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1.1 Introduction
Research in 2020 revealed that social media has reached 49% of the global population(Dane and Bhatia, 2023). This rapid expansion has fundamentally transformed how individuals perceive themselves particularly among young people. Platforms such as Facebook, YouTube snapchat, Instagram and TikTok emphasize visual content often promoting curated and idealised representations of beauty and lifestyle (Chung et al., 2021). Within the United Kingdom, where social media usage among young adults is widespread, there are growing concerns regarding its influence on body image, self-esteem and general mental health and well-being(Kelly et al., 2018). Historically, body image ideals were largely shaped by traditional media such as televisions and magazines (Guest and Daniels, 2026). However, the interactive and algorithm-driven nature of social media has intensified exposure to the unrealistic beauty standards and peer comparisons through likes and comments (Santoso and Santoso, 2020). This shift had made body image and self-esteem concerns more pervasive immediate especially among young adults navigating a delicate period of identity formation and social belonging (Santoso and Santoso, 2020).

The primary aim of this dissertation is to investigate the impact of social media use on the body image and self-esteem of young adults in the UK. It seeks to explore current platforms and its usage patterns and assessing the extent to which social media contributes to body dissatisfaction or acceptance and the self-esteem component of mental health of young adults. This research aims to contribute to the growing field of health and social care by informing interventions, policies and educational strategies that promote healthier body image, self-esteem and overall digital wellbeing among young adults. 
1.2 Key Definitions
Social media can be defined as web-based networks that allow users to interact and self-present in real time or asynchronously to both broad and narrow audiences (Carr and Hayes, 2015). Similarly, it also referred to as user-generated platforms that allows for content creation, sharing and exchange of information, advertisements and marketing, social networking and the forming of virtual communities (Dane and Bhatia, 2023).  Dane and Bhatia (2023) further defines body image as multidimensional psychological construct that includes thoughts, feelings and perceptions related to one’s body, perceived through attractiveness and self-worth whereas self-esteem psychologically describes an individual’s overall assessment of their worth either favourably or negatively(Hassan and Afzal, 2022). 
According to the World Health Organization (WHO), adolescents are individuals from the ages of 10 to 19 moving from the childhood to adulthood (WHO, 2026). The National Health Service (NHS) of the United Kingdom categorises young people as individuals aged 16 to 24 years synonymous to the United Nations (UN) definitions of persons within the ages of 15 and 24 as youth (United Nations Youth, 2024; Age – NHS digital service manual, 2024).

Acronyms and Abbreviations
· SNS (Social Networking Sites): Online platforms that enable users to create profiles, share content and interact with others.
· SM (Social Media): Digital platforms that facilitate the creating and sharing of content, as well as interaction among users.
· UK (United Kingdom): refers to the geographical focus of this study including England, Scotland, Wales, and Northern Ireland.
· WHO (World Health Organisation): A global public health body that provides definitions and frameworks related to health and wellbeing.
· H&SC (Health and Social Care): Refers to services that promote health, wellbeing and social support.
· NHS (National Health Service): The publicly funded healthcare system in the United Kingdom providing a wide range of health services,

1.3 Rationale for Research 
Social media has become an integral part of the daily lives of young people globally, with research indicating that approximately 95% of youth aged 13 - 17 engage in social media use, and 75% are actively engaged on these platforms (Hoxhaj et al., 2023). Within the United Kingdom, reports suggest that 91% of adolescents use social media, with over half checking these platforms at least once per hour (Dane and Bhatia, 2023). However, there are growing concerns regarding its influence on body image and self-esteem, particularly through the promotion of idealized body standards. Within the UK, report indicates 95% of youth under 18 report body image dissatisfaction and interest in changing their appearance drawing attention to the rising concerns of modern social media platforms and public health (Dane and Bhatia, 2023). This has significant implications within the health and social care sector, given the links between poor body image, low self-esteem, and mental health outcomes (Marks, De Foe and Collett, 2020).
