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Introduction 
This report focuses on UK tourism events and a wide range of impacts that it has on the travel and tourism industry. Most importantly it is going to focus on the Creamfields festival which takes place in Cheshire, this festival is quite well known for its greatest names in the music industry such as Calvin Harris or David Guetta which can bring a lot of popularity among wide crowds of people. (Creamfields,2023)
Events and leisure concepts
[bookmark: _Int_g6jvFcTJ]‘’ The event concept visualizes the main idea or theme that guides your decisions on everything from the speakers you invite to the decorations you choose. Importantly, the event concept identifies the values and expectations your participants will take away from your event.’’ (Clélia,2023) Creamfields event as a concept is for the commercial gain which has been planned to have the greatest music for customers to enjoy their visit. The event concept also can be for important occasions such as weddings or birthdays. ‘’ However, there is a general consensus that there are three primary ways in which to consider leisure: leisure as time, leisure as activity, and leisure as state of mind.’’ (Human Kinetics,2023) The concept of leisure is free time that people can use in which they can travel to spend this time relaxing and enjoying their free time. It is to get away somewhere to experience something new. For instance, travelling during free time to enjoy 3 days at a music festival. 
Impacts of the visitor number on the destination with an awareness of trends and impacts of future planning in tourism industry
‘’ Tourism can generate positive or negative impacts under three main categories: economic, social, and environmental. These impacts are analyzed using data gathered by businesses, governments, and industry organizations.’’ (Travel Pedia,2023) Social impacts on the destination can be that people are more open to travel and travel for new experiences, but the negative impact can be the language barrier. The economic impacts can bring tourists to the destinations but with this can lead to negative impacts such as theft or prices up in the area. There are also environmental impacts which can have its advantages and disadvantages, the positive is that people volunteer to travel to a destination to clean the area, but also there can be a lot of tourists travelling to the destination it can lead to pollution.  A positive impact on the event could be that the Creamfields festival can bring visitors to the destination, which can gain popularity because of that and money in the local community, but with most festivals it leads to littering afterwards. (Md. Harun Ar Rashid,2023) The income that the Creamfields has brought to the economy has been £5.4 million in the past which mean each year this festival is happening the money keeps coming into the local economy, because people are willing to keep coming back or try and experience it. (Staff reporter,2006) The awareness of trends within the events can be sustainability because event planners tend to be more eco-friendly with today’s events by reducing carbon footprints to increase positive impact on the world. With can help the events become more successful by following the current trends. (InEvent,2023)
Changes in visitor typology
Event typology, ‘’ the term used for a list or table which organises phenomena into categories and hierarchies.’’ (Page and Connel, 2014) 
[bookmark: _Int_bEtpO2ZL]There are 3 main visitor typologies, and these are virtual events, sports events and typology of cultural and heritage. Virtual events have several ranges of visitor typologies, passive attendees are the ones that watch the event but do not participate. ‘virtual events increase attendee engagement, motivation, and enjoyment Active participants’ (Ryan Yung,2022) they are the opposite of these attendees engage in the discussion or they might ask questions in virtual environment. Lastly, networking enthusiasts in which they are interested in interacting with other attendees, they can participate in virtual meetups for instance. Sports events, this creates passion for these types of events. It has positive impacts on the organizations that sport events take place, for instance stadiums, and it can gain income from visitors. The third typology is about cultural heritage tourists. They travel to experience and gain knowledge about the cultural and historical side of the destination. These tourists have a lot of interests in heritage which can lead to several typologies such as history enthusiasts, cultural, art and architecture and much more. ‘’ Heritage is our legacy from the past, what we live with today, and what we pass on to future generations.’’ (UNESCO,2023) This is why people want to experience historical destinations.
Visitor expectations and experiences
The customers that attend these types of events such as Creamfields festival, they might expect a wide range of things such as safety because they are staying there for couple nights and with that, they also may expect food booths, and area to camp for the time being. People already might have an idea of what they expect from events because they could have been to an event before, or they might have heard from others, or how the events are being portrayed on social media. It is important for customers to have these expectations because it leads to consumers satisfaction and by meeting these expectations the events might have a positive impact and they can gain popularity. (Cloudbeds,2022)
 Visitor experiences can have ‘’sensory, emotional, cognitive, behavioral and relational values”. (Schmitt,1999) Visitors experience can mean when a visitor has been participating in an event, this can create great memories for the visitors for them by attending music festival. Creamfields festival can create memorable memories by the well-known singers such as Calvin Harris, there are more stages and artists for visitors to choose from in which i[image: ]t gives them options and they can discover their new favorite singers. They include food and drink at this event and accommodation options such as camping or off-site accommodation. (Guestlist, 2023)’’ When it comes to events, small details can make a big difference in the overall customer experience.’’ (Melissa Henley,2023) This can include fireworks or the lightning which is at the Creamfields festival that can enhance the experience of the festival.
Motivation, demand, and leisure needs 
The demand for tourism means the number of people who wish to travel, or they do travel, and they use the facilities in places away from their places of work or home. (Cooper et al. 1993) Some of the factors affecting the demand can be price because for some people it can be too expensive, it can be also non-price factors which means it can be weather conditions some people may decide not to go because the weather can be bad. (M, Rahman,2022) Everyone has needs, but when it comes to tourism the customers need to have a place to stay, or a passport for their safety and to be able to travel back. Needs are important, they can ‘’ provide an increase in individual and community input and involvement in planning and decision making.’’ (Torkildsen, G. ,2005) The Maslow theory shows motivational needs as hierarchical levels in a pyramid. The process of motivation starts with customers' needs which leads to their satisfaction and perception in which these two can motivate people to visit the destination. (Holloway, J. Humphries, C.,2009)[image: ]
Conclusion
In the conclusion, Creamfields festival has its impacts on the destination which can be positive and negative because it does bring money into the economy each year because it is a well-known festival, as the destination also has a popularity gain because of the event a lot of people travel for couple nights and spends their money in the local areas which helps the destination get a better reputations because of their great live music. With the positives there also comes the disadvantages of the well-known festival, for instance a lot of people leave their litter after the event which causes the plant to grow, which impacts on the environment. It can also cause a lot of noise during the event which can have an impact on the locals. But overall, the festival can create a lot of great memories for the attendees, and it can also create loyal customers and give a good word to other people to attend the festival. Which can also give the destination a good reputation and so some people might come visit not just for the festival but for the destination itself.
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