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[bookmark: _Toc7452653]Executive Summary
Females play an important role in every nation’s economic development. In developing countries like Nigeria, the effect of women taking on entrepreneurship is growing and impacting on many sectors and creating employment. The women play a significant role in the economic development of any country. 
The aim of this research explores the epistemology, axiology and ontology to ascertain how valid the literature is in the area of female entrepreneurship in developing nations such as Nigeria. Several research papers are reviewed to collect sufficient data and information that provides a critical discussion on the triggers and inhibitors of female entrepreneurship and its impacts on national development. 
The discussion highlights the strength of unstable macroeconomic elements and poor decision making on resource allocation, corruption, unstable unpredictable fiscal policies by government as the main drivers of female entrepreneurship in Nigeria. Thus, both the private and public sectors of the economy are encouraged and supported to build an environment that can sustain females who desire to enter into entrepreneurship. It is on this basis that the study advised Nigerian government to begin to engage in privatization policy that fosters female participation in creating jobs and careers with the view of allowing the more female capabilities and knowledge in driving forward the business and economic development of the nation. 
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Review method
We considered e-databases like EBSCO, ProQuest and Google Scholar as the main source
for articles. The first objective of this paper was to identify and analyze the leading re-
search journals in the broader area of entrepreneurship with a focus on women entrepre-
neurship papers. This analysis would help us reflect on the progress of the field and act as
a potential source of published research reviews on women entrepreneurship.
McDonald et al. (2015) reviewed the research methods used in entrepreneurship from
the year 1985 to 2013 and identified six top entrepreneurship journals. These include
three top US journals (Journal of Business Venturing, Entrepreneurship: Theory and
Practice, and Journal of Small Business Management) and two top European journals
(International Small Business Journal, and Entrepreneurship and Regional Development)
having impact factors ranging from 1.33 to 2.97. We extend this list and add six more
entrepreneurship journals from the Harzing journal quality list (Harzing, 2016). The
Harzing list is a compilation of journal rankings from various sources like the Australian
Business Deans Council (ABDC) Journal Rankings List, WU Wien Journal Rating, HEC
Paris Ranking List, Association of Professors of Business in German speaking countries
ranking list and others.
Women make up a large portion of the population index in Nigeria and with the advancement of technology that is facilitating work process, creativity and innovation, promoting female entrepreneurship seem to be an advantage for developing economies that would build on the progress already made by women in the field of work. As more women take the middle stage in the worldwide economy with a significant number of them running fruitful businesses, Nigerian women with some form of training and education, access to financing and the correct economic condition can exceed expectations. Advancement of women business in entrepreneurship in Nigeria will require the eradication and mitigation of existing hindrances and the change of conceivable outcomes to substances. Doing this will influence women to end up more prominent supporters of their financial improvement of the nation and incite the eagerly awaited social change that female entrepreneurship can breed. This report expects to investigate the fundamental triggers and hindrances of female entrepreneurship by exploring journals that discusses and affirms that women in business are becoming a significant national factor and debate in Nigeria.
The first objective of the report was to outline and discuss the issues of female entrepreneurship in a broader domain from selected journal articles that exposes on the epistemology with a focus on women entrepreneurship journal papers. 
The main goal of this paper was to distinguish and break down the main re-look diaries in the more extensive zone of business entrepreneurship with an emphasis on women entrepreneurship papers. This investigation would enable us to think about the advancement of the field and go about as a potential wellspring of distributed research journals on women business entrepreneurship in African improvement. McDonald et al. (2015) checked on the report strategies utilized in entrepreneurship from the year 1985 to 2013 and recognized six top business diaries.
In order to collect secondary data for this review, a search strategy was conducted on e-databases such ProQuest, EBSCO and Google Scholar to retrieve articles for this review. Next, a second round of search was conducted for literature review articles published on women entrepreneurship in management and social science journals. The study used a combination of keywords “female” or “women” and “entrepreneur” and “review” or “entrepreneurship literature”. Only relevant journal articles were sselected for the analysis after abstract revealed that they were pertinent for the discussion. Articles published from 2010-2018 were included in order to provide analysis that covered wider year period.  The report is equally concerned with the achievement of financial development when a large portion of the populace being females are minimized in strategy arranging and monetary asset of  executive matters.
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[bookmark: _Toc7452656]2.1 The concept of entrepreneurship
Female Entrepreneurship for some time has been related with ideas. For example, female strengthening and liberation. It is critical to begin off with a dialogue on the meaning of an ‘entrepreneur’ to determine what we mean by this idea. Singh and Belwal (2008) quote Desai (2009) to portray the underlying foundations of the word ‘Entrepreneur’’. They expressed that the word entrepreneur is gotten from the French action word “entreprende” that means “to undertake". Coleman and Robb (2012) characterizes an entrepreneur as one who attempts a business venture and who is an authoritative maker and trend-setter. To give the meaning of entrepreneurship from the financial perspective, Spring (2009) depicts the inspirations and tasks performed so as to build up the meaning of entrepreneurship and portrays an entrepreneur as a person who is pushed by a thought, individual objectives, and desire, unites the money related capital, individuals, hardware, and offices to set up and deal with a business undertaking. 
Entrepreneurship thus, as a report field draws in light of a legitimate concern for some specialists since it is a device of advancement for some economies on the planet (Mill operator et al, 2007). In like manner, the concept has developed and caused women's liberation today in some developed and developing nations (Global Entrepreneurship Report 2016) which clarifies the expanding consideration of Female Entrepreneurship in the ongoing years (Jamali,2009). Not exclusively does female entrepreneurship add to financial development and work creation, however it is progressively perceived to upgrade the assorted variety of business entrepreneurship in any monetary framework (Eddleson and Powell, 2008) and to give roads to female empowerment and potential satisfaction (Jamali,2009; Eddleston and Powell, 2008).