Empirical evidence supports these concerns, as findings from (Hoxhaj et al., 2023) demonstrate a significant relationship between social media use and negative self-image among teenagers. Similarly, UK-based research highlights strong associations between social media engagement and increased depressive symptoms, particularly among adolescent girls (Kelly et al., 2018). Despite this, much of the existing literature focuses on general adult populations, early adolescents, or non-UK contexts (Dane and Bhatia, 2023)
There remains a notable gap in research examining patterns of social media use among individuals aged 10–24 years, a critical developmental group encompassing both adolescents and young adults. Furthermore, limited studies have considered the influence of newer platforms such as TikTok. Therefore, this study seeks to provide a deeper understanding of how social media shapes body image and self-esteem among UK young adults. The findings will inform targeted interventions and policy development within organizations such as the National Health Service, promoting healthier body image and safer social media use.
1.4 Aims and Objectives
Research Aim:
To evaluate how social media usage impacts body image and self-esteem among young people aged 13–21 in the UK, drawing on research and data from 2015 to 2025.

Research Objectives
· Explore current social media platforms and examine usage patterns among young people aged 13–21 in the United Kingdom.
· Identify and analyse current literature regarding the extent to which social media usage impacts young people's body image and self-esteem.
· Evaluate themes identified from the literature through thematic analysis that highlight the influence of social media on body image and self-esteem among young people in the UK.
· Provide recommendations for support services within the health and social care sector and identify areas for future research.
[bookmark: _Hlk225548892]1.5 Conclusion
This chapter has introduced the growing influence of social media on the lives of young people, with particular focus on its impact on body image and self-esteem among young adults in the globally and withing the United Kingdom. It has highlighted the widespread use of social media platforms, alongside increasing concerns regarding exposure to idealized body standards and their implications for mental health and wellbeing within health and social care. The chapter also identified key gaps in existing research, particularly the limited focus on UK young adults aged 10–24 and the influence of emerging platforms such as TikTok. These gaps reinforce the importance of the study’s aim, which is to critically examine how social media shapes body image and self-esteem within this population.
The next chapter will present a comprehensive review of existing literature, exploring theoretical perspectives and empirical studies relevant to social media use, body image, and self-esteem, thereby providing a foundation for the research.

CHAPTER 2 – Background Information and Analysis
2.1 Introduction
This chapter provides a comprehensive background and context of social media's impact on body image and self-esteem among young adults. It explores the historical development of the topic and traces how body image perceptions have shifted from traditional to digital media. The chapter further examines key theoretical frameworks which offer insights into how social media influences individuals. 
The chapter also considers international perspectives on these issues across different countries and cultures, before narrowing to the UK context, including relevant policies and societal trends. Together, these foundations provide the necessary context to inform the research design and methodology explored in the following chapter.
2.2 Historical Background
Historically, body image perceptions were largely influenced by traditional mass media ranging from billboards to radio, magazines and television. The emergence and enforcements of the “thin ideal” bodies like thinness among females were emphasized through flashy images of “perfect” female beauty (Groesz, Levine and Murnen., 2001). Empirical studies reveal great obsession of television with thinness and the prevalent content of magazines which focused on the appearance of adolescent females. These traditional media often contained a substantial portion of unhealthy messages about beauty ideal, body sizes weight controls among others (López-Guimerà et al., 2010). Traditional mass media played an important role in promoting body objectification and the internationalization of beauty ideal  hence by argued my many researchers as one of the principal factors being body dissatisfaction among young people (López-Guimerà et al., 2010).
The transition from traditional to the digital era of new media demonstrates a shift from passive consumption to interactive engagements among users. This new era of media involving internet platforms has significantly reshaped the dynamics of audience engagement and has fundamentally altered how information is consumed and shared. Current and newer medias such as social media offer personalized and real-time interactive experiences with introduced features such as likes, comments, shares and direct messages (Mugil and Kenzie, no date). Although this transition fosters connections between individuals, research has shown eminent challenges including the spread of misinformation and reliability of content (Mugil and Kenzie, no date).
In 1997, the Six Degrees of Separation (Six Degrees) was the first website recognized as the first social media platform. The expression “six degrees of separation” originates from the Hungarian writer, Frigyes Karinthy, describing how members of the human society where closer together than before. Six degrees of separation reflects the idea that all people of the world are six or fewer social connections apart from each other (Samoylenko et al., 2023).  
Through the Launch of SixDegrees.com social network site, users created user profiles, were able to list their friends and surf for new ones promoting connections and a feature to send messages through the site.  Although it succeeded in attracting millions of users, SixDegrees.com closed its services in 2000 with attributable factors from the early adopters about little to do after accepting friend requests (Boyd and Ellison, 2007).
