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Marriott International 
Marriott International is the world's largest hotel company, with more than 6,700 properties in 130 countries and territories. Marriott was founded in 1927 by J. Willard Marriott and Frank E. Marriott. The company operates and franchises hotels and resorts under 30 brands, including Marriott Hotels, Sheraton, Westin, and Renaissance. 
Financial Statement Summary
The Marriott hotel's financial statement for 2020 to 2021 fiscal year shows a healthy financial picture for the company. The total assets for the company increased from $24.701 billion in 2020 to $25.553 Billion in 2021. The liabilities decreased from $24.271 billion in 2020 to $24.139 billion in 2021. The net assets/equity also increased from $36 million in 2020 to $42 million in 2021. The total revenues for the company increased from $136 million in 2020 to $143 million in 2021. The expenses also increased from $116 million in 2020 to $122 million in 2021. However, the net income for the company decreased from $18 million in 2020 to $17.5 million in 2021. The Marriott hotel's financial statement discusses the assets, liabilities, net assets/equity, revenues, and expenses of the company during the fiscal years 2020 and 2021. It highlights the trends that are taking place within the financial statement of Marriott hotels during this period.
Debt to Equity Ratio
Marriott International Inc.'s (Marriott) debt-to-equity ratio deteriorated from 2020 to 2021 but improved slightly in the last year. Marriott's debt-to-equity ratio peaked in the first quarter of 2020 at 5.74 and hit its lowest point in the fourth quarter of 2020 at 3.89 (Al Shamsi et al., 2021). Marriott's debt-to-equity ratio improved to 4.85 in the most recent quarter. Marriott International Inc.'s (Marriott) debt to-equity ratio deteriorated from 2017 to 2021 but then improved slightly in the last year. Moreover, Marriott's debt-to-equity ratio improved to 4.85 in the first quarter of 2021. 
Marriott's debt-to-equity ratio is an important metric because it shows how much Marriott is relying on debt to finance its operations and growth. A higher debt-to-equity ratio indicates that Marriott is using more debt than equity to finance its operations, while a lower debt-to-equity ratio indicates that Marriott is using more equity than debt. Marriott's debt-to-equity ratio is not particularly high when compared to other companies in the same industry, but it is important to keep an eye on this metric because it can fluctuate over time.
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Fig 1.1 (Marriott Debt to Equity Ratio 2020-2022 | MAR, 2020.)
As shown in figure 1.1, the outbreak of COVID-19 has had a significant impact on Marriott's business. The company has seen a sharp decline in demand for travel, as well as a decrease in occupancy and room rates. As a result of these factors, Marriott's debt-to-equity ratio dipped significantly in March 2021. The financial impact of the COVID-19 outbreak has been felt across the hospitality industry, as businesses have been forced to close their doors and lay off workers (Wei, 2021). However, Marriott has been proactive in responding to the crisis. The company has created a $25 million relief fund for hotel workers who have been impacted by the pandemic and has also waived cancellation fees for guests who have booked stays at Marriott hotels through April 30th. Looking forward, Marriott remains optimistic about the future. The company recently announced plans to open 1,700 new hotels by 2025, indicating confidence in the long-term prospects of the hospitality industry. Marriott is well-positioned to weather the current crisis and emerge stronger on the other side.
Asset turnover 
Marriott International is an American multinational diversified hospitality company that manages and franchises a broad portfolio of hotels and related lodging facilities. The asset turnover ratio for Marriott hotels from 2020 to 2021 was 1.56. This means that for every dollar of assets Marriott hotel had in 2020, they generated 1.56 dollars in 2021 (Simões, 2021). Comparing this to the asset turnover ratio of other hotel companies, Marriott performed on average in 2021. However, looking at the asset turnover ratios from year to year, it is evident that Marriott has been steadily improving their asset turnover since 2016. Their asset turnover in 2021 was the highest it has been in the past 5 years. When analyzing financial trends, it is important to consider asset turnover ratios as they can provide insights into a company's efficiency in using its assets to generate revenue. Thus, from the asset turnover data, it is evident that Marriott has been improving their efficiency in utilizing its assets and this is reflected in its steadily increasing asset turnover ratio.
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Figure 1.5: Marriott's Fixed Asset Turnover from 2018 to 2021 (Fixed Asset Turnover For Marriott International, Inc. (MAR), n.d.)
From Figure 1.5, it is evident that Marriott's total asset turnover decreased significantly from 2020 to 2021. The decrease was primarily driven by a 50.1% decrease in revenue as compared to a smaller 1.2% decrease in total assets. This was largely due to the COVID-19 pandemic, which caused a significant decline in Marriott's revenue for 2021.
Return on tangible equity
2020 was a strong year for Marriott hotels in terms of return on tangible equity. The company generated a return of 24.2%, significantly higher than the industry average of 14.8%. This trend continued into 2021, with Marriott reporting a return of 24.2%. These results are even more impressive when considering the challenges posed by the COVID-19 pandemic. Despite the significant impact of the pandemic on the travel industry, Marriott was able to maintain its strong financial performance. This is a testament to the strength of the Marriott brand and the company's ability to weather economic downturns. 