Female Entrepreneurs are characterized as the individuals who utilize their insight and assets to create or make new business openings, who are effectively engaged with dealing with their organizations, and claim somewhere around 50 percent of the business and have been in the task for longer than a year (Female Entrepreneurship Record, 2015). Bharti (2014) expresses that, entrepreneurs are characterized as the individuals who utilize their insight and assets to create or make new business openings, regardless of whether it is casually in a home domain without formally enrolling their business or formally through business establishment, employing office premises, and so forth who are effectively engaged with dealing with their organizations, and are mindful here and there for the everyday running of the business, and have been in task for longer than a year. It is critical to see Female Entrepreneurship as an unmistakable yet related idea to entrepreneurship with the goal that it can be a form of an empowerment to comprehend the similitudes and contrasts among both male and females (Mordi et al, 2010). 

[bookmark: _Toc7452657]2.3 Other theoretical contributions
The twentieth century has been a time of fast change for some women wanting to do business or create their own businesses, yet life for women in certain parts of the world stays unbearable for such career paths. Be that as it may, women are getting an imperative job in the worldwide market as business visionaries, they play a vast and developing role in the US, Canada and UK. (Hisrick and Ozturk, 2019) credited that, the future of women’s prosperity is linked to access to more prominent help from effective business guides and good examples and simpler access to formal standards of business arrangement and association. Without a doubt most women who attempt to enter into business on their own face obstructions. For example, absence of access to guidance, training and developmental support, access to fund just as segregation and absence of regard or not being paid attention to (Woldie and adersua, 2004). 

Research survey by Robinson and Stubberud (2009) recommends that the quantity of women empowered to undertake an initiative in business has developed relentlessly over the most recent two decades. The journal article discussed key points, discoveries and offers headings for future research. Robinson and Stubberud (2009) propose that there is a need to ponder correlations among areas and comprehend the effect of elements like industry, family, culture and objective introduction in women established businesses. They additionally recommend that there is a requirement for research on women business visionaries in creating jobs. Some past literature also affirms and narrates that, women who have started to build their own empires are discriminated against their own colleagues – men in same field (Shah, 2013). Fitch and Myers (2000) examines that as it may, been situated in created nation settings and in this manner don't take the points of interest of African monetary and work economic situations just as socio-social setting into record in characterizing their classes. Hence, while this research expands on the past reports of journal articles with practical self-evidence of the writer, it also tries to give a basic investigation of the dimension of women interest in business in Africa, referring to Nigeria as the primary guide to help the subject. 

Ahl's (2006) journal article introduces and evaluates utilizing a survey of 81 women businesses and entrepreneurship and other articles that were distributed somewhere in the year of 1982 and 2000. Four driving forces that impacted entrepreneurship were identified (I) Business, Hypothesis and Practice (ii) Diary of Business Wandering (iii)The Diary of Private Venture The board and (iv) Business entrepreneurship and Territorial Improvement. Ahl (2006) studies analyses outer variables like enactment, social standards, family arrangement, monetary strategy, work showcase structure, the level of women business visionary's investment, and others and recommends that there is a need to make a move in epistemological position from how sexual orientation is perceived in business and how women business visionaries develop their lives and organizations to how social requests are gendered (precedents in corporate business enactments, arrangement, emotionally supportive networks, social standards, work divisions).