The early 2000s saw the next wave of SNSs with the launch of Facebook, myspace platforms which enabled user-generated interactive content allowing the sharing of images, videos and commentary on internet platforms, photograph or video-hosting platforms such as YouTube, or Instagram (Chung et al., 2021). 
Several key researchers have contributed significantly to shaping the understanding of body image and influence of media. Amongst them is Leon Festinger, who developed the social comparison theory in 1954 (Santoso and Santoso, 2020). According to Festinger, individuals evaluate themselves based on comparisons with others, often leading to dissatisfaction. His work provides a theoretical basis for understanding how social media may negatively influence body image and self-esteem (Santoso and Santoso, 2020).
Additionally in 1997, Fredrickson and Roberts introduced the Objectification theory explaining how individuals, particularly women internationalize an observer’s perspective of their bodies leading to body surveillance and dissatisfaction. This theory has been widely applied in studies that examine the impact of social media platforms such as Instagram on the body image and mental health of users (Sarda et al., 2025).
Furthermore, The Social Learning Theory by Albert Bandura highlights how behaviors and attitudes are learned through imitation. Blessing and Richard (2023)’s analysis on this theory reveal’s the impact of high levels of social media usage on the behaviors of young minds through the modeling of behaviors, body ideals and lifestyles presented by influencers and peers (Blessing and Richard, 2023).
Additionally, organizations such as the World Health Organization, and the National Health Service have contributed to the understanding of mental well-being issues such as body image and self-esteem, as public health issues through the implementation of guidelines that highlight the links between body dissatisfaction, mental health and well-being (NHS Digital, 2023; World Health Organization (WHO), 2025) . 
2.3 Theoretical Background
Understanding the impact of social media on body image and self-esteem among young adults is underpinned by several key psychological and sociological theories. One of the most influential is Leon Festinger’s Social Comparison Theory (1954), which posits that individuals evaluate their own worth by comparing themselves to others (Santoso and Santoso, 2020). In the context of social media, this process is intensified as users particularly women and young adults are continuously exposed to unattainable beauty ideals through images of peers, influencers, and celebrities. This often leads to upward comparisons, where individuals compare themselves to perceived superior others, resulting in body dissatisfaction and reduced self-esteem (Santoso and Santoso, 2020).
Another foundational framework is Fredrickson and Roberts’ Objectification Theory of 1997, which explains how individuals, particularly women, internalize an observer’s perspective of their bodies leading to habitual body monitoring and increased body shame. Social media platforms, especially image-based ones such as Instagram and TikTok, amplify this phenomenon by encouraging appearance-focused content, self-presentation, and external validation through likes and comments (Mugil and Kenzie, no date).
In addition, Albert Bandura’s Social Learning Theory highlights the role of observation and imitation in shaping behavior (Blessing and Richard, 2023). On social media, young users are exposed to influencers who often promote specific beauty standards, fitness routines, and lifestyles. Through repeated exposure, individuals may internalize and replicate these ideals, further influencing their body image and self-esteem.
These theories have been widely applied in empirical research. For example, studies have demonstrated that frequent engagement with social media platforms is associated with increased body dissatisfaction due to upward social comparisons (Santoso and Santoso, 2020; Alfonso-Fuertes et al., 2023). The comparison-inducing social media among adolescents has been shown to have negative impacts on their self-esteem and self-perceived physical attractiveness(Yang et al., 2020; Taylor and Armes, 2024). Similarly, research by Kelly et al. (2018) found that higher social media use among adolescents in the UK was linked to depressive symptoms, particularly among girls, supporting the relevance of both social comparison and objectification processes. Furthermore, recent studies exploring platforms such as TikTok highlight the role of algorithm-driven content in reinforcing narrow beauty ideals, aligning with principles of social learning (Zenone, Ow and Barbic, 2021). According to Glaser, Jansma and Scholten (2024), idealized content on platforms like TikTok and Instagram leads to negative body image outcomes among adolescents and young adults.
