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[bookmark: _Toc84286472]Introduction
This essay is aiming to take into consideration various elements of marketing and make a comparison between two groups of hotels. The chosen groups are Hilton and Best Western. First of all, there will be an examination of the Marketing Mix of both hotel groups for a better understanding of their marketing process in matter of price, place, promotion and product of the two hotel groups with the scope of having a wider idea about their strategies to attract customers. (Lake, 2021). Market strategies implemented by both hotel chains after the COVID-19 Pandemic impacted the hospitality industry will be another discussed topics in order to highlight the targeting methods used by the two groups of hotels and a comparison between them. The Green Message transmitted by Hilton and Best Western hotel chains will be discussed in order to create an image about the sustainability techniques used in order to protect the environment. The conclusion will be an opinion developed after the comparison between the marketing aspects of Hilton and Best Western hotel chains. 

[bookmark: _Toc84286473]Marketing Mix
Product
The products offered by both hotel chains, Hilton and Best Western are in the hospitality industry, offering 4 and 5 star accommodation experiences for their guests such as hotel, spa, gym and others. (Hilton, 2021) (Best Western, 2021). One of the major strategies in matter of products used by Hilton hotels is the HILTON Honors Loyalty Program that offers advantageous offers for people who are choosing Hilton hotels while travelling around the world. (Holzhauer, 2021). 
While Hilton is aiming to create a large board of loyal customers, Best Western is creating their brand name around the program ‘Best Western for a better world’ which is aiming to help people in need by donating more than 1 million $ to the Red Cross to help the people affected by hurricanes. (TTG, 2018)

Price
Being an exclusive chain of hotels, Hilton chain’s pricing is high as the standards and services delivered by them. For this reason, Hilton hotels are aiming in attracting customers that want to pay high price for their comfort while going on vacation. On the other hand, Hilton has created a program that offers discounts for those who work in the military field, called Hilton Hotel Military Discount. (Ollila, 2021)
[bookmark: _Hlk85534394]Best Western hotel chain’s pricing strategy includes different types of pricing because of the fact that the chain do not have uniform hotels but every of their hotels offers different types of services and unique experiences for their guests. (Sharp, 2020). For This reason, the prices may vary quite a lot, but they are also included in the high or premium pricing strategy as Hilton hotels does. 

Place
Hilton company is headquartered in McLeod, Virginia, United States but the hotel chain is spread all around the world. 5,685 hotels and resorts that are part of Hilton are spread in 133 countries in United States, Europe, Americas (excluding the Unites States of America), Asia Pacific, Middle East and Africa. (Hock, 2021). Moreover, one of the brands of Hilton company, Hilton Inn have been demonstrating that even in harsh times such as COVID-19 Pandemic, an expansion can be possible, so they have opened 43 hotels since the pandemic started. (Hospitality, 2021)
Best Western hotel chain is spread globally as well as Hilton but not having the same number of rooms and hotels as Hilton, but 4,200 hotels. Most of the locations are situated in the United States of America, 50% of them while, the hotel chain is aiming for a greater expansion in Middle East and Asia. (EHL, 2019)

Promotion
Hilton company is very well known for delivering mid-scale and luxury services all around the globe, and for this reason, the company should rely on a strong marketing strategy in order to be successful for the targeted groups of people. First of all, it is important to mention the fact that Hilton has two types of marketing strategies. The first one is addressing to the existing palette of customers with the specific loyalty program. Secondly, the outsiders that are not using yet Hilton’s services are targeted in different ways. (Talbot, 2019). For example, the main used promotion channels are the social-media platforms such as Instagram, Facebook, Tik Tok and Twitter which have such a great impact on the actual and potential customers. The Radio, TV and Newspapers are also used as traditional channels in order to advertise the company’s services all around the world. (Hayes, 2021).     Last but not least, Hilton chain of hotels is having the Hilton Honors loyalty program which allows the guests that use on a regular basis the Hilton services, to gain points and use them to extend their trips or even making upgrades for their booked rooms. (Cortez, Tsosie, 2021)
Mainly, Best Western is having the same strategy when it comes to the channels used in order to promote their services, as using Facebook, Twitter, Instagram, Tik Tok, Radio, TV and Newspapers. (MBA Skool, 2019). The main difference is the targeted group of people. Best Western is also upgrading their marketing strategy by sponsoring events and travel shows such as Nickelodeon in order to be more exposed to the mid-scale public. (Hotel News Resource, 2005).

[bookmark: _Toc84286476]Marketing Strategies - post COVID-19 
New Memories is a project launched by Hilton hotels that aim and sustain the travelers to get back to normality and make new memories after such harsh times as COVID-19 Pandemic. This project is sustained and promoted by the social-media channels, via Television adverts because they have the biggest impact on the population. The response of the travelers was positive and for this reason, Hilton comes with a series of videos that will highlight the great memories made by their guests in order to encourage more and more people to travel and attract them to book rooms in their hotel brands and sustaining the idea of families being reunited after the Covid-19 situation. (Maker, 2020)
In order to recover due to the COVID-19 Pandemic that have lead to the closing of almost all the hotels around the world, Best Western have been thinking and implementing for a program that will attract more travelers to book their rooms while considering traveling again. The ‘See You Soon’ program created by Best Western hotels is made for the members which will be rewarded with 100$ Best Western Travel Cards and also, 20$ for every night booked. (Hospitality, 2021). Moreover, the Sure Stay hotels are another marketing strategy implemented by Best Western company which are new properties under Best Western brand which will be opened and will provide the best services and safest stays for their customers. The name itself, Sure Stay is giving the guest the feeling that it is protected from the virus and stays in a safe place which means that it will increase the rate of occupancy for Best Western. (Fox, 2020)

Green Message
Hilton is one of the most sustainable hotel chains in the world and by this fact, there is important to mention that they have implemented since 2009 the Life Stay system in order to be able to monitor the carbon-emissions and at the same time to manage them within all their hotels as the Paris Agreement says. (Hilton, 2021). First of all, Hilton is encouraging their guests to travel with a purpose, and this are the first steps into making sustainable practices within the hotel. (Tolentino, 2018). Secondly, in order to address to the climate change, Hilton is developing and adopting a plan in order to cut off 61% of the carbon emissions in their hotels. The waste of water and food will be reduced by 50% until 2030 which is a very courageous plan because o the fact that it implies investments. Due to the fact that being one of the biggest hotel chains in the world, Hilton is aware of the fact that sustainable practices will have a major impact on the supply chain and for this reason responsible sourcing is another green message sent by Hilton company in order to protect the environment. (Hilton, 2021)
Stay for The Planet is a project developed by Best Western company that is sustaining the protection of the environment and making a difference in the world by their actions. Reducing the CO2 consumption is their biggest concern because this is the most harmful for the environment. Moreover, Best Western is also monitoring their water and energy consumption as well as collecting and sorting the rubbish in order to impact positively the behavior of the guests and also to help in protecting the environment. (Best Western, 2021)

[bookmark: _Toc84286477]Conclusion
In conclusion, both hotel chains are making a huge impact on the hospitality industry due to the fact that both are leaders in their sector even after the COVID-19 Pandemic. Comparing the marketing strategies of Hilton and Best Western hotel chains was highlighting how people can be influenced by the image promoted of each type of hotel and the fact that they use similar strategies is concluding the fact that getting to the top need huge investments in marketing and creating a strong brand image. Being sustainable is a great idea since being active on more than 130 countries, the hotel chains can make a difference for the environment protection and implement for their guests’ sustainable practices that will have a huge impact also. 
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