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To exploit natural resources without depleting supplies for future generations, businesses need to be cognizant of sustainability (Nossoni & Braxtan, 2019). In this view, sustainable development may be achieved by a balance of economic growth, community development, and environmental conservation. The hotel business is a major contributor to environmental degradation due to its massive resource use. Consideration must be given to several factors, including water use, energy consumption, and the overall carbon footprint that hotels and their visitors create (Kirk, 2020). Given the scope and significance of the hotel industry, it would be foolish to dismiss the issues that have been raised. Natural and cultural aspects are essential to the long-term viability of tourism sites and the hospitality industry. In contrast, corporate social responsibility (CSR) is when businesses consider the wider community, the environment, and their shareholders when making decisions (CSR). The circular economy promotes the reusing, repairing, and recycling of goods. Human avarice and a thirst for more have led to the depletion of natural resources, causing the current crisis. The concepts of the circular economy lead to ethical behaviour. This paper will describe sustainability, its tenets, and how they pertain to the hospitality sector. The ability of the hotel industry to evolve in the face of growing challenges will also be explored. In addition, CSR examples will be used to demonstrate the circular economy and its connection to CSR activities.
Infinite or not, sustainability guarantees the continuation of prosperity for future generations (Costa, 2018). Even though "sustainability" and "environment" are not interchangeable, sustainable practices always take environmental considerations into account. Therefore, sustainability takes into account things like environmental quality, capital, and resources that may be handed down to future generations. It is unfortunately impossible to prevent the depletion of all natural resources. In the event of a loss of resources, they may be replaced by boosting funding and introducing relevant activities. Several groups are studying sustainability from a policy perspective. maintenance of unused materials for use in the future. To ensure no damage comes to people, it is necessary to provide their demands without clogging the drains.
Long-term sustainability depends on three interconnected pillars: social justice, environmental protection, and economic growth. These elements are often represented as interlocking rings with long-term viability at their centre (Farmiloe, 2021). It has, throughout time, shown concrete examples of what it means to be sustainable. Economists may point out several unsustainable behaviours in a consumer-driven society that places a high value on scarce resources. Numerous natural disasters, according to economists, might be avoided if the market were to take over. It's worth noting that being exposed to different kinds of situations is an integral aspect of what it is to be human. The social pillar, which considers people and their needs in the context of the universe at large, includes the planet and its resources. Therefore, several measures must be performed to keep society functional. 
One of the most crucial aspects of running a successful company in the twenty-first century is committing to long-term viability. One sector of the economy must adhere to socially responsible principles if it is to survive and thrive in the hotel business. The business, public, and hospitality industries are all beginning to place more emphasis on social responsibility. To maintain their reputation as friendly businesses, hotels must avoid doing any harm to the natural world. The hotel sector has included sustainability in its CSR strategy in response to government regulations, growing expenses, and competitive manoeuvres.
Customers and guests are already one step closer to doing their part in preserving the planet. Therefore, guests have high standards for how hotels demonstrate eco-friendliness. Since this is the case, guests are more inclined to choose eco-friendly lodgings. Hotels may more easily adopt and take responsibility for sustainability when they know the efforts of their competitors (Mihalic, 2016). All major players in the hotel industry are mandated by government sustainability laws to file sustainability reports that detail their efforts to be socially responsible. Such reports not only show that the hotels are conscious of the repercussions of unsustainable growth, but also that they are willing to make amends for the terrible experiences locals have had as a result of such actions. Third, increasing accommodation prices threaten business continuity. Hotels must ensure that they can keep up with their costs despite their commitment to sustainable initiatives (Hallstrom, 2021). Costs might be cut even more if a CSR approach were used. Therefore, CSR policies have an indirect effect on a company's bottom line.
There are several variations in the point of view held by travellers and travel businesses all around the world. This varies considerably from nation to country and from country to country, just as the expectations of visitors from other countries vary as well. In general, research places less importance on the expectations of visitors (Cang, 2018). The evaluation takes into account first-order considerations, which include things like publicity, personal experience, the public image of the place, and suggestions from other people. Because of the factors discussed above, vacationers have very specific expectations for the destinations that they want to visit. Because the majority of tourists do research on a destination before planning a vacation there, the impression that they acquire before coming may have a considerable influence on the experience that they have when they get there. To increase the number of tourists who visit and stay at a place, the appropriate authorities need to manage the destination's image and the quality of their experiences there.