Despite their relevance, these theories have limitations. Social Comparison Theory according to Vogel et al. (2014) has been criticized for oversimplifying individual responses, as not all users are negatively affected by comparisons; some may experience motivation or inspiration. Similarly, Objectification Theory has also been critiqued for its primary focus on women, potentially overlooking the experiences of men and non-binary individuals (Guest and Daniels, 2026). Additionally, Social Learning Theory may not fully account for the active role of users in curating their own content and resisting dominant beauty standards, as individuals are not merely passive consumers but active participants in digital environments (Perloff, 2014; Valkenburg, Meier and Beyens, 2022).
Moreover, these traditional theories were developed prior to the rise of modern social media, meaning they may not fully capture the complexity of algorithm-driven platforms and interactive digital environments. As a result, contemporary research often integrates these frameworks with newer perspectives on digital behavior. Overall, while these theories provide a strong foundation for understanding the relationship between social media and body image, their limitations highlight the need for continued research in this rapidly evolving field.
2.4 International Context
Globally, social media usage among adolescents and young adults has experienced exponential growth in recent years with data reporting immense popularity (Yang et al., 2020).  Reports from the Health Behavior in School-aged children (HBSC) in collaboration with the World Health Organization Regional Office for Europe reported a rise in problematic social media users among adolescents from 7% in 2018 to 11% in 2022 with higher levels of problematic use among girls(New WHO/HBSC, 2026). This has resulted to the contribution of global trends within fashion and beauty trends such as the idealization of body. Also, the evolution of social media to excessive photo-sharing platforms have been shown to encourage comparisons of the youth to perceived ideal types portrayed by celebrities and influencers(Castellanos Silva and Steins, 2023; Al Riyami et al., 2024). 
In response, global efforts have emerged to address the negative impacts of social media, including public health campaigns, policy development on digital wellbeing, and increasing calls for stronger regulation of online platforms to protect young people’s mental health (World Health Organization (WHO), 2025).
A study by Fardouly, Willburger and Vartanian (2018) among young women from Australia and Unites States revealed a significant link between fitspiration posts on Instagram and body image concerns. A similar study conducted in Spain showed the frequency of SNS use among the younger age groups significantly related to self-esteem. it also indicated significantly higher levels of body dissatisfaction and drive for thinness among those who reported using Instagram more than 3 hours daily (Vall-Roqué, Andrés and Saldaña, 2021).
Among youth aged 25 and above, research revealed the following of appearance focused accounts as one of the strongest predictors of drive for thinness. Relate to the social comparison theory- This phenomenon demonstrates the upward appearance comparisons where comparisons are made with those that one view as superior to oneself, however, these comparisons were strongly linked to negative outcomes including poorer body image (Burnette, Kwitowski and Mazzeo, 2017)
In Oman, increased social media engagement was significantly linked to higher levels to body image dissatisfaction among university students between the ages of 18 and 24 years with females showing a markedly higher dissatisfaction than males (Al Riyami et al., 2024)
Additionally, empirical systematic reviews across multiple countries and diverse populations revealed online comparison done via social media to be significantly lined to increased concerns about body image disassociation and self-esteem (Bonfanti et al., 2025).
In contrast to western contexts where thin ideals dominate, African studies suggest that body image perceptions are influenced by a combination of cultural values and emerging media exposure which creates a more complex interaction between traditional and modern beauty standards. Research on Ghanaian adolescents indicates that media exposure contributes to body dissatisfaction although cultural norms continue to shape body ideals differently from Western contexts (Michels and Amenyah, 2017). Other recent studies in South Africa demonstrates social media as a significant predictor of body image concerns and distorted eating behaviors among young people(Okonkwo and Dlamini, 2025).
Despite the globalization of beauty standards through social media, African contexts demonstrate that cultural norms continue to shape body image perceptions, although increasing exposure to digital media is gradually shifting these ideals.
2.5 National/UK Context
Within the United Kingdom, the relationship between social media, body image and self-esteem among adolescents has become a growing public health concern.  According to (Demetriou et al., 2025), there is an increasing use of appearance focused mediums such as Instagram and TikTok has contributed to idealized body standards. Studies suggests the association of frequent engagement with such content with body dissatisfaction and reduced self-esteem among young people (Demetriou et al., 2025). The NHS Digital (2023) reported approximately 1 in 5 young persons aged 8 – 25 in England have a probable mental health disorder, with low self-esteem and body dissatisfaction identified as key contributing factors highlighting the increasing intersection between digital environments and psychological wellbeing of young people across the nation.
