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Summary 

This report contains the vegan subscription food box. The method of advertising the campaign and the communication channels chosen for it, along with the cost allocated by the company amounting to 500,00 pounds sterling and getting the new audience to 5000 subscribes I also chose social media platforms for the campaign commensurate with the cost.
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Our subscription food box company we have added to the list food of vegetarian food, and this plant-based diet spread throughout the country, increasingly in developed countries in Europe and America, where people have reduced meat consumption by 50%, as well in America consumption of vegetable protein has increased by 20%, people believe that a plant–based diet is good for the environment (Ghaffari, et al., 2022). The proportion of vegetarians in the United Kingdom increased by 10%. However, many people want to reduce their meat intake, the aim is animal welfare, personal health, and the environment, also some people prefer to reduce their intake of saturated fats, increase their intake of vegetables and fruits, and prevent diseases, they follow this system more physical and personal benefits than the environment (Bryant, 2019). Moreover, the growing culinary influence of different cultures around the world with plant-based diets has greatly encouraged people to become more vegan, with fresh food products available all year round, also, eating vegetarian food reduces chronic diseases according to studies from the American Dietetic Association, which is considered a complete and adequate diet (school, 2020).

People have begun to change their eating regimen and reduce their consumption of meat and follow a vegetarian diet. However, we want to spread awareness among people about it, the demand for it is increasing especially in this era (Ulla A. Saari, 2021), so I have a campaign for new vegan range will become a success if we get 5,000 to sign up by the time it is finished along with the communication channels and our company prefer to effective to target such as social media like Instagram, E-mail and Word of mouth these channels the most popular between people (Indeed, 2023). our company put budget around 500000 to promoted for vegan subscription meal box, we want to attract vegetarian subscribers and increase the number of customers, especially the vegetable category and we would like to satisfy all people, in addition to the increasing number of people by giving up eating meat and the companies that produce many vegetarian products, as 1540 vegetarian product were issued around the world , so our goal is to keep up with people, we have vegetarian products with information that benefits customers and they will have awareness about our products, we also provide everything from the products as well as the recipes are delicious and easy to prepare we have updated all the information on our website in addition to publications explaining the products and recipes in order to make it easier for customers to have the options we have available (Dirk Liebenberg, 2022). We also provide healthy and clean vegetarian food, and the meals are integrated or optional, according to the customer’s request, there is 20% discount for subscribing for the first time with our company we encourage people to follow this system, even if only to experiment for a day, rather than the idea of not eating meat for two days and being vegetarian (globe, 2022). 

On the other hand, we have a strategy that our company follows about awareness of our brand among customers, we focus on people knowing our brand and not just buying from it therefore, we aim to be useful as well we care about health, as well as encourage people to care for their health (Rossiter, 2014). We want the intent to re-subscribe and purchase from our company by consumers so that the intent to repurchase becomes important as a form of customer loyalty.
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we chose many channels of communication, including email to communicate directly with customers email is more widespread and used among people and they check it daily, there are 85% of the internet users in the United Kingdom vigorously receive and send emails daily or weekly, and the opening email rate around 16.4% (Zivkovic, 2023), so we depend we rely on it to advertise the vegetarian food box and explain about it clearly and convincingly for our audience, the e-mail is considered a way to market the bran, in addition to offering offers, discounts through it. 

Social media such as Instagram 57 % and Facebook 77% These platforms most popular online and we can have many followers and new customers around 5000 mostly the young generation between 16 to 24 years old because they spend more time on social media and the advertisement on it will arrive to many people because it helps to spread between followers so it will be common pages between followers (Ofcom, 2023). Moreover, Instagram, Facebook are the most popular social network in the UK and it is easy to open a public page and promote our brand and uploads posts with write of products it assists the customer in have knowledge of our vegan subscription box (Strugar, 2023).

Another method that many companies currently rely on is influencers on social networking sites a method that can help build trust with customers as well as encourage those who are reluctant to try the product as well and dialogue with them and the development of relations with them and the most popular and important websites Instagram that has a big percentage 89% and the second is YouTube 70% , Facebook 54%, also there are types of influencers according to the number of followers such as Nano the number of followers is thousands but their influence is strong and a large number of audience can be reached, so that the number of followers ranges between 10,000 to 100,000 and they can be influenced because they are influencers they have a close relationship with the public and are based on trust, in addition to the costs are not expensive compared to influencers who have millions of followers, I will be twice as expensive (Grin, 2022). This is a good way to have around 5,000 new members or less and affect to attract customers.

