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[bookmark: _Toc37250667]Introduction	
I have chosen this article titled Creating Incentives for Innovation to evaluate the quality of the research and the methodology of the research also to comprehend the importance of the subject innovative Incentives in relation to making positive influence within the perspective of entrepreneurship. The article did evaluate and analyse the role of incentives to bring about innovation among the workforces and ensure both quality and quantity of the overall production in the process. I will evaluate the quality of the article  research, looking at the data gathered for the research if it was the right data  the major effects of innovation to figure out the objectives of Entrepreneurial Perspective, which is dependent on the work culture and leadership qualities provided by the authority (article author) to comprehend the working structure of the employees.
[bookmark: _Toc37250668]Importance of the article/what kind of article it is
The article has both primary and secondary research data used, as the author of the article also did an experimental research in arguing its case for incentive for innovation in a business and scientific research settings.  I believe the article research is important as it will add value to knowledge as it looks at other researches carried out on innovative incentives in both business setting and scientific research environment and the results in both cases turned out the same,  people are more motivated if giving incentive and  it can motivate employees to work better,  the findings  in this article also shows that  innovative incentive in an explorative way if  employees are allowed to take risk  and not fired or punished for making mistakes or rather be supported will lead to growth in company development and thereby make them to  be more innovative and rewarded. This article also helps to improves new understanding on the subjective of innovative incentives, as it also looked at an experiment it did on experimental motivating innovation. Data’s was also collected for this article from various literary sources that have covered the same field (incentive for innovation) of research previously. Along with the data, application of theoretical arguments as well is used to analyse the right use of those data. In a whole, this literary work is presented as a mix of both data and theoretical arguments to find out every aspect for creating Incentives for innovation. The base of entrepreneurship is on the productivity amount and quality of daily wage of labour, which is used as suitable data for the topic. Similarly, the role and importance of innovation in context to the required job efficiency and quality in service needs are analysed with theoretical arguments to comprehend the article title (Annalisa et al., 2017). 
[bookmark: _Toc37250669]Main area of the topic
Incentives for innovation and compensation in a business and scientific research setting is the main topic of the article research.  In context to this, productivity is highly related to the application of incentive schemes within the workforce. Pay on performance is the booster to promote a higher level into the regular productivity of the workers. Previous surveys, researches, and opinions by professionals have concentrated on the field experiences conducted to understand the use of incentives to motivate employees in this research article. Optimal performance requires creativity to establish the products or services and originality of those, provides identity in the market (Norton, 2018). 
[bookmark: _Toc37250670]Main findings in the article
The main findings in the article is that incentive for innovation encourages employees to perform better which in turns leads to more creativity and innovation.  The author of the article also used the bandit mathematic experiment to test the theory that showed that participants that are given more incentive tends to work harder than those participants who got less incentive. The practice in this article can be used in practice, according to Mesthrige and Chiang (2019), employees are involved directly in the production of activities in their workplaces and are bound within the regular aligned task to provide outcomes to meet the organisational requirement if they are rewarded well. There are also other Findings that if employees are rewarded for innovative ideas and these ideas are implemented this will be rewarded and will bring about successful innovation which provides achievement more than the requirement for the Entrepreneurial perspective. The role of management is to ensure recruitment of eligible human resources and give them access by encouraging them to be innovative.  Utilisation of innovative ideas is required and to execute them within limited time is to retain the enthusiasm and motivation among the employees to bring about innovative productivity. 
[bookmark: _Toc37250671]Limitations of the article 
The article did not look at the problems caused by incentives to employees in more detail, according to the author of the article, another area that needs to be looked at is providing public policies to ensure that incentives are properly distributed to employees. According to Williamson (2017), whether incentive plays the major role for innovation, it deals with some limitations as well. The constant achievement through incentives and rewards can enhance greed in employee nature the article did not discuss ways to prevent employees or dissuade them from being greed due to incentive for innovation, also the  Competitive nature to defeat their colleagues and achieve more success within limited time encourages unethical behaviour, tendency of cheating and non-empathetic work culture can affect  the workforces. In addition to this, more limitation has been identified in relation to incentives for innovation on thinking power of employees, which can lead to a short-term activity or work interest except they are giving incentives regularly this is an area that should be looked at more.  As long as the perspective of any entrepreneurship is to do with the positive motivation structure within the work premises, the negative aspect of incentives distracts from the concept of innovation which can extinguish intrinsic motivation (Mekler et al., 2017). 
