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The report will shed light on the notions of the marketing process of the Jaguar and Land Rover organisation which is part of the Tata Motors organisation since the year 2008 (Choudhary et al., 2020). The organisation is the largest automotive manufacturer in Britain which sells manufactures and designs excellent premium cars. Jaguar Land Rover is the world's most widely known popular brand of premium cars. Land Rover is the lead manufacturer of the world which offers premium drive wheel vehicles and on the other side, the Jaguar organisation is a luxury sports car marque brand. The report will continue highlighting the market process of the hospitality industry and its marketing strategy.
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In the year 2020, there were noted core areas where these brands were highly sold. Land Rover was sold mostly in countries such as North America, the UK and China and Jaguar was highly sold in the regions of Europe, the UK and China. Jaguar Land Rover mostly trades with global footprints which include Brazil, vehicles manufacturing, Slovakia, Nitra vehicles manufacturing, Changshu, China Vehicles manufacturing and engineering. Further the brand trades with Pune, India, Vehicle Assembly, Budapest, Hungary, Vehicles engineering Innovation and research, USA in Oregon, Portland and Graz, Austria, and Contract Manufacturing (Zheng, 2020). To sell its products and service within the entire globe Jaguar Land Rover has divided its marketing strategies into two elements based on the place of its operations. In the first strategy, they directly sell their products and services to the customers through their online website. Secondly, they sell their services and products to the wholesaler and then the wholesaler passes it onto the retailer and at last, retailers provide that particular product and service to the customers. Therefore to enhance their business operations and reach in the area of their operations they have merged with various delivery services which would further increase the sale of the land rover in some particular places. Jaguar Land Rover also has more than 500 suppliers from different places that provide them with the required raw material for their manufacturing process (Lloyd, 2021). It also significantly fosters close interactions with the suppliers of the company. Which provides them with innovation concepts? To reduce the challenges brought by the increasing competitiveness, Jaguar land rover can enhance its online presence. They should also have to improve the quality and the performance of the business organisation.       
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The Jaguar Land Rover organisation uses various promotion methods which include advertising, sales, personal selling, PR and others. Social media in the present day plays a vital role as the key tool of communication (Llopis-Albert et al., 2021). Social media has supported standardizing the brand image and reputation all over the world. Jaguar Land Rover highlights focuses on social media marketing through the methods of marketing campaigns and social media marketing. The brand mostly posts the offers of brands and stories of happy customers and posts the brand products as vehicles and premium cars on all the platforms of social media such as Facebook, Linkedin, Instagram and Twitter. The organisation focuses on posting the top content on its social media platform. The brand aims to offer the best possible standard with premium quality of brand service, cars and other products. The organisation highly believes to make a strong bond with all its stakeholders all across the world.
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Promotion- 
Challenges 
Promotion plays a vital role in enhancing the productivity of the organisation. Promotion is associated with the strategy that is used to communicate between buyers and a seller. Jaguar land rovers dealing with luxury vehicles must focus on their marketing strategy to enhance their sales figure in the market. The promotion strategy adopted by the company leads to many challenges and opportunities in business operations. Promotion plays a vital part in purchasing decisions as 84% of shoppers intend to believe that it helps in their buying decisions (Whearty, 2019). An effective promotion could benefit the business whereas, in another hand, ineffective leadership intends to affect the business operations. Despite their popularity, the business intends to face various challenges while “monitoring, executing and measuring” them across various channels. Jaguar land rovers companies are the one that intends to provide its customer with luxury cars which requires a high-quality promotional strategy which could influence people to purchase the products. The promotional challenges faced by the jaguar company include collaborating with multiple companies in a single transaction. A jaguar company must be able to present its creative promotion that would help them to attract new customers along with training its loyal customers. Some promotions could be difficult as it deals with combining various items from the product line into a package through special lines. Jaguar Company might face some challenges while enhancing the promotional strategy of its products and services. The major challenges associated with the promotion include the safety of customer data. The promotion strategy is probably conducted through digital platforms which might lead to data breaches. 
Opportunities 

Promoting brands requires meeting the demand of its customers along with fulfilling their desires through its products and services. an effective promotion could help the company to enhance its reach to the wider customer along with converting them into loyal customers. The platform of social media would be effective for jaguar companies to improve their promotional strategy as it helps the company to enable its strategy to reach out to the targeted customers (Björkdahl, 2020). Promotion helps the company to create a source of information related to the market and its consumer which in turn would help the company to provide its customer with effective products that tend to solve their issues and meet their demands. The promotion also helps the company to differentiate its products from its competitors which in turn could help them to attract customers towards its brands. An effective promotion would help the company to enhance its revenue in the market along with providing them with a competitive advantage. Through the digital marketing strategy, it would help the jaguar company to improve its communication with its loyal customers which would help them to retain its customer within the brand. 

Place
Challenges
The place factor of the marketing mix has a very huge contribution to the performance and productivity of the business because the overall operations and the activities of the business organisation are dependent upon their place strategy. Therefore to enhance its sales and productivity Jaguar Land Rover should focus more on improving its place strategy. Although the place strategy utilised by Jaguar Land Rover is suitable based on their operations and functioning, after carefully analysing their strategy it has been identified that there are some major challenges which Jaguar Land Rover has to face due to their place strategy (Gupta, 2022). Since Jaguar Land Rover is a multi-national car manufacturing company which has a global presence in the automobile industry, they would require a distinct place strategy in different geographical locations. However, Jaguar Land Rover follows a single place strategy for the entire globe; therefore these factors can be considered as the biggest challenges of the Jaguar Land Rover place strategy. Another main challenge faced by Jaguar Land Rover within its place strategy is its ineffective distribution channel. Due to their poor distribution channel, the “inventory management control” of Jaguar Land Rover would be significantly impacted because ineffective distribution channels can make a mess within inventory management. Another potential challenge which may arrive in the place strategy of Jaguar Land Rover would arrive due to their two-way distribution strategy (Mukherjee, 2022). Jaguar Land Rover supplies their products with the help of two distribution channels, firstly they supply the products through their online website and they even provide their vehicles to wholesalers. Therefore purchasing the same products directly from the company might cost less and purchasing from a third-party retailer can be costly because the products have to go through several processes before it reaches the customers (Choudhary, 2022). Therefore the changes in the distribution channel might impact the pricing of the product which can further impact the business of Jaguar Land Rover.       

Opportunities

If the place strategy is developed and implemented adequately then it can offer lots of opportunities to the business firms. Therefore with the proper place strategy of automobile companies like Jaguar Land Rover, it can help them in effectively fulfilling the needs of their customers. Since Jaguar Land Rover has a presence and reputation in many nations, therefore adopting different pricing rates for different places would significantly enhance the productivity of Jaguar Land Rover. Doing this will provide them with a competitive advantage over their competitors (Halaj, 2021). To improve its place strategy Jaguar Land Rover can hire local staff that are familiar with the local language of that particular area or place because it has the ability to increase its customer base.     
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The report outlines various processes of marketing in the automotive industry. The study uses the Jaguar Land Rover industry which is a popular and multinational company that serves worldwide. The Report will discuss various marketing functions, marketing processes and market operations of the Jaguar Land Rover industry in worldwide areas. The study outlines the marketing mix theory to focus on the market operation of the Jaguar Land Rover industry. Further, the study outlines Opportunities and challenges of the Jaguar Land Rover industry, Segmentation, targeting and Positioning and a review of the Jaguar Land Rover organisation. To conclude the study has focused on the implementation of a few recommendations to enhance the marketing process of the organisation.
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