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	Student Number
	2434640
	Student Name
	Dilema Magdalena Fernandes 

	

	Website Chosen 
	BOWLING

	Insert hyperlink to website
	Acocks Green Bowling– https://www.acocksgreenbowling.co.uk/bowling/


	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: Yes, it loads quickly. According to Google considers a loading time of two seconds or less to be fast, and loading. When a website loads two seconds, that website is fast and efficient.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: yes, there are nine subpages. This prospective subpages like helped to navigation bars, menus, to find bowling latest quest, when and how to book an appointment or to contact them etc. This element helps me to understand the website structure and easily find the information that I need.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: yes, customers can typically make bookings through a website through subpage (contact us). From subpage contact us I can send all my details like name, email address, telephone number, time, date subject and, I can message them.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: To enhance a website usability, I would focus on clear navigation, mobile-friendliness, fast loading and a clear design. I can see a white background which makes me clear design, more attractive.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: Very decent, but its well-designed layout, was clear navigation, readable text.it makes me easy to find what I need. And have a quality image. Yes, there are noticeable differences in how the same image appears on a phone verses a computer, due to differences in screen size, colour display method. Each device has its own colour profile, which determines how colours are interpreted and displayed. This can lead to variations in how colours appear on a phone verses a computer.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: imagery, including photos and illustrations, captures attentions, evokes emotions, and helps me to understand content more quickly. videos can tell stories, demonstrate products. I impressed with high-quality images are first thing I notice, that makes me first impression. It can also communicate a brands message and personality. Videos -- website can incorporate videos in various ways, such as welcome videos, product demos or even background videos. Colour – colour palettes can be designed to reflect a brands personality and value.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: yes, on social media, Facebook, follow page, it makes me to communicate in real-time with customer service representative, offering me immediate assistance and support


	Question 2d – How effective are the social media links on the website?


	Answer: social media links help me to follow that brands on another platform. Social media platform allows me more direct interaction with customers. A strong social media presence, coupled with website links, can help me to establish my brand as credible. In conclusion, social media links are an asset for any website, contributing to brand visibility, traffic and customer engagement.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: I can see a clear information can be read available on the company website. by sending out email’s notifications about products updates, and tips on how to best utilize services and last most important is feedback. This feedback can be gathered through surveys, online review. Well trained employes can better understand and address customer's needs, leading to a more positive and satisfying experience.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: yes, review is made available, by going through review sites and can made available through various online platforms, social media and direct communications channels like emails and in app feedback. Yes, it is UpToDate


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: According to the news review, i can say that food was delicious, which were recommended the BBQ chicken and also the staff were really helpful with booking arrangements the games venue was clean and people have fun, lovely experiences, great staff, food was lovely and people want to  be back again. Assurance-Building trust and confidence in the service. This can be achieved through clear communication and courteous staff. Empathy-showing genuine care and understanding for customers' needs and concerns to a positive experience. I would recommend this company service to my friends and family members through feedback. Positive customer experience product and service quality, strong reputation and strong social influence.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:yes,prices are clearly displayed and easily readable to me. This is good because i should not have to ask for assistance to find out the price. I often use Prive as a sign of quality, however it can be influenced by other factors like brand reputation, product reviews and customers experiences. I assume that more expensive items are a higher quality than cheaper.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.you tube

	
	2.instagram

	
	3. Facebook

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: yes, I can go to Instagram to find out show case products, services and lifestyle.it allows me for direct interaction with followers, Instagram can be used to create brand awarness.instagram can be build long term trust with customers. You tube, can be a valuable platform for my business, it is a massive platform with billions of users offering a wide potential customer based. I can create a variety of videos, including product demos etc. You tube helps establish my brand identity and connect with an audience on a personally. Facebook and you tube and find out reviews from customer's feedback. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: yes, website is still highly relevant for business in the uk. A professional website builds trust and reassures, credibility with customers. A website allows me to showcase my brand identity and personality in a social media platform. A personal website provides my business, products, services and contact information. Websites are essential for search engine to be found customers for what i offer. Website can be designed to guide customers through the sales process, encouraging them to make purchases or book orders. Website can be used to collect customers information and generate lead for my Business. Website can be designed to be accessible to users with disability, ensuring that everyone can access information and service.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
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