	
	
	



	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	2508578
	Student Name
	Costinel Dumitrascu

	

	Website Chosen 
	Hollywood Bowl UK

	Insert hyperlink to website
	https://www.hollywoodbowl.co.uk

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 

	Answer: The Hollywood Bowl UK website loads quite fast. The pages open smoothly without long waiting times. Images and menus appear almost instantly, which makes the website feel modern and responsive.it works well on both mobile and desktop devices. Overall, the fast-loading speed help users access information easily and create a positive first impression when visiting the site.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website has many sub-pages like prices, food, venues and boking. It is easy to move between them because the menu at top of the page show everything clearly. There is also a location finder that help people chose the nears bowling centre. The buttons are big and easy to read, so customers can find what they need without getting confused.

	Question 1c – Can a customers make a booking via the website?

	Answer: Yes, customers can book directly through the website. The booking system lets user pick a location, date, time and numbers of players' “book Now” button is clearly visible on several pages, making it easy to access. The process is very simple and doesn't take long, which is helpful for simple new customers who want to secure a bowling session.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website could improve by removing same of extra promotional content because same pages look slide busy. Same parts look to close together, so more spacing could help easy. By ad like quick help or life chat option that would make it easy customers who will need help when they like to make a booking.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The Hollywood Bowl UK website looks b right and invitation, with colourful images and fun design that matches the bowling theme. On a computer, the layout feels more spacious and easier to navigate. On mobile, the site still works well, but same section appears more compact, and users need to scroll more. Even so the colour and visuals remain clear on both devices.

	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website uses large, high-quality images of bowling lanes, food and families, which help create an existing atmosphere. Bright colours are used for buttons and offers, so users can see them notify very easy. Although the site does not rely heavily on video, the visual style supports the fun and social identity of the brand. Overall, the imagery helps customers understand what to expect from their visit.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website uses a contact from rather than a live chat tool. Can be slower because users need to wait for them replay, which isn't helpfully they need quick information about booking and prices. Adding a real-trim support tool could improve the customers experience and make communication faster.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links are easy to find at the bottom of the page. They lead to Hollywood Bowl's Facebook, Instagram and Twitter. These pages show offers, events and updates like photo. The link work well but putting them higher on the pages could make them easier for new users to notice.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The Hollywood Bowl Uk website clearly explain its services by listing bowling session, food options, arcade gaming and party packages on deliciated pages. Each pages have short description, picture and prices, which help customers understanding what is including. The home page also highlights popular offers and activities, heling visitors quickly see what the venue provides.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: The website sends customers to Google Reviews and TripAdvisor to read other peoples' options. Therse reviews are usually new because people post on that site often. The website doesn't show review on its own pages, but the links still help customers see what other think about the service. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The services is presented as high quality through professional images, clear pricing and details information about modern bowling lanes and family friendly facilities. The website emphasiser cleanliness, safety and customers enjoyment. I would recommend the company because it offers a mix of interment, food and social activities in one place, which make it suitable for both group and families looking for a fun day out.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, the prices are clearly shown on the website. They are easy to find on the pricing page and in other sections, such as offer and group booking. The prices match the quality of the service because the website shown clean and modern bowling line, good facilities and clin information. This helps customers understand what they get for the price.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	      1. Family bowling

	
	      2. Bowling UK

	
	      3. Top 10 Bowling

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when you search these words on google, the Hollywood Bowl UK website appear in the top results. The company is well-known, and Google shows quickly. This makes it easy for people to find information about bowling, offers, and how to book. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites is still important by the look. They help customers find information, prices, and booking options. A website makes a business look professional and trustworthy. Even with social media, people still use website to get clear and correct details.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I think the website should have a simple price tool. It would help customers see the cost faster. This makes the website easier to use and help people book more quickly. 
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