On the other side, tourism is built on a foundation of collaborative creativity between visitors and host communities (Phi & Dredge, 2021). The mental and emotional well-being of the visitor is of paramount importance at all stages of the journey. In particular, tourists may influence the overall or phase-based characteristics of a trip. "co-creation" refers to "systems of linked interactions and activities that connect the tourist and other players before, during, and after travel." Visitors have a more nuanced understanding of the vast array of shopping opportunities presented to them throughout their stay (Costa, 2018).
The success of a hotel is determined mostly by two aspects: the number of visitors it can draw in as well as its ability to keep accurate financial records (Greelish, 2019). Although the tactics are intended to help the company remain in business, the visits have a far higher influence on the company. For example, a hotel is responsible for doing all in its ability to uphold the five-star reputation that it has painstakingly built up over many years. This situation involves a large quantity of potential financial gain. If hotels want to make more money, they need to improve their customers' perceptions about what they expect from co-creation hotels.
Both the first and the second laws of thermodynamics are used in the concept of a circular economy (Faulkner, 2020). A paradigm change is represented by the circular model, which calls for a rethinking of how resources are utilized in the economy. The by-products of plant life are a valuable resource that may be reused for a variety of purposes than just being thrown away. In addition, this strategy emphasizes limiting resource use, recycling, and reusing materials to reduce the amount of wasteful consumption. In a circular economy, the value of the resources is maximized as they are stored for the maximum amount of time that is practical (Ritchie & Freed, 2021). Not only are things that may be reused or given a new function beneficial to the environment, but they are also beneficial to the people who put them to use.
The circular economy and corporate social responsibility work hand in hand (Li & Xu, 2022). As a result of the quick pace at which the global economy has developed, the importance of corporate social responsibility (also known as CSR) in the contemporary business environment has grown. Corporate social responsibility involves several tasks (CSR). As part of the concept of a circular economy, three economic functions are considered to be components of the surrounding environment. a consumer of primary resources as well as a provider of those resources and a converter of secondary resources into goods that may be used. The conclusion that can be drawn from this is that there is a link between environmental analysis and long-term viability.
CSR and the circular economy go hand in hand. The relevance of corporate social responsibility (CSR) in today's business environment has increased as the global economy has evolved at a rapid speed (Krémer, 2019). Corporate social responsibility encompasses several duties (CSR). Three economic functions are regarded to be part of the environment as part of a circular economy. Provider of resources, a user of primary resources, and a converter of secondary resources into usable products. Therefore, it is possible to draw a connection between environmental analysis and long-term viability.
The Landmark London Hotel recognizes that fostering sustainable growth and having a beneficial influence on the local economy, community, and culture are fundamental principles that must be upheld (Jonas, 2021). The hotel has decided to use this guiding concept as the foundation of its operating philosophy. The efforts of the Giving Something Back team and the Sustainability Taskforce, both of which are comprised of workers from across all levels and departments, allow the hotel to uphold the policy through several different initiatives and projects thanks to the efforts of the Giving Something Back team and the Sustainability Taskforce. Guests of the hotel are encouraged to work together on projects related to the establishment's corporate social responsibility efforts. All employees must recycle materials, not print emails, consider the ethical stances of suppliers before placing orders, responsibly dispose of any chemicals used, and think about the impact their decisions will have on the world around them. These are just some of the many strategies that are in place to guarantee CSTR.
The environment, the economy, and the social fabric of society all contribute to its sustainable foundation. The charity efforts of the London Landmark Hotel are only the beginning of the hotel's CSR, which is devoted to social responsibility in all its forms. There are many different kinds of hospitality events, some of which are Springboard charity and COSMI. The hotels' care for recycling and the correct disposal of hazardous waste might be the inspiration for their eco-friendly offerings (W., 2000). That's why this CSR strategy has such a strong foundation in environmental sustainability. The hotel's revenue management plan still puts the charity's survival ahead of its claimed purpose of mending ties with the local community.
The study concludes by discussing how the hotel industry might become more sustainable by implementing several suggested changes. Studies show that hotels contribute significantly to the economies of many countries. Changes in one sector might have repercussions in the other due to the interconnected nature of the hotel and tourist businesses. Therefore, to survive, hotels need to adopt sustainable practices that are in line with the three pillars of sustainability. One company that has made significant strides in CSR is the London Landmark Hotels.
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