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Colour is a powerful thing and it can affect how you are feeling, your self-esteem and how people respond to you (McLeod, 2016, p.20). This can be from the colours you see around you, the colours you decorate your house in, to the colour of the clothes that you wear. Many people agree that colours make them feel a particular emotion, such as red being a colour of passion or anger, either way it is said that red will get your heart racing when you see it (Wright, 1995, p.25). Chapter one will look into how we develop our knowledge of colour, how it helps us to warn off danger and how it is used in the sense of representation.

Chapter two will then go on to look at the differences between natural and synthetic dyes, and their effects on the environment. The fashion industry is the second most polluting industry in the world (Fashions Dirty Secrets, 2018). As the finishing process e.g. the dyeing and printing of a fabric, is what causes the most environmental harm (Storey, 1985, p.49), it may well be that the production of clothing effects the environment mostly through the chemically polluting processes. Moreover, in many countries where textiles are produced in bulk, they have poor working conditions and no environmental protection measures, meaning the effect of the dyeing process is harmful towards the workers and also causing serious damage to the environment due to the volume of waste being produced every day (Storey, 1985, p.51). The environment is being polluted as factories will dump their waste into local rivers as a quick and easy way to get rid of it. This is why companies are choosing to outsource their making of textiles, as it is much cheaper for them. 68% of people agree that the government has a role in ensuring that the clothes are produced sustainably (Ditty, 2018, p.26). The government does have a role in ensuring that products are produced sustainably as essentially, they have the final say on what products are allowed to be sold in the country. 

Chapter three will continue with how the fashion industry is destroying our planet. The production of cotton is one of the biggest issues within the fashion industry. Cotton uses more water than any other fibre and is responsible for one of the biggest environmental catastrophes we have seen to date (Fashions Dirty Secrets, 2018). With cotton being so unsustainable you would think we would find a way to reverse this. However, as it is the most popular fibre to use, the fact that it is unsustainable is ignored so it can continue to be used. 
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Throughout their development human beings move from being dominated by colour to being drawn to forms. According to Eiseman (2000) in the Pantone Guide to communicating with Colour, we are very much ‘colour dominated’. This begins in childhood where the preference is for colour over form. This means that we are more attracted to abstract colours than to the shape of objects. As we mature, we become ‘form dominated’, so we are more drawn to objects in themselves, but it is interesting to note that this is often not true for those who are creative as they remain ‘colour dominated’ (Eiseman, 2000, p.13). Indeed, Eiseman continues that colour makes a big impact on us as children and this positive or negative experience is carried into our adult life. Once we reach the pre-adolescent stage, we tend to do things that are going to get us noticed, this can be done through colour by dyeing our hair a bright unusual colour to be in line with current trends. Yet, as we mature many people begin to experiment with other trends, suggesting our own self-expression is much more important (Eiseman, 2000, p.13-15). Dick Hebdige suggests that subcultures are formed by the people who do not share the same symbolisms as the majority. People may begin to follow these subcultures as they want to be different and stand out, however these trends often begin to influence and feed into the trends of the majority meaning the subcultures lose their originality (Hebdige, 1995, p.14-15). Therefore, by effecting mood right from childhood colour plays a big part in our lives, a bigger part than we thought. This could be why we are attracted to one colour more than others. So, if our favourite colour is green, there may have been something positive that happened to us as a child that we link to that colour. It can also divide us into subcultures and interest groups.

Colour is an essential part of our lives as it can help to warn us of any dangers. We should learn to embrace it as much as we can and doing this, we will be able to see the effects it has on us and how it can help us (McLeod, 2016, p.52). Colour has been used as a form of survival for a long time, back to the cavemen days when the healing properties of colours where used. As time went on, colour along with crystals, dye and stones were used for healing (McLeod, 2016, p.7-8). Another example of how colour is an important part of our lives is that in the past colour would be used to decide if something was safe to eat. This is still used today, if you know that milk is supposed to be white and the milk you have is green, you will question if it is safe to consume. This is due to us sending signals to our brains to translate the flavours we have seen through the colours. We learn to link colours and food right from a baby, being able to make associations with how the colour will taste, such as red being sweet and yellow being sour, when a food doesn’t match its colour, we think of the food having a different taste (Patel, 2016). This shows that colour can influence food and change our minds on it how it tastes and if it is safe to consume. 

