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[bookmark: _44mnd4k1jx4w]Assessment 1
Marketing strategies is known as a game plan that implements processes by using which organizations promote organizational effectiveness on national and international customers. This essay will provide a brief knowledge of the current market strategies about Hilton & Premier Inn hotels. The essay will provide a brief detail understanding about effects of marketing strategies on both of the hotels and their effects on maintaining green sustainability. Hilton is an American multinational hospitality company that offers greater services to visitors internationally. It has been seen that the headquarters of the organization is in McLean, Virginia, United States, and have approx. 1.02 million hotel rooms worldwide (Statista, 2021). On the other hand, Premier inn is another largest hotel chain, headquarter of which is based in Dunstable, England, UK. The organization provides effective service among British hotel chains and beyond 78,500 rooms (Statista, 2021).   
[bookmark: _35zmc6fscx6l]Previously both of the organizations used different marketing strategies to attract customers. It has been seen that Hilton is based on providing awesome perks to the customers like wifi, digital key and booking facility. Even the organization provides application support to the customers while visiting, in addition, customers can get major discounts while booking hotel rooms from the application. They also do several advertisement campaigns across several platforms like TV and Radio (Talbot, 2019). On the other hand, Premier Inn hotel previously used marketing strategies like offline direct advertising campaigns, which established effective communication among the customers. It has been seen that the organization is spending £15m behind a multichannel campaign among the international market (Marketingweek, 2017).   
It has been witnessed that Hilton has an effective position in the international market, of which the organization currently has 49 million members. There are several customer services available for the customers, which include several online support while visiting the rooms. It has been seen as per the American Customer Satisfaction Index (ACSI) Hilton hotels received a score of 82 in 2020 and 79 in 2021 (Statista, 2021). The range proves that Hilton hotels provide effective services to their customers that maintain effective satisfaction both of the employees and customers of the organization. The organization provides several premium services to the customer, which include wifi, Keurig coffee brewer, drinks and plus snacks (Hilton, 2021). Premier inn hotels have more than 800 hotels across the UK and have more than 78,500 rooms in various great locations. This offers employment to more than 30,000 people and offers services to over five million customers every month (Whitbread, 2021). Premier Inn provides several life skill academy training to the customers and rewards visitors while visiting on holidays. 
Both of the organizations have effective marketing choices, which help them to ensure effective growth in the international market. It has been seen that Hilton has adopted search engine optimization (SEO) marketing strategies to drive customers who have a major grab on social media. This helps to drive an ROI of 12% and the brand has increased communication with the customers up to 45%, application of this reduces communication gaps with the customers by Hilton hotel groups. On the other hand, Premier inn uses Google Hotel Ads to promote their brand, which grabs 40% more booking for the organization (Thinkwithgoogle, 2021). It has been seen that the brand uses TV advertisements by using the slogan “We're all Inn this together”, which attracts a massive amount of customers for the brand (Campaignlive, 2021).  
Offering better services to the customers is one of the effective marketing processes of the organization, which sustain effective customer relationships. The organization also uses celebrity drive campaigns to attract customers, which have a tagline of "Expect Better. Except Hilton” and they featured Anna Kendrick. During the process, customers who book the rooms directly from the website can get an extra benefit (Hilton, 2021). Whereas, Premier inn runs a simple ad campaign, which provides detailed data about their services and current offers. It has been seen that implemented TV advertisements by Hilton mostly attracts consumers of the age group of 18 to 34 (Hospitalitynet, 2021).     
In order to maintain better sustainability and to spread the green message Hilton switched off exterior lighting and created rooftop neon signage. The organization has dimmed reception lighting and an interior lobby to save electricity in the country. In addition, the organization showcases acoustic music sessions which play music like jazz and classical music. Due to this the organization achieved certification of ISO 50001 in 2014 due to its effective energy management system. Along with that, they have ISO certification of ISO 9001 and 14001 due to this earth hour program (3blmedia, 2021). On the contrary, premier inn cut down their carbon emission up to 50% and they are planning to increase it up to 88% in 2050. Reduction in the carbon emission on Premier inn hotels can be done by creating science-based carbon targets (SBT), which incorporate green gas across all the hotels. In order to manage energy efficiency, the organization is using 100% renewable electricity, LED light and heat recovery systems on their hotels. Premier inn hotels replaced over 100,000 standard light bulbs with LED lights which save carbon of 10,000 tonnes (Premierinn, 2021). 
The premier inn has effective green services across international platforms than other hotel business chains, the organization have pledged to remove single-use of plastic in their businesses by the year 2025. The organization has already discontinued use of plastic straws and stirrers in their hotels, along with that they are not using sauce sachets and nappy bags on the hotel premises (Hospitalitynet, 2019). The organization has created a partnership with the brand E.ON, by this, they installed lithium-ion batteries across 200 hotel rooms of 100kW in Edinburgh Park (Edie, 2019). Incorporation of this system helps to save energy costs of Premier Inn hotels up to £20,000 per year, which provide major support to the organizational financial structure. On the contrary, Hilton has a plan to reduce energy consumption by up to 20 per cent (Weebly, 2019). In order to achieve this, the organization is creating several ECO hotels which consist of carbon-free electricity. It has been seen that Premier Inn hotels have effective green CSR measures in the international market, which drive better perception of customers for selecting this brand of hotels. 
During the outbreak of the Covid-19 pandemic hotel business faced major challenges, it also impacted the operations of both the Hilton and Premier Inn hotels. A decline in the revenue per room is witnessed by Hilton during the time of pandemic, which diluted earning a share of the organization up to 6% (Hotelmanagement, 2021). In that particular situation, Hilton has spread a message by using the campaign named "To New Memories", in which they use TV ads, digital & social content and online videos to inspire their customers. In addition, they also depicted numerous new measures through this which include contactless arrivals, Hilton EventReady, Hilton CleanStay, Maximum flexibility and Dream Away. Segmentation for this promotion mostly targets most of the travelers from international countries. The target group varies between the age group of 22-70 years, additionally, they are promoting it in the international market to promote visitors safety.  
On the other hand, premier inn hotels have created a message named ‘Rest easy', which is promoted by television media internationally. This promotes comfortable booking ranges of king size beds in various locations; in addition, have several Covid-19 secure platform (Whitbread, 2021). They visualize the interior process of the organization, which assures better safety for visitors during post-pandemic. It demonstrated the use of protective screens, use of antiviral sanitising spray, Premier Inn CleanProtectTM training and many more facilities. As per the report of global traffic reports it has been seen that Hilton have a global ranking of 1,547 and a category ranking of 6, in comparison Premier inn have a global ranking of 6,097 and a category ranking of 3. It has been witnessed to have a total visit of the traffic of 25.95M and premier inn hotels have 9.10M (Similarweb, 2021). Hence, it can be easily understood that Hilton have effective measures after the Covid-19 pandemic, which drove a better perception of the customers for the organization. 
[bookmark: _5oipl5tuyoe5]After evaluating this essay it is evident that both organizations have effective measures and services across the international market. IT has been witnessed that Hilton belongs to an American hotel chain, whereas Premier inn hotel is a British hotel chain. Both of the organizations implemented several direct advertisement and social media marketing strategies to drive customers for the brand. According to the study, it can be proved that the organization has several CSR activities, which save energy and carbon emission in the global market while doing business operations. The essay provides detailed measures that are done by the organization to ensure better safety of customers during the Covid-19 pandemic. 
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