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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website loads reasonably quickly on standard broadband, with most pages appearing within a few seconds. Some image-heavy sections, like class galleries, may take slightly longer to display fully. Overall, the website provides a smooth initial experience for most users.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
Yes, the website contains numerous sub-pages for classes, corporate events, private sessions, vouchers, blogs, and the shop. Navigation is supported via a clear top menu with dropdown options and internal links, allowing customers to move easily between categories and find specific information without confusion.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, customers can book classes, private sessions, and team-building events directly through the website. Booking forms are integrated with payment options, allowing users to select dates, view availability, and complete reservations efficiently.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
Improvements could include optimizing image-heavy pages for faster loading, simplifying long dropdown menus to reduce overwhelm, and enhancing mobile responsiveness. Adding a site search bar on every page and breadcrumb navigation throughout would also improve usability and help users locate information more quickly.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The Cooking Academy website is visually appealing, with a clean layout, professional fonts, and organized sections. High-quality images make it attractive and inviting. On a computer, the full layout and images display well, while on mobile devices, the site adapts with responsive design, although some images and text blocks appear smaller and require scrolling. Overall, it remains pleasant and user-friendly across devices, though minor adjustments could improve mobile readability.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The website uses high-resolution images of cooking classes, dishes, and events to engage visitors and create a professional atmosphere. Videos are occasionally used to showcase classes, adding dynamic content. Colours are consistent, with neutral tones for backgrounds and accent colours highlighting call-to-action buttons like “Book Now.” This combination of imagery, video, and colour effectively attracts attention, communicates the brand’s identity, and guides the user’s focus toward important features and services.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
The Cooking Academy website does not currently feature an integrated online chat tool. Enquiries must be made through contact forms or email, which may delay responses. While these methods are functional, the absence of real-time chat reduces immediate engagement and convenience for prospective customers. Adding a live chat feature could improve responsiveness, provide instant answers to questions about classes, pricing, or availability, and enhance the overall customer experience.


	Question 2d – How effective are the social media links on the website?


	Answer: 
Social media links are clearly displayed, connecting users to platforms like Facebook, Instagram, and YouTube. These links allow visitors to follow updates, view additional content, and engage with the brand outside the website. While effective in promoting online presence, the links open in new tabs without much integration or live feeds. Embedding social media content on the site could improve engagement and provide a more interactive experience for visitors.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
The Cooking Academy clearly presents its services on the homepage and menu, categorising offerings into cookery classes, corporate team-building, private sessions, and wellness programs. Each service page provides detailed descriptions, objectives, durations, and benefits. This structured approach ensures customers can easily identify suitable services. Clear headings, images, and call-to-action buttons further enhance clarity, allowing visitors to quickly understand what is offered and how to engage with the company’s services.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
Customer reviews are displayed on specific class pages and the About Us section. Reviews include testimonials about instructors, class experiences, and overall satisfaction. Most reviews appear recent, providing current and relevant feedback. They enhance credibility and help prospective customers make informed decisions. While the reviews are effective, integrating more recent social media testimonials or interactive ratings could provide additional assurance and strengthen trust in the quality and consistency of the services offered.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
High quality is communicated through professional imagery, detailed class descriptions, and skilled instructors highlighted on the website. The structured programs, clear learning objectives, and positive testimonials reinforce credibility. Users are likely to choose or recommend the service due to the variety of classes, personalised experiences, corporate and private options, and consistent customer satisfaction. The website effectively conveys reliability, expertise, and value, which builds confidence in the company’s ability to provide enjoyable and educational cooking experiences.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Prices for most classes and services are clearly displayed on the website, often alongside class descriptions. The pricing aligns with the high-quality experience advertised, considering professional instruction, class duration, and included materials. Displaying transparent prices helps build trust and allows customers to make informed decisions. For premium services or bespoke events, pricing may require enquiry, likely to accommodate customised options while still maintaining the perception of value and flexibility.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Cooking classes UK

	
	2.Cookery school near me

	
	3. Private chef courses

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Yes, when searching for terms like “Cooking classes UK,” “Cookery school near me,” or “Private chef courses,” The Cooking Academy website generally appears within the top ten search results. Its strong SEO, clear meta titles, and relevant content help it rank well for local and service-related searches. However, search rankings can vary depending on location, device, and recent updates to Google’s algorithm.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, websites continue to play a crucial role in modern UK business. They serve as a central hub for customers to access information, explore products or services, and engage with a brand. Websites help businesses build credibility and professionalism while supporting marketing strategies, including search engine optimisation and social media integration. Even with the rise of social media platforms and mobile apps, a well-designed website provides a reliable point of contact and control over branding. It enables companies to reach a wider audience, showcase services in detail, and facilitate online transactions, making it an essential tool for attracting and retaining customers in a competitive marketplace.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
I would recommend adding a live online chat feature to the website. This tool would allow prospective customers to ask questions instantly, improving engagement and overall user experience. Real-time support can clarify class options, pricing, availability, and booking procedures, reducing potential confusion or hesitation. While the current contact forms and email inquiries are functional, they lack immediacy. A live chat demonstrates attentiveness and professionalism, helping to build trust. It could also increase booking conversions, provide personalised assistance, and enhance customer satisfaction, ensuring that visitors feel supported and valued while navigating the website.
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