Blue is known to be an appetite suppressant, this can affect you from putting your food on a blue plate or to adding blue food colouring to your food, either way it will make it much less appealing (Morton, 2018). The reason blue suppresses your appetite is that it is not a natural colour that is found within nature when it comes to food, it is often associated with food going bad and is a warning not to eat it (Patel, 2016). In the 1970’s there was a study in which the participants were served steak and chips, tinted blue and green, however this was only revealed to them part way through the meal when the special lights above them were turned off. This caused some of the participants to become ill just due to the colour of the food (Sommers, 2008). This shows how important colour is and how it affects us all the time, it is used as a symbol to protect us, but it is also symbolic in other ways.

Colours are often used within religions as something symbolic such as in Christianity blue is the sign of God as that is what colour the Virgin Mary wore, yet Buddhists see it as a calming colour as it is the colour of the sea and the sky (McLeod, 2016, p.15). When Christians talk about the colour blue, they will all have the same perception on the colour and it will be represented in the same way and they will be able to see this, however once outside the religion the colour will be represented in a completely different way. 

Colour can be used as a way to represent an object or a mood. To represent something, you are simply describing it or imagining it in the mind, or to represent something can also mean to symbolise it. We recognise objects and use language to describe them to other people, so they can understand what we are picturing (Hall, 1997, p.16). Colours having different names and everyone knowing the colour by its name is an example of this. If you were to describe the colour red to someone, they would be able to picture it, even though it may not be the same shade. 

Colour is represented differently throughout different cultures and does not always work as a way to communicate to one another (McLeod, 2016, p.15). Each culture has its own unique version of colour symbolism, so people in the west will have different views to people in the east, so you cannot assume all people will see colour the same way as you (Eiseman, 2000, p.15). For example, in the west white is used for weddings as it is seen as a sign of purity and innocence, however in some cultures it stands as the symbol for death. However, in many cultures’ colours can give you the same psychological reactions, such as red always grabs your attention and that white is always the first colour said after black (Eiseman, 2000, p.15). It makes sense that the colour red grabs your attention no matter what your culture is as it is also the most popular colour used across all the flags in the world, becoming the national colour of many countries. Getting to know the meanings of colour across different cultures can be seen as a sign of respect as you are learning about the country’s heritage and not just assuming that it is the same as your own culture (McLeod, 2016, p.53). This could be a great way to begin building a bridge between two cultures and a way you can begin to learn more about how each other think, feel and react to situations, especially when colour is involved.

As you can see colour is a massive part of our lives and we use it on a day to day basis to protect ourselves. It is more than that, it is used as a way to assess a situation and read peoples mood. It would be very hard for us to live without colour, the world would be a very boring place. 
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This chapter will look into natural and synthetic dyes and how they have evolved. It will address the effects dyes have on the environment and how they are used within the fashion industry.

To dye something, you use a natural or synthetic substance to colour it (Oxford Dictionaries, 2012). Indigo is a natural dye; the colour was originally achieved from the leaves of the plant Isatis tinctorial. This dye was later seen as the ‘devils’ dye’ due to it being corrosive and dangerous to people, it was used as a cheap way to get the indigo colour (Fletcher, 2008, p.61). Indigo dye can also be created from the plant Indigofera tinctorial, which stands for true indigo (Duangbubpa, Chantachon and Pratumnet, 2015). Different countries around the world such as India, found the indigo plant independently and realised that it could be used for dyeing purposes (Balfour-Paul, 1998, p.90). If it wasn’t for indigo the world would not have had a blue colour dye until the 19th century (Balfour-Paul, 1998, p.89). By 1807 indigo had begun to be produced chemically which completely took over from the naturally produced indigo (Fletcher, 2008, p.62-63). To produce indigo naturally it can become a long process, so as with everything, it slowly became industrialised. This may at first seem good as many more people can now afford to have products produced with indigo; however, it is now being produced on a large scale with the use of toxic chemicals which are killing the environment. 

