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MARKETING PITCH FOR NIKE

New Brand Development

In 2027, the global wellness and personal-care industry will be estimated to
be $8.5 trillion, and the athletic body-care segment is projected to increase
8.6% annually. The new brand, Nike BodyLab, presents performance-based
muscle recovery balms, sweat-proof skin, anti-friction|
festyle deodorants, which does not exist in the portfolio

personal care items
lotions, and active-
of the company (Global Wellness Institute, 2025).

BODYLAB

Global Wellness Economy Market Size and Growth Projections

2017-2027
e $8.47
rd
$80 "
E
$70 e
s

$60 561,

o o= Projected

8.6% CAGR

USS trillions

irfue

Market Research

$203.55 BN

iav

(Source: Virtue Market Research, 2025)

Market Segmentation

(Source: Global Wellness Institute, 2025)

Fitness is becoming a part of self-care Modern consumers are
interconnecting fitness with self-care. 68% of gym-goers currently buy
specialized body-carc products post-workout. With an cmphasis on
functional and clean athlete-tested formulations, Nike BodyLab addresses
the surging wellness-oriented hygiene and recovery product demand - in the!

form of a hybrid of sport and everyday care (Virtue Market Research, 2025).

business aspects (Ali and Nada, 2023).

. Urban athletes & gym-goers (aged 18—-35) seeking muscle recovery and hygiene after workouts.
. Young careerists (between 25-45 years old) who appreciate convenience and body-wellness practices.
. Lifestyle consumers who are wellness oriented and already trust Nike clothes and demand that the brand suit them in other

Product: Skincare and recovery creams, high-performance,
dermatologically tested - positioning as a fitness gear products to
the body.

Place: Distributed at Nike retail outlets and the Internet, together
with the purchase of athletic equipment - reach customers when
they are in the process of purchasing sportswear (Zou et al.,
2025).

Nike BodyLab is a market niche that has not been met — the360
credibility of sportswear and fashionable wellness demands. It
expands Nike brand into the field of daily self-care which opens new
sources of revenue and makes consumers more loyal.
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