YouTube's user basis in the United Kingdom quantity to approximately 41.40 million users according to Statista.  YouTube is one of the most popular sites among people and most people spend a lot of time on it many companies rely on it heavily in advertisements, many customers are convinced and accept ads from YouTube it adds awareness of the brand and drives the intention to buy among consumers, but the interaction of people in liking and commenting on videos is a plus, thus the young generation whose numbers range from 18 to 34 years watch more video than TV channel, I think YouTube is popular website to promote our advertisement and effect on our audience as well an announcement with sound and image that excites the public and they can discover our company and our products (Milad Dehghani a, 2016).

There is another advertisement through leaflet I think it is useful way to introduce for our campaign and it is not expensive if we want to print 3000 leaflet the cost will be around 120 pounds (marketing, 2023). the leaflets are on two sides of paper written about the vegetarian system, our goals, the reason for the campaign, as well as contact details such connection, e-mail and social networking pages we add a short leaflet such as a message to attract the audience when we give the audience, we can communicate with them face to face, which helps catch them.

TV ads have become less interactive between people, especially with the advent of social media platforms, so ads have become oriented according to people on what they spend their time on social media sites more that TV channels because they are traditional and limited and cannot be shared or save it or downloaded like YouTube or ant other site, also advertising via the internet or social media reaches a large number of audiences and is not confined as in specific class TV (Gerard J. Tellis, 2019).
Radio, I think that advertising through the radio does not have a great effect on the masses the advertisement may not reach audience sometimes because it does not connect to the network, however it is not expensive it will not help much in spreading the campaign and not everyone listen to the radio and invisible advertising is what the advertisement needs to communicate the message through the words about our brand, one of the disadvantages of the radio is that it has limited programs and there is no way to advertise anything (Petersen, 2019).

The budget for advertising in social media will need a big amount I prefer to put 100000 for social media because depend on our strategy to advertise and upload a post or video. So, for the click on Instagram CPC is 3.56 per click, Facebook is 0.97 per click but CPM is different prices Instagram is 7.91 per 1000 impressions and Facebook is 7.19 per 1000 impressions and the same for the YouTube per click is 3.21 but for CPM 9.68 per 1000 impressions and there are budget prices for day like Instagram is 40 and Facebook 40 but the YouTube is less 10 per day  (WebFX, 2023). Likewise, we do not forget the sponsorship financial support and support for the manufacture products and services we provide to the workers as it needs a large amount of up to 100000 and the remainder of the amount is divided among the factory, shops, food recopies, packaging, brand name or logo, etc.

We are interested in direct promotion and communicate with our customers directly through text message, e-mail and our website as well as sales promotion so that we use all marketing tools to communicate with our customers so that we provide limited products and remind them to renew subscription request and provide new products, finally, public relations, our goal is to disseminate information and messages from the company to other organizations or companies as well as to clients, this very important for the value of the company ,We work on promotional deals and rewards such as coupons and free samples to attract consumers and we work with social media platforms such as Facebook, YouTube to present these marketing offers for our company and motivate customers to participate with us and try our vegan products this helps build trust with customers and stimulate their subscription intentions we also share information about our botanical products and customers can search for them and share their opinions and information about the product in digital media as well as evaluate the content and its credibility (Irshad, et al., 2020). However, I believe that advertising our products for people through social media networking sites has become a part of their day so people of all groups and ages can easily see the ads that we want to promote in several ways, such as a video, post or sponsored by companies, as 92% rely on marketing and activities via social media include social sharing of content, videos or photo between them (Husain, et al., 2016).
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The goal is the marketing the campaign for food the vegetarian subscription box, and deliver a message through this campaign spreading awareness about health, reducing meat eating, changing food and using all means of marketing and advertising about it in several ways whether social networking sites, advertisements, publications, cost etc., and the clarity of the impact or use of communication sites greatly in our lives as advertising has become through it,  it changed from the traditional method and also showed the power of the virtual world in our lives and completely changed the marketing method.
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