Naturally dyed indigo productions have only survived on a small scale, with a few places reviving the industry (Balfour-Paul, 1988, p.113). One great thing about indigo is that it is a naturally produced dye. It does not need any help from a mordant to help it stick to the fibre of the textiles that it is dyeing; this is through microscopic particles which are insoluble (Balfour-Paul, 1998 p.115-116). This is great as it means that naturally produced indigo will not be too harmful to the environment, making it much better than the synthetic dye. There are advantages and disadvantages to using both the natural and synthetic dyes. The natural dye is less harmful to the environment. It feels nicer to own as it has been handmade and that makes it feel more valuable. It is also not perfect, and each product produced will be unique as the dye will differ and each product will dye differently and not always perfectly (see fig.1 below). On the other hand, synthetically produced indigo will be much cheaper to produce and buy, meaning many more people are able to access it. It will always be perfectly dyed with consistent colour. So, you need to weigh up what is more important, having a cheap chemically dyed product that many others have, or having a unique handmade naturally dyed product that has not caused harm to the environment while being produced. 
[bookmark: _GoBack]
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Fig.1. Naturally Dyed Indigo

Due to there being more of a demand for environmentally friendly resources there has been a five year ‘feasibility’ study looking into the commercial growing and dyeing of textiles from woad (Prideaux, 2003). This natural indigo dye is being used by a big London fashion house meaning there might be a big come back for the naturally grown indigo which is a start in the right direction for the environment. 

Overtime indigo has been also been used for medicinal needs as well as its dyeing properties. Classed as a ‘cool and magical’ colour, it was used to cool a fever (Balfour-Paul, 1998, p.218). In Chinese medicine, Indigo is used for the cleaning of the liver to detoxify blood, reduce inflammation and reduce a fever (Kumar, 2010 p.343). Indigo is used throughout many cultures and has ambiguous meanings. For example, in India it is seen as a bad omen but is also associated with infinity in the god Krishna (Balfour-Paul, 1998, p.218). This again shows how colour varies throughout culture and is represented in different ways depending on where you are. 

Until the 18th century and the development of chemical dyeing processes, all dyes were natural, coming from vegetables or animals, extracted from the roots of plants, berries and flowers (Storey, 1985, p.57-58). Synthetic dyes began to be produced towards the end of the 19th century through the field of textile science (Storey, 1985, p.68). The synthetic dye industry was properly established in 1914 in Germany (Keycolour, 2016). Natural dyes are beneficial to both the environment and people as they do not contain the same harmful chemicals as synthetic dyes. However, they do require chemicals to fix them to the fabrics as they do not contain a natural fixate within their makeup (Storey, 1985 p.54). The fixates are often heavy polluting metals such as chromium (Fletcher, 2008, p.54). This means that they could still be just as harmful to the environment as the waste will still be toxic due to the chemicals in the fixate. With natural dyes there can be a lot of variation in the colour. Also, when it comes to working on an industrial scale, the natural dyes struggle to produce enough colour, as the concentration of natural dyes is very low (Fletcher, 2008, p.54). For natural dyes to be used on an industrial scale there would need be a lot of research to find the best way in which the colour concentrations and variations could be improved. As we can see there is both advantages and disadvantages to both ways of dyeing textiles. With both ways there will be negative effects on the environment due to the use of the toxic chemicals in the fixates. 

The textile industry is one of the main culprits of water pollution creating a big impact on environmental degradation (Babu and Murthy, 2017). With many countries throughout Asia and Africa producing for the textile industry, they are the ones who are suffering the most; not being able to find clean water for drinking or for the house (Dutta et al. 2018). It would be very hard to turn this around as there is no one dye that will produce a range of colours and have minimal impact on the environment (Storey, 1985, p.51). The only way this could begin to turn around is with proper disposal of the waste produced when dyeing textiles. This is the major cause of drinking water supplies being contaminated. We are essentially causing the people who make our clothes ill, due to companies not wanting to spend out to protect them as they do not legally have too. 

This is a major issue in the Kanpur region of India. Here they produce 50 million litres of toxic waste every day from leather factories (The True Cost, 2015). The waste contains many different heavy chemicals which continue to run into local farming and drinking water sources. In Indonesia they have similar problems. The River Citarum has become the most polluted river in the world due to industrial and human waste (Yallop, 2014); 30 million rely on the river’s water on a daily basis (see fig. 2 below). The army have begun to take action to clean up the river, but this has made no difference to factories dumping their waste, as they will do it at night when nobody is around. It is not only waste from textile factories that is the problem, there is also an abundance of plastic and other waste floating in the river’s waters as people have nowhere to dispose of the rubbish properly (Yallop, 2014). Research has been carried out on the quality of the river water and heavy metals such as mercury, cadmium, lead and arsenic have been found (Fashions Dirty Secrets, 2018). Long term exposure to these metals can cause neurological problems, such as lead lowering the IQ of children (Fashions Dirty Secrets, 2018). This is awful, these big companies are so focused on making a profit that they have begun to ignore the harm they are causing to the environment and the people who are making the profit possible. I think this is a massive issue that needs to be addressed as people’s lives and the environment are so much more valuable than us having new clothes every week.

