capability that can deploy and establish the capacity for sustaining knowledge advantages
· Supporting the management of people in Unilever company that is necessary for effective use of the knowledge in the activities of the business
· Though comprising the systems that can support industrial processes that facilitate mobilization in knowledge resources
· Through providing an enabling necessary information and communication technology (ICT)
· This infrastructure will encompass the software, hardware and delivery facilities that can work together with the system
Through applying the analysis it will develop the framework of the KTF or Knowledge Trading Framework. Through analysis of the knowledge assets, the marketplace will provide a survey of the existing knowledge marketplace that is based on the business framework (Handaet al. 2019). Through applying the analysis and modeling techniques knowledge assets will represent organizational competencies and capabilities that will be essential for the growth of human development and competitive advantages. The major aim of applying these two methods will define the context of both the service industry and manufacturing industries in the world (Omoush, 2019). The knowledge assets will identify a specific link that will create a combination of knowledge management and strategic management.
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Identifying knowledge assets
(Source: Gunjal, 2019)
[bookmark: _Toc29232802]This above-mentioned diagram has been shown the importance of the knowledge assets in the competitive advantages. This diagram has been identified some basic concepts those are responsible for the knowledge assets. Demand logic, cost logic, appropriate regimes and the technological uncertainty or opportunity are the major responsible components for identifying the knowledge assets. These knowledge assets will include tactics and both aspects of the organizational and technical (Liebowitz, 2019). The competitive advantage will be undergirded through the knowledge assets that can be quite sustainable to extend the useable and transferable use in the firm. These knowledge assets can be used for describing the panoply of the procedures and some essential techniques for using the organizational knowledge assets of Unilever Company.
b) Evaluate actual and potential knowledge assets.
The knowledge assets refer to essential drivers that lead to organisation achieving the success in the operating market. The Unilever knowledge assets are mainly the demand logic, cost logic, technological aspects and appropriate regimes. This has helped the firm in creating business value. Further, Unilever has been able to aim at human development by offering quality products and services (Jennexet al., 2016). It is observed that organisation values the knowledge assets as it acts as a pillar to attain business goals. The Unilever has critically used the resources as competitive assets to attain business objectives and profit aspect. The knowledge assets acts as an intellectual capital for the Unilever firm. It is valued as intangible possessions due to its effectiveness in attaining competitive advantage in the global market. Managing the knowledge assets is vital to attain improvement in the business performance (Miozzoet al.,2016). The Unilever aims at managing the cognitive resources to attain the competitive advantage. This automatically leads to higher revenue and income that is beneficial for Unilever. The potential of the knowledge assets that it can be beneficial in managing explicit to manage the firm intellectual resources. The firm runs on the given resources that are used crucially to attain business goals and aims. The knowledge asset is beneficial in creating business value. This leads to the creation of business value that automatically increases the sales. The creation of business value refers to brand becoming premium by supplying quality products and services. The fulfilment of intellectual assets confirms the firm ability to attain profits aspects in the global market (Liebowitz, 2019).
It is hard to predict the potential of the knowledge assets in attaining the exited results i n the long run for the business. It is observed that in the beginning forecasting the ability of knowledge assets is difficult but it is effective in creating business values. Further, it is highly vital that firm determines the intangible assets that lead to the profit aspect efficiently. The research reflects that managing the intangible and tangible assets can be beneficial for the organisation. Further, the potential knowledge assets are important for protecting the intellectual capital in business. Thus, the Unilever maintains that their knowledge assets is maintained by focusing on important assets(Natalicchioet al.,2017). The Unilever has focused on the knowledge assets that have improved the business decision by making it more relevant and effective. This is due to facilitate the access of the firm that enhances the practices of the organisation precisely. The potential knowledge assets such as technology can increase the productivity, efficiency in products and services by working smarter. Moreover, it is an effective method in reducing the cases of overdoing the tasks that is time consuming. It enhances the chances to improve the innovation plans by borderless and wider collaboration within the business. The potential knowledge assets are effective in reducing the experimental costs that can make the business incur loss in the market. The management of knowledge assets can increase the tacit knowledge and capturing explicit resources that can make the organisation earn economic growth in the international market. 
The management of knowledge assets is highly crucial in attaining the productivity factor that enhances the quality of services and products. Moreover, it is effective as it provides on board training that enhances the skills and abilities to perform professionally. The timely access to knowledge by the employees is attained by the management of intellectual assets. It is further leads to customer satisfaction by focusing on the intellectual assets precisely. It is observed that it automatically leads to increases in sales. It can be an effective method to increase the revenue and income of the Unilever firm. The aim of the management of unstable and tangible resources is to increase the ability to collaborate according to standard ways of functioning. It helps in communicating and discussing business plans with professional experts. Moreover, the culture of the workplace is also maintained by building the professional attitude of the employees. It even helps to manage the factors of the environment that can adversely affect the business functioning. The Factors are mostly related to corporate mergers, global expansion and employee turnover. It motivates the idea of exchanging ideas with professional on global matters that can negatively impact the Unilever business in the market.               
[bookmark: _Toc29233518]Demonstrate understanding important knowledge management processes in the context of organisational development.

