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Entrepreneurship is a variable and multidimensional process that entails different research directions, business practices as well as policy inception in the interest of motivating entrepreneurial involvement. Entrepreneurship is the act of spotting gaps and filling them, as well as optimising and using available resources, all of which culminate in the process of creating values (Ali and Anwar, 2021). Primarily, the essence of entrepreneurship is in the use of entrepreneurial attributes including traits, drive, and other characteristics that are exhibited by the individuals who enter venturing. This essay sets out to examine in detail some of these entrepreneurial factors, attributes, and qualities using the appropriate academic models and theories. For the assessment of entrepreneurial traits, faculty often use multidimensional academic models like the Big Five Personality Traits model openness to experience, conscientiousness, extraversion, agreeableness, and neuroticism (Ali and Anwar, 2021). 


Resilience is exemplified as a gravitating trait of successful entrepreneurs, as they can deal with the unavoidable hurdles that come up in businesses and gain momentum from the failure by surrendering even more than they did earlier. Studies in psychology are now confirming what entrepreneurs know, that resilience is the key thing to success in their business (To et al., 2020). Resilience regardless of the nature of the misfortunes, is considered by the study as not just the absence but the ability to adjust or rise to the challenge. Resilience peculiarly characterises the entrepreneur’s journey, which involves high risks and uncertainties. Resilience necessarily needs to be a key factor in the entrepreneur’s role on the business end. It is noteworthy that research shows that individuals who have resilient personalities will keep going toward their goals even if they deal with failures or adversities (To et al., 2020). Resilience is a trait of very successful entrepreneurs because it allows them to face business obstacles but also to gain momentum from failures. The dynamic model of resilience is supported by Fredrickson's broadening and building theory, which thus emphasizes resilience as a continuous process of growth and adaptation. Entrepreneurs with strong resistance use the internal locus of control and self-efficacy to persist in this way but also to identify new opportunities in strange failures (Zhao and Wibowo, 2021)
The inherent motivation that lies within an entrepreneur when this is driven by a person's internal wishes and likes rather than financial rewards is one of the most powerful driving forces that make entrepreneurs strike. Within the framework of self-determination theory, intrinsic motivation is considered to be all about fun, joy, and the essence of an applicable activity rather than just its consequences in the form of rewards and punishments. A higher level of intrinsic motivation drives the entrepreneur toward the endurance of entrepreneurship as he/she feels rewarded and inspired by the path of inventing and innovating, rather than by monetary reasons. Research has shown that inherently motivated people tend zealously to create, persistently to continue, and generally, to be happier (Rosário, Raimundos and Cruz, 2022). 
Opportunity awareness, the innate capacity to spot and execute lucrative business ideas, seems to be the cornerstone of the entrepreneur's success secret. According to the entrepreneurial cognition point of view, the entrepreneur tends to possess a cognitive behaviour like that of regular people. However, entrepreneurs perceive a great opportunity from the boundaries supposed by the rest as obstacles. A cognitive view of entrepreneurship revolves around the fact that the heuristics, the mental models, and the prior knowledge are the means for the way entrepreneurs form their perception of opportunities that are then evaluated. A proficient entrepreneur has understood the market trends, consumers' needs, and technological developments; he can seize viable chances that many fail to identify (Ali and Anwar, 2021). 
The very essence of entrepreneurship grants rise to the factor of risks, and the ones who truly shine as entrepreneurs are the ones who have an openness to challenges and the inclination to take on them willingly (Yamini et al., 2019). Prospect theory suggests that how people perceive risks can be affected by psychological factors, including some biases, like loss aversion and overconfidence (Rosário, Raimundos and Cruz, 2022). At the same time, alongside entrepreneurs’ predisposition for ambiguity, many also share a high tolerance for uncertainty and a tendency to exhibit a greater appetite for risk-taking when compared to the general population. The line between too much and inadequate risk which sometimes leads to failure could be controversial, according to new research. Risk-taking is a thread that connects these two characteristics (Rosário, Raimundos and Cruz, 2022). 
Motivation stands out as the key impetus that rouses entrepreneurial spirit into business actions. It helps to define one's desire to start and continue in ventures. Though extrinsic motivators including financial rewards and social status may serve as a first-day attraction to entrepreneurs, the intrinsic motivations still more considerably power the entrepreneurial ventures over an extended period. The boom of intrinsic motivations, which come from autonomy, self-realisation, and passion, pushes entrepreneurs to the peak of their success, reaching beyond the one they have just expected to be. Psychological investigations conducted showed that the intrinsic motivation surrounding entrepreneurial activity creates a drive for perseverance, creativity, and emotional wellness better than external motivation (Rosário, Raimundos and Cruz, 2022). 