[image: About 27 million people rely on the river - the longest in West Java province - for irrigation, drinking water and other daily needs. [Syarina Hasibuan/Al Jazeera]]
Fig.2, Effects of Pollution on The River Citarum.

There has been some research into removing the chemicals from the already polluted water sources. Dyes are very stable compounds making them hard to remove from water and also difficult to make them less toxic (Dutta et al. 2018). Measures have been taken to try and turn this around, for example, reusing the dye bath solutions and exhausting them to get as much use as possible before disposing of the waste. There is also work ongoing into creating disperse dyes that can work universally across all fabric types, meaning there will be less waste and it will be less complex (Fletcher p.53-54). By reusing and exhausting the dye baths we are limiting the amount of toxic waste that is being disposed of and harming the environment, creating a more sustainable process. Another way in which measures have been taken to turn around the pollution created by textiles dyes is through ‘membrane technology’, which is used to break down the chemical compounds in the waste water to help prevent pollution to the environment (Babu and Murthy, 2017). This shows that it could be possible to reverse the damage that has already happened to the environment if we are willing to make a change with how we dispose of the dyes and chemicals in the future. The dyeing process is not the only cause of harming our environment, the next chapter will go on to show how the over production of cotton and clothing in general is also a massive issue. 
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This chapter will focus on how cotton causes environmental damage and how it goes hand in hand with the effects of fast fashion. 

The textile industry is causing catastrophic natural disasters within our environment. One example is in Kazakhstan and Uzbekistan with the loss of water in the Aral Sea. The Aral was once one of the biggest inland seas in the world, being a haven for fish and visited for its beauty (Fashions Dirty Secrets, 2018). However, it has slowly been shrinking since the 60s due to the mass production of cotton in the surrounding areas (Fashions Dirty Secrets, 2018). An area of water the size of Ireland has just disappeared (see fig. 3 below). The sea has now become a desert, instead of homing fish it now has camels, that shows just how drastic this change has been. 
The reason this has happened is down to the main rivers that used to run to the sea being diverted so that they feed water to the large cotton farms nearby. This is likely to be one of many environmental issues caused by the effects of the global textile industry. It makes you realise how serious the issue is and that action needs to be taken. If this can happen in just over four decades, imagine the damage that will be caused over the next ten. The sea is slowly starting to come back to life after a £48 million restoration project (Fickling, 2006). Since the beginning of the restoration process there has been 300 square feet of new water on the sea bed (Fickling, 2006). This is great as the initiative has been taken to fix a problem we have caused as a global society. It shows that if we begin to act now, we will be able to fix the problems we have caused. 

[image: Image result for aral sea before and after]
Fig. 3. Effects of cotton production on the Aral Sea.

Levis are one of the few companies who are taking responsibility for the damage they are doing and are working to try and turn this around (Fashions Dirty Secrets, 2018). They are creating a new fabric that acts and looks like cotton but without the damaging effects cotton creates. They are also trying to find a way in which they can use much less water in the finishing process. Once they figure this out, they are willing to share the information so that everyone can help the environment. It is great that some companies are seeing that there is a problem and they are making an effort to turn it around. If every fashion company would take this approach, we would be able to deal with the problem so much quicker and begin to reverse the damage that has already happened to the planet.

Cotton is the UK’s favourite fabric with over 50% of our clothes being made from it (Fashions Dirty Secrets, 2018). Since being grown on an industrial scale cotton has become the most unstainable crop due to the amount of water and chemicals that are used to produce it (Fashions Dirty Secrets, 2018).To produce conventional cotton, you are actually going to be spending more than if you were to grow organic cotton (see fig. 4 below). If organic cotton is cheaper to produce, why do companies want to use cotton that is filled with chemicals? In the long run they would still make a profit, they would just not be able to grow cotton all year round. This would be much better for our environment and consumers who will wear the clothing. 

