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Tasks in order I received them:
Task 1: Manifesto Writing = 510
Task 2: Observational Writing = 510
[bookmark: _Hlk60622059]Task 3: Practice-based Writing = 472




Task 1: Manifesto Writing	[image: ]

My Manifesto:
1. BREATHE, BREATHE, BREATHE!
2. Allow the little things to bring happiness, I will find my purpose. 
3. I believe wisdom comes from the life of a long living person.
4. I am a creative.
5. [bookmark: _Hlk60578773]The world is made up of 5 colours, the primary colours Red, Yellow, and blue and then there is black and white. I see the world in 10 million colours. 
6. I want to be brave and confident in fashion, myself, and in all the work I create I need to think less about other people’s opinions.
7. Reduce, Reuse, Recycle! Stay openminded in the mediums and materials and keep waste to the minimum.
8. [bookmark: _Hlk60578814]Social media opened my eyes, I see diversity and allowed me to see more people like me and that plus size is beautiful. 


3 areas of exploration:

Allow the little things to bring happiness. I will find my purpose!
In life we learn that we must look at the bigger picture when we are in most circumstances, however, most of the time viewing the bigger picture can be too much to handle in the long run, and everything can get the better of us and we slowly burn out. If we take a moment to look away from the bigger picture and see the little things that bring us happiness, we will slowly see what life is worth living for. “Friendship is one of the beautiful bonds in this world and when two best friends have those late-night conversations, the bond strengthens even more. Starting from a single joke, the conversation goes on and on about different topics and gradually you are talking about the deeper meaning of life.” (Nilesh. February 2018). I know that for me allowing myself to have time to take to my friends helps me so much, recalculate and resort out what needs to be done, talking to friends also allows me to release I can help other people when they are struggling as well. 
(Word Count= 180)

The world is made up of 5 colours, the primary colours Red, Yellow, and blue and then there is black and white. I see the world in 10 million colours.
For all the colours in the world, they are created using the three primary colours, red, yellow, and blue. We all see the world differently and we all have different perceptions on the world and colour is one of the biggest things that help us develop opinions and create memories. “Colour perception is less about seeing what is actually out there and more about how our brain interprets colours to create something meaningful. The perception of colour mainly occurs inside our heads and so is subjective – and prone to personal experience” (Casaponsa, A. and Athanasopoulos, P. April 2018). I would like to see colours as they are and understand how much work goes into creating them and appreciate that I might see the shade of green as sage however to someone else it is just another shade of green. 
(Word Count: 139)