The individual's traits are also the factor that sets entrepreneurs apart from the majority and can assist them in gaining success. Skills such as inventiveness, accommodation, and endurance are keys to opening up new opportunities and dealing with the difficulties in the startup journey. The creativity of entrepreneurs gives birth to new ideas, which may be directed towards the elimination of the old problems and utilise the new chances that come, thus generating innovation and distinctiveness in the markets. To be successful, an entrepreneur must be adaptable enough to move forward when the market circumstances change, and feedback is obtained. In addition to this, an entrepreneur should also be resilient enough to make their way through the challenging times that will likely be encountered on the journey to success. Besides, what connects many startup starters are such qualities as passion, steadfastness, and readiness to undertake well-calculated risks (Ali and Anwar, 2021).
While Self-Determination Theory (SDT) was created with the very understanding of factors that propel the entrepreneurial behaviour is indeed shedding light on the additional motivational dynamics. Theory says that people’s actions do not become less motivated when one’s actions are by the intrinsic psychological needs for autonomy, competence, and belongingness. Within the entrepreneurial setting, the psychological need for autonomy, personal growth and inner motivation such as enthusiasm for the venture and the pursuit of self-regulation are all interrelated. The motivation of successful businessmen, in particular, is often built around their internal forces when they experience the joy of freedom of movement, their professional competence manifestation, and the emotional connection within the enterprise thus created (Baker and Welter, 2020).
Trait theory enjoys the view that some personality traits positively affect entrepreneurial success. Attributes like creativity, the ability to cope, and propensity for risk-taking, have often been cited as being at the core of one's venturing trajectory. Entrepreneurial thinking provides a way for the development of new ideas and solutions which in turn produce possibilities for the market to be disrupted and be competitive. Being resilient helps entrepreneurs reduce the impact and prevent further failures, keeping their focus and continuing to try their hardest even under conditions that may seem overwhelming. Moreover, entrepreneurship inherently entails a consideration of risks, with decision-making being highly influenced by strategies aimed at balancing the high reward and the high loss on a given chance (Murnieks, Klotz and Shepherd, 2019). 
An entrepreneurial theory enables to discover the roots of their core intelligence which are essential in discovering opportunities and their monetary potentials. Shane's Cognitive Adaptability Theory considers those entrepreneurs who are attuned to their surroundings and realise the importance of being ready to change the approaches that they use in reaction to various external circumstances, as these people are the most successful. Such mental flexibility equips entrepreneurs to recognise and make the most of chances that match their domain, assets, and market wisdom (Murnieks, Klotz and Shepherd, 2019). 
The essay provides an understanding that helps to comprehend how entrepreneurs look at risk and how they react to it. Losses loom over people’s minds making them believe they are taking bigger than expected risks, and therefore Prospect Theory suggests that when people feel threatened, they can either become overconfident or too pessimistic (Porfírio et al., 2019). The probability of success in entrepreneurship depends on having a critical mindset that allows an entrepreneur to make decisions that weigh the potential benefits of success against the potential cost of failure and then choose which paths are most likely to maximise the expected utility (Frese and Gielnik, 2022). 
For example, Sara Blakely grew the Spanx apparel company from an idea she had while sitting on her couch. Blakely's life as a startup owner is an instance of how self-governing theory is lived. Striving to eliminate the issue that bothered her, Blakely approached this project from a personal perspective, thus being highly motivated to provide women with a tool that made them confident and independent. Through her fire into the field and, in addition to her unbending aspiration for freedom and self-improvement, she built up internal resources that were able to cancel the multitude of obstacles in the way of the fight for her. Blakely's unshaken dedication to her ideas and her capability to sensitise her psychological prerequisites of being self-steered and challenge-driven were the drivers that got Spanx to become a global phenomenon (Baker and Welter, 2020).