Further research among 14-year-olds living in the United Kingdom found significant associations between social media use and negative psychological outcomes such as low self-esteem, depression and anxiety (Kelly et al., 2018) Similar UK-based studies by the Bournemouth University showcased that social comparison on Instagram is strongly linked with reduced self-esteem among young users(Taylor and Armes, 2024). Furthermore, a review in the European Psychiatry found that adolescents who frequently engage with appearance-based platforms experienced both higher levels of body dissatisfaction and lower self-esteem (Demetriou et al., 2025).
The UK government in its bid to respond has implemented regulatory frameworks targeted at reducing these online harms. Notably, the Online Safety Act 2003 places a legal duty on social media platforms which ensure user’s safety on their platforms and to protect from harmful content particularly children (Online Safety Act: explainer - GOV.UK, no date). Additionally, The Office of Communications (Ofcom), provides oversight enforcing compliance to these legal responsibilities and contributing to safer digital environments (Online safety, no date). However, whiles these policies represent significant progress, their impact is still evolving and challenges such as psychological mechanism like internalized comparison remain in effectively regulating harmful content (Santoso and Santoso, 2020)
At the local level. Schools and community organizations within the UK play a vital role in addressing these issues through education and early interventions. The Personal, Social, Health and Economics (PSHE) education delivers programs that focusses on digital literacy, body image awareness and self-esteem building (PSHE Association, no date). Additionally, the YoungMinds organization provides resources and support services to young people experiencing mental health challenges linked to social media use such as bulimia and depression(YoungMinds, no date).
The overall approach of the UK reflects a combination of policy regulation, educational and community-based interventions. While their efforts demonstrate a growing recognition of the impact of social media on body image and self-esteem, further integrated and equitable strategies are needed to effectively support the wellbeing of young people.
2.6 Conclusion
This chapter provided a comprehensive overview of the background and context surrounding social media's impact on body image and self-esteem among young adults. It traced the historical evolution of body image ideals, highlighting the transition from traditional media influences to the dominant role of contemporary social media platforms. Key theoretical frameworks including Social Comparison Theory, Objectification Theory, and Social Learning Theory were examined to deepen understanding of how social media shapes perceptions of body and self-worth.
The chapter also explored international perspectives, revealing how cultural and regional differences shape body image experiences, while identifying shared global trends such as rising idealized beauty standards and increasing mental health concerns. The UK context was further considered, with attention to relevant policies, research, and NHS-led interventions supporting young people's wellbeing.
Overall, this chapter has established a strong theoretical and contextual foundation, which the following chapter builds upon through the research design and methodology.


REFERENCES
Age – NHS digital service manual (2024). Available at: https://service-manual.nhs.uk/content/inclusive-content/age (Accessed: 31 March 2026).
Alfonso-Fuertes, I. et al. (2023) ‘Time Spent on Instagram and Body Image, Self-esteem, and Physical Comparison Among Young Adults in Spain: Observational Study’, JMIR Formative Research, 7. Available at: https://doi.org/10.2196/42207.
Blessing, N. and Richard, D. (2023) Analysis of Social Learning Theory on Social Media Life Among Nigerian Youth, Journal of Education in Developing Areas (JEDA) Special Edition. Available at: https://journals.journalsplace.org/index.php/JEDA.
Bonfanti, R.C. et al. (2025) ‘The association between social comparison in social media, body image concerns and eating disorder symptoms: A systematic review and meta-analysis’, Body Image. Elsevier Ltd. Available at: https://doi.org/10.1016/j.bodyim.2024.101841.
Boyd, D.M. and Ellison, N.B. (2007) ‘Social network sites: Definition, history, and scholarship’, Journal of Computer-Mediated Communication, 13(1), pp. 210–230. Available at: https://doi.org/10.1111/j.1083-6101.2007.00393.x.
Burnette, C.B., Kwitowski, M.A. and Mazzeo, S.E. (2017) ‘“I don’t need people to tell me I’m pretty on social media:” A qualitative study of social media and body image in early adolescent girls’, Body Image, 23, pp. 114–125. Available at: https://doi.org/10.1016/j.bodyim.2017.09.001.
Carr, C.T. and Hayes, R.A. (2015) ‘Social Media: Defining, Developing, and Divining’, Atlantic Journal of Communication, 23(1), pp. 46–65. Available at: https://doi.org/10.1080/15456870.2015.972282.