[bookmark: _Toc29233519]a) Create, store, apply and integrate knowledge

Knowledge management within an organization is an integral part that helps to construct a major idea about competitive advantages and further ensures growth. Create, store, apply and integrate knowledge helps to construct the innovative work system that gains over different market competitors for the company (de Vasconceloset al. 2017). The organization's knowledge to create and cater to sustained competitive advantage along with business intelligence can generate from knowledge management. The company also gains insight related to the operational segment and emphasize the important factors that interplay for both behavioral and technological aspects. In this context, we can provide the information of Unilever Company that proposes the idea of creating proper knowledge management and handle the management system efficiently overtime. Leverage the organizational knowledge and managing the knowledge assets also can create a holistic approach towards information systems. Knowledge management also develops the idea of an integrated system prospect that consists of different processes, people and technology (Hwanget al. 2018). Unilever also effectively takes this knowledge management prospect as the employees also get the proper training to deal with the operational segment properly to deal with effective business-related information management.

[bookmark: _Toc29233520]b) Intellectual Property rights

Unilever Company has proposed effective support by dealing with confidential information management of third parties and intellectual property rights. Confidential information values the data from third-party prospects while creating a major relationship with public domains (Campatelliet al. 2016). To promote a fair competition the company gathers and further uses different public domains like the internet, newspapers and company filings. The competitors' confidential information management helps to manage the risk of serious infringement and create the trade secret, competition laws and intellectual property laws (Içtenet al. 2016). The significant penalties that lead towards infringement also managed within Unilever. Thecode of policy for the company assists to generate proper knowledge management and initialize the idea of respecting confidentiality coming from the third party. Here, the company also manages the latest information processing system that follows internal training and understands the legitimate sources of data as well. Clearly record significant information and business-related aspects through knowledge management helps to construct the major suggestiveness based on future development (Liebowitz, 2019). The valid patents, trademarks, design rights, copyright and some of the other intellectual property rights are also managed by the company Unilever. The employees of Unilever also learns to respect the third party information and keeping forward the effective company prospect that legally deals with their business partners (Hwanget al. 2018). 
The appropriate code of conduct follows the idea of managing dynamic interaction between explicit knowledge and tacit. The knowledge continuum proposes that fairly systematized management related decision making can focus on the overall discipline of the company. The agreement by managing systematic knowledge approaches also helps to initiate major support based on leadership prospects and helps to generate proper company culture. Encourage supportive technologies and mitigate different challenges that can be quite threatening for the company needs to mitigate appropriately (Boellaet al. 2016). 

[bookmark: _Toc29233521]Provide a framework for establishing a knowledge management culture 
[bookmark: _Toc29233522]a. Contribution of knowledge assets

The different observation related to knowledge prospect and creating the supporter values that justifies to belief helps to manage the contextual information of Unilever. Incorporating different experiences with information also helps to manage and evaluate the knowledge framework for the organization that directs the long term growth and development. Unilever puts the knowledge orientation in a simple way that manages different actionable information and creates the right context to deal with future associations (Centobelliet al. 2018). The supporting collaboration with communication prospects follows several domains that manage among the knowledge workers by specifying the organization's capacity to innovate, learn and enhance the idea of solving different problems. Unilever is dealing with different customers across the globe so they construct the idea of an effective knowledge management system that helps to capture collaborative expertise from the market (ZhangandVenkatesh, 2017). 
[image: Image result for different knowledge asset"]
Figure: Strategies for managing knowledge assets
Source: Centobelliet al. 2018
The above image shows the different aspects related to the constructive environmental aspect and dealing with the innovation and technological follow up that manages byoveralleconomicdevelopment. The explicit and tacit knowledge encompasses the different activities and prospective that helps to gain long-term overview of the organization's plan to deal with the customers (Overton et al. 2018). The conceptual Framework in knowledge management also follows the business process reengineering, business intelligence and effective project management by associating with creativity and innovation. The potential growth of the company will help to maximize profit effectively and efficient learning among the employees will generate collaboratively (Upadhyaya and Pillai, 2016). Unilever also follows the code of experiences, convert them into learning that supports the IT-based system, and increase productivity. Therefore connecting with new knowledge and managing the information creation, knowledge capture, knowledge synthesis, knowledge storage, knowledge sharing, knowledge transfer and finally the documentation helps to generate prospective growth for the organization (Yuenet al. 2018).Demonstrating effective knowledge management approaches and follows the constructive system that creates a better networking prospect that appropriately constructs the idea of long-term progression criteria. 
[bookmark: _Toc29233523]b) Knowledge requirements

