                                Contract Law Essay
There have been many iterations of consumer rights legislation over the last fifty years culminating in the Consumer Rights Act (2015). Before 2015, it was thought that the legislation in its current form needed to be less complicated and easier to understand for consumers. Businesses also needed to ensure they were operating to specific standards and within the appropriate guidelines when selling goods and services to the public. The CRA (2015) has consolidated vital consumer rights covering contracts for goods, services, digital content, and laws relating to unfair terms in consumer contracts (Legislation.gov.uk, 2015). The CRA's (2015's) primary purpose is to clarify for both consumers and businesses what happens when a consumer receives an item that is faulty and not fit for purpose or as described. (Parliament, 2015). As well as protecting the consumer, the act aims to avoid any negligence on the part of the business if they knowingly sell a product, they know to be unsafe. This is also demonstrated in the case of Grant v Australian Knitting Mills (1935)
Part 1 of the CRA (2015) deals specifically with the agreement between the consumer (the person acting as an individual) and the trader (who will essentially provide the goods and services they have agreed upon) (Stephenson, 2019). It is worth noting that four essential steps need to be met before a contract can be formulated. Firstly, there must be an offer and acceptance which will give rise to an agreement. Secondly, there must be consideration where the party received something of value for which they are not entitled. There must also be an intention to create legal relations. Following the commencement of the contract, both parties must acknowledge and be happy that there will be legal consequences attached to the contract (Hamilton, 2013). An example of this would be the case of (Payne V Cave, 1789).
If one of the parties breaches the contractual terms, this may give rise to a claim for damages depending on the situation. One of the most significant changes in part 1 of the Consumer Right Act 2015 that differs from the Sales of Goods Act 1979 is the protection it now gives consumers concerning digital content, i.e. (Music, Films, Podcasts, or any online products). Under previous legislation, digital content was not considered 'goods' and therefore was not covered under the act (Burrows and Peel, 2010). This most certainly is good for the consumer as E-Commerce sales have grown exponentially over the last ten years, and in 2021 digital sales represented 13.4 per cent of all global sales (MarketLine, 2021). Digital content is intangible, making the definition of "goods" employed in pre-Internet regulation difficult. The CRA defines digital content as data that is created and distributed digitally. but excludes commodities sold online and "conduit" services offered by phone networks or ISPs (Gov.UK, 2018)
There have also been changes around the extension of liabilities. The act now introduces a broader definition of consumers and has a clear set of options open to help them with any disputes with the trader. The consumer can reject a product within 30 days, although this can be extended by the trader but not shortened. After 30 days, there can be a partial rejection, or if the consumer prefers, they can opt for replacing or repairing the item (Hughes and Pattinson, 2021).
In part 1 of the CRA (2015), I argue that these changes benefit both the consumer and the trader and were fundamentally needed as previous legislation made the law ambiguous. In terms of the consumer, it offers them more protection, giving them confidence that they have several options if something goes wrong. The trader also has a set of standards they need to follow so that the products they sell are high quality, fit for purpose, and as described (Tillson, 2018). One of the benefits of the SGA (1979) was that it restricted the use of the 'Caveat Emptor' rule or 'buyer beware', which placed the ownness on the buyer to identify any defects in the item they were buying; however, this rule may vary if the trader was a private seller. When analysing the Sales of Goods Act 1979, its scope seemed very limited and did not offer the consumer much protection, and it was unclear what rights they had (Bridge, 2003).
The CRA (2015) will make it easier for consumers and corporations to correct anti-competitive behaviour through the Competition Appeal Tribunal, according to (Barry et al., 2016), and this is reinforced by the landmark case of (Merricks v Mastercard, 2020). The act also requires businesses to provide consumers with solid protection. Part 2 of the CRA (2015) covers the Unfair Contract Terms Act (UCTA), which covers a wide range of contracts, but does not handle all exemption provisions, just those trying to exclude or restrict 'business liability in specified circumstances and which are not excluded from the act's operation. Because there is no definition and differentiation, the final part causes issues because two different provisions can reach the same purpose: exclusion clauses and obligations. This is regarded as a "conceptual hole" in the act's core (DBIS, 2013)
The CRA (2015), which aims to build a single bill from numerous earlier acts, has substantial benefits for consumers. The act reinforced the standards businesses must maintain when supplying goods, services, or digital content to customers. It also detailed the consumer remedies available if the conditions were not satisfied and further enforced (Foster v Biovil, 2000).