Castellanos Silva, R. and Steins, G. (2023) ‘Social media and body dissatisfaction in young adults: An experimental investigation of the effects of different image content and influencing constructs’, Frontiers in Psychology, 14. Available at: https://doi.org/10.3389/fpsyg.2023.1037932.
Chung, A. et al. (2021) ‘Adolescent peer influence on eating behaviors via social media: Scoping review’, Journal of Medical Internet Research. JMIR Publications Inc. Available at: https://doi.org/10.2196/19697.
Dane, A. and Bhatia, K. (2023) ‘The social media diet: A scoping review to investigate the association between social media, body image and eating disorders amongst young people’, PLOS Global Public Health, 3(3). Available at: https://doi.org/10.1371/journal.pgph.0001091.
Demetriou, M. et al. (2025) ‘The Impact of Social Media on Adolescent Body Image: A Comprehensive Review’, European Psychiatry, 68(S1), pp. S548–S548. Available at: https://doi.org/10.1192/j.eurpsy.2025.1124.
Fardouly, J., Willburger, B.K. and Vartanian, L.R. (2018) ‘Instagram use and young women’s body image concerns and self-objectification: Testing mediational pathways’, New Media and Society, 20(4), pp. 1380–1395. Available at: https://doi.org/10.1177/1461444817694499.
Glaser, H.C., Jansma, S.R. and Scholten, H. (2024) ‘A diary study investigating the differential impacts of Instagram content on youths’ body image’, Humanities and Social Sciences Communications, 11(1). Available at: https://doi.org/10.1057/s41599-024-02960-3.
Guest, E. and Daniels, E.A. (2026) ‘Beauty, Media Representations, and Body Image’, Handbooks of Sociology and Social Research. Springer Science and Business Media B.V., pp. 175–184. Available at: https://doi.org/10.1007/978-3-032-08035-6_13.
Hassan, K. and Afzal, S. (2022) ‘Social-media Usage, Self-Esteem and Self-concept in Young Adults’, International Journal of Business and Economic Affairs, 7(1). Available at: https://doi.org/10.24088/ijbea-2022-71001.
Hoxhaj, B. et al. (2023) ‘The Role of Social Media on Self-Image and Self-Esteem: A Study on Albanian Teenagers’, Journal of Educational and Social Research, 13(4), pp. 128–139. Available at: https://doi.org/10.36941/jesr-2023-0096.
Kelly, Y. et al. (2018) ‘Social Media Use and Adolescent Mental Health: Findings From the UK Millennium Cohort Study’, EClinicalMedicine, 6, pp. 59–68. Available at: https://doi.org/10.1016/j.eclinm.2018.12.005.
López-Guimerà, G. et al. (2010) ‘Influence of mass media on body image and eating disordered attitudes and behaviors in females: A review of effects and processes’, Media Psychology, pp. 387–416. Available at: https://doi.org/10.1080/15213269.2010.525737.
Marks, R.J., De Foe, A. and Collett, J. (2020) ‘The pursuit of wellness: Social media, body image and eating disorders’, Children and Youth Services Review. Elsevier Ltd. Available at: https://doi.org/10.1016/j.childyouth.2020.105659.
Michels, N. and Amenyah, S.D. (2017) ‘Body size ideals and dissatisfaction in Ghanaian adolescents: role of media, lifestyle and well-being’, Public Health, 146, pp. 65–74. Available at: https://doi.org/10.1016/j.puhe.2017.01.006.
Mugil, H. and Kenzie, F. (no date) The Shift from Traditional to New Media: How Media Evolution Shapes Audience Engagement.
New WHO/HBSC (2026) New WHO/HBSC report sheds light on adolescent digital behaviours across Europe, Central Asia and Canada | HBSC study. Available at: https://www.hbsc.org/new-who-hbsc-report-sheds-light-on-adolescent-digital-behaviours-across-europe-central-asia-and-canada/ (Accessed: 30 March 2026).
NHS Digital (2023) Mental Health of Children and Young People in England, 2023 - wave 4 follow up to the 2017 survey - NHS England Digital. Available at: https://digital.nhs.uk/data-and-information/publications/statistical/mental-health-of-children-and-young-people-in-england/2023-wave-4-follow-up (Accessed: 31 March 2026).