The effective knowledge management framework helps to manage proper culture that directs the successful implementation prospect. The major goal of managing knowledge related assets is to improve organizational performance and provide the right information to the employees at the right time. The high level of flexible knowledge management framework directs the way of creating and understanding the market benefits successfully by generating new ideas as well. Enhance the knowledge gathering prospect and sharing information by collaborating with retention prospect can bring robust development for the organization the knowledge assets also follows the idea of acquiring and managing individuals' experience and transfer it to the people whenever necessary (CheCobet al. 2016). This particular knowledge framework desires to maintain and develop a knowledge asset program that provides desired business benefits. It has seen that Unilever has proposed the effective knowledge asset-related benefits that construct the major understanding about managing different applications by including proper service implementation context (Wang and Wang, 2016). The different future procedure-related improvement and managing quality production services also direct the trending work level approaches. However, systematically dealing with the current necessities and managing the improved planning assists to create informed decision making approaches. Drive the long term knowledge management context by supporting proper ideas that can enhance the growth-related environment (Boellaet al. 2016). The knowledge assets also help to follow trending analytics of the organization and share perfect information that supports and drives long term improvements for the organization.
By following the overall understanding of the organization it can be said that the proper knowledge requirements by dealing with the future circumstances are quite necessary for Unilever Company(Overton et al. 2018). It has seen that the current organizational management structure and operational basis request effective planning for distribution by managing consumer products and services. Proper adaptability and flexibility of the organization also efficiently e deals with distribution and production criteria by enhancing the idea of long term requirements and technical information. As a knowledge requirement formation, the company requires the proper efficiency to utilize the different resources that highlight the internal work system management. External and internal management procedure also requires the suggestive and collaborative learning that construct the major pathway based on current requirements (Marieet al. 2018). The knowledge requirements system also proposes the idea of building a strong connection with the subsidiary business by Unilever and managing the raw materials as well. The significant activities related to corporate diversity along with consolidation supports the knowledge-based approaches in this context. The understandable and effective work system planning deliver the defined success possibility for Unilever and flexibly manage the external challenges (Santoroet al. 2018). To construct proper knowledge and manage to enhance the four-tier hierarchical structure is essential in this context. Therefore, explicitly set out the effective business information and managing the diverse decision making can provide helpful orientation in this prospect. 
[bookmark: _Toc29233524]c) Organization's framework for enabling knowledge sharing

The most important aspect in dealing with the organizational framework to enable proper knowledge sharing context can channelize success. Unilever needs to understand the overall market-related scenario and critically deal with the shared knowledge approaches as well. Experiencing constructive value and generating a significant knowledge-based idea can focus on further requirements and supportiveness(CheCobet al. 2016). Bringing the proper knowledge sharing approaches to the sales-oriented team for Unilever will follow the dynamic organizational values that familiarise the concept of knowledge management and future ideas. The organization needs to represent the team that values the proper work system by defining the future idea about knowledge-based implementation and eliminate identified issues. 
Unilever can obtain, develop and share different knowledge by specifying the affective perspective related to long term growth and progression. The appropriate resource management and examine work planning also delivers the affected by the about technological achievements by dealing with global competition as well(Overton et al. 2018). The organization's framework needs to follow an ongoing commitment that proposes a successful idea about creating an appropriate perspective and formulate ideal conditions to manage the operational segment of Unilever. The knowledge prospect will also execute the sponsorship and recognition for the employees who all are working for the organization in different departments. Engineering the knowledge management context and follows the organization's architecture with a well-defined IT team can provide key success (Santoroet al. 2018). The performance view also ensures the knowledge management related goals and contribute within the business appropriately. On the other hand, the organizational Framework also proposes the idea of effective human resource management that can take accountable service for the employees by providing them rewards and incentives. The ability to sense different organizational requirements and respond towards the changing demands properly helps to enhance the overall work system(Wang et al. 2018). The knowledge sharing criteria will also support new employee management and focuses on the individual experience that includes personal perspective, belief, and values. The Framework needs to follow explicit knowledge that can be codified, articulated and stored to manage certain media channels for Unilever to manage the tangible and vital asset.  
[bookmark: _Toc29233525]d) Recommend improvements

