After completing the Amadeus Travel Tribe Quiz, me and 8 others out of my class of 16 got that we are in the ‘Memory makers’ tribe. According to the Amadeus Travel tribe quiz the DNA of travel—memories, people, and places—is what powers The Memory Makers. This is the thing that the memory makers will cherish most regardless of how travel develops. If travel technology in 2033 makes these experiences better for us memory makers, we will adapt to it. According to Amadeus travel tribes 2033, the percentage of memory makers is 17%, yet with 9 out of 16 persons in my class answering memory maker, my class's percentage was over 50%.

I absolutely agree with the results of the travel tribe quiz. I've known for a long time that I'm a big memory maker; I prefer living in the moment and taking things in as it happens over wanting to always have social media material. I feel that even if the world changes and everything in the travel and event sector changes by 2033, I will remain the same and cherish the moments I experience. I wasn't always a big live in the moment person, but the pandemic made me realise how many trips and events I'd taken for granted and not enjoyed as much because I'd become easily distracted by technology. However, I am thankful that the lockdown occurred so that I could change my perspective and realise that I cannot take these events and travels for granted. Speaking with the other memory makers in my class, they share my views and believe that their results were also equally accurate.
Travel tribes have a huge impact on travel trends in the world. There are 4 different types of travel tribes, and they all have different believes and expect many different things whilst traveling. For ‘Excited experientialists’ according to the travel tribes 2033, they are 25% of the population. They have a preference of experience of materialism These are people who like to be in the present. Because of this, individuals tend to behave more impulsively than other tourists do. The excited experientialists will affect the future trends of subscriptions services for traveling, by 2033 These payment methods should cut down on administrative work and free people up to enjoy the enjoyable part of vacation. Avoiding anything that interferes with their enjoyment of their vacation experience is a top priority. Another travel tribe are travel tech-fluencers the young business travellers of today are the Travel Tech-fluencers. 48% of whom are under the age of 32—travel for business meetings. Despite having a little salary, they are optimistic about its growth. According to travel tribes 2033,’ in 2033 On the one hand, 87% of tech-fluencers travellers say they would trust AI to arrange every aspect of their vacation. Super applications and VR preview tours will each be used by 75% of people. 
What impacts do you think tribes will have on either tourism or events
Travel tribes, in my opinion, will have a significant effect on the future of the events business. According to traveller tribes 2033, technology will be massively advanced by 2033, with many different apps that will include many different things that an individual needs in order to travel, including many different events that will be happening in the destination that the individuals will be visiting. Having apps that include all of this information will be extremely beneficial for both travellers and events because it means that travellers will be able to find and do a lot more while they are away, and it will be beneficial for the events industry because it means that a lot more people will have access to these events and will want to experience them if they have easier access to finding out information about them. Traveller tribes 2033 also believes that virtual reality excursions would be popular with tourists. In 2033, this will have a huge influence on the events business since many events can now be hosted online, and many people who are unwilling or unable to go to these events will still be able to attend and feel as if they are there.
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