[bookmark: _Toc7452658]3.0 Overview female entrepreneurship in Nigeria 
Nigeria is the most crowded nation in Africa, and records for half of West Africa's populace, and more than 25 percent of Sub-Sahara Africa (Ogbor, 2015). It is populated with more than 150 million occupants, of which, over a portion of the populace 15-64 years are youthful and dynamic (Alutu and Uzamere, 2017), still the nation is portrayed with neediness and is on the expansion. For example, destitution expanded from 35 million individuals in 1985, to 39 million individuals in 1992; 67million individuals in 1996; and 74 million individuals in 1999 (Garba, 2011). Furthermore, Human Advancement Program shows that 70.8 percent and 92.4 percent of Nigerian populace live beneath US$1 (N117) and US$2 (N234) day by day individually (UNDP,2017). This case bolsters the positioning of Nigeria among less developed countries of the world (UNDP, 2017). 
Female entrepreneurs in Nigeria engage in all entrepreneurial activities by putting together their various resources in a distinct way to gain advantage of their environment by either producing goods or rendering services. They are generally categorized into micro, small and medium scale enterprises and are a total of the 97% of all enterprises that make up the 60% of the nations GDP and 94% of the total share of employment (Mayoux, 2001, Ndubisi, 2004)
The Nigerian economy has been described by the high rate of joblessness, low compensation and poor working conditions. This unwholesome circumstance advanced after the oil blast of the 1970s and remained so till date (Imhonopi and Urim, 2011). Before the oil blast, the Nigerian economy was to a great extent agrarian and about 70% of the working populace was occupied with horticultural exercises in the country territories. Pay rates were additionally tantamount to universal benchmarks and the normal Nigerian specialist could bear the cost of not too bad living. 
During the 1960s, the accentuation of business arrangements was that of moving work from the farming area to the assembling segment. This gave off an impression of being the common way of financial development and improvement in Nigeria since today, following the accomplishment of the created nations (Mutalib et al, 2015) Be that as it may, the Nigerian complex procedures in registering businesses or setting up own businesses, its tenure and the exceptionally cumbersome procedures made it incredibly hard to convey significantly advance innovation in the division. Besides, around then financial strategies focused more on the improvement of the assembling division, under the much touted "import-substitution methodology". Or maybe, work moved from the agrarian area to the administrations segment, with little efficiency gains. Both horticulture and assembling missed out (Ogidi, 2014).

[bookmark: _Toc7452659]3.1 Triggers of the rise/fall of female entrepreneurship in Nigeria
In numerous developing nations, women can face challenges in penetrating into business on their own. This additionally implies issues, for example, childcare costs procure more noteworthy significance, alongside the open-door cost of relinquishing a steady pay so as to acquire what may conceivably be an unsafe endeavour. In Nigeria as a social entrenchment, supporting the family salary (Ogidi, 2014) and raising their way of life are additionally contributory persuasive factors in Female Entrepreneurship. Albeit a few authors can't help contradicting this (Kumar et al, 2013), it has been brought up by most specialists here. Now and again, it has been seen that independently employed females can't adapt to this moving condition when contrasted with paid work (Charantimath, 2005) and consequently their inspiration may endure. This is a significant factor to consider for any approach that expects to empower long haul female pioneering inclusion to cultivate financial improvement. 
As known in Nigeria, the weak economy presents dangers to females who may want to progress toward becoming business visionaries to discover more chances of creating a fair environment for both women and men. At employment, females may not be furnished with jobs that enable them to develop as per their abilities (Coleman and Robb, 2012). Their development might be influenced with less given focus, and a specific climate is made in which they can't hoist themselves from their present position to high positions. (Bharti, 2014) – the famous unattainable rank. Females with proper educational background are not well equipped with their chosen field of study as most times employers feel they are not capable enough. This gives rise to females venturing into entrepreneurship to set up businesses of their interest and further create a range of employment opportunities within same field. It is evident from the growth of entrepreneurship within the economy that females are contributing in one way or the other to the growth of the economy because they push their businesses themselves and strive to totally excel at what they do. 
[bookmark: _GoBack]The latest Global Entrepreneurship Annual Survey shows that women are on the fore front when starting businesses in Nigeria. Nearly 41% of start up businesses are female start-ups when compared to 39% of males. (Harambee, 2018). It further stipulates that early start-ups plays a major role in creation of more jobs when looking at the rate of unemployment.
Now and again, it has additionally been seen that females in Nigeria become independently employed in light of the fact that there is no paid business accessible for them and independent work is their final retreat (Shah, 2013). Furthermore, in many societies, females are commonly just associated with family exercises; their independent work is disheartened. This occasionally prompts women to oppose desires by getting to be independently employed; it gives them self satisfaction (Okafor and Mordi, 2010) and a chance to substantiate themselves (Tiryaki, 2010). In lower-pay classes, Female Entrepreneurship might be because of the need to meet family costs, while among centres salary bunches it tends to be credited to the craving to raise the way of life. (The Nigerian Watchman Paper, 2009).
Individual characteristics of Female Entrepreneurs may at times present opportunities or hindrances for them. There is a high extent of females who have experienced disappointment mainly because of their masculine characteristics in which they seemed more assertive and confident (Yunus, 20016). At the opposite end of the range, authors in their reviews have uncovered that Female Entrepreneurs strive to attain a balanced professional and personal lives and put in their earnest attempts to seek after their objectives (Mordi et al., 2010). 
In customary Muslim societies or communities in Nigeria, male-female isolation is the standard and presents its very own issues. Female Entrepreneurs may protect their own security and favour in a workplace where they don't need to rely on the support of males who see their development as a competition rather than collaboration. (Shah, 2013). In any case, this impedes the progress of females even within the organisational hierarchy as there is an incredible requirement for Female Entrepreneurs who need to begin female-just swimming classes, female just occasion the board and providing food administrations, and female just taxi/vehicle procure benefits in creating jobs. Such contributions are beginning to increase in the industries as female employees are becoming all the more empowered and liberated; be that as it may, they additionally further concrete the male-female isolation marvel, prompting a further solidification of the sexual orientation awkwardness in such social orders. Furthermore, such organizations may enlist females as their forward-looking labourers, yet the calculated issues for the most part stay under male supervision and area. 
The social capital prospect isn't really the equivalent for guys and females (Ogidi, 2014) Most journalists portray the inspiring elements for female utilizing the draw and push hypothesis "The variety of elements that may contribute in shifting degrees to pushing or manoeuvring a lady into business proprietorship (Ogbor, 2015). 

