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« Brand Name: JW Marriott Hotel

* Luxury Accommodations: JW Marriott is a renowned
luxury hotel brand offering upscale accommodations
and exceptional service.

 Global Presence: JW Marriott hotels can be found in
various locations around the world, including the
United Kingdom.

Introduction « Commitment to Excellence: The brand is dedicated
to providing a refined and memorable experience
for discerning travelers.

 Slide Background: Use an image that represents
luxury and elegance, such as an upscale hotel
lobby or a beautifully designed guest room.




Consumers of JW
Marriott Hotel

1. JW Marriott ( Marriott Group) primarily target business
travellers and solo explorers seeking a blend of comfort
and sophistication.

2. The brand attracts millennials by incorporating trendy
spaces like the AC Lounge and AC "Meeting Salon" within
their hotels.

3. JW Marriott ( Marriott Group) are known for their
contemporary atmosphere, sleek design, and attention to
detail, catering to customers who appreciate modern
aesthetics.

4. In addition to business travellers, JW Marriott ( Marriott
Group) also appeal to leisure travellers due to their central
locations, efficient services, and proximity to local
attractions, providing a stylish and convenient
accommodation option.




Nature and scope of the services
and facilities provided by JW
Marriott Hotel

1.

4.

JW Marriott Hotel prioritize exceptional guest services and offer a wide
range of facilities to ensure a memorable stay for their patrons.

The guest services provided by JW Marriott Hotel include a 24-hour
front desk, concierge assistance, and personalized check-in
experiences, demonstrating their commitment to guest satisfaction.

Guests can enjoy well-appointed rooms with modern furnishings,
complimentary high-speed Wi-Fi, and dedicated workspaces, catering
to the needs of both business and leisure travelers.

JW Marriott ( Marriott Group) go the extra mile by offering fitness
centers, meeting spaces, and business centers, providing convenience
and amenities for a well-rounded stay. Additionally, on-site restaurants
and bars serve a variety of local flavors and international cuisine,
further enhancing the guest experience (Disney Institute, 2020).




1.JW Marriott Hotel prioritize exceptional customer
service, ensuring that guests feel welcomed and
valued throughout their stay.

Role Of the 2.The weII.-de5|gned facilities, |nc!ud|ng comf.o-rtable
rooms, fitness centres, and business amenities,
Y = r\[ices a nd cater to the diverse needs of travellers, providing
e . spaces for relaxation, work, and socializing.
faCIIItles 3.The dining options and bars within JW Marriott add

convenience and enjoyment, allowing guests to
indulge in culinary delights without leaving the

provided by
JW Marriott premises.

4.The provision of these services and facilities creates '
a seamless and memorable experience for guests,

fostering positive impressions and encouraging
repeat visits and word-of-mouth recommendations
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The need to consider the role and function of
guest services

1.Guest services play a crucial role in creating a positive initial impression and welcoming
atmosphere for hotel guests.

2.They are responsible for addressing guest requests, resolving issues, and ensuring their
comfort and satisfaction throughout their stay.

3.By understanding guest needs and preferences, hotels can tailor their services to exceed
expectations and provide personalized assistance.

4.The role and competence of guest services are essential in fostering guest loyalty,
generating positive reviews, and contributing to the overall success and reputation of a
hotel.



Importance of hospitality and hotels meeting of guest expectations

Meeting guest expectations is crucial for
guest satisfaction and loyalty in the
hospitality industry.

When hotels successfully meet or exceed
guest expectations, it creates a positive
and memorable experience, leading to

repeat visits and positive word-of-mouth

recommendations.
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Guests expect comfort, cleanliness, and
efficient services, but they also desire
personalized attention, friendly staff, and
a welcoming atmosphere.

By understanding and anticipating guest
needs, hotels can provide personalized
experiences that leave a lasting impact,
enhancing guest satisfaction and
contributing to the hotel's reputation and
success in a competitive market.



Conclusion

JW Marriott, a noticeable brand in the
friendliness business, flourishes as a business
by offering an unmistakable mix of smooth
plan, current conveniences, and outstanding
help. With an emphasis on giving a complex
and agreeable experience for both business
and relaxation voyagers, JW Marriott Hotel has
constructed areas of strength for an and a
dedicated client base (Soler and Gémar, 2016).
By reliably meeting and surpassing visitor
assumptions, the brand keeps on drawing in
knowing explorers looking for a classy and
helpful convenience choice.
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