The current framework knowledge management can take care of the effective knowledge sharing prospect with other parties to maintain a more efficient and stronger relationship. The implementation of the knowledge management process in this context also needs to target transfer and organized the knowledge management procedure that focuses on current work management criteria (Wang et al. 2018). On the other hand, dealing with a high number of people can create various issues for the organization and it is quite important to take care of the appropriate people management those who are joining and leaving. The Framework also needs to focus on the financial planning based on the different requirements of the organization so the constructive future work management system can enable 
The effective management by addressing different issues that can solve problems related to knowledge sharing context needs to follow perfectly. Starting the view from knowledge management inside and referring the practical investigation about future projects for the organization must be constructed here. The dedicated team also needs to follow the various requirements of the organization that directs a high turnover rate and refers properly to the demand of the organization (Xiaojun, 2017). In addition to that managing and applying the best services by focusing on the immediately visible organizational requirements need to present appropriately. The typical sales team management and structured approach to access essential information can generate business performance.
The Framework also needs to follow the idea of better team management and initiate a structured plan to enhance future business by eliminating recent issues. Taking the help of IT knowledge management will also contribute to the data storage system and proper documentation by managing explicit and tacit knowledge. Leading the appropriate work planning and delivering reusable sources of different insights can manage the experience of people and the framework needs to add this segment (Overton et al. 2018). The major aspect hereby lies in the right technological support that embedded within knowledge management and follows supportive orientation based on effective demand and supply prospect. Identification of knowledge related sources and managing the constructive planning based follow up deals with the organizational requirements, information access, integration and creation of the right pathway. The appropriate relevance of managing and delivering better results by following the structured approach that assures essential information will direct organizational capabilities.
[bookmark: _Toc29233526]Conclusion

As a conclusion, Knowledge management is an integral part in an organization that helps to construct a major idea about competitive advantages and further ensures growth. The organizational knowledge of Unilever Company will create competitive advantage along with business intelligence that can generate from knowledge management. The modelling techniques will contribute to the understanding of sources of knowledge, flow of knowledge, identification of variables and the inputs and outputs. The major aim of applying analysis and modelling techniques will define the context of both service industry and manufacturing industries in the world. Through enabling the knowledge assets, the Unilever Company can be recognised through intelligent leadership and human infrastructure, which is essential in today’s era.

[bookmark: _Toc29233527]Reference List
Boella, G., Di Caro, L., Humphreys, L., Robaldo, L., Rossi, P. and van der Torre, L., (2016). Eunos, a legal document and knowledge management system for the web to provide relevant, reliable and up-to-date information on the law. Artificial Intelligence and Law, 24(3), pp.245-283.
Campatelli, G., Richter, A. and Stocker, A., 2016. Participative knowledge management to empower manufacturing workers. International Journal of Knowledge Management (IJKM), 12(4), pp.37-50.
Centobelli, P., Cerchione, R. and Esposito, E., (2018). Aligning enterprise knowledge and knowledge management systems to improve efficiency and effectiveness performance: A three-dimensional Fuzzy-based decision support system. Expert Systems with Applications, 91, pp.107-126.
Che Cob, Z., Abdullah, R., MohdDrus, S. and Ali, N.A., (2016).System requirement specifications for a semantic knowledge management system for the collaborative learning environment.
deVasconcelos, J.B., Kimble, C., Carreteiro, P. and Rocha, Á., (2017). The application of knowledge management to software evolution. International Journal of Information Management, 37(1), pp.1499-1506.
Di Lorenzo, F., & van de Vrande, V. 2019.Tapping into the knowledge of incumbents: The role of corporate venture capital investments and inventor mobility.Strategic Entrepreneurship Journal, 13(1), 24-46.
Gloet, M. and Samson, D., 2020.Knowledge management and systematic innovation capability. In Disruptive Technology: Concepts, Methodologies, Tools, and Applications (pp. 1198-1218). IGI Global.
Gunjal, B., 2019. Knowledge management: Why do we need it for corporates. Malaysian Journal of Library & Information Science (ISSN: 1394-6234).
 Handa, P., Pagani, J. and Bedford, D., 2019. Investment Strategies for Knowledge Assets. Knowledge Assets and Knowledge Audits (Working Methods for Knowledge Management), pp.183-198.
Hwang, Y., Lin, H. and Shin, D., (2018). Knowledge system commitment and knowledge sharing intention: The role of personal information management motivation. International Journal of Information Management, 39, pp.220-227.
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