Okonkwo, A. and Dlamini, T. (2025) ‘The Predictive Power of Social Media Use and Body Image on Eating Attitudes in Youth’, Journal of Adolescent and Youth Psychological Studies (JAYPS), 6(3), pp. 124–132. Available at: https://doi.org/10.61838/kman.jayps.6.3.14.
Online safety (no date). Available at: https://www.ofcom.org.uk/online-safety (Accessed: 31 March 2026).
Online Safety Act: explainer - GOV.UK (no date). Available at: https://www.gov.uk/government/publications/online-safety-act-explainer/online-safety-act-explainer#what-does-the-online-safety-act-do (Accessed: 31 March 2026).
Perloff, R.M. (2014) ‘Social Media Effects on Young Women’s Body Image Concerns: Theoretical Perspectives and an Agenda for Research’, Sex Roles, 71(11–12), pp. 363–377. Available at: https://doi.org/10.1007/s11199-014-0384-6.
PSHE Association (no date) Media and digital literacy. Available at: https://pshe-association.org.uk/topics/media-digital-literacy (Accessed: 31 March 2026).
Al Riyami, Y.S. et al. (2024) ‘Young females experience higher body image dissatisfaction associated with a high social media use: a cross-sectional study in Omani university students’, Middle East Current Psychiatry, 31(1). Available at: https://doi.org/10.1186/s43045-024-00477-8.
Samoylenko, I. et al. (2023) ‘Why Are There Six Degrees of Separation in a Social Network’, Physical Review X, 13(2). Available at: https://doi.org/10.1103/PhysRevX.13.021032.
Santoso, Dr.S. and Santoso, Dr.R. (2020) ‘The effect of social media on self-esteem and body image’, International Journal of Psychology Sciences, 2(1), pp. 21–25. Available at: https://doi.org/10.33545/26648377.2020.v2.i1a.73.
Sarda, E. et al. (2025) ‘Social media use and roles of self-objectification, self-compassion and body image concerns: a systematic review’, Journal of Eating Disorders. BioMed Central Ltd. Available at: https://doi.org/10.1186/s40337-025-01353-4.
Taylor, J. and Armes, G. (2024) ‘Social comparison on Instagram, and its relationship with self-esteem and body-esteem’, Discover Psychology, 4(1). Available at: https://doi.org/10.1007/s44202-024-00241-3.
United Nations Youth (no date) Definition of Youth. Available at: http://undesadspd.org/Youth.aspxfacebook.com/.
Valkenburg, P.M., Meier, A. and Beyens, I. (2022) ‘Social media use and its impact on adolescent mental health: An umbrella review of the evidence’, Current Opinion in Psychology. Elsevier B.V., pp. 58–68. Available at: https://doi.org/10.1016/j.copsyc.2021.08.017.
Vall-Roqué, H., Andrés, A. and Saldaña, C. (2021) ‘The impact of COVID-19 lockdown on social network sites use, body image disturbances and self-esteem among adolescent and young women’, Progress in Neuro-Psychopharmacology and Biological Psychiatry, 110. Available at: https://doi.org/10.1016/j.pnpbp.2021.110293.
Vogel, E.A. et al. (2014) ‘Social comparison, social media, and self-esteem.’, Psychology of Popular Media Culture, 3(4), pp. 206–222. Available at: https://doi.org/10.1037/ppm0000047.
World Health Organisation (WHO) (2025) Addressing the digital determinants of youth mental health and well-being: policy brief. Available at: https://www.who.int/europe/publications/i/item/WHO-EURO-2025-12187-51959-79685?utm_source=chatgpt.com (Accessed: 30 March 2026).
Yang, H. et al. (2020) ‘Effects of social media and smartphone use on body esteem in female adolescents: Testing a cognitive and affective model’, Children, 7(9). Available at: https://doi.org/10.3390/children7090148.
YoungMinds (no date) Mental Health Conditions | Signs and Symptoms | YoungMinds. Available at: https://www.youngminds.org.uk/young-person/mental-health-conditions/ (Accessed: 31 March 2026).
Zenone, M., Ow, N. and Barbic, S. (2021) ‘TikTok and public health: a proposed research agenda’, BMJ Global Health. BMJ Publishing Group. Available at: https://doi.org/10.1136/bmjgh-2021-007648.


