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[bookmark: _Toc222867018]Introduction
This reflective paper is about Jo Malone CBE, the British entrepreneur who founded the Jo Malone London perfume and later Jo Loves and why her storey is a personal source of inspiration in the development of Sweetcandles.
[bookmark: _Toc222867019]Who is Jo Malone
Jo Malone is a successful British businesswoman who created one of the most recognisable luxury brands of fragrances in the world out of nothing much, having started her career as a facial therapist in her home in a council estate in London. She was raised in government subsidised housing in Kent, dropped out of school at the age of teenager with no qualifications and as Malone (2016) chronicles in her autobiography, she started giving bath oils as a form of gratitude to her facial clients after she began preparing them in her kitchen. The news about her talent went round, and she started her first outlet in London in 1994 before she sold her brand to Estee Lauder Companies in 1999. After a diagnosis of breast cancer that paralysed her career, she re-entered the world of entrepreneurship and started Jo Loves in 2011, which shows that psychological resilience, which can help to measure entrepreneurial recovery and long-term success of a venture, is critical (Hartmann et al., 2022).
[bookmark: _Toc222867020]Why Jo Malone inspires me
The storey of Jo Malone motivates me on many fronts, which are directly applicable to the growth of Sweetcandles as a home-based candle company. She started by crafting her products, handmade in her kitchen with very little money and no business school-level education, which is a similar production model to Sweetcandles and demonstrates that a high-reputation brand does not need a significant initial investment to achieve success (Malone, 2016). The fact that she saw in the current market a gap in luxury fragrance and used it to develop a business with a well-differentiated product is indicative of such an entrepreneurial mindset that Burns (2022) identifies as vital in new venture creation, specifically, the ability to see opportunities and convert individual enthusiasm into the reality of a business. The most profound message that comes through is the way she has overcome major personal setbacks and decided to enter the business world once again with Jo Loves instead of retiring. When entrepreneurs show a high level of psychological resilience, their likelihood to either maintain a long-term business performance is a lot higher since their ability to cope in a positive manner following a setback helps them become a little more flexible and more powerful when responding to new challenges (Hartmann et al., 2022). The simplicity, good ingredients, and emotional customer connexion are the main aspects of branding as seen in Jo Malone, which influenced the vision of Sweetcandles where I would use similar efforts in the focus on the natural soy wax, personalisation, and sustainable packaging (Kotler and Armstrong, 2023).
[bookmark: _Toc222867021]Conclusion
The path of entrepreneurship, as shown by Jo Malone and how she has built a fragrance company and a second business as successful, is that resilience, creativity and vision of her products are the pillars of successful business practise, and her life philosophy remains a key part of my strategy when it comes to founding Sweetcandles.
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