Tutorial Week 5 — Communication via websites

In today’s digital world, websites are an important communication tool for companies. In
order to increase the effectiveness of online communication, websites are often (but not

always!) culturally adjusted.

R. Punhani and S. Batra developed a framework in 2014 to compare websites across
different subsidiaries of tehs ame company. An example of their framework developed for

Coca Cola is shown below.

TASK:

1. Look at the following websites:

Unilever UK, Unilever China, Unilever East and West Africa

McDonalds India, McDonalds Israel and McDonalds South Africa

G oA wN

web site features?

What is the fundamental difference in approach between the two companies?
How do the two companies address cultural differences?
Use the sample framework shown below as a template to categorise the differences
Try to identify the reasons for the differences —which cultural features lead to these

Table 3:- A comparison of web designing components of Coca Cola in four different

countries[7
Category |McDonald Web layvout  |Web layout (Web Web
Home page directed for |for Pakistan|Layout for Lavout for
(: ermany India united states
Image Image links are  |[Organizations”  [Small size (Organizations”  [Organizations’
popular, logo small and  [images are  [logo small and  |logo small and
images are large; [prominent images are large; [images are small
generally | more
than three image
links used
Colors Red and yellow are|Promment colors | Bright colors [Bright colors Decent colors are
the popular color,  |are used; are used, used, multiple  |used, Less bulky
background 15 [Less bulky  [colored images  [text 15 kept
simple; land texts
information is
provided
transparently
Density of  |Mainly with text  [Medium text Lesser text  (Higher text Lesser text
text information on the |density density idensity density
page
Advanced [High rollover and |Motion images  (Motion Popup and Text size and
features search features and animations  |images are notjrollover features |images are small,
available are not 5o so popular;  fare popular; large|menu bar 15
popular; Small — [Small size size amimations  (towards the
size ammations  [amimations  [to promote marginsg
preferred preferred, text business through
size 1S large  jadvertisement
Prominent | Textdensityon  [Red color 15 used [Few colors areMultiple colored |[Few colors are
feature page used texts used
Common feature:-
Business organization logo is the strongest for promotion and

advertisement of website. Overall, red and yellow colors are used.
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