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Amazon.com 

Introduction 

Within this report readers will comprehend the background of the Amazon.com and all the implementations and strategies that the company uses and has. The company was founded by Jeffrey Preston Bezos (Jeff Bezos) in July 5th 1994 in Bellevue Washington, United States. The company is a multinational technology called Amazon. ( Hall,M 2020). The main purpose of this report is to investigate the knowledge management techniques used by amazon.com along with finding out wheatear there is possible ways that Amazon.com can develop further for the future onwards with its knowledge management strategies. This report will be conducted in a secondary data approach research to deepen the readers understanding. The recent pandemic Covid-19 will be mentioned as it brought a big impacted to the world/ company business. Therefore, an overview on how the company battled and tackled the virus to minimize its spreading and how they continue develop new projects that are now suitable for the pandemic. Throughout this report the key definition of knowledge management will be mentioned and given the full definition and its aspects identifying weather Amazon.com uses these theories effectively. Key management and academic theories will be underpinned within the report such as the knowledge sharing management framework/ Nonaka’s tacit and explicit, SECI model and the Wiig model. Grabbing these theories/ models’ readers can see how these models are important and how are they embedded throughout the Amazon.com company. At then of this report readers will be able to find some recommendations that are given for a good possibility of Amazon adapting to the new outcomes that are being suggested.
Hall, M. (2020, April 9). Amazon.com. Encyclopedia Britannica. https://www.britannica.com/topic/Amazoncom
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