Individual variables such as self-satisfaction and accomplishment are persuasive components for females over the globe. One critical factor adding to this is the status of females in the public eye, particularly in the creating scene. Their influential position is disheartened; they are viewed as subservient to guys (Dzisi, 2008). They come to business since they need to substantiate themselves to other people, including relatives (Itani et al., 2011). With the world turning into a global village, numerous women even in remote and distant are getting to be presented to the possibility of budgetary autonomy as a course to strengthening. 

In Nigeria, families assume a significant job in female entrepreneurship; ongoing investigations uncover two restricting pictures in this regard. At times, families are exceptionally strong (Halkias, 2011) and play a significant and steady job in helping females to create business thoughts (Jamili, 2009). Then again, females think about families as a requirement. They get no gratefulness for their work and much of the time, they are disheartened (Ndubusi, 2004). In some cases, this sentiment of being debilitated additionally convinces women to consider independent work so as to substantiate themselves (Worldwide Business Entrepreneurship Screen 2016). Those females who originate from an enterprising foundation - it is possible that either of their folks is or has been independently employed - are sure about their business approach (Motukuri, 2010). Systems administration turns into a wellspring of aggressive edge (Ndubusi, 2004); it assumes a definitive job amid the day by day activities of an innovative endeavour just as for future development (Spring, 2009). As assets in an economy are in every case rare, better intending to secure these assets and their viable use is basic. Proficient systems administration keeps an entrepreneur one stage in front of his/her rival in snatching these assets (Woldie and Adersua, 2004).
[bookmark: _Toc7452660]Conclusion
The issue of practically advancing the cause of female entrepreneurship in the Third World like Nigeria has been a developing worry to both the public and private sector reforms and decision makers. The current administration has contributed a lot of financial investment on this stage throughout the years and yet has not yielded any significant outcome. It has been acknowledged in the ongoing years that there are cut off points to which the administration alone can advance improvement particularly with Nigerian government’s difficulties in managing maladministration practices, corruption, precarious macroeconomic routine and eccentric financial strategies by progressive organizations (Yunus, 2016). Accordingly, both public and private sectors of the economy should be associated with the making of critical decisions that can jointly benefit female entrepreneurship. It is on this premise government starts to take part in privatization approach with the perspective on enabling the private sectors to take an interest in the financial and industry improvement of the country (Sing and Raghuvansi, 2012). 
This report will additionally recommend that the most ideal approach to invigorate the financial framework of female entrepreneurship programmes is by activating vitality, skill development which will build each person’s professional and personal development profitability, and at last improve the public activity and monetary welfare. 
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