Traits of entrepreneurship which are owned by Elon Musk, the owner of two companies that are Tesla and SpaceX, are very diverse and this is what makes him a very good entrepreneur. Musk's creative force goes beyond him, and it has already developed several breakthrough technologies in electric vehicles, solar energy, and space traveling, influencing traditional sectors and future changes as a result. A study carried out by A OLivier thus highlights Musk's strategic approach to Teslas and SpaceX, focusing a lot on vertically integrated models that facilitate control over the entire production process, from design to production, which was essential in the transformation of the source of the automotive but also spatial sector.       Elon Musk's taking of risks at the utmost level including the investment of his entire wealth in the early periods of SpaceX and Tesla respectively shows the very daring side and smart decision-making ability that characterises the business magnate (Frese and Gielnik, 2022).
Anita Roddick, nicknamed the founder of The Body Shop, is a remarkable case of cognitive techniques that help in the process of spots of opportunities. Roddick's strong comprehension of the mainstream driven by consumer behaviour as well as her ability to put herself into a society's ethical and green perspective gives her a good opportunity to enter this gap in the market for ethically produced and environmentally friendly cosmetic products. Research by JH Batchelor et al. (2014) illustrate very well how Roddick's entrepreneurial drive was thus very well influenced by being able to shape certain job characteristics. personal beliefs with the source of business strategy Batchelor et al., 2014). By drawing upon her cognitive flexibility and adaptability, which are translated into her core values of social responsibility and sustainability, Roddick pioneered a wholly new social and ecological style of the beauty industry (Baker and Welter, 2020).
Richard Branson, the Virgin Group founder, can be looked at as an entrepreneur who adopts risk management strategies not relying solely on prospect theory. Branson's ability to take risks whilst simultaneously calculating them is seen throughout his business endeavours. This can be best seen when he wades into the territory as a teenager with Virgin Records, or when he widens his Virgin brand into different markets like airlines, telecommunications, and space tourism. Thinking over the possible potencies compared to probable risks and investing in different sectors have allowed Branson to reduce his risks and increase his chances of getting wins (Filgona et al., 2020).
Not being a success story can be caused by a variety of things, such as different motives, as well as certain series of traits or habits, which may give quite similar characteristics even though people are very different (Dana, 2021). For instance, the character of bounce-back or resilience is detected in the entrepreneurial itineraries of Sara Blakely, Elon Musk, and Richard Branson alike (Frese and Gielnik, 2022). Whilst Blakely, Spanx founder, did not give up on having a clear vision in the face of many battles she had to overcome, especially the rejections and many failures she encountered early on in her business, Spanx is now an internationally renowned brand. Strikingly, Musk's persistence is in no way inferior to his experience of defeats and hardships, like the edge of Bankruptcy at SpaceX and the difficulty encountered in the production of Tesla. Elon Musk is not the only one that shown resilience throughout his entrepreneurial career (Filgona et al., 2020). 
While it may be debatable whether Musk is or would be considered a risk-taker, one thing that he has repeatedly demonstrated is in ambitious ventures such as a mission devised by SpaceX to put humans on Mars or developing autonomous driving technology by Tesla. Blakely, as Spanx’s inventor and the only investor with her entire savings in the development of the product, balanced entrepreneurship and risk-taking adequately by stepping out of her comfort zone and venturing into new grounds. Branson, on the other hand, reflects his adventurous spirit through his risk-taking propensity and daringness to defy the norm and enter unfamiliar industries (Filgona et al., 2020). 
The varying personality traits and aspirations among top entrepreneurs see around display the mirrored image of entrepreneurship, which is complex in all its aspects. The motivating sources of individual entrepreneurship, such as passion and autonomy, make the same important contribution to the success of a business. Besides, traits like resilience and risk-taking are also very significant in this context. The implementation of pertinent theories, namely Self-Determination Theory, Trait Theory, and cognitive stance, enriches the ammunition of a practitioner, arming them with an in-depth understanding of the mechanisms behind entrepreneurial behaviour. Resilience, intrinsic motivation, but also the awareness of opportunities and the assumption of risks represent crucial traits for entrepreneurial success. Resilience greatly allows for adaptation and growth after failures, as seen in entrepreneurs such as Sara Blakely and Elon Musk. Intrinsic motivation is thus driven by personal satisfaction, thus favouring persistence, as exemplified by Blakely. Awareness of opportunities, such as Anita Roddick's market knowledge, thus allows entrepreneurs to appear on target markets. In the end, the strategic assumption of all risks, as demonstrated by Richard Branson, greatly balances the benefits as well as the potential risks. All these traits collectively improve the ability of entrepreneurs to tackle challenges but also to make the most of opportunities.
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