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Task 1 –  Impact of COVID-19 on Some Businesses in the United Kingdom
                                                                         
INTRODUCTION:
The COVID-19 pandemic has caused previously unheard-of difficulties worldwide, significantly impacting U.K. enterprises. This research seeks to explore the complex dynamics of this effect, highlighting the advantages and disadvantages for businesses (Keogh-Brown et al., 2020). The research methodology thoroughly analyses the data gathered using a careful sampling strategy and size. 
 Research approach: 
A mixed-methods inductive research methodology will be used to fully comprehend the complex effects of COVID-19 on businesses in the U.K. This strategy offers a thorough understanding of the problem by combining quantitative and qualitative methodologies (Saunders, Lewis and Thornhill, 2019).
Data collection method: Focus group interview
Quantitative Analysis;
1. Utilizing official statistics and financial reports
2. Analyzing economic indicators and market trends.
Tooze (2021) reports a slight decline in price inflation across the economy during the first year of the pandemic. According to the Bank of England (2020), it was comparable to the inflation observed in the aggregate consumer price index (CPI), and the year 2021 had a substantial increase in inflation. Businesses stated that their prices have been rising recently, with an average of 5.4% in the three months leading up to February 2022. In the three months leading up to November 2021, this was 4.9%. These numbers represent the prices that companies in the entire economy—not just those that sell to customers directly—charge. It includes companies that sell to other companies. Food and lodging and the manufacturing, wholesale, and retail sectors had very high price growth. Expected year-ahead price inflation has been rising over the past year in addition to reported inflation rises. It increased from 4.2% in the three months leading up to November 2021 to 4.8% in the three months ending in February 2022.
[image: A graph of red and blue lines

Description automatically generated]

 It suggests that although expectations have somewhat decreased from present levels, businesses still expect inflation to stay high over the following year. However, as shown above, there is currently more uncertainty than usual surrounding these inflation projections. It should be emphasised that the most recent data were gathered through the middle of February 2022; thus, they do not account for the potential impact of the Ukrainian war on company expectations for prices.
Sampling method/size: 
1. Random sampling among classmates who have grown their businesses during the pandemic
2. Small size of 3 participants in a Small, medium enterprise.
Qualitative analysis:
1. In-depth interviews with business owners.
2. Case study of a business to provide a nuanced understanding.
Impacts on Economy: 
The pandemic caused a severe economic slowdown that impacted all types of businesses. Quantitative analysis will shed light on the GDP drop, decreased consumer expenditure, and supply chain disruptions. For example, a significant drop in foot traffic in the retail industry resulted in many small businesses closing and facing financial difficulties (Gallitto, Massi and Harrison, 2022).
Operational challenges: 
Businesses must react quickly due to operational issues presented by lockdowns and restrictions—the number of disruptions, such as the adoption of remote work and modifications to manufacturing techniques. A few industries, notably biotechnology and healthcare, saw unheard-of levels of demand and growth. Showcasing the success stories of companies fighting the pandemic and the lessons other industries may learn from their experiences through focused interviews and data collection. It can show how remote working benefits some industries, and the lessons gained could influence how people work in the U.K. (Mečiar & Hamza Şimşek, 2021).
All these examples will be made clear by quantitative data. As an illustration, the hotel sector saw closures and capacity constraints, forcing many companies to focus on delivery and takeaway services.
The emergence of digital transformation brought hope to resilient business owners. Priyono, Moin and Putri (2020) believe digital transformation also leads to customer alignment, which boosts productivity. On the other hand, the company may lose market share and revenue if rivals change similarly to engage with customers in novel and effective ways. Therefore, a digital transformation must be implemented consistently to guarantee that the company's value delivery to clients surpasses that of its rivals. In summary, digital transformation is a dynamic rather than a static process. A few companies that embraced digital transformation prospered. The growth in digital services, e-commerce, and online sales will be demonstrated through quantitative analysis. Example: When people switched to online shopping during lockdowns, internet shops saw remarkable growth.
Creativity and Modification:
   Innovative and adaptable businesses demonstrated resilience. Qualitative insights will draw attention to particular tactics companies use to overcome obstacles. As an illustration, manufacturing businesses moved their production lines to make necessities, which improved their financial stability.
Value for Businesses: 
Strategic Perspectives:
   Businesses may make well-informed decisions for future resilience with the support of the research findings, which will provide them with strategic insights into industry-specific trends. As an illustration, a manufacturing company might utilize the data to plan for supply chain resilience and lessen the effects of upcoming interruptions.
 Advocating Policies:
Moosa, 2021 suggests that companies can use the findings to support policies that benefit them. Quantitative information about company closures and economic downturns can effectively change policy. For instance, the hotel industry can use the results to advocate for specific funding and changes to policy.
Businesses in the U.K. face a complex problem due to the aftereffects of COVID-19, with both positive and dire implications (Hudd, 2020). The study method thoroughly comprehends these effects using quantitative and qualitative analyses. Businesses, legislators, investors and other industry stakeholders can gain insights from the data gathered using a precise sampling technique and sample size. This study will guide businesses that survived the pandemic, providing doable tactics for growth and resilience in the post-pandemic environment (Birdie and Joshi, 2023). Furthermore, looking into qualitative research that aims to establish a theory about the intricate interactions between digital technology, strategy, and organizational design in businesses will be fascinating. These three ideas interact with one another, and understanding how "what" influences "what" and how they work together can contribute intelligently to advancing knowledge in business (Kemp, Schot and Hoogma, 1998).























