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Sampling Strategy and questionnaire design
Sampling is an important consideration when completing a research project.  Basically you need to sample accurately, appropriately and representatively.  Various texts can help with the decisions you need  to formulate a sampling strategy.  Most research methods texts will have sections on this topic.  For example, Gregoire, T.  & Valentine, H. (2008) provides a comprehensive review of considerations.  Furthermore, the internet can help.  The following site provides some valid information on this area and will help you design your survey.  Read through the various parts of the site and consider 3 hypothetical research surveys.  How big should the sample be?  What kinds of questions should/can I ask?  

http://www.surveysystem.com/sscalc.htm
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Sample Size Calculator (CRS, 2012)
“This Sample Size Calculator is presented as a public service of Creative Research Systems survey software. You can use it to determine how many people you need to interview in order to get results that reflect the target population as precisely as needed. You can also find the level of precision you have in an existing sample.
Before using the sample size calculator, there are two terms that you need to know. These are: confidence interval and confidence level. To learn more about the factors that affects the size of confidence intervals refer to website..
Enter your choices in a calculator to find the sample size you need or the confidence interval you have. Leave the Population box blank, if the population is very large or unknown.”
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