[image: ]
Fig. 4. Table of Cotton Production Costs

Texas holds the biggest cotton patch in the world with 3.6 acres of cotton plains across the state (The True Cost, 2015). Due to the fast pace of fashion that is now happening, the cotton is being modified so that it can be produced all year round to keep up with the current demand. 
Instead of the old forms of farming, which were very much in tune with nature, they were linked to the cycles of the natural year and the seasons, what you get now is an intensification where the land is almost reconsidered as if it were a factory (Hilary, 2015). 
Trying to change the environment from how it naturally occurs will always end badly as you are going against nature. Nature produces things slowly and at its own pace, so you get the best outcome possible. If you can see that the cotton that is being produced is not coming quick enough, surely you should take a step back and think. Is it necessary to be producing this much? Is it really needed? If this had happened when fast fashion started, we would never have gotten to the state we are at now, where the land is being destroyed purely for big companies to make a profit. 

The soil is becoming damaged by the amount of pesticides that are sprayed over them, however this is also harmful to humans due to the dangerous chemicals. In areas where the pesticides are heavily used, they are beginning to leak into the water streams, meaning people are ingesting the harmful chemicals and they are causing many health issues. For example, in the Punjab region of India, 70-80% of children have some kind of mental/physical handicaps (The True Cost, 2015). When the big companies are questioned about this, they just brush it off and say there is no way this is down to their products and forget about it. The global fashion industry is not just an issue for our environment but also for the people living in it. We must try harder to eliminate these problems. It is not right to be damaging our planet. 

One issue with the use of chemicals on the cotton crop is, they are absorbed by the fibres of the cotton and this is then being put onto our skin. This can become an issue for people with sensitive skin as it can cause irritation. 
Interestingly enough cotton and what they put on their body, even though the skin is the largest organ on your body, is not even on their radar screen because they are not getting the connection (Pepper, 2015). 
The fact that people can be so fussy about not consuming pesticides with the food they eat, you would think they would be the same with clothing. Yet many people will not even factor this in when it comes to buying clothes. All they will be thinking of is why isn’t this cheaper? Or I cannot wear this again I have already been seen in it once. It is just expected that clothing prices will stay low so, you can get more for your money. But would you not rather something of good quality produced without chemicals? 

Stella McCartney is one example of a fashion designer who is trying to make a change in the fashion industry and promote sustainable textiles. McCartney is making an effort to slowly change all the cotton used within her collections to only organic cotton (see fig. 5 and 6 below). The images below are examples of where McCartney is using organic cotton in her designs and she is being very open about it. The products are going to be much better quality which is why they will be much more expensive. In her collections as of 2016, 61% of all cotton is organic and they are able to trace where 94% of cotton they used came from (McCartney, 2018). McCartney is beginning to use organic cotton to help improve the health of the environment but also to help improve the life of the farmers producing it. It is great that a brand as big as Stella McCartney is trying to create completely sustainable clothing. McCartney is also very open about her thoughts on sustainable fashion and is very open to talking about how her company is continually improving itself to be more and more sustainable. 

[image: Striped Jumper - STELLA MCCARTNEY KIDS][image: Malia Slim Fit Organic Cotton Jeans - STELLA MCCARTNEY]
Fig. 5 and 6. 100% organic cotton garments

People Tree are another example of a company who are trying to make a change and promote sustainable textiles (see fig.7 below). Again, People Tree are very open about using organic cotton and the prices of their garments will also represent this. 92% of the cotton used within People Tree is Global Organic Textile Standard Certified, meaning that the cotton can be traced from the garment back to the seed it was produced from. It must also meet strict environmental and social criteria to be advertised as this. People Tree are working to be 100% fair trade throughout the supply chain. This means that the clothing is produced ethically and without harming the environment. This is great as it shows that it is possible for fashion to be sustainable. People Tree are also happy to talk about how they are as a sustainable company and tell you where all their products are sourced from. 

[image: /var/folders/xc/tp81_f5s32z87dm_mdb3z9gr0000gn/T/com.microsoft.Word/WebArchiveCopyPasteTempFiles/va-esther-print-midi-dress-673269f459a3.jpg]
Fig. 7. 100% organic cotton dress

As time goes on fast fashion is becoming more and more of a problem. We are producing 100 billion new garments every year (Fashions Dirty Secrets, 2018). Clothing has gone from being something that we invest in and keep for many years, to something we see as being disposable. Most of this is down to clever advertising, we are taught that our needs will be fulfilled, and everything will be better if we buy the product being advertised. Fast fashion is marketed to bring us clothes at an intense volume, we have gone from having 4 seasons a year to having 52 seasons a year (The True Cost, 2015). In reality we buy a lot more than we are ever going to use. We are almost encouraged to only wear clothes once, resulting in so much textile waste. Every year we dump 11 million tonnes of clothing waste which will end up in landfill (Fashions Dirty Secrets, 2018). With most of it being non-biodegradable (The True Cost, 2015), it contributes to the environmental impact of these sites through the production of toxic gases (Fletcher, 2008, p.98). As well as polluting fresh water sources, the fashion industry is also adding to global warming. The environment has limits and they are starting to be overstepped, causing the world around us to slowly die, due to the need we have to constantly have new clothes. 

