Worksheet 1: Literature Evaluation Template
	Article 
	Research Question
	Methods
	Key Findings
	Strengths & Weaknesses
	Relevance to Your Research

	How Digital Technologies Reshape Marketing: Evidence from a Developing Country 
pmc.ncbi.nlm.nih.gov
[Authors Not Provided], Published 2.1 years ago
	How do digital technologies impact marketing practices in developing countries?
	Mixed-methods: Surveys and case studies
	Digital technologies are widely adopted, enhancing market analytics, pricing, and channel management. However, they often digitalize existing practices rather than transform them.
	Strengths: Provides empirical evidence from developing countries; highlights practical applications. Weaknesses: Limited generalizability to other contexts; lacks longitudinal analysis.
	Offers insights into the practical challenges and benefits of adopting digital technologies in marketing within developing economies, relevant for understanding diverse market dynamics.

	The Impact of Digital Technology on Changing Consumer Behaviours 
nature.com
[Authors Not Provided], Published 2.9 years ago
	How has digital technology altered consumer choices and behaviors?
	Literature review and empirical analysis
	Digital technology has significantly influenced consumer choices, leading to increased eCommerce activities.
	Strengths: Comprehensive overview of digital technology's impact on consumer behavior. Weaknesses: May lack specific case studies; potential for outdated information due to publication date.
	Provides a foundational understanding of how digital technology influences consumer behavior, essential for developing effective marketing strategies.

	Digital Marketing Strategies and the Impact on Customer Experience: A Systematic Review 
researchgate.net

Mohammed T. Nuseir et al., Published 2.0 years ago
	What are the contemporary digital marketing strategies, and how do they affect customer experience?
	Systematic literature review
	Identifies various digital marketing tools and strategies that enhance customer experience, emphasizing the importance of market segmentation in the digital era.
	Strengths: Systematic approach provides a structured understanding; highlights the role of segmentation. Weaknesses: Relies on existing literature; may not capture emerging trends post-publication.
	Offers insights into effective digital marketing strategies and their direct impact on customer experience, aiding in the development of targeted marketing approaches.

	Marketing Innovations and Digital Technologies: A Systematic Review of the Empirical Literature 
onlinelibrary.wiley.com

[Authors Not Provided], Published 9 months ago
	How do digital technologies influence marketing innovations?
	Systematic literature review of empirical studies
	Digital technologies significantly reshape organizations' value propositions, affecting how they create, communicate, and deliver value to stakeholders.
	Strengths: Comprehensive analysis of empirical studies; recent publication ensures relevance. Weaknesses: May not include the latest data due to publication lag; focuses on empirical studies, potentially overlooking theoretical perspectives.
	Provides a thorough understanding of the relationship between digital technologies and marketing innovations, essential for strategic planning in consumer marketing.

	The Future of Marketing and Communications in a Digital Era 
tandfonline.com

   
[ authors not provided ], 
[publication date not provided ] 

	What are the emerging trends in marketing and communications in the digital era?
	Conceptual analysis and literature review
	Advanced data analytics and digital technologies are transforming marketing and communications, leading to more personalized and efficient strategies.
	Strengths: Forward-looking perspective; integrates various emerging trends. Weaknesses: May be speculative; lacks empirical validation.
	Assists in anticipating future developments in digital marketing, allowing for proactive strategy formulation.





Worksheet 2: Synthesising Literature
· Activity: Group similar articles by themes and fill in the table below.
	Theme
	Key Studies
	Findings
	Gaps Identified

	The Impact of Digital Tools on Marketing Performance
	[Author(s), 2022] – Study on CRM, social media, and salesforce performance 
[Author(s), 2020] – Digital technology adoption in developing economies
	
- Digital tools (CRM, AI, and social media) enhance customer and market knowledge, leading to better salesforce performance. 
- In developing economies, digital technologies mainly digitalize existing practices rather than create transformation.
	
- Lack of long-term studies tracking the evolving role of digital tools in marketing. 
- Limited discussion on the impact of digital tools in different industries and cultural contexts.

	Shift from Traditional to Digital Marketing Communication
	[Author(s), 2021] – Shift from traditional to digital marketing 
[Author(s), 2023] – Digital advertising trends and AI personalization
	- Digital marketing (especially social media) is overtaking traditional advertising. 
- AI and data-driven marketing are central to consumer targeting and personalized experiences.
	- Need for comparative studies analyzing the effectiveness of traditional vs. digital marketing in different sectors. 
- Lack of research on consumer perceptions and resistance to digital marketing.

	Role of AI and Predictive Analytics in Consumer Marketing
	[Author(s), 2023] – AI-driven personalization and automated responses 
[Author(s), 2020] – AI adoption in developing markets
	- AI significantly enhances consumer engagement through personalization and predictive analytics. 
- AI adoption is slower in developing economies due to technological and infrastructure barriers.
	- More empirical studies are needed to assess AI effectiveness across different demographics. 
- Limited discussion on ethical concerns related to AI-driven marketing (e.g., consumer data privacy).

	Challenges in Digital Technology Adoption
	[Author(s), 2020] – Barriers to digital transformation in marketing 
[Author(s), 2022] – Digital tools in sales and consumer engagement
	- Digital adoption is often hindered by lack of resources, resistance to change, and technological limitations. 
- Digital tools improve consumer insights but require proper integration for full effectiveness.
	- Need for research on best practices for overcoming digital transformation challenges. 
- Insufficient focus on small businesses and how they navigate digital marketing adoption.

	Future Trends in Digital Marketing
	[Author(s), 2023] – Emerging trends in AI, big data, and digital branding
	- AI, big data, and automation are expected to dominate future marketing strategies. 
- Brands increasingly focus on omnichannel strategies for seamless consumer engagement
	- Lack of empirical evidence on the long-term effectiveness of AI-driven marketing strategies. 
- Need for research on the balance between automation and human interaction in marketing.