Task 2 – Focus group interview: research on businesses affected by the Covid-19 pandemic.
A research interview is a deliberate discussion between two or more individuals. It calls for the interviewer to build rapport, offer straightforward, succinct questions that the interviewee is willing to answer and listen intently (Mann, 2016).
To be able to investigate issues further, it comes down to carefully listening to the responses and posing thoughtful questions. One can collect accurate and trustworthy data pertinent to one's study questions and goals using interviews. When a person has not yet developed a research question and objective, interviews can help refine concepts (Saunders, Lewis and Thornhill, 2019).
Types of interviews: Interviews may be highly formal and well structured using standard questions for each respondent. According to Cassell 2015, there are three types of interviews.
· Structured interviews: Questionnaires are used based on a standard predetermined set of questions, referred to as interviewer-administered questionnaires. 
· Semi-structured interviews: A list of themes and potentially some essential questions provided to the researcher; however, how they are applied will depend on the interviewer. It implies that specific questions may be omitted from a given interview depending on the unique organizational setting observed regarding the research topic. The questions may be in a different order based on how the conversation is going.
· Unstructured interviews: informal interviews that are not organised. An interviewer can use this approach to delve deeply into a broad topic of interest. Consequently, these are known as in-depth interviews.
However, based on the work of Powney 2019 suggests a different classification, and these are;
· Focus group Interviews: The phrase "focus group" describes group interviews in which the subject is carefully and explicitly specified, emphasising facilitating and documenting participant interaction (Carson et al., 2001).
· Non-directive interviews: These are also termed unstructured interviews.
Although some of these classifications overlap, understanding each helps us better grasp the nature of research interviews (Kamberelis and Dimitriadis, 2013).
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FEEDBACK: It is a very logical and complete presentation. I can read your multi-faceted analysis of the impact of COVID-19 on British business with clear explanations—the pace and tone of speech sound comfortable and immersive.
You can add more bullets to your PPT to make your points clearer to the audience. In addition, you can mention your research methods and data collection to make the whole research seem more academic and professional. Nevertheless, overall, it is excellent！
REFLECTION: This feedback from my classmate has been helpful; she has made some valid points, which have been considered and amended. This feedback would also help me in upcoming research projects.  
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                                           APPENDIX
Focus group interview link:
https://otter.ai/u/1QoTNCffIv3tOAL6p2r-7vncSqo
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