With textile waste becoming such an issue more people are trying to do the right thing and donate their clothes to charity shops (The True Cost, 2015). Recycling clothing is a good place to start dealing with the problem of treating clothes as throw away items. However, it is not going to fix it and it will not reverse the amount of clothes we have already produced. Rather than us trying to recycle clothing now, we should be looking at the amount we are producing and ask ourselves why are we producing so much more than we need? The problem should be prevented rather than having to fix it after it has happened. 

Capitalism has made the fashion system how it is today (The True Cost, 2015). The big companies want to continue to expand and make more profits every year. For this to happen they either need to raise their prices, which could lead to shoppers going elsewhere, or lower the cost of production. ‘…for the environment the great threat is that the capital must continue to expand infinitely in order to survive’ (Hilary, 2015). If the fashion industry continues as it is, growing at an even quicker rate, the environment will not be able to cope. It will begin to shut down and it will be too late to turn the damage around. The economic system needs to be re-evaluated if we want to see change happen. The system is currently based on materialism and the need to have things, if this wasn’t the case the economy would begin to collapse. ‘We buy things we don’t need, with money we don’t have, in order to impress people, we don’t like’ (Ramsey, 2004). If people could take a step back and look at how they are and realise they do not need to do things just to impress others, materialism would be a much smaller problem, or not even exist. 
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From the research that has gone into this essay, it has showed that it would not be easy to produce coloured textiles on an industrial scale without the use of chemicals. Natural dyes do not work well on a large scale as they become too diluted and they also need a chemical to fix them to the fibres in the fabric. For us to produce ecologically coloured dyes that will not pollute the environment, there needs to be a lot of research done into how we can neutralise the toxic chemicals used within the dyeing process. 

The designers have a big role to play in making sure their clothes are produced sustainably and they are honest and transparent about this. 80% of consumers agree that companies should publish the factories they use, so you can see where your clothes are made (Ditty, 2016, p.39). Most consumers want companies to be transparent, they want to know where the materials for their clothes come from and how they are made. If more consumers knew about where their clothing was made, they would make more of an effort to support sustainable fashion. Stella McCartney is an example of someone who is happy to talk about how her company is sustainable and you can access this information on her website. This is how transparent all designers should be. If they want people to continue buying their clothing, they need to be more open about where its being produced and to make sure it is ethical. 

The power lies with the fashion industry, they are the ones who can make the biggest difference for the environment, as they are causing the most damage.  The textile industry and the big companies need to have laws and regulations put into place that have to be followed. Many believe that this is the only way that we will see a change in the industry, as it will force people to change (Fashions Dirty Secrets, 2018). If laws were introduced, companies would have no choice but to start protecting the environment and maybe even find a solution to help clean up the textile waste. 

But also, the power lies with the consumer, we need to change our attitudes to how we see clothes, we need to be buying clothes because we love them and want to wear them until we cannot possibly wear them anymore. “Love your clothes and make them last longer” (McCartney, 2018). We need to buy them for love, not just because they’re cheap, or to make ourselves feel better. The real change needs to come from the consumers, we have the most powerful voice. If enough people were to start asking the right questions and stop buying clothes, companies would have to make a change. If we all work together, we could make such an impact and we could begin to turn around the damaging effects we have all caused.
…we as a nation must undergo a radical revolution of values. We must rapidly begin to shift from a ‘thing-oriented’ society to a ‘person-oriented’ society – (Martin Luther King Jr, 1967)
This is a strong reminder that we must re-evaluate our values. We need to stop being so led by materialistic things and take a step back and realise what is important before they are all gone. If we continue how we are the environment will be destroyed and the materialistic things will be worthless. Is it really worth destroying our environment just to get some new cheap clothes?
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image4.tiff
Growing
Ginning
Processing
Distribution
Transportation
Consumer care

Total

Conventional cotton

0.67
0.02
0.02
0.08
032
2.69
$3.79

Organic cotton

.33
0.02
0.02
0.08
0.32
2.69
$3.45
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