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Introduction 

This document presents my intent to develop a comprehensive portfolio of hyper-realistic 

automotive animations, strategically designed to demonstrate the technical expertise and creative 

vision sought by today's automotive advertising industry. Drawing inspiration from industry 

leaders like Framestore's work on high octane action sequences[1] and Double Negative's 

pioneering approaches to vehicular VFX[2], I aim to create content that bridges the gap between 

technical precision and emotional storytelling. 

My portfolio will showcase five distinct animation sequences that explore the full 

spectrum of automotive performance scenarios. The project responds directly to current industry 

trends, where brands increasingly leverage advanced CGI and real time rendering technologies to 

create compelling, photorealistic content without the constraints and costs of traditional live 

action filming. This approach aligns with the automotive sector's shift towards digital first 

marketing strategies, where hyper-realistic animations have become essential tools for 

showcasing vehicle capabilities before they even reach production lines[3]. 

This document serves as both a creative manifesto and technical roadmap, outlining my 

strategic approach to developing content that meets the evolving demands of automotive 

visualisation professionals who expect both artistic excellence and production ready workflows.
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Aims & Objectives 

Aims 

​ To establish professional credibility within the automotive advertising sector through the 

creation of technically sophisticated animations that demonstrate mastery of industry-standard 

workflows, from pre-visualisation through final rendering, while showcasing an understanding of 

contemporary automotive marketing strategies and visual storytelling techniques. 

Objectives 

1.​ Create five cinematically-driven animation sequences that demonstrate versatility 

across different automotive scenarios, from performance focused drift sequences 

to emotionally resonant scenic drives. 

2.​ Implement advanced vehicle rigging systems incorporating realistic suspension 

dynamics, tyre physics, and environmental interactions that meet current industry 

standards for automotive VFX. 

3.​ Document comprehensive production pipelines that reflect real world automotive 

advertising practices, including pre-visualisation, asset development, and 

post-production optimisation. 

4.​ Demonstrate the ability to create narratives that enhance vehicle appeal through 

strategic use of lighting, environmental design, and dynamic camera work. 

5.​ Develop demo reels and technical breakdowns that effectively communicate both 

creative vision and technical competency to potential employers in automotive 

visualisation.  
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Roles & Rationale 

​ As the sole creator of the vehicle animations for my Master’s project, I am responsible 

for fulfilling multiple production roles typically distributed across a team. This section outlines 

each role I will undertake, categorises them according to industry standards, and provides the 

rationale for my choices. My supervisor, Adam Head, will mentor me throughout the process, 

providing guidance and support where needed. 

Supervisory Role 

Creative Director/Project Manager 

​ ​ Taking overall responsibility for creative vision and project coordination allows 

me to develop the strategic thinking skills essential for client facing roles in automotive 

advertising. This supervisory capacity mirrors the collaborative approaches used by industry 

leaders like Justin Lin and VFX supervisors such as David Vickery, who emphasise the 

importance of maintaining creative coherence across complex productions. 

Core Production Roles 

Visual Development Artist 

Beyond traditional concept art, this role encompasses the strategic visual planning 

that defines contemporary automotive advertising. I will develop comprehensive mood 

boards, lighting studies, and environmental concepts that reflect current trends in 

automotive visualisation, where brands seek to create aspirational narratives around 

vehicle ownership[4]. 

Narrative Designer 

This role focuses on crafting compelling scenarios that showcase automotive 

performance within emotionally resonant contexts. Drawing from successful automotive 
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advertising approaches that connect vehicle features with lifestyle aspirations, I will 

develop sequences that demonstrate technical capabilities while maintaining viewer 

engagement[5]. 

Technical Animation Specialist 

Responsible for implementing the sophisticated vehicle physics and 

environmental interactions that define professional quality automotive VFX. This 

includes developing rigging systems that accurately represent suspension behaviour, tyre 

dynamics, and aerodynamic effects that meet the exacting standards of automotive 

clients. 

Lighting and Rendering Technician 

This role encompasses the photorealistic rendering techniques essential for 

contemporary automotive advertising, where visual fidelity directly impacts brand 

perception. I will implement advanced lighting workflows using real-time rendering 

technologies that align with current industry practices in virtual production[6]. 

Supporting Production Roles 

Environmental Effects Designer 

Specialising in the particle systems, weather effects, and atmospheric elements 

that enhance the realism and dramatic impact of automotive sequences. This role reflects 

the industry's emphasis on creating immersive experiences that showcase vehicles within 

compelling environmental contexts. 
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Post-Production Coordinator 

Managing the compositing, colour grading, and final assembly processes that 

ensure professional presentation standards. This role demonstrates understanding of the 

complete automotive advertising pipeline, from initial concept through client delivery. 

Standby Role 

Sound Designer 

This role involves sourcing and synchronising sound effects and music. While not 

the primary focus, sound design supports the visual narrative. Taking on this role will 

broaden my skill set and ensure a complete, professional presentation 

 

While I am confident in my technical and creative abilities, I recognise the need for 

continued learning in several key areas that reflect current industry evolution, advanced real-time 

rendering techniques using engines like Unreal Engine represent a significant growth area in 

automotive visualisation. Additionally, the integration of AI-driven workflow optimisation tools 

is becoming increasingly important for maintaining competitive production timelines[7]. I will 

seek guidance from my supervisor, Adam Head, and other members of the teaching staff in these 

areas to ensure the project meets professional standards. 
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Conclusion 

By adopting these diverse roles, I will gain comprehensive experience across the 

animation production pipeline, developing a versatile skill set that demonstrates my readiness for 

a career in automotive advertising. This project is rooted in current industry trends, where 

automotive brands increasingly rely on hyper-realistic CGI animations and real-time rendering to 

create compelling, photorealistic content that outperforms traditional live-action filming in both 

flexibility and cost effectiveness. My work is guided by the innovative approaches of leading 

studios such as Framestore and Double Negative, and inspired by the high energy visual 

storytelling of productions like the Fast & Furious franchise, as highlighted in interviews with 

VFX supervisors such as Benjamin Loch and David Vickery. 

The automotive sector’s growing emphasis on immersive experiences, AI driven 

workflow optimisation, and pre-launch CGI marketing aligns perfectly with my focus on 

creating engaging, cinema quality animations that showcase complex vehicle features and 

performance. Through this project, I aim to not only refine my technical and creative abilities but 

also position myself as a forward thinking animator ready to contribute to the evolving landscape 

of automotive visualisation, where digital first strategies are setting new standards for brand 

communication and audience engagement.  
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