                              What makes something valuable: 
                                The power of a book 

This lecture will focus on what makes something valuable, what value means, and how different anthropologists use theories to explain value. It will show how ownership, time and condition can change how people decide the value of an item. There are two definitions of value: to be worth a great deal of money as well as for something to be useful, important or beneficial. (Cambridge Dictionary, 2022) 
There are many types of value, however, we will be focusing on three main theories in this lecture. 
The economic value of an item. How much does it cost monetarily? Does this matter?
The emotional value of an item. How much has it been used? Can you see where it has been loved or is it pristine?
The reclassification of value.  how can the label of antique change the value of an item?

The item:
The item that we will be looking at in this lecture is a 1954 cloth bound copy of Kenneth Grahame’s The Wind in the Willows.  it is an illustrated copy with artwork from Ernest Shepard. The cover is both embossed and has colourful features.  it also has a name Patricia Houston and year signed into the inside cover showing it was owned in 1964 ten years after its publication. 

Economic value refers to the value that people put onto an asset calculated according to its ability to produce income in the future. (Cambridge Dictionary, 2021)  many argue that it is the economic value of an item that gives the item its worth in society for example a book with a value of £30 must be more important than one that costs £3 because it costs more.  This creates the argument of how an item is priced. David Graeber’s cultural theory of power argues that people use both emotional significance and working effort to give something a value that properly reflects their efforts. (Graeber, 2001) Therefore, something that has been handmade is likely to cost more than a mass factory produced item will this is due to the time and skills that went into creating the item as well as the emotional significance that it has to the maker who spent their time crafting the item. for example, in the case of this book it is a hard back cloth bound from 1954 this means it was likely bound by hand rather than with machinery which may have made it more expensive than a paperback copy of the same book as the labour was more expensive.

[bookmark: _Int_8l9GUxnt]emotional value refers to the worth or importance we assign to experiences, relationships, or objects based on the feelings they evoke in us. (team, 2024) Viewing an object having emotional value as what determines its importance is a well accepted viewpoint within Anthropology.  a grand majority of anthropologists believe that the emotional ties that a person has to an object is the real show of its value rather than how much it cost them to buy this ideology is shown by David Miller. Miller argued that the items with the most meaning don't always have a grand economic value and instead they have memories and love attached to them. (Miller, 1995) For instance, with the book example the inner cover has been signed with a name as well as a year. This may show that the person was given it for a special event or by a person who was important to they as they felt the need to claim ownership over the book. This may show that the emotional value of the book has increased as the owner has laid claim to the book and therefore anyone else who reads that book knows that in 1964 Patricia Houston owned the book they are holding. There are also several stains and marks on the cover of the book which shows how it has been used over the years and not just kept on the shelf which may also show how there is emotional value in continuous use.

 The reclassification of value is when over time, the value and meaning of an item will change. Dependent on what it is this can cause an item to lose value both economic and emotional for instance a plastic bottle is thrown away and forgotten it may be recycled and used to create something new this will also change its value. however, something such as the example book gains both economic and emotional value as it ages. Having a cloth bound book that is 71 years old and still in good condition will increase the original value as it is now labelled as a vintage item. The title of vintage has been used increasingly more in recent years to justify higher prices for older items. This is seen everywhere within society both where an item that is seen as meaningless or an everyday item in one culture is seen as special in a different culture. It is also seen within the idea of one man's trash is another man’s treasure (Appadurai, 1986). Somebody may give away an old book such as this to a used book shop because they don't want or read it anymore then someone else will buy it for a cost from that used book shop. This shows how the value of an item is always changing depending on who owns the item and how they view it.

In conclusion there are many types of value, and each person has a different metric for how they value an item. However, all three theories show that emotional significance has an impact on how we decide value. Whether that be the connection from being the one who made the item or if there is an emotional connection due to the item being a present it is almost always a factor in perceived valuation. 
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