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 Introduction
The expertise in digital skills can be understood as the major requirement of the current job sector as it has been wisely demanded by employers at the current time (Smaldone et al., 2022).   The e-portfolio consists of five tasks where Task 1 and Task 2 consist of a LinkedIn profile as well as talk about the importance of storytelling respectively. Task 3 and task 4 tell about the questionnaire analysis which is based on Managing the Enterprise in the 21st century as well as the website design based on the same theme.  


[bookmark: _Toc161744089]Task-1: 
 I am Badeamarius Florian and working as an Assistant Restaurant manager. I am capable enough to do certain tasks like time management, and team management as well as efficiently handling multi-tasking operations at a specific point in time. My main hobbies include driving cars, listening to music etc are my main hobbies. This is due to the fact that In my opinion listening to music helps to calm yourself as we all work in the present of so much pressure in our workplaces. This further includes playing football with my friends which keeps a person healthy. Furthermore I have worked in so many restaurants which makes my capabilities far better than compared to any other individual. This has been due to the fact that the experience I got by working in different workplaces has built up my working experience more competent. My working experience the various restaurants has taught me about the importance the concepts like healthy customer relationships which make them loyal patrons of the restaurant as well as attract more visitors to the restaurant. I further got to know about the waste management practices as well as the storytelling approaches of the marketing and the promotion etc which are being utilised by the restaurants at the present time. These ahs firmly assisted me in raising my knowledge as well and I consider them as one of my accomplishments for my LinkedIn profile.
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There are various business corporations throughout the world that are known for their usage of different kinds of business practices to make their organisational products comparable in terms of innovation from the other corporations for their customers. These may include the wide types of strategic approaches which are being aimed at the accomplishment of the individual as well as the collective objectives of the corporation. All of these approaches are being directed towards increasing customer engagement of the company in the context of their respective products as well as services. Out of the various kinds of brand development approaches which are being contemporarily used by business organisations, storytelling can be determined as one of the foremost brand development strategies which have been used by corporate firms in order to build as well as promote their respective brands at the present time. Nike is being recognised as one of the most populous brands in the sports apparel market for using storytelling to promote their brands (Nike, 2023).
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In general, storytelling connotes communication between two or more people which involves storytelling in an interactive manner. It has been also considered one of the most significant marketing strategies at the present time by different corporate organisations in order to raise the engagement level of their active customer bank (Bassano et al., 2019). The art of storytelling plays a significant role in the development of the wide types of interpersonal relationships between people. For instance, "We do what we call Give Your Best" is one of the most popular initiatives which have been used by the company (Forbes, 2019). Being one of the most prominent storytelling approaches which was directed by the corporate firm in order to encourage the organisational stakeholders like the employees as well as the other customers towards the brand development as well as its operational goodwill within the market. This incident of storytelling is based on the organisational leadership where the senior management of the company has been encouraging their employees in order to encourage their workforce to work at the zenith of their calibre.   
Furthermore, the organisational leaders also encourage the employees in order to participate in the core level organisational operations which have been executed at the national level as well as the global level throughout the sports fashion industry. This shows the significance of storytelling as one of the most prominent brand developments as well as the building initiatives taken by corporate organisations. It further signifies the fact that brand awareness has been considered as the main prerequisite for the achievement of the desired progressiveness of the corporation which can be firmly generated through the usage of the storytelling approaches by a company. 
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Storytelling can also be considered as the local service system which has been adopted as well as utilised by the business firms in order to propel their brand competitiveness within the industry (Bassano et al., 2019). It has been used by the business organisation in collaboration with the various types of social media platforms which can be concluded with an expected upsurge in the level of customer engagement of the corporate firms. For instance, Nike has upgraded their shoe technology which is being used by athletes based on the case of Eliud Kipchoge in the Olympics (Wire, 2020). This was based on the record-breaking performance of the Kenyan athlete in the Marathon. This incident was being firmly used by the company in order to merchandise their new category of products within the sports apparel industry at the national as well as the multi-continental level. 
This has been due to the fact that the organisation has introduced a new version of the sports shoe Alphafly (full unwieldy name: Nike Air Zoom Alphafly NEXT %). It was introduced at the peak of the Summer Olympics which has resulted in a dynamic increase in the organisational sales of the corporate firm (Wire, 2020). This strategy which has been adopted as well as executed by the business firm has positively helped them in the promotion of their brands into the multi-continental sports fashion segment of Europe as well as the world. This has further led to the effective interaction as well as communication of the company with their respective target audience. Another case which can be considered as the event of the "Nike Storytelling by Design" which can be considered one of the most successful storytelling programmes of the company. 
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The questionnaire analysis has been performed in accordance with the main theme of the Managing Enterprise in the 21st Century. Business firms in the 21st century are experiencing different types of business practices in order to manage their enterprises where digital skills as well as employee skills can be considered the major necessity at the present time (Sharpe, 2021). Around 10 participants participated in the questionnaire analysis. Thus, the analysis of the selected questions is as follows-
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Around 70% of the participants firmly supported the fact that business firms emphasise the digital expertise as well as the skills of the job aspirants who are being applied to the firm for vacant job opportunities. This has been due to the fact that employers are selecting as well as recruiting those individuals who are capable of performing a wide kind of business operations in the company in the context of cyber security technologies etc (Smaldone et al., 2022).  , 20% of the participants are of the opinion that digital expertise along with the skills is not being prioritised by employers as well and 10% of participants were not aware of it. 