Social media opened my eyes, I see diversity and allowed me to see more people like me and that plus size is beautiful.
Social media is a big part in everyone’s life daily, it is the first thing we look at in the morning and the last thing we look at in the evening. And I see that people judge social media as a bad thing as it does have so much hate going around it. “The lack of representation of women of all sizes on screen is just an expansion of the same lack in other areas of life. Plus size women are stereotyped and projected upon and because of that, we struggle to see them as people with a rich interior life. I think that’s probably why curvy women are overwhelmingly represented in the comedy and less so in serious drama roles.” (Rutter, B. October 2018). The negativity we see representing plus size women is a massive issue and probably will be for a while, however being able to see these women have confidence in their body, has helped me learn to love myself, and I hope for the future the view of social media will not have a big of an negative impact and more of a positive impact of lives. 
(Word Count= 191)
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Task 2: Observational Writing
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Fig 1 - Giorgio Armani Si Red Perfume advertisement 
There is a woman she looks to be older, her make up is minimal and natural, looks like she has a natural glow. She is slim built and has short slick back hair. In the advertisement she has been dressed in a blazer this allows her look sophisticated, well put together and very powerful, the blazer also allows for her neck to be on show, which is also in the centre of the image, it has have been placed like this as this where you would usually place perfume on your neck, they are drawing you in to where the perfume goes, this is also shown where her wrists are as she has her sleeves are rolled up. “To recapture that confidence, women in privileged positions are taking a stand and making public appearances in suits. It’s not just chic suits that accentuate their figure. They are pieces of armour that are made impenetrable by the resilience, courage, and strength that these women have demonstrated both in the public domain and privately.” (Neo, J. October 2018). They included a suit on the women model as a representation, showing women and users of the perfume that if you wear the perfume you will be wearing it as your suit as a ‘piece of armour’ with confidence and strength. 
They are advertising the perfume which is in the bottom right corner. The design of the bottle is simple, and minimal, they have dressed the woman as she is the perfume bottle. 
The main colour is red, the background, the woman suits and the lipstick shade. It is a colour which is widely known to have many connotations behind it, the colour red can represent romance, which is what they are trying to represent through this advertisement. The advertising has been done in this was because the name of the perfume is ‘Passione’, which is the Italian word for Passionate, and red is a sexual colour and women who wear the colour red, are seen to be more sexual, more open, however due to this they are quickly judged by both men and women. “Red, it seems, sends a very clear message—about sex. And now scientists add to the scarlet sex literature with this piece of data, which we reported on earlier, in the Personality and Social Psychology Bulletin – turns out it’s not just men, but women too who see women who dress in red as more overtly sexual and open to having sex. Not only that, women perceive other women who sport red clothing as sexual rivals (i.e. after their mates), which raises their competitive instincts and leads them to think negatively about their ability to maintain relationships and be loyal.” (Park, A. July 2014). “red is also linked to passion, love, and desire. These associations could explain why people wearing red are consistently rated as more attractive by the opposite sex.” (Cherry, K. September 2020). For the main colour to be so powerful and bold, the advertisement was made to draw you in and use that perfume to be sexy. 
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Task 3: Practice-based Writing 
My watch and Fashion 
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Fig 1: My Watch 

Fashion  “a style that is popular at a particular time, especially in clothes, hair, make-up, etc.:” (Cambridge Dictionary). 
“To give shape or form to: to make, construct, or create (something) usually with careful attention or by the use of imagination and ingenuity” (Merriam Webster)

I was given the wristwatch as a present from my mum and dad, for doing well at college and as I got into university. The wristwatch was designed to allow you to know the time, which is obvious as it is a clock, they were first worn by women and it was not until a when they became popular as the British Army began to wear them. “While their exact origins are difficult to pinpoint, it is generally agreed that military tickers came into use by the 1880s. Officers in the British Army were known to wear wristwatches during the Anglo-Burma War of 1885.” (De Silva, A. December 2015). The exterior design of a wristwatch can be very simple with the hands and then the 12 numbers, which go all the way around. 
Wristwatches were not designed to be practical especially for women when they were first designed, “At the beginning of the eighteenth century, watches were still considered to be primarily decorative objects because of their poor functionality. Men who could afford them typically wore pocket watches, which hung from a short chain and easily slipped into a waistcoat pocket. Women's watches were traditionally more embellished and visibly worn as a pendant or on a chatelaine.” (Harris, L.). They were just a fashion object, kind of how they are perceived today as we now carry around our phones which have the time on them. 
My personal viewpoint on the wristwatch is, I feel like they are something which, you either have one of which you wear religiously, or you have a collection of them. They are an amazing thing a wristwatch because they are useful and they last longer than your phone, making them more reliable, for you to know the time. I also like how with every wristwatch there is a story behind them, and there are somethings in families which are passed down and well looked after, if you think about it there is so much to history behind that one thing which just tells the time. 
“Fashion is essentially the most popular mode of expression: It describes the ever-changing style of clothes worn by those with cultural status. A fashion trend occurs when others mimic or emulate this clothing style. Fashions vary greatly within a society over time, but also are affected by age, occupation, sexual orientation, location and social class.” (Brassfield, M. November 2017). Wristwatches are an accessory of fashion and will be for the rest of the future and mixing them together will always allow the importance of a wristwatch to remain. 
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Figure 1: A picture I have taken 
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