Marketing Mix of M&S	

The marketing mix represents strictly related activities or strategies a firm implements to promote and sell its products. (Times, 2022) The typical marketing mix comprises the 4Ps- Price, Product, Promotion and Place. Even though these are the most significant, the combination increases, adding more factors such as packaging and political and positional factors.  The risk for each company can never be avoided. Therefore we need to base our business decisions on information which will help us manage our firm and decrease the level of risk involved. (Housden, 06.2010)
Mark & Spencer is a strong and proven retail chain brand in the United Kingdom. Its portfolio in its marketing mix is massively covering products for all age groups and genders. The company deliver clothes, footwear and food products. The company meet competition from online retailers and other big players. Mark & Spencer followed a dynamic pricing strategy during the season and offered more product discounts to gain customers, primarily the company’s old stock on sale. (Skool, 2021)
The organisation distribute their products in over 1500 stores based in the United Kingdom and 62 international markets. The company employs over 70 thousand people in their stores and warehouses. M&S bought a 50% share of Ocado`s UK Retail and brought more availability for their products to customers. (David, 2020)
 Mark and Spencer believe in full-on policies regarding their marketing. The brand filters its campaigns carefully, adopting strategies above-the-line and -below-the-line. The firm has a store strategy promoting its products in its outlets. Product and promotion information is also available on their website. Sharing news keeps their customers exiting about the next promotion. (Bhasin, 2019)
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