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Aim
The Aim of this essay is to find an organisation or company that uses sustainability in their work, discuss the companies name location and history and provide evidence of what contribution they bring to advancing sustainability giving evidence through referencing, then discussing why this evidence is important argued by yourself.
Introduction
Bayerische Motoren Werke also known or referred to as BMW is a company of many trades it designs and produces cars and motorbikes.BMW was founded in 1916 where they were first recognised for creating aircraft engines. 
Their headquarters are based in Munich Germany where as they produce their craft in several different countries some being India, South Africa, Brazil and the United Kingdom. 
BMW headquarters is shaped like a four cylinder engine (wise)[footnoteRef:2] [2:  https://www.warrantywise.co.uk/blog/8-things-you-didnt-know-about-bmw#] 

In the early 1940's BMW survived by making house hold items such as kitchen equipment after world war two. (wise)
They also are held responsible for some of the most best designed automobiles in the world which are often used in Formula 1 and many other significant motorsports. In 1998 BMW took over all rights to Rolls Royce Brand from Vickers PLC (wikapedia)[footnoteRef:3]. [3:  https://en.wikipedia.org/wiki/BMW#History
] 

BMW strive to build social engagement are highly committed to equal opportunities and actively promotes and encourages women who want to advance into leadership. BMW's vision is to be "the most successful and sustainable premium provider of individual mobility". (statement)[footnoteRef:4] [4:  https://mission-statement.com/bmw/] 







Contribution
Throughout BMW sustainability starts in the manufacturing process from recycled car parts to eco friendly auto mobiles they strive and aim to make sure that their environmental footprint is kept as small as possible. 
BMW started to work toward minimizing the impact there work had on the environment. Back in 1973, BMW were the first car company globally to appoint their very own environmental officer. (group)[footnoteRef:5] Their company work hard and tirelessly to ensure the quality of their work whilst being a sustainable company. [5:  https://www.bmwgroup.com/en/responsibility/group-wide-environmental-protection.html] 

 In 2019 BMW released their first electrical car and also offer a hybrid collection from their company. This helps the environment greatly and shows us once again the depths this company will go to remain sustainable.
Definition of sustainable
"Sustainable business, or a green business, is an enterprise that has minimal negative impact on the global or local environment, community, society, or economy—a business that strives to meet the triple bottom line. Often, sustainable businesses have progressive environmental and human rights policies." (wikapedia)[footnoteRef:6] [6: https://en.m.wikipedia.org/wiki/Sustainable_business] 

By 2020 BMW aim to have all their plants and offices run by green energy. This sets a great example for other global businesses, BMW is world renown for their quality and high standard produce this sets a fine example to others who wish to have a reputation like themselves to become more sustainable throughout their business.
BMW over the years through their work have built a large platform where they will get recognized for the good they are doing and will continue to do for the environment, Their innovations are not only created and developed to seek the benefits of their consumers and customers but also they wish to make a positive impact on society and the environment.
Today BMW are the market leaders in Europe in electrical automobiles, in 2018 they delivered over 140,000 electrical vehicles and plug in hybrids globally. They plan on electrifying all brands and models they own and create. (group b. )[footnoteRef:7] [7:  https://www.bmwgroup.com/en/responsibility/sustainability-at-the-bmw-group.html] 



In the BMW sustainable value report 2018 Harlad Kurgur says -
"Taking social and environmental responsibility for all we do is an integral part of how we perceive ourselves as a company. We are convinced that the lasting economic success of any enterprise in today’s world comes down to acting responsibly and ensuring social acceptance. We achieve a clear competitive advantage with efficient and resource friendly production processes and state-of-the-art solutions for sustainable individual mobility for our customers. For this reason, sustainability is a key component of our corporate strategy" (group b. )[footnoteRef:8] [8:  https://www.bmwgroup.com/en/responsibility/sustainability-at-the-bmw-group.html

] 

BMW Group is currently minimizing CO2 and emissions which results in protecting the world and the air quality. Their portfolios' move toward lower- emission, more fuel efficient vehicles in line with the wishes on their customers. (Action)[footnoteRef:9].  [9:  http://www.climateaction.org/news/bmw-focuses-on-sustainable-production] 

This once again shows us that at the BMW group their main focus is their customers best interests and the environments best interests, they go above and beyond to ensure their consumers are happy whilst causing less damage to the environment around. From electrical automobiles to aircraft engines formula 1 motors and an aim that in the next year all their plans will be run on green energy, this just shows us that there is nothing this company won't do to please its customers, create a more sustainable business and working environment.
Several main pointers can be found in the BMW sustainability fact book 2018.
· Fact 002- To improve air quality BMW fitted all their diesel model automobiles with highly effective combination of a NOx storage catalyst.
· Fact 005- More than 15,000 BMW employees take public transport to work everyday this is on average 70,000km daily, This reduces the number of cars on the road and avoids up to 32,000 tonnes of CO2 a year.
· Fact 029- To encourage employees to ride their bicycles to work BMW set up a leasing programme with 5,500 bicycle dealers across Germany, more than 11,000 employees have already signed up to this programme which also reduces the traffic on the roads.
· Fact 036- As a sustainable manufacturer they now help clean up the plastic in the oceans since 2018.
· Fact 038- BMW designers made it their aim to gradually and slowly replace all plastics used in their interior with recycled or natural materials.
· Fact 041 - BMW is dedicated to the goals of the Paris climate agreement and promises to play an active part in keeping any increase in global temperature from pre industrial levels well below two degrees Celsius.
· Fact 065 - At BMW a total of 158 Doctors are currently employed by them in 2018 they roughly treated around 64,000 employees. This evidence backs up there human right policy. (group B. )[footnoteRef:10] [10:  https://www.bmwgroup.com/en/responsibility/sustainable-value-report.html] 


Conclusion
From all evidence and research found it is clear that The BMW group have invested greatly into becoming a sustainable company.
From what is found throughout this Essay is that this company's priority is their customers, staff and their environmental footprint, they have shown great knowledge and understanding into the environmental needs of this century and i have been greatly impressed with how assessable their information is. 
From believing in women's rights and encouraging female leaders to their attitude on human rights i have been impressed by everything i have found. The BMW Group go above and beyond what is asked to improve their business and customer relationships by taking  on what the customer wants they pay great attention and act on the needs of their consumers effectively.
Their incredible contribution into sustainability is why i believe they are ranked in the high position that they are, from creating eco friendly electrical automobiles to creating programmes for their employees to ride bicycles to work this company will stop at nothing and I believe this is why this company has stood strong for all these years they have understanding to customers' needs they have understanding to environmental needs and they are efficient on acting upon these.
Every year the BMW group released easy accessible material online for anyone to gain access to this includes their sustainability report and sustainability fact book. This gives people an insight to see what they have improved on from year to year and i think this really is beneficial to people. 
Before I started writing this essay I assumed BMW was just a luxury car manufacturer and i am blown away with how deep this company really is, Ocean clear ups, green energy plans abiding by the Paris Climate Agreement reducing levels of CO2 by the tonnes. 
It is clear to see the through the evidence provided how sustainable this company is, This company the BMW Group is far bigger than a automobile manufacturer.
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