The CRA also clarified and streamlined legislation regarding unfair contract conditions and consumer notices (Wood, 2017). Arguably, the consumer is better protected under the new legislation. 
A contract provision or consumer notice would be unenforceable if it created a significant imbalance in the parties' contractual rights and obligations to the consumer's detriment.
According to (Farrant and Wrench, 2017), there was some initial trepidation with such a seismic change to consumer regulation laws; however, the impact has not been as bad as the industry-first thought. The broader reach of the act means that the term 'consumers can now include Sole Traders and individuals purchasing goods for personal and professional use (Broadhurst and Flynn, 2019). The act aimed to create a single piece of legislation encompassing all the previous legislation; however, many pieces of legislation still must be considered to get a fuller picture of consumer rights, such as consumer contracts and the Consumer Protection Act 1987 (Wilhelmsson and Howells, 2019). 
The updated act has been written more straightforwardly for consumers, emphasising more explicit language and transparency, which avoids complications or misinterpretation of the law. The failure to create an all-encompassing piece of legislation could leave consumers in the dark, and the only people who can navigate the act are those with knowledge of its inner workings. I would argue that consumers have become a lot savvier over the last ten to fifteen years and have become more educated about their rights and what they are entitled to. This is partly due to many consumer rights issues being covered in the media and on specific online forums (Micklitz and Saumier, 2018), which undoubtedly has helped raise awareness of consumer rights.
After reviewing the Consumer Rights Act of 2015 and all subsequent laws, I believe the act's goals have not been fully realised. The objective was to produce a single-piece-of-legislation consumer rights statute, but this did not materialise. Some legislation must still be reviewed in conjunction with the CRA (2015) (Suleman, 2003); hence it is not yet a standalone act.
The problem is that there are over fifty pieces of consumer protection legislation and compiling them all into one act will be challenging. Consumers have benefits, such as robust security for any digital products acquired online or in-person (Pridgen, 2017). The statute also provides a clear way for customers who are displeased with a product. The act states that the object must be of adequate quality, fit for its intended use, and match the trader's description.

Businesses will undoubtedly benefit from the act since it will provide them with criteria, so they only sell safe and as described products. As a result of the new legislation, traders will unavoidably become manufacturers rather than just sellers, and offering safe items will help to reduce any customer disputes (Allison, 2016).  
In conclusion, I feel the creation of the CRA (2015) has benefited the consumer and the trader. Although the act has been written clearly with more transparent language, I feel it has not met all its intended aims. The consumer now has a clear pathway should they receive an item of inferior quality or not as described, and the business is aware of the standards they should work towards to mitigate any consumer disputes (Poole, 2012)
The intention was to create a single piece of legislation that comprised all the previous consumer rights acts; however, this needs further reviewing. In reading the CRA (2015), some previous acts need to be read in conjunction to get a fuller picture of their consumer rights. However, the act has benefited consumers; for the most part, there is not currently one piece of legislation, which could potentially create confusion for consumers (Lawgazette, 2015). I would argue that consumers want to know their rights and the path they could follow if there are any issues. I feel that the act will help consumers feel empowered and help the relationship with businesses (Porter, 2016).
The way it stands with the CRA currently and the inclusion of several other pieces of legislation, it seems to bend very much to individuals who either work in the business or individuals who have technical expertise, which would help them navigate much more quickly through the sometimes highly complex world of consumer rights (Andrews, 2015). In terms of the broader picture, I feel it is essential to have one piece of legislation which makes it easier for all concerned. My recommendation would be that the previous legislation is amalgamated into one statute; this will create less confusion and more transparency for the entire consumer rights industry, which can only be a positive outcome (Wei, Nehf and Marques, 2020).
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