
Tutorial Week 5 – Communication via websites 

In today’s digital world, websites are an important communication tool for companies. In 

order to increase the effectiveness of online communication, websites are often (but not 

always!) culturally adjusted. 

R. Punhani  and S. Batra developed a framework in 2014 to compare websites across 

different subsidiaries of tehs ame company. An example of their framework developed for 

Coca Cola is shown below. 

TASK:   

1. Look at the following websites:  

Unilever UK, Unilever China, Unilever East and West Africa 

McDonalds India, McDonalds Israel and McDonalds South Africa 

 

2. What is the fundamental difference in approach between the two companies? 

3. How do the two companies address cultural differences? 

4. Use the sample framework shown below as a template to categorise the differences 

5. Try to identify the reasons for the differences –which cultural features lead to these 

web site features? 
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