[bookmark: _Toc37250672]Data collection 
I believe the data collected for the research used in this article is appropriate and relevant to the topic  looking at incentive for innovation , the author of the article used an experimental research data he did and also the data’s collected  from various literary sources  author, which  discussed the same topic, also various websites, journals, entrepreneurs’ blogs, and their opinion published in Webpages have provided aid for collecting the data used by the author of this article. The used data are appropriate to understand the importance of incentives for innovation. Although, the requirement of data or evidences are high in demand to fulfil the demands of this article but it  does not seem sufficient for completion of these topic incentive for innovation Hence, I have completed my evaluation of the article based on the available data sources regarding the means of incentives towards innovation (Manso, 2017).  
[bookmark: _Toc37250673]Issues and Resolutions 
The main issue raised in this article is if incentives for innovation can improve innovation in a business setting and if  the employees will get greedy due to the practice of incentive, which can cause or lead to  employees starting  unethical behaviour with colleagues, as opined by Ketelaars (2019), this could create negative work culture within the premises; however, certain changes in the organisational policies can bring assurance to mitigate this issue such as if Equal opportunities are provided to every employee to prove their capability and creativity for better performance it will reduce the scope of jealousy and other negative work cultures that can be a barrier for innovation. The desire for incentives encourages workforce in short-term, this particular issue could be solved with equal distribution of responsibilities for the overall financial year of a company to ensure there is improvement in performance in long-term. 
[bookmark: _Toc37250674]Author’s interpretation 
According to the author of the article, optimal incentives can be achieved with the right implementation of organisational policies and certain experiments to comprehend and understand the desire of employees (Kuvaas et al., 2018). The funding and revenue earning of an innovative business could enhance opportunity to provide flexible work structure to their employees to gain incentives based on quality and quantity of performance. The investigation on work culture of employees projected in the findings of reward programs, do encourage the practice of pay on performance. Early failure can be rectified with ability of tolerance to ensure business sustainability and maintain the standard of productivity. Fixed wages of labourers could be modified with achievable incentive programs in favour of the organisation (Fatas and Morales, 2016).  
[bookmark: _Toc37250675]Maintenance of balance in the research 
The main objective of this article is to project the means of creating incentives for innovation is maintained with a balance within the research. During analysis on the importance and limitation of the topic, it has tried to optimise balance to make the article as a fair document in terms of this report. It has been a major lookout to prevent any bias regarding the topic and the examination of overall topic was conducted to find out the importance of incentive for innovation for both employees and organisation. In summary, it could be stated that the effect of reward programs and providing those on basis of performance maintains the balance and zero bias in the practice of organisational policies with desired outcomes. 
[bookmark: _Toc37250676]Linking with contribution of the author
It may be observed that the analysis of this article has been done by the author using his own experimental research done on a scientific field looking at incentive for innovation and also on the basis of previous researches available, material and opinions by experts on the subject. Collecting all these data and gathering knowledge from them provided guidance for completion of the literary work done in this article hence, I have given my opinion as well as highlight the issues and happenings related to the topic and showed the resolution in relation to earlier discussion on the same. Creating incentives is a popular practice, while entrepreneurs conduct their business plans in favour of the organisation, they need to comprehend their employee’s attitudes and motivate them in their work. 
[bookmark: _Toc37250677]Conclusion
The overall article has expressed some current views to understand the importance of creating incentives for innovations. The examination of this subject has showed that right implementation of organisational policies can improve the opportunities among workforce to encourage productivity and increase the power of innovation with assurance for business sustainability. 
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