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On the basis of the above facts as well as the figures, it can be said that the participants are prioritising storytelling as the major approach of the companies for brand building as well as development. This has been due to the fact that around 60% of the participants have positively responded in context to it. Storytelling has emerged as one of the main strategic approaches of companies to build and develop their brands. For instance, the sports fashion leader Nike has been using storytelling in order to promote as well as build up their brands through slogans like “Just do it” etc (Guseva, 2021).
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According to the collected responses, it can be said that 70% of the participants consider organisational leadership as a significant aspect of enterprise management in the 21st century. Organisational leadership can also be considered one of the pivotal aspects of enterprise management in the present era. This has been due to the fact that organisational leadership plays an important role in adopting as well as utilising innovative business practices in the organisation. For instance, lean management is one of the sustainable managerial practices which have been adopted as well as implemented by SMEs in the UK (Dey et al., 2020). These cannot be possible in the absence of organisational leadership in the context of enterprise management. 
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On the basis of the above-mentioned analysis, it can be said that 60% of the participants are of the opinion that Nike is the organisational leader of the sports fashion industry. This has been due to the fact that the company has been utilising storytelling as one of the major strategic approaches in order to upraise the organisational goodwill as well as the customer engagement levels of the company through approaches like the “Nike Storytelling by Design” (Nike, 2022). 
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Digital expertise along with the various types of soft and hard skills are being considered as one of the major factors for the selection and recruitment of job applicants into the employment sector of the UK (House of Commons Library, 2024). In the analysis, it was found that 70% of the participants recognised its significance in the core functions of the human resource department like recruitment and selection. Employee recruitment has been dualistically affected due to the advent of the different categories of innovative and advanced-level technologies in the industry (Nikolaou, 2021). While some of the respondents have been rapidly recognising the increasing significance of the storytelling context to brand development and brand building etc. this has been because various national and international corporations are utilising this strategy to accomplish their specific objective of brand development.
Around 60% of the participants have firmly recognised the significance of storytelling as an innovative approach for modern corporations to attain their desired aim of brand development. For instance, Nike has been using storytelling in various types of innovative manners. This has been because the company has been company has initiated a storytelling campaign where Maria Wada who is a Yoga teacher has firmly assisted in raising the interaction levels with the customers (Nike, 2022). 
“I want to shift the focus from a performance mindset to showing up, checking in and observing how you are today. That’s kind of the point of yoga.”
This can also be observed in the "Just Do It" storytelling campaign of the company which was also emphasised in the accomplishment of the individual and the collective goals. Various participants think that organisational leadership is one of the most prominent aspects of enterprise management in the 21st century for medium-sized enterprises (Oluwafem et al., 2020). This has been due to the fact that they are wisely acknowledging and understanding the contemporary requirements of the business sector (SMEs). Thus, 70% of participants have positively responded in context to the significance of organisational leadership in handling the business adversities which may arise during the business operations in the enterprises. Lastly, Nike has been recognised as the main corporation which has been using the storytelling strategy for building up and developing the brands. This has firmly assisted in increasing the organisational goodwill of the company within the industry.
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Introduction
The main aim of the marketing campaign is to evaluate the significance of technical expertise and storytelling in the contemporary business environment.
Objectives
· To raise the significance of soft skills like digital skills in the present employability sector (GOV.UK, 2024).
· To increase the organisational goodwill as the brand reputation within the market.
Core Elements
· Storytelling assists a corporation in maintaining an emotional connection with its respective customer base.
· Strong command over technical skills has been wisely demanded by the various employers at the contemporary time.
· Leadership has been proven as the key to the progressiveness of a corporation at present.
Customer Base  
· Employers emphasise the recruitment of those individuals who possess a strong hold on technical expertise.
· The Employer Skills Survey report of the year 2022 showed that the skill gap density is 5.7% in the UK which raises the possibility of getting selected within the companies (GOV.UK, 2023).
Characteristic Features of Marketing Campaign
1. Storytelling sessions
· This will be prioritised to provide the knowledge of the storytelling by interlinking it with brand development.
· To provide brief information about the tools and techniques which are being used for brand development.
2. Digital Skills Seminars
· The present employability sector has been dealing with the problematic situation of digital exclusion (House of Lords Library, 2024). 
· It will emphasise on development of the digital skills of the job aspirants through practical tips, covering topics like cyber-security etc.
3. Brand Positioning Campaign
· It will be aimed at developing multi-media campaigning where the effort will get prioritised on the various e-platforms to merchandise their goods or services.
4. Leadership Development Programme
· It will provide training modules and decision-making opportunities to job aspirants.
Promotional Strategies
· Email marketing will be the core promotional strategy which will be used to promote the registration of the webinars and training sessions.
Measurement and Evaluation
· Participants' feedback will be used to measure the progressive implementation of the campaigns.
· The post-event surveys will also assist in assessing the overall performance of the corporations.
Conclusion
· It can be said that storytelling and technical skills will firmly assist in sustaining the current competitive market.
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Lastly, it may be summarised that digital expertise has emerged as the foremost requirement for business corporations in the contemporary employment industry. The various kinds of hard as well as soft skills are being emphasised by corporations at present. This has been due to the emerging trends which are being used by companies like storytelling etc which can be used as the foremost requirement by the various business establishments.    
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10. Which of the following companies has become a leading organisation in the sports fashion industry due to
storytelling?

More Details
@ Unilever 3
@ Nike 6

@ None of the above. 1




image1.png
»N] < rysgol Cymru
3N ¥ Drindod Dewi Sant
S University of Wales

Tk Salt David




image2.png
2. Do the corporations in the 21st century are being emphasising the digital expertise of the job aspirants?
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7. Does storytelling has emerged as another innovative approach for the company in the context of brand

building and development?
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