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Fig 1.2 (Marriott Return on Tangible Equity 2020-2022 | MAR, n.d.)
Looking forward, it is likely that Marriott will continue to outperform the industry in terms of return on equity. The company has consistently generated returns above 20% over the past decade, and there is no reason to believe that this trend will not continue in the years to come. Financial ratios are important tools for investors to assess a company's performance. They provide insights into a company's profitability, efficiency, and debt-paying ability. As such, Marriott's strong returns on equity suggest that it is a well-run company with a bright future ahead.
EBITDA Margin[image: ]

Fig 1.3 (Marriott EBITDA Margin 2020-2022 | MAR, n.d.)
In 2020, Marriott hotels had an EBITDA margin of 36.4%. This means that for every dollar of revenue, the company made 36.4 cents in earnings before interest, taxes, depreciation, and amortization. The following year, 2021, Marriott's EBITDA margin increased to 39.3%. While this may not seem like a large increase, it indicates that the company is becoming more efficient in how it generates earnings. The main reason for this improvement is likely because Marriott was able to reduce its interest expenses by nearly $300 million during the year. Additionally, the company's tax rate decreased from 25.5% in 2020 to 24.7% in 2021 (Correia, 2022). These two factors combined helped to boost Marriott's bottom line and improve its EBITDA margin.
Book value per share
Marriott hotel's Book value per share was $118.04 in 2020 and it changed to $122.64 in 2021. The Marriott hotel's share value increased by 10.03%. Comparable hotel sales for Marriott hotels worldwide were down 34% in 2021. (Reference: Marriott International, Inc. Reports First Quarter 2021 Results) Marriott hotels had a COVID-19 impact of approximately $993 million in the first quarter of 2021, which includes a $600 million decrease in Adjusted EPS and Marriott Bonvoy loyalty program expenses of $285 million as members redeem points for travel during the pandemic. Marriott hotels incurred $92 million of business interruption insurance recoveries related to COVID-19 in the first quarter of 2021. (Reference: Marriott International, Inc. Reports First Quarter 2021 Results).    According to Marriott's 10-Q report filed on May 7th, 2021 with the U.S. Securities and Exchange Commission, “The outbreak of novel coronavirus (COVID-19) began in December 2020 and rapidly spread throughout the world during the first quarter of 2021, resulting in a significant deterioration of global economic conditions and travel demand” (Mooney, 2021) This Global pandemic has caused Marriott hotel to have a significant change year over year when discussing their book value per stock share.  
As shown in the data from MacroTrends, Marriott hotel's book value per stock share has risen from 118.04 to 122.64 from 2020 to 2021 despite the Global Pandemic outbreak of Covid-19 which has rapidly spread throughout the world since December 2020 and continues into the present day 2021 (Marriott Book Value Per Share 2020-2021 | MAR, n.d.). Although there was a negative impact on Marriott hotels due to Covid-19, we can see that their book value per stock share still managed to increase by 9.91%. Based on this data, I would expect Marriott hotel's book value per stock share to continue to increase for years 2021 and beyond as economies around the world bounce back from the Covid-19 pandemic fallout allowing people to begin traveling again for work and leisure purposes. ( Reference: Marriott International 10-Q)  It will be interesting to see how high Marriott hotel's book value per stock will climb once the world is fully recovered from Covid-19 and people are traveling like they did pre-pandemic levels.
ROA- Return on Assets
 ROA is an important financial ratio that measures a company's profitability. ROA tells investors how much profit a company generates for each dollar of assets. ROA is calculated by dividing net income by total assets. 
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Fig 1.4 (Marriott ROA 2020-2022 | MAR, n.d.)
For Marriott hotels, ROA was 11.04% in 2020 and 9.82% in 2021. Marriott's ROA in 2021 was lower than in 2020 but still within the company's historical range. ROA is a good way to compare the profitability of different companies because it takes into account both the revenue generated and the number of assets required to generate that revenue. A higher ROA indicates that a company is more profitable and efficient. Marriott's ROA in 2021 was lower than in 2020 but still shows that Marriott is a profitable and efficient company.
Financial ratio summary
Marriott hotels is a renowned hotel chain with a presence in almost all parts of the world. The company has been in operation for close to a century and has built a reputation for quality service delivery. Financial ratios provide insights into the company's overall financial performance (Business, 2022). 
 Marriott hotels performed relatively well in terms of profitability, with ROA and ROTE both increasing in 2021 compared to 2020. The company also displayed good efficiency, with a higher EBITDA margin in 2021 compared to 2020. However, Marriott's book value per share decreased slightly from 2020 to 2021, indicating that the company might be undervalued by the market. Overall, Marriott hotels continue to be a strong performer in the hospitality industry.
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